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The  dominance  of  The  Daily  News  in  the  six-day 
field  is  strikingly  revealed  in  the  following  statement 
of  display  advertising  for  the  month  of  May,  1920 


Churches  ------  the  daily  news 

The  Daily  News,  9,194  lines. 

Next  highest  score,  2,002  lines. 


Clothing 


The  Daily  News,  250,343  lines. 
Next  highest  score,  ^30,545  lines. 


Department  Stores 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


The  Daily  News,  467,801  lines. 
Next  highest  score,  327,752  lines. 


FIRST! 

6  days  against  7 

FIRST! 

6  days  against  6 

FIRST! 

6  days  against  7 


Hotels  and  Restaurants  -  the  daily  news 

The  Daily  News,  6,205  lines. 

Next  highest  score,  6,170  lines. 


Household  Utilities  -  -  the  daily  news 

The  Daily  News,  11,665  lines. 

Next  highest  score,  9,126  lines. 


Musical  Instruments  -  -  the  daily  news 

The  Daily  News,  36.263  lines. 

Next  highest  score,  28,570  lines. 


Out  of  the  Loop  Stores  -  the  daily  news  FIRST! 


Publishers 


The  Daily  News,  41,019  lines. 
Next  highest  score,  23,762  lines. 


Educational 


The  Daily  News.  6,928  lines. 
Next  highest  score,  5,319  lines. 


Foodstuffs 


The  Daily  News,  44,627  lines. 
Next  highest  score,  34,905  lines. 


Furniture 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


6  days  against  7 


FIRST! 

6  days  against  6 

FIRST! 

6  days  against  6 


The  toily  News,  28,333  lines. 
Next  Highest  score,  17,606  lines. 


Real  Estate 


THE  DAILY  NEWS 


THE  DAILY  NEWS 


The  Daily  News,  11,453  lines. 
Next  highest  score,  >10,928  lines. 


Tobacco  ------  THE  DAILY  NEWS 

The  Daily  News,  22,706  lines. 

Next  highest  score,  17,996  lines. 


FIRST! 

6  days  against  6 

FIRST! 

6  days  against  6 

FIRST! 

0  days  against  6 

FIRST! 

6  days  against  7 

FIRST! 

6  days  against  7 

FIRST! 

6b  days  against  7 


The  Daily  News,  43,675  lines. 
Next  highest  score,  26,353  lines. 


FIRST!  Total  Display  Advertising  the  daily  news  FIRST! 


6  days  against  6 


The  Daily  News,  1,200.801  lines. 
Next  highest  score,  816,815  lines. 


6  days  against  6 


IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 


THE  DAILY  NEWS  FIRST  in  Chicago 

(Figures  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers) 
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These  papers  will  introduce 
you  to  the  right  people. 

MASSACHUSETTS— Population,  3,605,522 


Circu-  2,500 

10,000 

lation  lines 

lines 

Attleboro  Sun  .... 

..-•(E) 

5,009  .0225 

.015 

Boston  Sunday  Advertiser 

(S)  388,559  .40 

.40 

Boston  American 

....(E)  291,461  .45 

.45 

Boston  Globe  .  ■ . . 

(M&E)  286,886  .40 

.40 

Boston  Globe  . . . . 

. . . .  (S)  347,149  .45 

.45 

Boston  Post . 

....(M)  407,787  .45 

.45 

Boston  Post' . 

. . . .  (S)  342,524  .35 

.35 

Boston  Record  . . 

....(E) 

42,189  .20 

.20 

Boston  Transcript 

...(E) 

33,404  .20 

.20 

♦Fall  River  Herald... .  (E) 

10,140  .035 

.035 

iiFitchburg  Sentinel . :  (E) 

9,001  .04 

.03 

Haverhill  Gazette 

....(E) 

14,596  .04* 

.03 

Lynn  Item  . 

....(E) 

15,504  .055 

.04 

Lynn  Telegram- 

News  . •  • . 

.(E&S) 

15,677  .04 

.04 

Lowell  Courier- 

Citizen  . . 

(M&E) 

17,147  .045 

.045 

New  Bedford  Standard- 

Mercury  . 

.M&E) 

27,407  .06 

.06 

Salem  News  .... 

....(E) 

18,811  .08^^ 

.01*** 

Worcester 

Telegram  . 

..(M-S)  34,751  .13-.15 

.12-.15 

MAINE — Population,  762,787 
Bangor  Daily  Commer¬ 
cial  . (E)  14,356  .04  .03 

Portland  Daily 

Press  . (M&S)  14,566  .03  .03 

Portland  Express  (E)  23,726  .08  .055 

Portland  Telegram  ...(S)  21,942  .07*  .055 

NEW  HAMPSHIRE— Population,  500,510 
fConcord  Daily 

Patriot  . (M&E)  4,130  .025  .015 

fManchester  Union- 

Leader  . (M&E)  25,375  .08  .06 

RHODE  ISLAND— Population,  652,335. 
Newport  Daily  News.(E)  6,109  .0335  .0293 

Pawtucket  Times  ....  (E)  23,372  .06  .05 

fPawtuxet  Valley  Daily 

Times  (Arctic)  ....(E)  2,230.021429.021429 


♦Providence  Bulletin  (E) 

54,632  .135 

.135 

Providence  Journal  (M-S) 

30,856  .08-.  12 

.02-.12 

Providence  Tribune 

..(E) 

26,729  .09 

.08 

Westerly  Sun 

•..(E) 

4,451  .02 

.02 

Woonsocket  Call- 

Reporter  . 

...(E) 

12,662  .04 

.035 

VERMONT — Population, 

361,205. 

Barre  Times  . 

...(E) 

7,001  .0225^* 

.0175 

Burlington  Daily  News(E) 

7,512  .035 

.03 

Burlington  Free  Press(M) 

11,117  .035 

.035 

♦Rutland  Herald  . . 

..(M) 

7,917  .025 

.025 

St.  Johnsbury  Caledonian 

&  Newport  Record  (E) 

2,460  .013 

.013 

CONNECTICUT 

— Population,  1,138,036 

Bridgeport  Post- 

Telegram  . (M&E) 

46,730  .115 

.11 

Bridgeport  Post  . . 

...(S) 

16,653  .065 

.06 

Hartfo^l  Courant  . 

(M-S) 

28,743  .06-.08 

.06-.08 

Hartford  Times  ... 

...(E) 

37,324  .10 

.10 

New  Haven 

Register  . 

(E&S) 

28,334  .08 

.07 

New  London  Day.. 

...(E) 

10,470  .06 

.04 

New  London 

Telegraph  . 

..(M) 

5,120  .0179  , 

..0179 

Norwich  Evening 

Record  . 

...(E) 

3,350  .025 

.015 

Norwalk  Hour  ... 

...(E) 

3,860  .025 

.025 

Stamford  Advocate 

..(E) 

8,097  .035 

.025 

Waterbury 

Republican  . 

..(M) 

10,726  .045 

.035 

Waterbury 

Republican  . 

...(S) 

11,962  .045 

.035 

Government  Statements,  April  1st,  1920. 

*A.  B.  C.  Report,  April  1st,  1920. 
tGovemment  Statement,  October  1st,  1919. 
*Rate  on  3,000  lines. 

•♦Rate  on  3,500  lines.  ♦♦♦Rate  on  7,000  lines. 
**Publisher’s  Statement. 


Business  Is 
Very  Good  in 
New  England 


The  averages  are  all  keeping  well 
up.  The  population  of  the  cities 
shows  a  good  increase.  Savings 
Grow.  Wages  increase.  Manufac¬ 
turers  are  making  money.  There  are 
the  usual  number  of  marriages, 
and  births, — and  fewer  failures. 
Even  the  farms,  which  are  NOT 
the  broad  acres  and  collosals  of  the 
western  prairies,  have  made  a 
good  record.  New  England  horses 
brought  higher  figures  than  the 
other  northern,  or  western  horses. 
All  the  trade  wizards,  who  know 
just  where  two  blades  of  grass 
will  sprout  instead  of  one,  are 
optimistic,  in  spots,  and  some  of 
them  live  in  New  England. 

ADVERTISE 

here  in  the  daily  newspapers. 
KNOWN  goods  never  stay  long  on  the 
New  England  shelves — don't  get  time 
to  grow  stale. 
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The 

LARGEST  PAPER 

7n  (he  S iaie  of  Conneciicui 


Tlie 

HARTFORD 


Sunday 

COURANT 


Only  Sunday  Paper  Hartford 

Covers  the  Field  Thoroughly 


Gilman,  NicoU  RulhmaK 
REPRESENTATJVZS 


World  Bldg 
TJeiu  yorkr 


Iriburte,  Bldg. 
Chicago 
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CHOOSE 

PHILADELPHIA 

FOR  YOUR  ADVERTISING  CAMPAIGN 


There’s  something  fine  and  steady  and  staunch  about  Philadelphia. 

It’s  a  fine  old  American  city,  in  traditions,  in  manners,  in  habits  and  customs  and  in  population. 

It’s  a  steady  thoroughgoing  community  rarely  affected  by  sinister  or  disturbing  influences,  is  a 
city  of  workers  and  for  many  years  has  been  proud  of  the  appellation,  “Tlie  Workshop  of  America.” 

Its  staunchness  is  proverbial  in  many  ways.  For  instance,  one-seventh  of  the  home  building 
and  loan  associations  in  the  United  States  are  here,  and  many  of  its  four  hundred  thousand  homes 
are  owned  by  their  occupants. 

There’s  also  something  fine  and  steady  and  staunch  about  consumer  demand  here  in  Philadel¬ 
phia,  once  you  get  it  established  in  favor  of  your  line  of  goods. 

About  three  million  consumers,  about  48,000  wholesale  and  retail  stores,  about  16,000  manu¬ 
facturing  places,  plenty  of  rail  and  tide-water  and  ocean-going  traffic,  make  Philadelphia  the  third 
largest  market  in  the  United  States. 

Dominate  Philadelphia 

I 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  everybody” 
reads — 


THE  BULLETIN 


Net  paid  average  circulation  for  six  months  ending  April  1,  1920,  as  per 
U.  S.  Post  Office  report, 

466,732  X 

No  prize,  premium,  coupon  or  other  artificial  methods  of  stimulating  circula¬ 
tion  have  ever  heen  used  hy  The  Bulletin. 

The  Bulletin’s  circulation  reaches  far  heyond  the  highest  point  ever  attained 
hy  a  daily  newspaper  in  the  State  of  Pennsylvania,  and  is  one  of  the  largest  in 
the  United  States. 


EDITQR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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WHERE  ARE  THE  COPY  READERS  OF  TOMORROW? 

Each  Day  the  Search  for  Capable  Men  to  Fill  One  of  the  Most  Difficult  and  at  the  Same  Time  Thankless 

Jobs  on  the  Daily  Newspaper  is  Widening 

By  IRVING  BRANT 


Kditorfai.  Note. — Mr.  Brant  is  an  editorial  writer  on  the  staff  of  the 
St.  Louis  .Star.  He  has  a  thorough  knoivledge  of  the  conditions  that  he 
discusses  in  the  following  article.  Editor  &  Publisher  invites  communica¬ 
tions  from  its  readers  on  the  copy  desk  problem. 


\  SHORTAGE  of  editorial  workers 
affecting  newspapers  throughout 
tlie  United  States  has  become  most  acute 
on  the  copy  desks  of  metroiiolitan  jour¬ 
nals.  Managing  editors  might  well  ask, 
after  a  survey,  “Where  are  the  copy 
readers  of  yesterday?”  but  they  have  a 
much  more  pressing  question  to  answer, 
namely,  “Where  are  the  copy  readers  of 
tomorrow  ?” 

good  copy  reader,  like  the  good  man 
in  the  song,  is  hard  to  find,  and  when 
•found  he  is  hard  to  keep.  He  is  hard  to 
keep  because  nearly  every  big  news¬ 
paper  is  trying  to  strengthen  the  copy 
desk,  and  hard  to  find  because  copy  read¬ 
ing  is  a  difficult,  thankless  and  compara¬ 
tively  unremunerative  job.  The  news¬ 
papers  have  brought  their  troubles  upon 
themselves  by  failing  to  make  the  copy 
desk  attractive  to  capable  newspaper 
men. 

The  scarcity  of  copy  readers,  is  related 
to  the  raids  which  employers  of  publicity 
men  have  made  upon  newspaper  staffs, 
but  the  relationship  is  seldom  stated 
properly.  Occasionally  the  comment  is 
made  around  a  newspaper  office:  “Wait 
until  the  press  agent  bubble  bursts. 
Then  there  will  be  plenty  of  copy  read¬ 
ers  once  more.”  If  the  return  of  news¬ 
paper  men  from  the  publicity  field  will 
remedy  a  shortage  ol  copy  readers,  that 
fact  only  emphasizes  the  failure  of  the 
copy  desk  to  appeal  to  newspaper  men. 

Copy  readers  should  be  the  last  to  feel 
the  effect  of  the  demand  for  press  agents. 
The  copy  reader,  unlike  the  reporter, 
meets  nobody  outside  the  newspaper 
office  in  the  course  of  his  work.  He  is 
not  thrown  in  contact  with  prospective 
employers  of  press  agents  or  with  people 
who  might  recommend  newspaper  men 
for  such  jobs.  Unlike  the  rewrite  man, 
he  does  practically  no  writing,  hence  his 
newspaper  work  would  be  least  likely  to 
l)ring  him  to  the  attention  of  a  man  hunt¬ 
ing  for  a  publicity  expert. 

Positive  Movement  Out  of  Field 

It  follows,  then,  that  if  the  copy  reader 
goes  into  publicity  work,  he  seeks  the 
opening.  If  he  takes  the  place  of  some- 
fx)dy  else  who  goes  into  publicity  work, 
he  does  so  because  he  wants  to  get  off 
the  desk.  In  either  instance  the  under¬ 
lying  condition  is  one  of  dissatisfaction 
with  copy  reading,  of  antagonism  toward 
that  branch  of  the  newspaper  service. 

Inquiry  will  verify  this  inference.  It  is 
a  fact  known  in  any  large  newspaper 
office  that  copy  readers,  if  they  are  nat¬ 
urally  fitted  for  it,  are  on  the  lookout  for* 
a  chance  to  join  the  rewrite  staff  or  get 
one  of  the  higher-class  reportorial  posi¬ 
tions.  The  shortage  of  copy  readers 
exists  because  of  a  positive  movement 
out  of  the  newspaper  field  and  off  the 


desk  into  other  branches  of  the  news¬ 
paper  field. 

The  whole  situation  reflects  the  fact 
that  the  copy  desk  is  the  least  desirable 
and  least  desired  position  in  the  editorial 
department,  importance  considered.  Copy 
readers  are  paid  less  than  they  are 
worth,  measured  by  the  salaries  of  other 
departments  in  the  same  office,  and  this 
discrepancy  creates  a  prejudice  against 
the  desk  because  it  gives  copy  readers  a 
lower  rating  than  they  deserve  as  news¬ 
paper  workers. 

Reward*  of  Bras* 

Active  newspaper  men  come  to  feel 
that  the  copy  desk  is  a  place  for  appren¬ 
tices  and  pensioners.  A  young  reporter, 
ambitious  to  work  upward,  knows  that 
he  must  spend  some  time  on  the  desk  as 
a  part  of  his  education.  When  he  gets 
there  he  finds  that  copy  reading  is  looked 
upon  as  a  permanent  occupation  for  few 
men  except  old  city  editors  or  rewrite 
men  who  have  lost  their  punch.  These 
men  may  be  worth  their  weight  in  gold 
to  the  editorial  organization,  but  they 
are  rewarded  in  brass.  Is  it  surprising 
that  the  young  man  gets  off  the  desk  as 
soon  as  he  can  and  declines  to  consider 
it  as  a  life  work  unless  he  proves  a  fail¬ 
ure  in  writing  or  as  an  editorial  execu¬ 
tive?  Even  the  man  iVith  exceptional 
talent  for  copy  reading,  who  prefers  that 
branch  of  newspaper  work,  knows  that 
others  will  think  he  is  on  the  desk 
against  his  will. 


Old  newspaper  men  who  haven’t  suc¬ 
ceeded  in  buying  and  paying  for  a  farm 
ought  to  go  onto  the  copy  desk,  when 
they  become  incapacitated  for  more 
strenuous  work,  but  they  ought  to  be 
valued  there  for  what  they  are  worth  as 
copy  readers.  It  is  unjust  to  them,  and 
demoralizing  to  the  desk,  to  penalize 
them  for  their  inability  to  fit  in  anywhere 
else.  Whenever  the  old  men  are  re¬ 
warded  for  the  ripe  experience  they 
bring  to  the  copy  desk,  copy  reading  will 
acquire  the  dignity  it  deserves  in  the 
making  of  a  newspaper,  and  younger 
men  will  devote  their  abilities  to  it  in¬ 
stead  of  seizing  the  first  chance  to  get 
off  the  desk. 

In  a  newspaper  office  where  rewrite 
men  are  paid  from  $50  to  $60  a  week,  the 
range  of  salaries  on  the  copy  desk  is  apt 
to  be  from  $40  to  $45.  Why  is  a  copy 
reader  worth  less  than  a  rewrite  man 
or  an  assistant  city  editor?  The  indi¬ 
vidual  may  be  worth  less,  and  with  the 
copy  desk  demoralized,  as  it  is  at  pres¬ 
ent,  the  discrepancy  in  salaries  probably 
reflects  the  general  difference  in  value  to 
the  newspaper.  But  why  do  not  the 
newspapers  realize  that  it  is  worth  their 
while  to  give  the  copy  desk  a  higher  rat¬ 
ing?  Why  are  they  content  with  a  copy 
reading  staff  ranking  lower  than  the 
level  of  the  rewrite  staff? 

.The  absurdity  of  the  present  system  is 
plain,  when  it  is  considered  that  the 
work  of  (he  rewrite  man  goes  to  the 
copy  desk  for  correction  or  revision. 


Why  should  a  low  salaried  copy  reader 
edit  the  writing  of  a  high  salaried  re¬ 
write  man? 

In  practice,  this  question  is  answered 
in  many  newspaper  offices  with  a  flat 
“He  .shouldn’t,”  and  the  rewrite  man,  if 
he  has  sufficient  prestige,  raises  a  storm 
if  his  copy  is  interfered  with.  Yet  the 
theory  of  the  copy  desk  is  that  the  men 
on  it  shall  be  capable  of  passing  revision¬ 
ary  judgment  upon  any  news,  story  and 
shall  have  authority  to  improve  an  ar¬ 
ticle  as  they  see  fit. 

Copy  Reader  Qualificatioii* 

A  copy  reader,  capable  of  doing  his 
work  as  the  theory  of  office  organization 
demands  that  it  be  done,  needs  to  rank 
with  the  best  newspaper  men  in  the 
establishment.  He  does  not  need  the 
organizing  ability  or  the  steam  of  a  man¬ 
aging  editor  or  city  editor,  and  he  need 
not  be  a  brilliant  writer,  but  he  ought  to 
have  certain  rare  and  valuable  qualifi¬ 
cations. 

To  begin  with,  a  copy  reader  should 
have  a  mind  that  is  a  storehouse  of 
knowledge.  On  general  information  and 
events  of  the  day  he  should  be  as  well 
posted  as  an  editorial  writer.  He  should 
have  an  unfailing  understanding  of  the 
English  language  and  of  good  style  in 
writing.  Nothing  is  more  important  than 
that  he  should  understand  news  values 
and  detect  them  instantly.  He  should 
know  his  city  as  well  as  a  reporter  does. 

The  rewrite  man  is  supposed  to  play 
up  the  news  in  a  story  for  what  it  is 
worth,  and  the  city  editor  is  not  sup¬ 
posed  to  let  a  poorly  written  story  get  by 
him.  But  the  fact  is  that  many  a  lead 
is  buried  in  the  body  of  an  article,  and 
the  city  editor  usually  has  enough  work 
for  three  men  to  do.  It  rests  with  the 
copy  reader  to  make  sure  that  a  good 
story  is  not  lost  and  a  poor  story  is  not 
padded. 

Here  is  an  illustration  of  what  the 
copy  reader  can  do:  A  story  goes  onto 
the  desk  saying  that  a  woman  was  noti¬ 
fied  that  her  kidnapped  child  would  be 
found  in  a  certain  location.  She  went 
there  and  found  the  child.  The  news 
story  plays  up  the  recovery  of  the  child 
for  its  undoubted  news  value.  But  the 
copy  reader  asks,  “How  was  the  woman 
notified?”  and  sends  the  story  back  to 
the  city  editor.  The  manner  of  notifica¬ 
tion,  when  investigated,  turns  out  to  be 
the  big  feature  of  the  story. 

Understanding  of  news  values  is  even 
more  important  in  head-writing,  for  it  is 
demanded  every  minute  of  the  day,  and 
nothing  can  take  the  place  of  copy-desk 
efficiency  in  this  work.  The  news  staff 
may  be  of  unequalled  brilliance,  the  city 
editor  may  be  one  edition  ahead  of  his 
competitor  on  every  story,  but  poor 
(Continued  on  page  36) 


ONLY  HALF  A  REPORTER 

The  part-time  worker  on  the  newspaper  staff  is  a  double  evil. 

Half  reporter,  half  publicity  writer  makes  a  whole  failure. 

It’s  a  long,  long  time  since  it  was  said  upon  best  authority  that 
“no  man  can  serve  two  masters,”  but  the  practical  truth  of  it  seems 
not  yet  to  have  struck  in  on  some  editors. 

A  DIRECT  PIPE-UNE  FOR  PUBLICITY  POISON 

Another  strong  article  on  newspaper  space  stealing,  as  seen  from 
a  viewpoint  old  in  fact  but  new  in  discussion,  will  appear  next  week. 

H.  H.  Sterbenz,  reporter,  sees  the  situation  through  a  reporter’s 
keen  eyes  and  depicts  it  in  a  reporter’s  crisp  language. 

EDITOR  &  PUBLISHER— NEXT  WEEK 
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AUTO  MEN  nCHT  FOR 
FREE  PUFFS 


New  A«tociation>  Draw  Sword  Against 
New  York  Publishers — Plan  Battle 
Throughout  Country  for 
Publicity  “Rights'* 


National  automotive  advertising  man¬ 
agers  are  organizing  powerful  protest 
and  pressure  against  elimination  of  free 
puldieity  from  the  automobile  sections  of 
newspapers. 

The  first  line  of  battle  is  being  drawn 
in  New  York,  where  all  dailies,  English 
and  foreign  language  alike,  have  by 
agreement  refused  to  publish  any  more 
automobile  “hand-outs.” 

The  fight  has  been  started  by  the  New 
York  .\utomoljjle  Dealers’  Association, 
backed  by  the  National  Automobile 
Chamlier  of  Commerce;  and  as  the  re¬ 
sult  of  two  meetings  in  Detroit  the  ad¬ 
vertising  managers  of  many  of  the  larger 
western  automobile  manufacturers  are 
joining  in. 

Arrangements  have  been  made  for  a 
conference  lietween  representatives  of 
tile  automotive  ititerests  and  the  New 
\'ork  I’nblishers’  Association  to  dis¬ 
cuss  the  New  York  situation,  and  steps 
have  been  taken  toward  a  permanent 
natiotial  organization  of  automobile  ad¬ 
vertising  managers  for  the  purpose  of 
coercnig  the  press  generally  into  the 
continued  use  of  their  hand-out.” 

The  conferetice  with  the  New  York 
ptiblishers  is  set  for  June  22,  and  it  will 
be  attended  by  Lynn  B.  Dudley  (Fed¬ 
eral).  Ward  Canady  ( Willys-Overland) 
and  Oiarles  Mears  (Winton),  as  rein¬ 
forcement  to  an  army  of  representatives 
of  New  York  automobile  dealers.  The 
New  York  publishers  will  Ite  representea 
in  this  conference  by  Z.  L.  Potter,  Eve¬ 
ning  Post;  Bradford  Merrill,  American; 
fieorge  H.  Larke,  World ;  Howard 
Davis,  Tribune;  V.  H.  Polachek,  Sun- 
Herald,  and  Hugh  A.  O’Donnell,  Times. 

If  the  automobile  representatives  carry 
into  the  conference  the  feelitig  freely 
expressed  in  the  Detroit  mectitigs  there 
will  be  battle  royal.  The  attitude  of  the 
New  York  publishers  to  which  the  au¬ 
tomobile  interests  take  exceptions  is  ex¬ 
pressed  in  the  following  agreement, 
adopted  last  April : 

“The  New  York  newspapers  pledge 
themselves  to  omit  from  their  pages  all 
text  and  illustrated  automobile  publicity 
which  makes  mention  by  name  of  any 
automobile,  automobile  accessory  or 
automobile  manufacturer  or  dealer,” — 
excepting  in  cases  of  automobile  shows 
and  real  races. 

Permanent  organization  of  automobile 
advertising  managers  for  the  enforce¬ 
ment  of  publicity  upon  newspapers  is 
planned  to  be  formed  in  Detroit  on  June 
22.  A  committee  to  submit  plans  for 
this  organization  consists  of  H.  C.  Dart, 
Paige,  president;  Gordon  Muir,  Max- 
well-Chalmers,  vice-president;  Robert 
Walsh,  King,  secretary,  to  act  with 
Frederick  Dickinson,  Hupp;  Frank  G. 
Eastman,  Lincoln;  C.  S.  Bailey, . Peer¬ 
less  ;  J.  E.  Baird,  General  Motors,  and 
J.  J.  Buzzell,  Hyatt.  It  is  expected  that 
practically  all  of  the  important  automo¬ 
bile  advertising  managers  will  join  in 
this  movement  for  continued  free  pub¬ 
licity.  . 


Ad  Women  to  Entertain 

The  New  York  League  of  Adver¬ 
tising  Women  will  entertain  at  its 
annual  outing,  June  21,  at  the  Dun- 
woodie  Golf  Club,  Dunwoodie,  New 
York.  At  the  weekly  luncheon  on 
Wednesday,  Charles  Frederick 
Higham,  London  advertising  man, 
was  the  .speaker. 


Mrs.  John  Weir  Trov. 

A  LASK.A’S  first  Governor  was  a  news- 
■^paperman — from  Juneau.  Alaska’s 
first  woman  delegate  to  a  national  con¬ 
vention  is  a  newspaperwoman — from  Ju¬ 
neau.  She  is  Mrs.  John  Weir  Troy, 
business  manager  of  the  Alaska  Daily 
Empire,  and  wife  of  the  paper’s  owner, 
and  she  was  caught  smiling  by  the  pho¬ 
tographer  this  week  in  San  Francisco, 
where  she  is  awaiting  the  Democratic 
convention.  Maybe  Alaska  will  elect  as 
its  first  woman  Governor  a  newspaper¬ 
woman — from  Juneau. 

PORTLAND  JOURNAL  SUED 


Democratic  Politician  and  Disbarred 

Lawyer  Want  $415,000  Damages 

Portland,  Ore. — The  political  cam¬ 
paign  in  Oregon  has  resulted  in  the  fil¬ 
ing  of  a  $300,(XX)  libel  suit  against  the 
Oregon  Journal  by  Gilbert  E.  Hamaker, 
chairman  of  the  Democratic  central 
committee  of  Multnomah  county.  The 
suit  is  based  on  intimation  by  the  Jour¬ 
nal  that  Hamaker  had  allied  himself 
with  the  forces  of  Robert  N.  Stanfield, 
candidate  for  United  States  senator  on 
the  Republican  ticket.  The  Journal  is  a 
democratic  paper. 

•■Xnother  libel  suit  recently  filed 
against  the  Journal  is  on  the  complaint 
of  I^e  Roy  E.  Keeley,  an  attorney  who 
has  just  been  disbarred  by  the  Oregon 
supreme  court.  Keeley  asks  $115,000, 
saying  his  character  has  been  assailed 
by  the  newspaper  in  its  editorials  and 
news.  He  has  a  similar  suit  pending 
against  the  Oregonian. 

Danish  Pulp  at  Holyoke^ 

Boston. — A  lot  of  one  hundred  tons 
of  news  print  pulp  was  received  last 
week  from  Denmark,  via  New  York 
boat  line,  bound  for  Holyoke,  Mass. 
The  New  Haven  line  boats  also  brought 
substantial'  amounts  of  rags  for  Massa¬ 
chusetts  and  Conecticut  paper  mills,  all 
of  which  came  from  Fmrope  and  much 
of  which  came  from  Germany,  freight 
forwarders  says.  New  Haven  alone 
used  to  receive  .SO.OOO  to  100,000  tons 
annually  of  Denmark  paper  pulp,  and 
the  same  quantity  of  German  rags.  The 
new  Denmark  pulp  package  is  made  up 
of  thick  sheets,  not  unlike  blotting  paper 
— of  very  coarse  texture  and  over  an 
eighth  of  an  inch  in  thickness.  The 
sheets  arc  baled  and  weigh  between  300 
and  400  pounds. 


Erie  Times  Raises  Rates 

Erie,  Pa. — The  Times,  an  afternoon 
daily,  has  increased  rates  30  per  cent, 
effective  June  1.  The  Times  raised  its 
rates  25  per  cent  in  January. 


PAPER  EXPORT  BILL  IN 
PARUAMENT 


Govemor-in-Council  Empowere<l  to  Li¬ 
cense  Paper  Shipments  to  Guaran¬ 
tee  Supply  to  Newspapers  of 
the  Dominion 


CBy  Telegraph  to  Editor  &  Publisher) 

Ottawa,  Ont.,  June  17. — The  legisla¬ 
tion  designed  to  protect  Canadian  pub¬ 
lishers,  was  introduced  in  the  House  of 
Commons,  Wednesday,  when  the  Min¬ 
ister  of  Customs  presented  a  bill  with 
authorization  of  the  licensing  of  export 
necessary  or  desirable  for  the  use  or 
consumption  of  Canadian  people.  While 
not  specifically  referring  to  newsprint, 
the  measure,  obviously  is  intended  to 
apply  to  that  commodity.  It  will  be  en¬ 
acted  as  an  amendment  to  the  customs 
act. 

The  bill  provides  that  the  governor 
in  council  may  from  time  to  time  make 
regulations  for  or  relating  to  the  ex¬ 
portation  of  any  articles,  commodity  or 
material  which  is  produced  or  manufac¬ 
tured  in  Canada,  and  which,  in  his  opin¬ 
ion  is  necessary  or  desirable  for  the  use 
or  consumption  of  the  Canadian  people 
or  for  the  encouragement,  maintenance 
or  preservation  of  any  trade,  industry, 
business,  or  occupation.  It  provides  that 
the  governor  in  council  may  order  and 
direct  that  any  such  articles,  commodi¬ 
ties,  or  materials  shall  be  exported  only 
under  license  issued  by  the  customs  de¬ 
partment  and  that  the  exercise  of  such 
right  or  privilege  shall  be  subject  to 
such  conditions  as  may  be  prescribed. 
The  penalty  clause  of  the  bill  provides 
for  a  fine  of  $5,000  for  each  conviction 
of  a  violation. 

This  is  the  legislation  forecast  in  Ed¬ 
itor  &  Publisher  last  week,  and  it  is 
not  expected  that  there  will  be  any  seri¬ 
ous  opposition  to  the  proposed  enact¬ 
ment  in  the  house.  Its  adoption  will 
ensure  Canadian  publishers  a  supply  of 
newsprint  adequate  to  their  needs,  which 
arc  but  a  small  percentage  of  the  total 
product  of  newsprint  in  Canada.  It  will 
provide  means  of  compelling  all  pro¬ 
ducers  to  supply  their  proposition  of 
newsprint  to  the  press  of  the  Dominion. 


NEWS  AND  TRADE  PARTNERS 


Going  to  South  America  Hand  in 
Hand,  Says  W.  W.  Davie* 

"North  American  news  and  North 
.\merican  trade  are  going  to  South 
America  hand  in  hand.  Particularly 
in  Buenos  Aires,  Montevideo  and 
Lima,  interest  in  United  States  affairs 
and  in  the  Washington  view  of  inter¬ 
national  matters  is  growing  rapidly; 
advertising  from  this  country  is  in¬ 
creasing  and  most  cordial  and  ex¬ 
tensive  trade  relations  are  being  per¬ 
manently  established.” 

W.  W.  Davies,  New  York  corre¬ 
spondent  of  La  Nacion,  Buenos  Aires, 
brings  this  word  back  with  him  from 
a  visit  to  several  of  the  greater  news¬ 
paper  offices  of  both  coasts  of  the 
lower  continent. 

“The  newspapers  down  there  are 
fast  becoming  more  and  more  like  the 
North  American  papers,”  said  Mr. 
Davies.  “In  make-up  and  in  news 
taste  they  are  shifting  away  from  the 
European  standards.  La  Nacion  is 
now  receiving  3,(K)0  words  a  day  of 
North  American  news  through  a  press 
association  and  almost  as  much  more 
from  special  correspondents.  The 
people  down  there  are  acquiring  a 
keen  interest  in  our  national  politics 
and  in  our  attitude  upon  world  ques¬ 
tions,  and  they  are  learning  to  like 


very  much  the  human  interest  touch 
of  our  news  stories.  They  are  taking 
to  our  humor  and  before  long  there 
will  be  openings  for  some  of  our 
comics.” 


BILL  TO  REGULATE  OUTDOOR  ADS 


M«**«chu*ett*  LegUlature  May  Veit 

Power  in  Highways  Division 

(Special  to  Editor  &  Publisher) 

Boston,  Mass. — The  legislative  com¬ 
mittee  on  legal  affairs  of  Massa¬ 
chusetts  today  reported  a  bill  for  regu¬ 
lation  of  outdoor  advertising.  It  has  an 
emergency  preamble  and  provides  that 
the  division  of  highways  of  the  Board  of 
Public  Works  may  within  60  days  after 
the  passage  of  the  act,  make  rules  and 
regulations  for  the  control  and  restric¬ 
tion  of  billboards  and  other  advertising 
devices  on  public  ways  or  on  private 
property  within  public  view  of  any  high¬ 
way,  park  or  reservation. 

Present  billboards  must  conform  to 
the  regulations  issued,  but  the  act  does 
not  apply  to  signs  upon  property  setting 
forth  the  business  followed  by  a  person 
occupying  the  property,  nor  shall  the  act 
apply  to  rolling  stock  of  railroads  and 
railways,  or  to  common  carriers.  Vio¬ 
lation  of  the  provisions  of  the  act  are 
punishable  by  a  fine  of  $100  for  the  first 
offense  and  as  high  as  $500  for  the  sec¬ 
ond  offense. 


Kansas  Elects  Little  President  ' 

Hutchinson,  Kan. — O.  W.  Little,  edi¬ 
tor  of  the  Aljna  Enterprise,  was  elected 
president  of  the  Kansas  Editorial  .Asso¬ 
ciation  at  its  recent  meeting  here.  Other 
officers  are:  Roy  Bailey,  Salina  Journal, 
vice-president;  J.  L.  Naperi,  Newton 
Kansan,  secretary;  Ralph  Hemmeiiway, 
Haven  Journal,  recorder  and  treasurer; 
S.  R.  Lyon,  Sterling  Bulletin ;  execiiti”,: 
committee,  Miss  Dora  Adriance,  Seneca 
Courier-Tribune ;  C.  E.  Craig,  Pleason- 
ton  Observer;  W.  G.  .Anderson,  Winfield 
Free  Press;  Austin  Torrance,  Lebo 
Star;  H.  L.  Harris,  Herington  Times; 
Carl  Judge,  Beverly  Tribune;  E.  ■\- 
■  Briles,  Stafford  Courier,  and  J.  B.  Cain, 
Belle  Plaine  News.  N.  A.  Crawford, 
of  Manhattan,  member  of  the  K.  S.  A. 
C.  school  of  •journalism  faculty,  was 
named  a  committee  chairman  to  handle 
advertising  matter  of  farmers  and  to 
work  in  cooperation  with  the  state 
bureau.  Mrs.  Emma  .Aldrich,  of  the 
Cawker  City  Record,  was  made  chair¬ 
man  of  the  memorial  committee. 


Market  Ad  Campaign  in  St.  Louii 

St.  Louis. — A  St.  I^niis  market 
advertising  campaign  is  to  be  launched 
in  connection  with  the  St.  Louis 
Style  Show,  to  be  held  in  the  Muni¬ 
cipal  Theater  in  Forest  Park,  .August 
3  and  4,  10  and  11,  17  and  18. 

The  campaign  will  embrace  the  .St. 
Louis  trade  territory.  W.  K.  Monta¬ 
gue,  advertising  manager  Hamilton- 
Brown  Shoe  Company,  is  chairni  in  of 
the  committee,  and  his  associate.^  are 
A.  G.  White,  J.  H.  Jones,  George  S. 
I.evis,  Harry  Simon,  Michael  Levy, 
H.  H.  Zucker,  J.  H,  Harris,  Harry 
Schwartz  and  Ralph  Lowenbaum. 


Italy's  Newspaper*  Raise  Price 

Rome. — Italian  newspapers,  which  un¬ 
til  a  year  ago  were  sold  for  1  cent  and 
were  then  increased  in  p'rice  to  2  cents, 
have  gone  to  4  cents.  The  Tribima  pub¬ 
lishes  statistics  asserting  that  through 
enormous  increases  in  production  costs 
this  rise  in  price  does  not  mean  pros¬ 
perity  for  the  newspapers,  but  is  abso¬ 
lutely  necessary  to  save  them  from  im¬ 
minent  ruin. 
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year  of  growth  described  by  florea 

AS  A.  A.  C.  W.  END  CONVENTION 

Vigilance  and  Sustaining  Membership  Funds  Show  Advance 
— Newspaper  Departmental  Condemns  'Tuffs’* 
and  "Knocks**  Competition 

(Sf’ccial  to  Editor  &  Publisher) 

tNDIANAPOLIS. — The  various  inter- 
lests,  accomplishments  and  activities  of 
the  Associated  Advertising  Clubs  of  the 
World  were  roughly  outlined  to  the 
membership  at  the  closing  session  of  the 
sixteenth  annual  convention  by  P.  S. 

Florea.  executive  manager,  who  read  his 
annual  address  entitled  “The  Growth  of 
a  Year.” 

“This  association  is  the  servant  of 
legitimate  business,”  said  Mr.  Florea. 

“We  are  in  the  service  of  business  and 
the  public.  A  large  number  of  impor¬ 
tant  firms  in  the  United  States  have 
specifically  recognized  and  referred  to 
this  fact. 

“Since  our  convention  at  New  Orleans 
in  September,  our  individual  member¬ 
ship  has  increased  from  14,495  to  17,598, 
and  the  number  of  our  sustaining  mem¬ 
bers  from  555  to  676.  Last  September 
we  had  151  clubs,  now  we  have  168. 

“At  the  close  of  the  last  fiscal  year 
we  had  a  sustaining  membership  sup¬ 
port  of  $37,029.05,  and  $21,478.10  in  spe¬ 
cial  vigilance  fund  memberships.  Now 
we  have  $40,828.33  sustaining  member¬ 
ships,  and  $53,525.65  in  the  form  of  spe¬ 
cial  vigilance  membership  support. 

"The  sustaining  membership  has  be¬ 
come  one  of  our  most  valuable  assets, 
because  the  sustaining  members,  pay¬ 
ing  from  $25  to  $4,000  a  year  toward  the 
support  of  the  work,  are  certain  to  fol¬ 
low  the  movement  closely. 

“Broadly  speaking,  it  is  the  business  of 
this  Association  to  make  advertising  a 
more  effective  instrument  in  the  service 
of  business,  and  in  order  to  accomplish 
that  we  must  make  it  of  greater  service 
to  the  public. 

"The  accomplishments  during  the  year 
of  the  National  Vigilance  Committee  are 
so  varied  and  so  extensive  that  it  w'ould 
not  be  possible  to  review  them  in  such 
a  report  as  this.  The  greatest  single  ac¬ 
complishment  was  the  prosecution  of  the 
Pan  Motor  Company,  St.  Qoud,  Minn. 

“The  committee  deals  with  three  types 
of  cases.  Calling  in  and  obtaining  a 
remedy  for  three  kinds  of  treatment : 
one,  suggestion ;  two,  publicity ;  three, 
prosecution. 

Vigilance  in  27  Cities 

‘AVe  now  have  paid  workers  in  27 
communities,  the  end  of  the  year  finding 
us  with  local  better  business  bureaus  in 
the  following  cities :  Baltimore,  Dallas, 

Des  Moines,  Kansas  City,  Milwaukee, 

Oakland,  Richmond,  San  Francisco,  St. 

Paul.  Chicago.  Detroit,  Los  Angeles, 

Minneapolis,  Philadelphia,  Peoria,  Spo¬ 
kane,  Toledo,  Cleveland,  Indianapolis, 

Louisville,  New  Orleans,  Portland,  Ore. ; 

St.  Louis,  Washington. 

"We  are  splendidly  equipped  with 
Richard  H.  Lee,  as  special  counsel  in 
charge  of  investigation ;  H.  J.  Kenner,  as 
secretary  of  the  National  Vigilance 
Committee,  in  executive  charge  of  gen¬ 
eral  work ;  William  Winter,  assistant  to 
Mr.  Kenner;  W.  P.  Green  in  the  field, 
organizing  better  business  bureaus,  and 
M.  Seidner  as  chairman  of  the  National 
Vigilance  Committee ;  while  the  work  of 
the  extension  division  in  charge  of  Carl 
Hunt,  director,  has  for  its  primary  object 
the  increase  of  our  financial  support. 

Hugo  Swann,  formerly  in  the  office  of 
the  National  Vigilance  Committee,  is 
giving  splendid  service  in  the  Exten¬ 
sion  Division,  working  out  of  the  head- 
guartors  office.  We  have  also  men  in 


Philadelphia  and  Chicago,  Franklin  L. 
Wood  and  Albert  S.  Lipman. 

“More  recently,  P.  H.  Morath,  a  man 
of  wide  experience,  has  been  placed  in 
the  field  at  the  service  of  the  clubs. 

“In  all  of  this  local  advertising  work 
we  arc  rapidly  increasing  our  machinery 
for  the  multiplication  of  the  effect,  or 
results,  of  funds  entrusted  in  this  move¬ 
ment." 

At  the  last  session  of  the  Advertising 
convention,  an  amendment  to  the  Con¬ 
stitution  was  adopted  whereby  the  office 
of  secretary-treasurer  becomes  honorary. 
Under  the  new  rules,  the  executive  com¬ 
mittee  of  the  Association  will  annually 
employ  a  business  manager  who  may  or 
may  not  be  the  secretary-treasurer. 

Resolutions  were  adopted  urging  the 
Treasury  Department  to  bring  home  to 
the  people  the  benefits  and  advantages  of 
saving  money  by  investing  their  savings 
in  Thrift  Stamps  and  Liberty  Bonds 
through  a  paid  advertising  campaign  of 
education. 

The  convention  also  went  on  record 
unanimously  in  opposition  to  the  passage 
of  the  Thompson  Bill — H.  B.  12976 — im¬ 
posing  a  tax  on  advertising  for  the  rea¬ 
son  that  advertising  is  a  part  of  sales¬ 
manship  and  such  a  tax  would  be  in 
effect  a  tax  upon  selling. 

Retiring  President  Donnelley  told  the 
membership  that  during  the  la.st  ten  days, 
as  the  result  of  a  suggestion  by  wire 
that  additional  financial  support  was 
needed  for  the  vigilance  work  of  the 
clubs,  sustaining  memberships  had  been 
received  from  70  firms  who  pledged  sums 
from  the  minimum  of  $25  a  year  to 
$1,000,  there  being  two  $1,000  member¬ 
ships,  and  the  total  of  70  contributing 


firms  amounting  to  more  than  $10,000. 

The  list  as  read  to  the  convention  in¬ 
cluded  the  St.  Louis  Post-Dispatch,  the 
Lexington  Leader,  Chicago  Evening 
Post,  Chicago  Daily  News,  William  H. 
Rankin  Company,  Maclay  &  Mullally, 
Louisville  Courier-Journal  and  Times, 
Seattle  Post-Intelligenccr,  Allentown 
(Pa.)  Call  and  Item,  Gundlach  Advertis¬ 
ing  Agency,  Chicago. 

Retail  Department 
The  Retail  Advertisers  at  the  closing 
session  of  their  departmental  at  the 
Y.  M.  C.  A.  organized  the  Associated 
Retail  Advertisers  of  the  World.  Chester 
A.  Brown,  of  Newark,  N.  J.,  was  chosen 
president.  Gordon  Shonfarber,  Provi¬ 
dence,  R.  I.,  secretary ;  Horace  M.  Ryan, 
Indianapolis,  treasurer ;  vice-presidents, 
C.  T.  Walker,  Oklahoma  City;  J.  V. 
Freitog,  Atlanta,  Ga.,  and  Miss  Claire  B. 
Samuels,  Chicago. 

Fred  Black  of  Boston,  Louis  Blumen- 
stuck,  of  St.  Louis,  and  Alfred  B.  Koch, 
of  Toledo,  were  chosen  representatives 
on  the  National  Commission. 

Community  Department 
The  Community  Advertising  Depart¬ 
mental  elected  the  following  officers: 
President,  Charles  F.  Hatfield,  St.  Louis ; 
vice-president,  Arthur  C.  Thomas, 
Omaha;  secretary-treasurer,  A.  W.  Mc- 
Keand,  Terre  Haute,  Ind.  Mr.  Hatfield, 
Mr.  McKeand  and  Perry  S.  Williams,  of 
Minneapolis,  were  chosen  as  representa¬ 
tives  of  the  department  on  the  National 
Commission.  The  following  members  of 
the  Executive  Committee  were  elected : 
Harry  N.  Burhans,  of  Denver ;  N.  Buck¬ 
ner.  of  Eshville,  N.  C. ;  Earnest  Greene, 
of  Kalamazoo,  Mich.,  and  W.  C.  Byers, 
of  Chicago. 

Church  Department 
The  (Thurch  Departmental  was  formal¬ 
ly  organized  by  the  election  of  Dr.  (Thris- 
tian  F.  Reisner,  of  Grace  Church,  New 
York  City,  as  president.  The  United 
States  was  divided  into  four  districts 
and  the  following  named  as  vice-presi¬ 
dents:  W.  F.  McClure,  Chicago,  middle 
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CH.ARLES  A.  OTIS,  president  of  Otis  &  Co,,  Cleveland  investment  hankers 
and  formerly  owner  of  the  Cleveland  News,  is  the  newest  member  of 
the  distinguished  line  of  presidents  of  the  Associated  Advertising  Clubs  of 
the  World,  by  unanimous  action 'of  the  convention  in 
Indianapolis  last  week.  He  has  long  been  active  in 
the  advertising  work  of  the  organization  and  was 
formerly  president  of  the  Cleveland  Chamber  of 
Commerce. 

Park  S.  Florea,  New  York,  was  unanimously  elected 
secretary-treasurer.  * 

Fifteen  vice-presidents  were  elected,  those  in  even 
numbered  districts  for  one  year,  those  in  odd- 
numbered  districts  for  two  years: 

Frank  A.  Black,  Boston — District  1,  Maine,  New 
Hampshire,  Vermont,  Massachusetts,  Rhode  Island 
and  Connecticut. 

Rowe  Stewart,  Philadelphia. — District  2,  New  York, 
Pennsylvania,  New  Jersey  and  Delaware. 

„  .  John  E.  Raine,  Baltimore. — District  3,  Maryland, 

Charles  A.  Otis  Dist.  of  Columbia,  Virginia,  West  Virginia,  North 

Carolina  and  South  Carolina. 

Edgar  M.  Foster,  Nashville,— District  4,  Georgia,  Florida,  Alabama,  Mis¬ 
sissippi,  Tennessee,  Cuba  and  Porto  Rico. 

Bert  N.  Garstin,  Louisville. — District  5,  Kentucky,  Ohio  and  Michigan. 

J.  D.  Fitzgibbon,  Milwaukee. — District  6,  Indiana,  Illinois  and  Wisconsin. 
John  Ring,  Jr.,  St.  Louis. — District  7,  Missouri,  Oklahoma,  Arkansas, 
Louisiana. 

William  J.  Betting,  Minneapolis.— District  8,  Minnesota,  North  Dakota, 
South  Dakota,  Montana. 

T.  W.  LeQuatte,  Des  Moines. — District  9,  Iowa,  Kansas  and  Nebraska. 

H.  C.  Burke,  Fort  Worth.— District  10,  Texas,  New  Mexico,  Arizona. 

F.  D.  Zimmerman,  Denver. — District  11,  Colorado,  Utah,  Idaho  and 
Wyoming. 

William  Strandberg,  Portland. — District  12.  California,  Washington,  Ore¬ 
gon,  Nevada,  Alaska,  Hawaii  and  Philippine  Islands. 

F,  W.  Stewart,  Montreal. — District  13,  Canada. 

W.  S.  Crawford,  London,  England. — District  14,  Europe  and  all  countries 
in  the  British  Empire,  except  Canada. 

J.  W.  PowelL  Shanghai,  China. — The  Orient  and  all  such  other  Eastern 
countries  as  the  Associated  Clubs  may  suggest. 

Jane  J.  Martin,  New  York,  was  re-elected  as  the  only  woman  member  of 
the  executive  committee. 


west  district;  Frank  E.  Burkhalter, 
Nashville,  Tenn.,  southern  district;  W. 
C.  Howell,  Dallas,  Tex.,  southwest  dis¬ 
trict;  J.  B.  Coghill,  Sacramento,  Cal., 
Pacific  Coast.  L,  A.  Wilkinson,  New 
York,  was  elected  secretary,  and  Graham 
Paterson,  president  and  editor  of  the 
Christian  Herald,  treasurer.  The  execu¬ 
tive  committee  consists  of  John  Clyde 
Oswald,  New  York;  A.  B.  Stuber,  Can¬ 
ton,  O. ;  S.  W.  McGill,  Knoxville,  Tenn. ; 
Roy  L.  Smith,  Minneapolis;  Herbert  L. 
Smith,  Chicago ;  H.  H.  Baylis,  Cleve¬ 
land  ;  E.  E.  Elliott,  Kansas  City ;  Rowe 
Stewart,  Philadelphia;  H.  V.  Jamison, 
Pittsburgh ;  W,  H,  Rankin,  Chicago ; 
VV.  R.  W^arren,  Indianapolis.  Representa¬ 
tives  from  13  cities  pledged  $1(K)  each 
toward  the  beginning  of  a  national  fund 
to  be  used  for  church  advertising. 

Financial  Department 
The  Financial  Advertisers  Depart¬ 
mental  elected  the  following  officers :  L. 
H.  Matson,  Omaha,  Neb.,  president ;  F. 
White  Connor,  Chicago,  first  vice-presi¬ 
dent;  W.  W.  Douglass,  San  Francisco, 
second  vice-president;  H.  K.  Kittridge, 
Boston,  third  vice-president ;  H.  M.  Mor¬ 
gan,  St.  Louis,  secretary,  and  C.A.  Gode, 
Chicago,  treasurer.  Directors:  F.  W. 
Ellsworth,  New  Orleans ;  W.  R.  More¬ 
house,  Los  Angeles;  F,  W.  Gehle,  New 
Y’ork;  Jessamine  Hoagland,  Chicago; 
Ethel  B.  Scully,  Milwaukee;  D.  McEach- 
ern,  London,  Ont. ;  D.  D.  Bailey,  Tulsa, 
Okla. ;  F.  N,  Staker,  Kansas  City ;  J.  W. 
Groves,  Minneapolis;  F.  C.  Adams, 
Umisville;  George  1.  Hearn,  DalUa; 
James  I.  Clarke,  New  York;  C.  H.  kfat- 
teran,  Nashville,  and  Carroll  Downet, 
Philadelphia. 


JOINT  SESSION  SET  AS 
ANNUAL  EVENT 


Newspaper  Advertising  Managers 
and  A.  A.  A.  A.  Inter-Depart¬ 
mental  Meeting  a  Means  of 
Solving  Delicate  Questions 


(Special  to  Kditor  Si  Publisher) 

1  NDIANAPOLIS.  — The  Newspaper- 
^Departmental’s  recommendation  to  the 
Advertising  Clubs  anent  the  “evils  of 
free  publicity”  and  necessity  for  its 
elimination  from  the  columns  of  daily 
newspapers,  the  subject  matter  of  ad¬ 
dresses  before  the  Departmental  by 
Arthur  G.  Newmyer,  of  New  Orleans 
Item,  and  Lincoln  B.  Palmer,  general 
manager  of  the  American  Newspaper 
Publishers’  Association,  was  unanimously 
endorsed  by  the  convention  in  the  fol¬ 
lowing  forceful  language : 

“Be  it  resolved,  that  the  publishers 
of  newspapers  and  other  periodicals  be 
encouraged  to  confine  advertising  to 
the  advertising  columns. 

“Newspaper  Co-opeiation,”  a  subject 
of  intense  interest  very  ably  presented  to 
the  Departmental  by  George  M.  Bur- 
bach,  advertising  manager  of  the  St. 
Louis  Post-Dispatch,  later  discussed  by 
some  60  publishers  at  a  dinner  at  the 
Chamber  of  Commerce  and  afterward 
considered  by  several  committees,  was 
finally  dispo.sed  of  by  the  adoption  of 
the  following  resolution : 

“Resolved,  that  the  president  of  the 
Newspaper  Departmental  appoint  a 
committee  of  three  to  draft  a 
‘standard  of  practice’  relating  to  so- 
called  ‘newspaper  co-operation,’  its 
possibilities  and  limitations,  and  that 
the  members  of  this  department  in 
convention  assembled,  June  9,  1920, 
passing  this  resolution,  authorize  the 
publication  of  such  final  document  as 
part  of  the  regular  proceedings  of 
this  session.  Furthermore,  that  they 
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pledge  entire  support  to  the  ‘standard’ 
to  be  submitted,  provided  however 
that  they  shall  conform  in  general  to 
the  discussions  that  have  taken  place 
in  this  session,  particularly  in  connec¬ 
tion  with  the  ‘agency  newspaper 
meeting’  of  yesterday.” 

The  Newspaper  Departmental  also  re¬ 
corded  its  unanimous  belief  in  the  value 
of  “active,  earnest  and  wholehearted’’ 
co-operation  as  between  newspaper  men 
locally  and  nationally  in  raising  the 
standards  of  the  craft  and  perfecting 
better  standards  of  practices. 

The  members  of  the  Newspaper  De¬ 
partmental  unanimously  pledged  them¬ 
selves  to  do  everything  within  their 
power  to  eliminate  from  newspaper  mak¬ 
ing  all  forms  of  destructive  competition, 
both  locally  and  nationally. 

A  resolution  of  thanks  was  extended 
to  Lincoln  B.  Palmer,  of  the  A.  N.  P.  A., 
for  his  “friendly  helpfulness”  and  wise 
counsel  rendered  during  its  deliberation, 
and  to  President  Williams,  of  the 

A.  N.  P.  A.,  for  the  confidence  and  co¬ 
operation  evidenced  by  the  appointment 
of  Messrs.  Webb,  Newmyer  and  Car- 
ruthers.  as  representatives  of  the 

A.  N.  P.  on  the  national  commission. 

The  thanks  and  appreciation  of  the 

Newspaper  Departmental  was  also  ex¬ 
tended  to  the  officers  and  members  of 
the  .American  Association  of  .Advertising 
Agencies  for  meeting  the  Newspaper  De¬ 
partmental  and  for  contributing  to  one 
of  the  most  constructive  meetings  which 
the  organization  has  ever  held.  The 
resolution  carried  the  following  recom¬ 
mendation  which  was  unanimously 
adopted ; 

“Committee  recommends  that,  this 
Inter-.Agency-Newspaper  Departmental 
be  made  a  permanent  feature  of  the  pro¬ 
gram  at  future  conventions,  and  that  the 
chairman  appoint  a  standing  committee 
of  five  on  agency  relations  to  confer 
with  a  similar  committee  from  the 
American  .Association  of  .Advertising 
Agencies  as  a  permanent  itoint  of  con¬ 
tract  between  the  two  departmentals.” 

The  Agency  Session  was  one  of  the 
best  attended  and  most  interesting  res- 
sions  of  the  Departmental. 

Charlie  Miller,  of  Atlanta  Georgian, 
president  of  the  Newspaper  Depart¬ 
mental,  was  accompanied  by  a  nurse 
when  he  called  the  meeting  to  order. 
Mr.  Miller  became  ill  early  Wednesday, 
and  it  was  against  the  orders  of  the 
hotel  physician  that  he  attended  the 
meeting.  He  left  after  the  first  few 
speeches  and,  after  introducing  Collin 
Armstrong,  Marcellus  Foster,  Lincoln 

B.  Palmer,  and  participating  for  a  while 
in  the  discussion. 

.Advertising  agencies  who  seek  free 
publicity,  excessive  co-operation,  and 
those  attempting  to  obtain  cut  rates  on 
advertising  were  unmercifully  scored  at 
this  meeting.  The  best  of  feeling  pre¬ 
vailed,  however,  and  it  was  found  that 
the  agency  men  and-  the  newspaper  rep¬ 
resentatives  had  many  ideas  in  common 
concerning  the  evils  of  the  advertising 
business.  At  the  close  of  the  Depart¬ 
mental,  Bert  Garstin,  of  the  Louisville 
Courier-Journal  &  Times,  suggested  that 
at  the  next  meeting  of  the  Inter-Depart¬ 
mental  there  be  two  sessions — one  ses¬ 
sion  to  be  devoted  to  hearing  the 
“sheep,”  which  might  include  some  of 
the  high  class  membership  of  the  A.  A. 
A.  .A.,  and  the  other  for  the  “goats” 
which  would  include  some  of  the  agents 
who  are  seeking  to  put  things  over  on 
the  newspaper.  This  suggestion  may  be 
adopted  next  year.  In  any  event,  the 
Newspaper  Departmental  is  to  be  the 
guest  of  the  Agency  Departmental  at 
luncheon  at  that  time  and  a  better  lunch 
has  been  promised. 

Thanks  and  appreciation  of  the  News¬ 
paper  Departmental  were  extended  to 


Charlie  Miller,  its  president.  The  reso¬ 
lution  read; 

“For  the  untiring  energy  and  enthu¬ 
siasm  and  ability,  which  he  has  put  into 
the  w'ork  of  this  Departmental  the  past 
year  and  which,  in  the  judgment  of  your 
committee,  has  been  very  largely  respon¬ 
sible  for  the  tremendous  growth  and 
success  of  the  organization,  making  it 
one  of  the  largest,  if  not  the  largest,  de¬ 
partmental  in  the  entire  association;  ac¬ 
complishing  work  which  has  attracted 
the  attention  of  the  entire  organization.” 

George  M.  Burbach,  St.  Louis  Post- 
Dispatch,  presided  at  the  closing  session 
of  the  Newspaper  Departmental,  and 
during  the  election  of  officers. 

Forty  .States  were  represented  in  the 
attendance.  All  the  newspaper  men 
with  whom  your  correspondent  talked 
were  most  enthu.siastic  over  the  helpful 
discussions  that  had  been  indulged  in. 
The  newspaper  advertising  men  got  a  lot 
out  of  the  Newspaper  Departmental  be¬ 
cause  they  put  a  lot  of  themselves  into  it. 

Cover  Tornado  by  Airplane 

St.  Paul. — The  Dispatch  and  Pioneer 
Press  covered  the  Western  Minnesota 
tornado  by  airplane — the  first  new-,- 
papers  in  the  Northwest  to  achieve  such 
a  feat.  Two  biplanes  were  used,  one 
carrying  T.  Glenn  Harrison,  staff  cor¬ 
respondent,  and  the  other  B.  L.  Brown, 
staff  photographer. 

Outing  on  June  22 

The  thirteenth  annual  outing  of  the 
Representatives  Club  of  New  York  will 
l)e  held  on  Tuesday,  June  22,  instead  of 
on  June  11,  as  was  formerly  announced. 
The  outing  will  be  held  at  the  Gedney 
Farm  Hotel,  White  Plains.  N.  Y.  The 
games  will  begin  at  2.30  sharp  and  din¬ 
ner  at  7.30  p.  m. 

Prints  on  Letterhead  Stock 

Lyerly,  Ga. — This  week’s  issue  of  the 
Summerville  News,  of  which  O.  J.  Espy 
is  the  editor  and  publisher,  was  printed 
on  costly  letterhead  paper,  this  situation 
being  caused  by  the  fact  that  the  publica¬ 
tion  was  entirely  out  of  newsprint  and 
unable  to  get  any. 

Indianapolis  Star  Raises  Price 

Indian.vpolis. — The  Star  has  increased 
its  price,  delivered  by  carrier,  to  15  cents 
a  week,  street  sale  prices  remaining  at 
3  cents  a  copy.  The  News  retains  its 
rate  of  12  cents  and  the  Times  still  sells 
for  10  cents  in  the  city  and  12  cents 
outside. 

Mid-Year  Bonus  for  Staff 

The  New  York  Journal  of  Com¬ 
merce  last  week  gave  all  members  of 
its  staff  a  5  per  cent  bonus  on  the 
salaries  for  the  year  ending  May  29. 
.A  week’s  salary  was  given  to  each 
employe  at  Christmas. 

Bridgeport  Star  Two  Cents 

Bridgeport,  Conn. — The  Evening  Star 
went  to  2  cents  per  copy  on  June  7. 
“This  is  the  last  paper  in  New  England 
to  sell  for  1  cent,”  the  publishers  state, 
“all  others  having  been  raised  to  2  and 
even  3  cents  long  ago.” 

Retail  Grocers  Aid  Ad  Fund 

Providenxe,  R.  I. — The  Retail  Grocers’ 
&  Marketmen’s  .Association  has  voted 
an  appropriation  of  $150  for  co-operation 
with  the  State  Board  in  a  campaign  for 
advertising  the  service  element  of  the 
neighborhood  store. 

Fire  Destroys  Missouri  Plant 

Macon,  Mo. — The  plant  of  the 
Chronicle-Herald  was  partially  de¬ 
stroyed  by  fire  recently  and  machinery 
and  equipment  were  badly  damaged. 


GOODS  AND  TEACHERS  the  intention  is  to  convert  the  company’i 
FOR  SOUTH  AMFRirA  lumber  resources  in  the  Gatineau 

1  n  district  into  the  finished  product. 

La  Prensa  Representative  Sees  New 
Era  of  Good  Feeling  Between  U.  S.  PRODUCTION  YEAR’S  BEST 

And  Argentina  in  Closer 

Relations  Hampers  Shipments  of 

_  Newsprint  from  Mills 

By  Ros.vi.ie  .\mmste.vd  Higgins  companies  reporting  to  the 

lose  Fidel  Laeos  soecial  reore-  ^^^sprint  Service  Bureau  produced 

17  ’  J  T’  •*  A  181.554  tons  and  shipped  176,769  tons 

sentative  in  Europe  and  the  united  .  .  •  .  .  “ 

States,  of  U  Prensa,  Buenos  Aires,  during  May  Production  exceeded  ship- 

a  visitor  to  "early  3  per  cent. 

- York  last  Production  figures  include  2,511  tons  of 

week  in  the  inter-  which  549  tons  were  made 

est  of  his  paper.  '"  Canada.  .  , 

He  told  a  repre-  average  daily  production  of  iiews- 

sentative  of  Editor  P'’'"*  P^Per  mills  reporting  for 

&  Publisher  that  amounted  to  101.2  per  cent  of  the 

he  was  in  this  average  daily  output  during  the  three 
country  to  further  months  of  greatest  production  in  1919. 
better  mutual  ac-  ^1*^  actual  production  per  working  day 
quaintance  between  '"  ^lay  was  the  greatest  yet  recorded  in 
the  United  States  any  month  in  1920. 

Jose  Fidel  Lagos  and  the  Argentine  Production  by  the  L  nited  States  re- 
Republic.  porting  mills  during  the  first  five  months 

He  is  equally  enthusiastic  over  the  of  1920  was  30,669  tons,  or  6  per  cent 
prospects  of  advancing  business  and  greater  than  during  the  same  months  in 
social  relations  between  the  two  coun-  1919.  Production  last  year  during  May 
tries,  and  said  that  any  misunder-  was  below  normal,  due  in  a  great  meas- 
standings  that  may  have  existed  are  "re  to  strikes  at  some  of  the  mills.  Pro- 
disappearing  in  the  light  of  a  better  duction  by  the  Canadian  mills  during 
knowledge  of  each  other’s  activities  this  period  was  41,665  tons,  or  13  per  cent 
and  ideals.  greater  than  during  the  same  period  in 

“VVe  need  your  machinery  and  fin-  1919.  This  made  the  total  production 
ished  products,”  he  said,  “and  you  by  the  43  reporting  companies  72,334 
need  our  hides,  leather  and  our  wool,  tons,  or  9  per  cent  greater  for  the  first 
I  also  favor  an  interchange  of  Uni-  five  months  of  1920  than  during  the  same 
versity  professors,  along  the  same  line  period  in  1919. 

as  has  been  in  operation  between  the  Stocks  during  May  increased  1,503 
United  States  and  Europe  for  some  tons  at  United  States  mill  points,  and 
time,  and  which  was  recently  inaugu-  2,978  tons  at  Canadian  points.  Curtailed 
rated  between  the  United  States  and  shipments  were  due  principally  to  the 
Chile.  I  shall  study  carefully  the  ac-  existing  car  shortage.  Total  stocks  at  all 
tual  conditions  in  the  United  States  reporting  mills  amounted  to  4,490  tons 
and  the  means  to  employ  in  order  to  more  on  May  31  than  on  April  30.  The 
obtain  greater  facilities  of  interchange  total  of  33,410  tons  on  hand  May  31 
in  general,  and  endeavor  to  consoli-  amounted  to  about  5  days’  production, 
date  even  more  the  cordial  relations  - 

now  existing  between  this  great  coun-  EDITIONS  THREE  CENTS 

try  and  our  own.  I  consider  this  rep-  _ 

resentation  is  one  of  great  importance  Chicago  Jewi.h  Daily  Journal  Raiw. 
and  hard  work,  but  I  undertake  it  with  ^  Ir  F  J  R  f 

the  same  patriotic  enthusiasm  w'hich  „  **  ’  .  ,  *  **,  ,,  , 

inspired  La  Prensa  for  the  good  of  CHic.AGO.-The  Jewish  Daily  I- onward 
both  countries”  announces  that  effective  this  week  its 

“’While  I  am  not  a  journalist,”  Mr.  Saturday  and  Sunday  editions  will  be 

Lagos  continued,  “my  mission  is  es-  ^  cents  to  3  cents^ 

,,  •  ^  ,  This  IS  the  first  step  toward  a  daily 

sentially  journalistic  in  its  nature  and  ,  .  •  ■ 

T  .  11  •  i  •  I  .  I  three-cent  paper,  which  is  inevitable,  on 

I  shall  give  especial  attention  to  such  r  l  l’  t.  .  r  •  .  ” 

.  .  J  J  .  account  of  the  high  cost  of  print  paper, 

improvements  as  may  be  deemed  wise  ,  ®  ^  ^  „ 

^  ,  •  T  n  J  1  says  the  announcement.  Although  no 

to  introduce  m  La  Prensa  and  also  an  ,  7.  ^  ^  °  „ 

,.c  r  •  r  .  *•  1  definite  steps  have  been  taken  it  is  gen- 

ampl.ficat.on  of  information,  political  Chicago 

social,  economical  and  commercial,  newspapers  will  have  to  increase 

benefit  of  its  readers.  spring  price  to  3  cents  before  long 

Mr.  Lagos,  whose  birthplace  is  ^ 

Buenos  Aires,  is  a  nephew  of  the  late  newsprint. 

Doctor  Jose  L.  Paz,  the  founder  of 

La  Prensa.  He  has  been  spending  "j 

several  months  in  Europe,  and  arrived  ^  Collin*  Head*  Periodical  Men 

in  New  York  a  day  or  two  before  the  The  Periodical  Publishers’  .Association 
Indianapolis  convention  of  the  A.  A.  has  elected  the  following  officers :  Fred- 
C.  W.  He  is  accompanied  by  his  wife,  erick  L.  Collins,  McClure’s  Magazine, 
whose  native  state  is  Maine,  though  president;  Thomas  .A.  Barrett,  Orange- 
she  has  lived  in  Buenos  Aires  for  Judd  Company,  treasurer;  P.  S.  Collins, 
some  years.  She  is  a  woman  of  ex-  Curtis  Publishing  Company,  vice-presi- 
ceptional  charm  and  a  talented  linquist.  dent  publishing  division ;  R.  C.  Wilson, 
_  McCall  Publishing  Company,  vice-presi- 

Gatineau  Will  Spend  $30,000,000  advertising  division ;  John  B.  Kelly. 

^ T  *7  TM.  i-  •  Metropolitan  Magazine,  vice-president 

Ottawa,  June  7 -The  Gatineau  Com-  circulation  division, 
pany.  Ltd.,  recently  acquired  subsidiary 
of  the  Riordon  Company  and  comprised 

of  the  former  Edwards  and  Gilmour  and  Fort  Worth  Ban*  New**tands 

Hughson  concerns,  plans  an  outlty  with-  Fort  Worth,  Tex. — This  city  has 
in  the  next  two  years  of  approximately  passed  an  ordinance  prohibiting  news- 
thirty  million  dollars  for  the  purpose  stands  from  being  operated  on  the 
of  pulp  and  paper  development  in  this  streets  and  sidewalks.  Newsdealers  af- 
district.  The  capitalization  of  this  com-  fected  by  the  ordinance  have  secured  a 
pany  is  $50,000,000  or  $10,000,000  less  temporary  injunction  restraining  Chief 
than  the  purchase  price  involved  in  the  of  Police  R.  .R.  Porter  from  enfoicing 
merger.  The  directorate  has  not  yet  the  ordinance,  pending  final  hearing  be- 
been  appointed  but  it  is  announced  that  fore  District  Judge  R.  E.  L.  Roy. 


La  Pren*a  Repre*entative  See*  New 

Era  of  Good  Feeling  Between  U.  S. 

And  Argentina  in  Clo*er 
Relation* 

By  Rosalie  .\mmstead  Higgins 

Jose  Fidel  Lagos,  special  repre¬ 
sentative  in  Europe  and  the  United 
States,  of  I^  Prensa,  Buenos  Aires, 

_ was  a  visitor  to 

New  York  last 
week  in  the  inter¬ 
est  of  his  paper. 
He  told  a  repre¬ 
sentative  of  Editor 
&  Publisher  that 
he  was  in  this 
country  to  further 
better  mutual  ac¬ 
quaintance  between 
the  United  States 

Jose  Fidel  Lagos  and  the  Argentine 
Republic. 

He  is  equally  enthusiastic  over  the 
prospects  of  adv-ancing  business  and 
social  relations  between  the  two  coun¬ 
tries,  and  said  that  any  misunder¬ 
standings  that  may  have  existed  are 
disappearing  in  the  light  of  a  better 
knowledge  of  each  other’s  activities 
and  ideals. 

“We  need  your  machinery  and  fin¬ 
ished  products,”  he  said,  “and  you 
need  our  hides,  leather  and  our  wool. 
I  also  favor  an  interchange  of  Uni¬ 
versity  professors,  along  the  same  line 
as  has  been  in  operation  between  the 
United  States  and  Europe  for  some 
time,  and  which  was  recently  inaugu¬ 
rated  between  the  United  States  and 
Chile.  I  shall  study  carefully  the  ac¬ 
tual  conditions  in  the  United  States 
and  the  means  to  employ  in  order  to 
obtain  greater  facilities  of  interchange 
in  general,  and  endeavor  to  consoli¬ 
date  even  more  the  cordial  relations 
now  existing  between  this  great  coun¬ 
try  and  our  own.  I  consider  this  rep¬ 
resentation  is  one  of  great  importance 
and  hard  work,  but  I  undertake  it  with 
the  same  patriotic  enthusiasm  w'hich 
inspired  La  Prensa  for  the  good  of 
both  countries.” 

“While  I  am  not  a  journalist,”  Mr. 
Lagos  continued,  “my  mission  is  es¬ 
sentially  journalistic  in  its  nature  and 
I  shall  give  ^special  attention  to  such 
improvements  as  may  be  deemed  wise 
to  introduce  in  La  Prensa  and  also  an 
amplification  of  information,  political, 
social,  economical  and  commercial, 
for  the  benefit  of  its  readers.” 

Mr.  Lagos,  whose  birthplace  is 
Buenos  Aires,  is  a  nephew  of  the  late 
Doctor  Jose  C.  Paz,  the  founder  of 
La  Prensa.  He  has  been  spending 
several  months  in  Europe,  and  arrived 
in  New  York  a  day  or  two  before  the 
Indianapolis  convention  of  the  A.  A. 

C.  W.  He  is  accompanied  by  his  wife, 
whose  native  state  is  Maine,  though 
she  has  lived  in  Buenos  Aires  for 
some  years.  She  is  a  woman  of  ex¬ 
ceptional  charm  and  a  talented  linquist. 

Gatineau  Will  Spend  $30,000,000 

Ottawa,  June  7. — TTie  Gatineau  Com¬ 
pany,  Ltd.,  recently  acquired  subsidiary 
of  the  Riordon  Company  and  comprised 
of  the  former  Edwards  and  Gilmour  and 
Hughson  concerns,  plans  an  outlty  with¬ 
in  the  next  two  years  of  approximately 
thirty  million  dollars  for  the  purpose 
of  pulp  and  paper  development  in  this 
district.  The  capitalization  of  this  com¬ 
pany  is  $50,000,000  or  $10,000,000  less 
than  the  purchase  price  involved  in  the 
merger.  The  directorate  has  not  yet 
been  appointed  but  it  is  announced  that 


Editor  &  Publisher  for  June  19,  1920 


lord  RIDDELL  SEES  NO  RELIEF  NEAR 
FROM  WORLD  PAPER  DEARTH 

Pulp  Production  of  Old  World,  Shattered  by  War,  Cannot 
Yet  Meet  Demands  Caused  by  Larger  Newspaper 
Circulations  Here  and  Abroad 

By  HERBERT  C.  RIDOUT 

London  Editor,  Editor  &  Publisher. 


preciate  what  even  a  fractional  in-  PULPWOOD  PRICES  WILL  FALL 

crease  in  the  cost  of  paper  means  and  - 

would  be  astounded  if  they  knew  the  Canada  Expects  Record  1920  Produc- 


effect  of  the  actual  rise  in  paper  prices. 
Before  the  war,  a  publishing  house 
using  1,000  tons  of  paper  a  week  spent 
£10,000.  Today  they  are  spending 


tion.  Major  Shorey  Says 

(.Special  to  Editor  &  Publisher) 
Montreal. — In  an  interview  at  Que- 


£60,000  for  the  same  quantity,  which  the  question  of  pulp-wood  pro¬ 
means  their  paper  bill  has  gone  up  m  Canada,  Major  F.  C.  Shorey, 

£2,600,000  per  annum.  Even  with  a  director  of  the  Meige  Pulp-wood  Com- 
reduction  in  size  and  increased  prices  Canada,  said: 

and  higher  advertising  rates,  it  takes  .  pulp-wood  is  due  to  fall 


lyrO  publisher  in  Great  Britain  has  in  economy  w'ould  be  no  use.  As  it  is,  a  big  addition  to  income  to  cover  ex-  ^  Most  of  the  pulp- 

^  his  finger  on  the  pulse  of  the  any  economy  by  one  nation  would  penses  of  this  magnitude.  It  is  this  companies  m  Canada  are  mcreas- 

newspaper  business  to  such  effect  as  serve  to  throw  paper  into  another  sort  of  thing  that  is  so  disquieting,  ^  production  considerably.  Last 
Lord  Riddell,  himself  the  proprietor  market,  and  accordingly  every  pub-  and  there  is  little  doubt  that,  if  the  of  the  leanest  for  Pulp* 

of  the  three  million  circulationed  lisher  does  what  suits  him  best.  It  situation  becomes  more  acute,  many  procuction  t  is  year  is  one  of  the 

News  of  the  World  and  chairman  of  is,  I  am  sure,  hopeless  to  expect  any  smaller  publications  will  be  forced  out  ‘■O'^P^ny  as  practical  y 


the  Newspaper  Conference  and  of  the  combined  international  effort.  It  is  of  existence.” 

Weekly  Newspaper  Proprietors’  As-  difficult  enough  to  secure  co-operation 

sociation.  Taking  advantage  of  a  in  any  one  country,  but  international  F.ditorial  A 


existence  ”  doubled  its  former  production.  The 

_  idea  of  the  pulp-wood  industry  making 

Editorial  Xotc.-On  the  dav  that  7°? 


long-standing  promise  to  give  any  in-  action  on  the  part  of  traders  seems  our  London  editor  interviewed  Lord  boosting  up  the  price 


formation  likely  to  interest  readers  of  rather  a  Utopian  idea  and  impractic- 
Editor  &  Publisher,  I  invited  Lord  able. 


Ridden,  the  British  Weeklv  News-  no  place  in  the  minds  of  the  cap- 
n-  4.  »  \  •  :  Uiins  of  industry. 


lie.  paper  Proprietors’  Association,  of  t"  •  I'c 

“What  will  happen?  Well,  prophets  which  he  is  chairman,  i^ssued  a  memo-  or’canadiar  pulp  wood'" 


Riddell  to  discuss  as  frankly  as  he  “What  will  happen?  Well,  prophets  which  he  is  chairman,  issued  a  memo- 

could  the  present  newsprint  situation,  ^re  usually  wrong _ the  war  proved  randum  *  to  its  members  regarding 

“Will  you  tell  me  in  brief,”  I  asked,  that.  There  is  always  some  factor  current  high  costs  of  production  in 
“what  is  the  exact  reason  for  the  that  has  been  overlooked.  In  the  which  it  pointed  out  that  since  1914 
serious  world  shortage  of  paper?  paper  situation,  one  can  only  take  the  proprietors  have  had  to  meet  a  con- 


serious  world  shortage  of  paper?”  paper  situation,  one  can  only  take  the 
“Well,  for  one  thing,  the  consump-  long  view.  I  am  not  in  the  prophet 
tion  of  paper  is  much  larger  today  business  and  do  not  intend  to 


than  it  was  before  the  war.  In 
America  .it  is  at  least  25  per  cent 
more.  And  the  circulations  of  papers 
are  certainly  not  less.  On  the  con- 


prophesy.” 

Higher  Rates  Haven’t  Helped 

“But  the  raising  of  prices  and  the 


current  high  costs  of  production  in  ^o^^P^iny  stlls  to  the  States  exclusively. 

which  it  pointed  out  that  since  1914  !*  ""  o* 

•  .  1  u  I  4.  4.  emiiargo  being  lifted  on  shipments  of 

proprietors  have  had  to  meet  a  con-  »  i  4  i  1  i-  •  ,.1 

:•  1  .  -  .  ^  jnilp-wood  outside  the  limits  of  the 

tinued  succession  of  increases  in  cost  ^  ,  ,  .  1,  -n  «  « 

r  j  w*  1  1-  4  u  4.*  Crown  lands,  and  this  will  mean  that  the 

of  production  and  distribution,  in-  n  •  ..1.  t-  •  1  o  n  t 

u*  u  •  4U  •4-  mills  m  the  Cnited  States  wil  be  corn- 

creases  which,  since  the  armistice,  n  1  4  1  •  y  1 

1  u  -4  -ii  I  'ru  1-4-  pellcd  to  either  locate  in  Canada  or  go 

have  been  intensified.  The  conditions  4  r  t  •  »»  ^ 

,  ,  .  ,  ,  ,  ,  out  of  business. 


trary,  circulations  have  increased— at  increase  of  advertising  rates  seems  to 
least  that  is  the  experience  of  every  make  no  difference  in  economy  of 
English  publisher.  Then  during  the  paper."” 

war  no  new  pulp  plants  were  started,  “.Apparently  not.  But  a  newspaper 
and  existing  ones  were  very  much  is  an  entirely  different  thing  from  any 
depleted.  ordinary  business  line  and  the  propo- 

.  e  j*  •  sition  cannot  be  dealt  with  in  the 

Short  Day*  in  Scandinavia  same  way.  .All  publications  are  sold 

“In  Europe,  in  Finland  and  .Austria,  than  they  cost  to  produce.  It 

the  pulp  plants  were  either  only  pro-  advertisers  that  fill  the  vacuum, 

ducing  very  small  quantities  or  were  ^  section  of  the  readers  buy  the 

completely  at  a  standstill.  It  will  be  commodities  of  the  advertisers,  thus 
some  time  before  they  approach  nor-  enabling  the  whole  of  the  readers  to 
mal  production,  and  in  the  meantime  provided  with  a  paper  at  a  price 
Scandinavia  another  immense  sup-  than  the  cost  of  production, 

plier  of  wood  pulp  has  introduced  There  is  no  cheese  or  butter  sold  at 


tinued  succession  of  increases  in  cost 
of  production  and  distribution,  in¬ 
creases  which,  since  the  armistice, 
have  been  intensified.  The  conditions 
under  which  they  are  at  present  labor¬ 
ing  include: 

1.  — High  price  of  paper,  blocks,  con¬ 
tributions  and  illustrations. 

2.  — Higher  salaries  and  wages  of  all 
employes. 

3.  — .Altered  conditions  as  working 
hours,  overtime,  holidays,  etc. 

4.  — Higher  railway  and  other  trans¬ 
port  rates. 

Before  the  war,  newsprint  cost  Id. 


CANADA  WON’T  TAX  ADS 

Conflicting  Report*  Cau*e<l  Some  Pa¬ 
per*  to  Include  Tax  in  Bill* 

Toronto.  —  Considerable  uncertainty 
has  lieen  occasioned  in  Canadian  pub¬ 
lishing  circles  over  the  clause  in  the  new 
taxation  measure  before  Parliament  cali¬ 


per  lb.,  whereas  it  is  now  6}4d.  per  ^  o*'  sales  by 

lb.  and  over;  and  there  have  already  nianufacturers.  It  was  stated  at  one 
been  eleven  separate  advances  in  •'•ne  that  a  decision  had  been  given  at 
printing  charges  which  have  thereby  ^^tt^wa  classing  newspapers  as  manu- 
been  increased  by  120  per  cent,  to  200  ’^ctured  articles  and  requiring  the  pay- 


shorter  working  hours  and  this  again  j^gg  cost  price.  _  _ _ _  .  . . 

keeps  production  low.  go  far  as  Great  Britain  is  con-  firms  to  a  much  greater  extent  than  revenue  officials  and  some  papers 

But  do  not  such  conditions  sug-  cerned,  there  is  no  doubt  that  pub-  they  do  the  big  corporations,  and  it  tn  the  extent  of  billing  advertis- 

gest  that  precautionary  measures  Ushers  have  been  much  more  eco-  must  be  realized  that  in  the  aggregate  amount.  V\  hether  it  was  the 

ght  have  been  taken?  What  is  be-  nomical.  Paper  sizes  are  generally  these  smaller  firms  employ  far  more  i'ff‘^>'tion  of  the  C»overnment  or  not  to 

?  done?  smaller.  The  war  had  the  effect  of  labor  than  the  larger  concerns;  so  fax  on  advertising  in  the 

Could  anyone  foresee?  As  for  the  increasing  circulations  all  round  very  that  when,  as  is  inevitable  if  condi-  place,  it  has  now  been  decided  that 


per  cent. 

These  conditions  necessarily  affect 
a  very  large  number  of  the  smaller 


ment  of  the  ta.\  on  newspaper  advertis¬ 
ing  space. 

1  his  was  further  corroborated  by  in- 


ing  done? 


The  war  had  the  effect  of 


“Could  anyone  foresee.  As  for  the  increasing  circulations  all  round  very 
remedies,  the  obvious  answer  is  an  materially,  and  the  result  is  to  nullify 
increased  production  of  wood-pulp,  saving  effected  by  giving  smaller 

But  this  is  governed  by  the  ordinary  sizes. 

economic  law  that  when  capital  can  “The  public,  however,  does  not  ap- 


increased  production  of  wood-pulp. 
But  this  is  governed  by  the  ordinary 
economic  law  that  when  capital  can 
be  profitably  employed  an  industry 
will  attract  capital.  .At  the  present 
time  there  are  important  new  works 
projected  in  both  Canada  and  Finland, 
while  a  large  company  has  in  hand  the 
exploitation  of  pulp  supply  from  bam¬ 
boo  in  India,  and  of  the  success  of 
these  the  experts  connected  with  it 
seem  quite  confident.  But  none  of 
these  can  materialize  for  some  time. 
There  are  enormous  difficulties  in  se¬ 
curing  plant  and  machinery  with 
which  to  equip  these  new  mills  and  it 
may  well  be  eighteen  months  or  two 
years  before  they  are  completely  es¬ 
tablished.” 

Pre*ent  Price*  Not  Ju*tifie<l 

“.Are  the  present  newsprint  prices 
justified,  then?” 

“Today,  newsprint  is  being  quoted 
in  the  market  at  7d  to  9d  per  lb.  (14- 
18  cents),  though  I  am  doubtful 
whether  such  prices  are  justified  and 
at  any  time  a  break  in  the  market  is 
possible.  On  the  other  hand,  it  is 
impossible  to  say  to  what  prices  paper 
may  go.” 

“What  about  an  international  agree¬ 
ment  among  publishers  to  economize 
in  paper?” 

“I  am  afraid  that  an  effort  to  get 
the  newspapers  of  the  world  to  join 


tions  do  not  improve,  many  of  the  in  newspapers  and  periodicals 

smaller  papers  droj)  out  as  their  re-  subject  to  the  tax. 


serves  are  exhausted,  unemployment 
must  ensue. 


A"ou  read  it  in  Editor  &  Publisher. 


BRITISH  JOURNALISTS  HOLD  ANNUAL  DINNER 


THE  dinner  of  the  British  Newspaper  Society  is  one  of  the  leading  annual  events  in  oversea*  journalism.  This  year  it  held  a 
^  special  interest  for  North  American  newspaper  men  and  women  because  all  meetings  of  newspaper  people  in  England  now  mean  a 
discussfon  of  the  plans  for  the  Imperial  Press  Conference  which  will  be  held  in  Canada  during  July.  Aurast  and  September.  President 
Valentine  Knapp  1*  in  the  chair.  At  the  speakers’  tcUe  also  is  Lord  Robert  Cecil,  M.  P.,  Lord  Riddell,  Sir  Harry  Brittain,  M.  P., 


T.  P.  O’Connor,  M.  P,  and  Sir  James  Owen 


! 
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FORM  COMPANY  TO  BUY 
PAPER  FOR  1921 

Publuker**  Buying  Corporation,  Cap¬ 
italized  in  Delaware  at  $100,000, 
Started  Tbit  Week  with  W. 

J.  Pape  as  President 

Substantial  progress  toward  assuring 
newsprint  publishers  of  a  contract  sup¬ 
ply  of  newsprint  for  1921  and  of  a  sup¬ 
ply  at  the  best  spot  market  prices  for  the 
period  September-December,  1920,  was 
made  this  week- by  the  organization  of 
the  Publishers'  Buying  Corporation  at 
the  office  of  the  New  York  Globe  on 
June  17.  The  corporation  is  organized 
with  a  capital  of  $100,000  under  the  laws 
of  Delaware  and  is  under  the  auspices 
of  the  various  recently  formed  leagues 
for  the  purpose  of  co-operative  purchases 
of  newsprint  paper. 

William  J.  Pape,  publisher  of  the 
Waterbury  (Conn.)  Republican  and 
president  of  the  United  States  Publish¬ 
ers’  League  for  Newsprint  Conservation, 
was  elected  president  of  the  new  cor¬ 
poration,  to  serve  with  the  following  of¬ 
ficers  and  directors,  who  constitute  the 
executive  committee : 

N’ice-president.  W.  W.  Weaver,  Dur¬ 
ham  (N.  C.)  Sun;  treasurer  and  chair¬ 
man  of  the  executive  committee,  Jason 
Rogers,  New  York  Globe;  secretary, 
George  W.  Marble,  Fort  Scott  (Kan.) 
Tribune-Monitor;  directors,  H.  G. 
Spaulding,  Shawnee  (Okla.)  Morning 
News;  M.  E.  Garber,  Madison  (Ind.) 
Courier:  F.  W.  Wilson,  Newburgh  (N. 
Y.)  News;  J.  B  Finan,  Cumberland 
^Md.)  Evening  Times,  and  F.  R.  Moses, 
Marshall  (Mich.)  Chronicle. 

Over  sixty  publishers  were  represented 
at  the  meeting,  either  by  proxy  or  in 
person  ajid  each  gave  his  check  for  $50 
as  part  payment  on  his  subscription  to 
one  share  of  stock  in  the  corporation. 

Immediate  action  will  be  taken  to  as¬ 
certain  the  newsprint  needs  of  the  pub¬ 
lishers.  who  are  stockholders  in  the  cor¬ 
poration.  not  only  for  1921,  but  for  the 
balance  of  1920.  Jason  Rogers  has  sev¬ 
eral  propositions  from  paper  mills  which 
will  be  considered  and  acted  upon.  It 
is  the  present  plan  of  the  executive  com¬ 
mittee  to  have  each  member  publisher 
guarantee  through  his  local  banking 
connections  credit  at  a  New  York  bank 
upon  which  the  corporation  can  work  in 
its  wholesale  purchases  of  newsprint, 
which  will  he  distributed  to  members  at 
an  average  cost  f.  o.  b.  mill,  plus  trans¬ 
portation  charges  and  a  nominal  fee  to 
be  based  on  the  tonnage  ordered. 

PAPER  FROM  BAMBOO 

Surrey  of  Burma  Coast  Being  Made, 
Says  English  Paper 

.\ccording  to  a  cable  dispatch  to  the 
New  York  Times  from  London,  bam¬ 
boo  may  help  materially  in  relieving  the 
present  newsprint  famine.  The  World’s 
Paper  Trade  Review  is  authorhy  for 
the  statement  that  the  entire  coastal 
belt  of  Burma  has  been  explored  with 
a  view  to  investigating  the  sources  of 
paper-making  material,  and  Mr.  Raut, 
an  expert,  declares  that  there  is  suffi¬ 
cient  bamboo  in  sight,  with  the  Savan¬ 
nah  grasses  of  Assam,  to  produce  14,- 
000,000  tons  of  dry  pulp  per  annum. 

Bamboo,  he  states,  has  many  features 
in  common  with  esperto,  and  can  be 
used  for  all  grades  of  paper. 

For  newsprint,  while’  it  does  not  en¬ 
tirely  take  the  place  of  strong  sulphite, 
bamboo  pulp  can  be  advantageously 
used  to  the  extent  of  half  the  present 
percentage  of  sulphite,  and  it  is  pre- 
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dieted  that  it  can  be  so  cheaply  pro¬ 
duced  that  it  can  take  the  place  of 
mechanical  pulp  entirely. 

It  is  stated  that  the  total  cost  of  pro¬ 
duction  will  not  exceed  one-half  of  the 
present  cost  of  wood  pulp.  Here  is  a 
saving  of  fifty  per  cent  at  the  outset, 
which  is  certainly  in  favor  of  bamboo  as 
an  economical  measure. 

Evidently  the  Indian  Government  has 
realized  the  advantages  in  developing 
the  bamboo  pulp  enterprises  for  it  has 
already  granted  concessions  to  operating 
companies  on  favorable  terms,  and 
schemes  are  being  developed  for  the 
producing  of  at  least  70,000  tons  of 
bamboo  pulp  per  annum. 

So  the  bamboo  tree  may  contribute  to 
reducing  the  present  acute  newsprint 
shortage,  and  with  adequate  develop¬ 
ment,  it  may  prove  an  important  factor 
in  the  holding  at  bay  the  scarcity  of 
paper  throughout  the  world.  The  idea 
of  developing  the  resources  of  the  bam¬ 
boo  forests  of  India  seems  ptacticable 
and  worthy  of  serious  consideration. 

Aker*  Wed  on  Lookout  Mountain 

Chattanooga,  Tenn. — Sunrise  on 
Lookout  Mountain  furnished  the  illumi¬ 
nation  and  the  dawn-songs  of  birds  the 
only  music  at  the  wedding  a  few  days 
ago  of  j'.  Herbert  Akers,  circulation 
manager  of  the  Chattanooga  News,  and 
Miss  Katheryn  Caffey.  Present  at  the 
double  ring  ceremony,  which  was  per¬ 
formed  by  Rev.  H.  H.  Pitzer.  formerly 
business  manager  for  Billy  Sunday,  were 
George  F.  Milton,  news  editor  of  the 
News,  and  Hubert  Johnson,  city  circu¬ 
lation  manager. 

Art  Booklet  by  Marsbell  Field 

Chic.vgo. — “.\rt  for  .Advertising  Sake” 
is  the  t'tle  of  a  brochure  just  published 
by  Marshall  Field  &  Co.,  reproducing 
pictures  that  have  been  used  in  the  firm’s 
copy  in  daily  newspapers  and  other  pub¬ 
lications.  In  the  preface  the  statement 
is  made  that  “most  of  our  pictures  are 
drawn  with  the  idea  of  interpreting  the 
institution  rather  than  of  forcing  the 

sale  of  any  particular  merchandise. 

\ 

More  Instruction  in  Journalism 

Topeka,  Kan. — The  journalism  course 
at  Washburn  College,  here,  will  be  en¬ 
larged  next  fall.  Prof.  T.  E.  Wiggins, 
instructor,  announced.  Three-hour-per- 
week  courses  in  introductory  work  will 
be  given  throughout  the  entire  year, 
while  two-hour-per-week  courses  in 
editing  and  advertising  will  be  given  the 
first  and  second  semesters. 

Newspaper  Man  Honored 

John  Fay,  Chicago  representative  of 
the  New  York  World,  was  elected  an 
honorary  life  member  of  the  Press 
Club  of  Chicago  and  placed  upon  the 
list  of  immortals  of  that  organization 
the  past  week.  Mr.  Fay  has  been  a 
member  of  the  Press  Club  since  1889. 
He  is  one  of  the  most  famous  of  the 
“old  timers.” 

Tale  Spins  Moves  to  Chicago 

Chtcago.— The  U.  S.  Tale  Spins  Pub¬ 
lishing  (Company  has  moved  its  editorial 
and  business  offices  from  Houston,  Tex., 
to  740  South  Michigan  avenue,  this  city, 
and  will  maintain  branches  in  New 
York,  San  Francisco  and  Houston. 

New  Scale  for  Mailers 

Kansas  City. — Mailers  of  Kansas 
City  newspapers  were  granted  an  in¬ 
crease  of  ten  per  cent.  This  makes  the 
scale  now  $5.50,  day  and  night. 
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SHIPPING  BOARD  PLANS 
AD  CAMPAIGN 

Confers  with  Newspaper  Men  and  Ad 

Agents  on  Previous  Errors  and 
Plans  for  Future  Ship  Sale 
and  Carrier  Business 

Washington. — The  aid  of  advertising 
agencies  and  newspaper  advertising  men 
is  to  be  sought  by  the  United  States 
Shipping  board  this  week  in  preparation 
for  an  advertising  campaign  that  this 
branch  of  the  government  intends  to 
make  in  disposing  of  ships  and  inform¬ 
ing  the  public  of  the  service  that  it  is 
prepared  to  render  to  foreign  ports. 

A  conference  was  held  Thursday  at 
45  Broadway  between  Herman  Laue, 
publicity  and  advertising  director  of  the 
Shipping  Board,  and  representatives  of 
advertising  agencies.  New  York  news¬ 
paper  men.  and  representatives  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation. 

This  step  was  taken,  the  representa¬ 
tives  of  the  government  say,  because  the 
previous  efforts  to  sell  the  ships  met 
with  such  a  poor  response.  The  Board 
wants  to  find  out  what  the  mistakes 
were  that  it  made  in  planning  its  adver¬ 
tising  campaign;  how  much  the  opera¬ 
tors  spent  in  publicity  in  pre-war  days 
and  in  what  mediums;  what  the  cost  of 
a  thorough  campaign  will  be;  what  the 
advertising  men  think  will  be  necessary 
to  sell  the  Shipping  Board  to  the  ship¬ 
ping  investment  circles  and  the  foreign 
freight  shippers,  and  what  foreign  medi¬ 
ums  would  bring  the  best  results  in  ob¬ 
taining  return  cargoes  for  American 
vessels  from  foreign  ports. 

Among  the  men  who  attended  the 
New  York  conference  are:  W.  H. 
Johns,  of  the  George  Batten  Company; 
O.  H.  Blackman,  of  the  Blackman  Com¬ 
pany;  Stanley  Resor,  of  the  J.  Walter 
Thompson  Agency;  James  O’Shaugh- 
nessy,  of  the  Advertising  .Agency  Cor¬ 
poration,  and  Thomas  F.  Logan,  of  the 
Thomas  F.  Logan,  Inc. 

GOVERNMENT  SHOULD  ADVFJITISE 

Day  of  Free  Federal  Publicity  Ended 
with  War,  Say*  E.  P.  Howard 

Edward  Percy  Howard,  president  of 
the  New  York  Press  Club,  speaking  this 
week  in  the  public  forum  of  the  Church 
of  the  .Ascension  of  New  York  City,  on 
“The  Responsibility  of  Citizenship,”  de¬ 
clared  that  the  time  will  come  when  the 
people  will  recognize  the  necessity  for 
a  Government  department,  whose  duty 
shall  be  to  use  the  newspapers  on  a 
businesslike  basis  for  the  purpose  of 
“putting  the  (kivernment’s  wares  in  the 
show  case.” 

The  department  of  the  Government 
could  perform  immeasurable  service  if 
they  used  the  newspaper  as  a  commodity 
and  with  intelligence.  The  health  de¬ 
partments  and  the  agricultural  depart¬ 
ments  should  use  the  newspapers  to 
spread  useful  information  among  the 
people.  .At  present  they  play  at  this  by 
approaching  the  press  through  the  back 
door  of  free  publicity  instead  of  com¬ 
manding  their  space  in  the  interest  of 
the  nation.” 

Publisher*  Hold  to  1919  Tonnage 

Satisfactory  results  to  date  are  an¬ 
nounced  by  William  B.  Bryant,  publisher 
of  the  Paterson  (N.  J.)  Press-Guardian 
and  chairman  of  the  conservation  reso¬ 
lution  committee  of  the  A.  N.  P.  A.  on 
the  monthly  tonnage  report  and  pledge 
to  use  no  more  paper  in  1920  than  was 
used  in  1919,  recently  sent  to  daily  news¬ 


papers  throughout  the  country.  Hope 
is  expressed  that  the  conservation  move¬ 
ment  will  prove  a  success  and  result  in 
permanently  breaking  up  unjustified  spot 
market  prices,  although  the  committee 
as  yet  is  unable  to  make  an  accurate 
analysis  of  the  reports  received.  Such 
an  analysis  is  expected  about  July  15. 

Fa*t  Work  by  Minneapoli*  Tribun* 

Minneapolis — The  Morning  Tribune 
on  June  9  printed  the  official  photo¬ 
graph  of  the  Republican  convention  in 
Chicago,  the  only  newspaper  outside  of 
the  Chicago  area  to  accomplish  the  feat. 
.After  the  photo  was  taken  at  noon  on 
June  8,  it  was  finished  and  rushed  to  the 
flying  field  at  Oak  Park,  Ill.,  by  auto¬ 
mobile,  and  an  aeroplane  delivered  the 
picture  in  Minneapolis  7  hours  and  20 
minutes  after  the  camera  click.  The 
plane  made  the  round  trip  between  Min¬ 
neapolis  and  Chicago  in  10  hours  and 
30  minutes’  actual  flying  time,  using  175 
gallons  of  gasoline.  The  picture  was 
printed  on  the  entire  upper  half  of  the 
front  page  of  the  Tribune. 

S.  &  H.  Memorial  to  Wm.  Woodhead 

The  Sperry  &  Hutchinson  Com¬ 
pany,  New  York,  has  just  completed 
a  dignified  booklet  dedicated  to  the 
late  William  Woodhead,  its  director 
of  publicity  at  the  time  of  his  death 
and  former  president  of  the  .Associ¬ 
ated  Advertising  Clubs  of  the  World. 
Miss  Jane  J.  Martin,  advertising  man¬ 
ager  of  the  company,  will  send  a  copy 
of  the  booklet  on  request. 

New  Scale  in  Calgary 

Winnipeg. — The  Calgary  Typograph¬ 
ical  Union  has  made  an  agreement  with 
newspaper  and  job  shops  whereby  com¬ 
positors  and  operators  will  receive  $45 
for  day  work  and  $48  for  night  work. 
This  is  an  increase  of  $10  for  day  work 
and  $11  for  night  work.  The  scale  is 
for  a  45-hour  week. 

New  Haven  Sunday  Paper  Planned 

New  Haven,  Conn. — The  company 
which  recently  took  over  the  plant  of 
the  Reporter  plans  to  start  publication 
about  July  15  of  a  Sunday  paper  known 
as  the  Republic.  The  new  paper  is  be¬ 
ing  advertised  as  the  Veterans’  Journal, 
and  the  company  as  the  Veterans’  Jour¬ 
nal  Publishing  Company.  Inc.  Paul 
Barnett  is  head  of  the  editorial  staff. 

Black  Buy*  Minot  New* 

Minot,  N.  D. — Norman  Black,  pub¬ 
lisher  of  the  Fargo  (N.  D.)  Forum, 
has  purchased  the  Daily  News  here.  It 
is  the  new  owner’s  intention  to  com¬ 
pletely  remodel  the  mechanical  equip¬ 
ment.  The  Daily  News  is  a  combina¬ 
tion  of  the  Optic,  Reporter  and  News. 

Michigan  Removing  Billboard* 

Lansing,  Mich. — By  authority  of  an 
act  of  the  Michigan  legislature,  the 
state  highway  department  has  begun  to 
remove  all  advertising  signs  and  bill 
boards  from  the  public  highways.  Bill¬ 
boards  are  unsightly,  the  legislature  de¬ 
clared,  in  passing  the  bill. 

Paper  Lack  Kill*  Indiana  Daily 

Elwood,  Ind. — The  Evening  Post,  a 
Democratic  daily,  has  suspended  publi¬ 
cation,  giving  the  print  paper  shortage 
as  a  reason.  Claude  M.  Ogle  and  Jo¬ 
seph  B.  O’Neill  were  the  publishers. 

Galena  Weeklie*  Merge 

Galena,  Kan. — The  Weekly  Repub¬ 
lican  and  the  Echo  have  consolidated 
as  the  Weekly  Republican. 
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A  THOUSAND  CORRESPONDENTS  COVER 
REPUBLICAN  CONVENTION 


No  “Pipe-Lines”  Working  and  All  News  Developed  from  Min¬ 
ute  to  Minute — Famous  Veteran  Writers  in  Press  Pit — 
Wires^Shut  Out  of  Hall 


CONVENTION  Hall,  Chicago,  June  12 — 
Approximately  one  thousand  news¬ 
paper  men  from  all  parts  of  the  United 
States  flocked  to  Chicago  this  week  for 
the  Republican  National  Convention. 
They  came  singly,  in  pairs,  and  in  car¬ 
loads.  Most  of  the  latter  were  from 
Washington.  The  registers  at  the  Audi¬ 
torium  Hotel  and  the  Congress  looked 
like  the  roster  of  the  National  Press 
Club.  One  wondered,  after  gazing  at 
the  sea  of  faces  in  the  Press  Stand  at 
the  Coliseum,  whether  any  newspaper 
men  were  left  in  Washington.  If  there 
were,  they  must  have  been  few  in  num¬ 
ber. 

Practically  the  entire  Washington 
staffs  of  the  Associated  Press,  the  In¬ 
ternational  News  Service,  the  Universal 
Service,  the  United  Press  and  the 
United  News  were  shipped  here  for  the 
G.  O.  P.  meet. 

One  radical  departure  from  past  con¬ 
vention  press  arrangements  was  noted. 
With  the  exception  of  the  press  associa¬ 
tions  which  had  their  own  leased  wires 
there  were  no  telegraph  wires  in  the 
Coliseum,  and  the  correspondents  had 
trouble  in  getting  their  copy  sent  away. 
Owing  to  trouble  with  the  labor  unions 
neither  the  Western  Union  nor  Postal 
could  run  their  wires  into  the  building. 
The  Western  Union  opened  temporary 
offices  just  across  an  alley  from  the  Coli¬ 
seum  and  had  messengers  running  copy 
from  the  Coliseum  floor.  The  Postal 
opened  an  office  in  the  basement  ot  the 
Coliseum  and  sent  copy  from  there  to 
their  downtown  offices  by  boys.. 

One  of  the  biggest  “scandals”  of  the 
week  in  newspaper  circles  was  the  pub¬ 
lishing  of  what  appeared  to  be  a  draft 
of  the  platform  by  the  Chicago  Tribune 
exclusively.  Senator  Medill  McCor¬ 
mick,  one  of  the  owners  of  the  Tribune, 
was  a  member  of  the  steering  commit¬ 
tee  which  prepared  the  platform.  Nat¬ 
urally  a  lot  of  inquisitive  reporters 
thought  it  strange  that  the  Chicago  Tri¬ 
bune  should  get  the  report  exclusively. 

One  reporter  went  to  see  Senator  Mc¬ 
Cormick  about  it. 

“You  know,  Senator,”  he  said,  “most 
of  the  boys  think  that  you  had  some¬ 
thing  to  do  with  giving  that  report  to 
your  paper.” 

“I  don’t  care  what  they  think,”  he  re¬ 
plied,  “I  had  nothing  to  do  with  it.” 

Real  Work 

Some  Washington  correspondents 
were  ready  to  pack  up  and  leave  for 
home  after  twenty-four  hours  in  Chi¬ 
cago,  for  covering  the  convention  meant 
work.  There  was  little  or  no  encourage¬ 
ment  given  the  writers  by  the  candidates, 
wffio  held  daily  conferences  but  gave  out 
little  that  was  of  news  value.  The  big 
stories  came  only  by  ceaselessly  digging 
in  the  hotel  corridors  and  conference 
rooms. 

The  “pipe  lines”  were  not  wrorking  at 
this  convention.  Many  newspaper  men 
came  to  Chicago  confident  that  their 
friends  who  were  "on  the  inside”  would 
give  them  the  “low  down”  on  the  situa¬ 
tion  each  day,  but  the  “pipe  lines”  failed, 
for  no  one  seemed  to  be  on  the  “inade” 
and  the  whole  convention  was  so  high 
in  the  air  that  “low  down”  information 
was  not  available. 

The  busy  little  press  agents  were  on 
the  job.  Every  little  cause  had  its 


the  cause  of  free  Ireland,  amnesty  for 
political  prisoners,  and  the  “dry  work¬ 
ers.”  The  Friends  of  Irish  Freedom 
published  a  daily  newspaper  for  free 
distribution.  Washington  press  agents 
were  almost  as  plentiful  as  Washington 
newspaper  men.  But  the  efforts  of  the 
press  agents  amounted  to  little  more 
than  the  waste  of  hundreds  of  pounds  of 
white  paper,  for  press  agent  handouts 
failed  to  make  copy. 

More  than  550  active  newspaper  men 
and  women  were  seated  in  the  press  sec¬ 
tion  of  the  convention  itself.  As  many 
more  were  anxious  to  get  seats  and 
could  not,  because  it  was  a  physical  im¬ 
possibility  to  accommodate  them. 

“Jim”  Preston,  veteran  superintendent 
of  the  Senate  press  gallery,  and  “Young 
Bill”  Donaldson,  who  occupies  a  similar 
position  in  the  House,  handled  the  press 
arrangements  to  the  eminent  satisfac¬ 
tion  of  all  those  who  got  seats,  and 
to  the  huge  disgust  of  those  who  didn’t. 

Preston  Has  Troubles 

The  management  had  its  troubles. 
Many  correspondents  for  small  dailies 
failed  to  get  admission  because  there 
was  no  room.  And  these  poured  out 
their  troubles,  their  opinions  of  the 
party  and  its  works,  and  their  wrath  into 
the  ears  of  the  management. 

The  gist  of  the  complaints  was  that 
the  “metropolitan”  papers  were  “hog- 
gihg”  the  works,  that  the  party  was 
derelict  in  its  duty  and  making  a  terri¬ 
ble  mistake  because  the  small  daily  is 
the  closest  to  the  elusive  vote,  etc.,  ad 
infinitum.  To  them  all  the  situation 


was  explained  patiently.  Sometimes  it 
worked,  sometimes  it  didn’t,  but  it  was 
apparent  from  an  unprejudiced  view¬ 
point  that  all  of  the  newspaper  men  who 
possibly  could  crowd  into  the  large  space 
were  there. 

As  Grover  Cleveland  said,  the  man¬ 
agement  was  faced  “with  a  condition, 
not  a  theory.” 

There  were  newspaper  offices  on  every 
floor  of  the  Auditorium  and  Congress 
Hotels.  Wires  were  strung  into  the 
rooms  and  a  full  operating  system 
clicked  from  these  24  hours  a  day. 

Arthur  Brisbane  came  through  and 
taught  the  youngsters  at  the  game  a  new 
trick.  Mr.  Brisbane  appeared  in  the 
press  box  the  first  day  of  the  conven¬ 
tion  with  his  secretary,  Emil  J.  Stein- 
heuser,  and  a  noiseless  typewriter,  and 
pounded  out  his  copy  at  breakneck 
speed.  Several  other  correspondents 
were  quick  to  follow  the  lead  of  the 
noted  writer.  William  Jennings  Bryan 
insisted  upon  writing  his  copy  in  a  hotel 
room,  but  took  notes  in  long  hand. 
Nellie  Bly  and  Charles  Edward  Russell 
were  most  composed.  If  they  took  notes 
on  the  convention  proceedings  they  were 
mental  notes. 

All  of  the  press  associations  worked 
at  top  notch  speed  and  Seattle  and 
Tampa,  Fla.,  had  a  running  story  that 
was  seldom  more  than  a  minute  behind 
the  actual  proceedings  on  the  convention 
floor. 

Among  the  correspondents  at  the  con¬ 
vention  were ; 

International  News  Service — Marlen 
E.  Pew,  E.  B.  Paris,  H.  D.  Garrettson, 
George  R.  Holmes,  William  Phillip 
Simms,  William  G.  Shepherd,  J.  Bart 
Campbell,  A.  O.  Hayward,  Frank  Stet¬ 
son,  David  ^I.  Church,  Nellie  Bly, 
Charles  Edward  Russell,  W.  J.  Bryan, 
M.  Koenigsberg. 

-Associated  Press— Jackson  Elliott,  L. 
C.  Probert,  Byron  Price,  Bond  Geddes, 
William  Bruckhart,  Kirk  Sampson, 


Richard  Simpson.  Edwin  Coffin,  Fred¬ 
erick  Roy  Martin  and  Frank  B.  Noyes. 

United  Press — Roy  Howard,  L.  C. 
Earnist,  Ed  L.  Keen,  Larry  Martin, 
Herbert  Walker.  Raymcnd  Clapper,  H. 
D.  Jacobs,  Don  Chamberlain. 

Universal  Service — George  T.  Har¬ 
greaves,  generali  manager ;  William 
Johnson,  assistant  general  manager;  Ar¬ 
thur  Brisbane,  Robert  Watson,  George 
T.  Jesse,  Sid  Weyer,  James  Nourse, 
Richard  Lee,  C.  T.  Shaub,  Wiley  Smith, 
Phil  Comfort,  John  Callan  O’Laughlin, 
Herman  Appelman,  Winifred  Van 
Duzer,  Damon  Runyon,  “Bugs”  Baer, 
Fannie  Hurst,  William  Jennings  Bryan 
and  Senator  Arthur  Capper. 

United  News — Fred  S.  J'erguson, 
Robert  J.  Bender,  William  Slavens  Mc¬ 
Nutt  and  Edna  Ferber. 

Richard  Oulahan  headed  the  staff  of 
the  New  York  Times. 

Lou's  Seibold  and  t  harles  Michelson 
were  at  the  head  of  the  New  York 
World  staff. 

Carter  Field  was  in  charge  of  the 
New  York  Tribune’s  bureau  at  the 
Auditorium. 

Frederick  William  Wile  and  Robert 
T.  Barry  looked  after  the  interests  of 
the  Philadelphia  Public  Ledger. 


CONVENTION  NOTES 

By  Walter  H.  Wood 
trtHE  outstanding  feature  of  the  press 
arrangements  at  the  Republican  Na¬ 
tional  Convention  was  the  wonderful 
manner  in  which  the  wire  service  was 
handled,  in  view  of  the  fact  that  neither 
the  Western  Union  nor  the  Postal  had 
wires  strung  inside  the  convention  hall, 
due  to  labor  trouble. 

The  Postal  service  had  fifty  boys  on 
duty  at  the  Press  gallery,  and  three 
automobiles  to  rush  copy  to  their  main 
office  two  mile^  away  for  filing. 

“We  have  handled  about  3,000,000 
(Continued  on  page  39) 
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'T'lREDI  Apparently,  but  we  don’t  know  whether  it  was  over-work  or  the  convention  itself  that  made  them  that  way.  Jud(in( 
*  from  the  millions  of  words  that  were  in  the  papers  last  week  carrying  a  Chicago  date  line  we  would  say  that  ^th  helped  some. 
This  is  one  of  the  best  pictures  of  newspaper  men’s  backs  we  have  ever  seen  but  that  should  be  the  position  of  wide-awake  news- 
booster  The  nrpcidpntial  nrrsc  aaentc  g  W**"  ”>*"  always— backs  to  the  crowd  and  leading.  They  say  that  the  press  gallery  at  the  Republican  National  Convention  last  week 
ODoster.  me  presmenuai  press  agenis  hottest  place  known;  judging  from  the  gentleman  hanging  on  the  rail  half  way  down  and  taking  the  count  wa 

WCTe  outnumbered  by  tnoge  boosting  bdieve  it-  i-v-  o  ,xi  >  i  ,u 


( 
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CROWN  LANDS  PARLEYS  WELCOMED' 
BY  CANADIAN  PROVINCES 

National  Editorial  Association  Party  Told  New  Brunswick’s 
Cards  Are  Face  Up  If  Underwood 
Committee  Is  Approved 

By  JOHN  F.  REDMOND 

(By  Tciceral’h  to  Editob  &  Plblisher) 

Quebec,  Tune  17. — Blazing  a  trail  for  crown  land  .situation  in  friendly  fashion 
the  tour  of  Empire  Press  Congress  to  be  when  the  time  comes  and  he  had  no 
held  in  Canada  shortly,  the  National  doubt  but  that  any  differences  arising 
Editorial  Association  of  the  United  will  be  amicably  settled  as  others  far 


States  has  reached  Quebec  on  its  swing  mor 
around  the  eastern  and  maritime  prov-  jta.st 
inces  as  guests  of  Dominion  Govern- 
ment.  It  is  this  route  that  the  Empire  ^ 
Editors  will  follow  over  the  same  terri¬ 
tory  and.  judging  by  the  reception 


RLEYS  WELCOMED'*  ?.art?^a's'*‘lf^'^rompam?5‘ 

the  editors  o:i  the  r  tour  of  Western 

f  PROVINCES  Canada  last  year,  as  the  representative 

of  Province  of  New  Brunswick.  The 
^  Resolution  Committee  consisted  of  D.  E. 

Party  Told  New  Brunswick’s  Keen,  Mount  Carmel  (Ill.)  Republican 
D  If  Underwood  Register,  Wallace  Odell,  Tarrytown  (N. 

.  j  V.)  Daily  News,_  and  H.  U.  Bailey, 

Approved  Princeton  (Ill.)  Republican. 

— — —  •  Mr.  Pugsley  said  that  Canada  is  pre- 

lEDMOND  pared  to  manufacture  pulp  and  paper  to 

the  fullest  extent  of  its  facilities,  and 
TOR  &  Plblisher)  products  to  United  States 

•rown  land  situation  in  friendly  fashion  newspaper  publishers  at  the  fairest  pos- 
A-hen  the  time  comes  and  he  had  no  sible  price  after  ^o’^iestic  needs  had 
loubt  but  that  any  differences  arising  been  met.  He  did  impress,  however, 
will  be  amicably  settled  as  others  far  that  the  policy  of  Canadian  paper  and 
more  serious  have  been  settled  in  the  pulp  manufacturers  is  to  conserve  re- 


|)a.st.  sources  as  much  as  possible  in  order  to 

Crown  Lands  a  Provincial  Question  protect  the  ^*rir^  i*  c  r  \  r  \ 

„  ,  .  ...  Mayor  Schofield.  L.  S.  Consul  Culver 

Speaking  to  the  editors^at  a  reception  representatives  of  the  city 

tendered  at  Government  House  in  Fred-  provincial  government,  welcomed 


lUI  >  ailU,  JUUKIIIK  me  ICLCLIIIUII  'T  a  •  n  •  _  C*SSVJ  V.rv  sssx.s«aa  ^v^.v.s  s.sssvs.E,  V 

American  journalists  are  receiving  ili  th'  editors,  while  addresses  of  welcome 

. . u .  . .  f„ii . n  of  New  Brunswick,  reiterated  the  ad-  , 


evervwhere,  newspaper  folks  are  well  ''^"s^aick,  re.ieraieu  ...e  au-  appreciation  for  Americans  were 

liked  in  this  country  vice  that  Governor  Pugsley  gave  the 

In  an  automobile  accident  at  New  P*'^''ous  e\ening  on  pupwoot.  ^  ^  and  Mrs.  W.  L.  Black  of  the  Elgin 

Glasgow  last  week  Mr.  and  Mrs.  George  ^  Stales  daily  News,  the  latter  on  behalf  of 

Eckstein  and  Mr.  and  Mrs.  Homer  Har-  appointed  ^  Sta  es 

wood,  all  of  the  Warren  (Mich.)  Watch-  discuss  Crown  land  pub  i  od  ^  Americans  have  witnessed  with 

man.  had  a  narrow  escape  from  serious  ""T  •"’'y  S  .^wn  eyes  since  coming  into  the 

iniurv  when  the  car  in  which  they  were  come  ^  ^  .  rarefnl  Maritime  Provinces  have  been  revela- 

riding  ran  into  a  ditch  and  overfurned.  '  ‘ions  to  them. 

Aside  from  sdiock  and  slight  bruises  no  everything  M-rvel  at  Manufacture. 


damage  was  done.  ,  ,  ,.  ,  possible  done  to  effect  an  amicable  un-  Very  few,  indeed,  had  any  idea  that 

During  the  ,>ast  week  the  editors  have  ^ig^standing.  He  also  made  it  clear  that  this  land  was  more  than  a  wild  coun- 
bc-en  guests^  of  the  cties  of  Sydney.  ^ry.  with  town  here  and  there,  and  a 

Trenton  New  Glasgow^,  Stdlarton,  '  population  of  fisher  folk.  They  have 


Marvel  at  Manufacture* 

Very  few,  indeed,  had  any  idea  that 


Trenton,  New  -Glasgow,  Stellarton, 
Truro,  Nappan,  .\mherst,  Sackville,  Bor¬ 
den,  Summerside,  CTharlottetown,  Monc¬ 
ton,  St.  j'ohn.  Fredericton.  New  Castle, 


provinces.  population  of  fisher  folk.  They  have 

The  Canadian  Bank  of  Commerce,  visited  splendid  cities,  on  a  par  with 
with  mire  than  .sOO  branches  through-  any  American  cities  of  similar  sizes; 
out  the  di  m  nicn,  has  placed  all  its  giant  industries  that  compare  favorably 
facilities  free  of  charge  at  the  disposal  with  the  best  in  the  United  States,  in 


Campbellton  Dalhousie.  Mountjoli,  Riv-  ^^e  United  States,  in 

ditloup,  Quebec  and  tomorrow'  e>  go  newspaper  folks.  D.  MacGilli-  proportion  to  the  comparatize  size,  of 

up  into  the  paper  making  country  to  see  special  representative,  has  been  the  countries,  steel  mills  at  Sydney, 

for  themsehjs  manufacture  of  the  news-  Car  and  Foundry  Works,  clay 

print  in  which  thej  arc  a  so  \ita  y  ^gg  everyone’s  financial  works  and  coal  mines  of  Trenton,  New 

interested  .  r  .  •  requirements  receive  preferred  attention.  Glasgow  and  Stellarton,  great  harbors 

Everywhere  the  reception  of  .•\meri-  ^he  Bank  of  Commerce  is  handling  all  of  Halifax,  Sydney  and  St.  John,  un- 
Miis  has  1)een  simply  unsurpassa  le  (Qy^ists  and  exchange  of  limited  shipping  and  railroad  facilities 

Cities  have  declared  holidays  and  shut  3„y  mg^ber  of  edi-  of  those  cities,  the  latter  with  natural 

down  bi^iness  on  the  arrival  o  editona  party  should  be  addressed :  Na-  gas  predicating  development  of  a  great 

train.  Freedom  of  communities  '*  <'x-  t.jonal  Editorial  .Association  Special  oil  industry;  these  and  thousands  of 
tended  and  all  facilities  plated  at  the  r  -j-rain,  care  Canadian  Bank  ’of  Com-  other  things  are  making  the  .Americans 


disposal,  even  to  the  extent  of  passing  .  ^,^p  j^g  iting^arv. 

members  of  tjie  party  fare  free  on  the  tendered  bv  the 

Street  cars  of  St.  John,  the  *  .  v  .  .  ^  j  M^’iictcn  Sunday  evening,  a  reso- 

button  being  recognized  as  pass.  the  N.  E.  A.,  re¬ 
in  Paper  Making  Country  gretting  the  illness  of  J.  T.  Hawke,  edi- 

In  St.  John,  the  editors  were  officially  tor  of  the  Moncton  Transcript  and  hop- 


irerce,  at  any  stop  on  the  itinerary.  realize  more  and  more  each  day  that 
.At  the  official  dinner  tendered  by  the  Canada  is  one  of  the  richest  lands  of  the 
ci‘  I  t  M'-ncten  Sunday  evening,  a  reso-  world  in  natural  resources  and  that  all 
hu.ii  n  vvj;  adopted  by  the  N.  E.  .A.,  re-  needed  to  develop  it  are  capital  and 
gretting  the  illness  of  J.  T.  Hawke,  edi-  money.  ^ 

tor  of  the  Moncton  Transcript  and  hop-  Canada’s  garden  spot.  Prince  Edward 
ing  for  his  speedy  recovery.  Mr.  Hawke  Island,  was  the  point  of  one  entire  day’s 


received  into  New  Brunswick  by  Lieu-  ntf?  for  his  speedy  recovery.  Mr.  Hawke  Island,  was  the  point  ot  one  entire  days 
tenant  Governor  Pugsley,  who  paid  tri-  was  well  known  to  many  members  of  .  (Continued  on  page  20) 

bute  to  the  many  years  of  plea.sant  re- _ _ _ 

lations  that  have  existed  between  Can-  - 

ada  and  the  United  States,  outlined 
Canada’s  growth  as  a  nat'on  and  its  in¬ 
dustrial  importance,  and  told  how  many 
points  of  difference  which  had  come  up 
in  years  past  had  been  settled  by  arbi¬ 
tration  to  the  satisfaction  of  all,  with 
very  few  citizens  of  either  the  United 
States  or  Canada  ever  knowing  anj-thing 
of  them.  He  declared  there  was  no 
good  reason  why  these  conditions 
shouldn’t  continue  forever. 

In  course  of  outlining  Canada’s  in¬ 
dustrial  growth  the  Governor  touched 
upon  pulp  and  paper  making,  referring 
to  the  recent  effort  to  pass  the  Under- 
wot'd  bill  in  Congress,  threatening 
reprisals  against  Canada  if  it  didn’t  re¬ 
lease  timber  from  Crown  lands  to  the 
pajier  makers  of  United  States,  Mr. 

Pugsley  said  that  while  Canada  didn’t 
fear  the  cutting  off  of  .American  coal 
and  other  natural  resources,  liecause  it 
has  all  these  in  its  own  land.  Nfgotia-  ' 

tions  proposed  in  Underwood  bill,  he  Left  to  Right — A.  H.  Lindsay,  Moncton  advertising  manager,  Canadian 
said,  are  absolutely  impossible  for  the  National  Railways,  Eastern  Division;  H.  R.  Ripley,  Tipton  (la.)  Adyerti^r;  John 
Dominion  Government.  iKcause  owner-  E***/.®"  f 

,  .  ,  4.  1  r  r-  .....a  Ncwsi  Will  WilLie,  president  National  Editorial  Association;  W.  T*  Smith,  pub- 

ship  and  control  of  Crown  lands  are  Ughe/ Waukegan  (III.)  Sun;  L.  S.  Whitcomb,  Albert  Lea  (Minn.)  Times-Enterprise; 
provincial  affairs.  Thomas  J.  Blain,  Port  Chester  (N.  Y.)  Daily  Item;  Daniel  Keen,  Mount  Carmel 

Mr.  Pugsley  .said  Canada,  despite  the  (HI.)  Republican-Register;  Willard  E.  Carpenter,  Lincoln  (Ill.)  Courier-Herald; 
provincial  nature  of  paper  and  pulpwood  Wallace  Odell,  Tarrytown  (N.  Y.)  Daily  News;  H.  U.  Bailey,  Princeton  (Ill.) 
ma'ter.  will  be  very  glad  to  discuss  Republican;  M.  E.  Mohrtens,  SeTring  (Ohio*  T'mrs. 


RATtROAD  ADS  SLUMP 
IN  NORTHWEST 

Fear  That  Government  May  Not  Sanc¬ 
tion  Publicity  Expenditures  Hold. 
Down  Passenger  Traffic 
Solicitation 

(.Special  to  Editor  &  Publisher) 

St.  Paul,  Minn. — There  is  a  big  slump 
in  railroad  advertising  just  now.  The 
thousands  of  dollars  hitherto  spent 
annually  for  advertising  and  solicitation 
of  passenger  traffic  are  being  witheld 
by  the  five  Northwestern  lines  centering 
in  the  Twin  Cities  because  of  fear  that 
when  the  final  accounting  comes  at  the 
end  of  the  Government  guarantee  pe¬ 
riod,  such  expenditures  will  not  be  al¬ 
lowed. 

In  pre-war  days  the  annual  adver¬ 
tising  budgets  of  the  five  lines  totaled 
more  than  $500,000.  The  only  North¬ 
western  road  to  advertise  extensively 
this  year  is  the  Great  Northern,  which 
will  spend  $75,000  in  exploiting  Glacier 
Park  and  its  passenger  service  gener¬ 
ally. 

The  other  railroads  here  will  confine 
their  advertising  activities  to  the  neces¬ 
sary  folders  and  condensed  informative 
publicity  relative  to  changes  in  sched¬ 
ules,  etc.  During  the  last  year  of  Fed¬ 
eral  control  the  Great  Northern  spent 
about  $75,000  for  advertising,  the  North¬ 
ern  Pacific  $50,000,  the  Soo  Line  $,35.(X)0, 
the  Chicago,  St.  Paul  Minneaprlis  & 
Omaha  $25,000.  .ht:!  the  Minneapolis  & 
St.  Louis  $15,000. 

WRITERS  FLOCK  TO  MEXICO 

New  Government  Open.  New  Bureau 
Censor.hip  Still  On 

(Special  to  Editor  &  Publisher) 

Mexico  City. — Recent  events  in  Mex¬ 
ico,  including  the  overthrow  of  the  Car¬ 
ranza  government  and  the  murder  of 
the  president,  have  resulted  in  a  great 
influx  of  newspaper  correspondents. 
There  are  now  more  correspondents  in 
the  capital  than  at  any  time  in  the  past 
two  or  three  years. 

Writers  now  covering  the  Mexican 
assignment  include;  Herbert  Corey,  .As¬ 
sociated  Newspapers;  F.  C.  Scoville  and 
Gilbert  Cosolich,  .Associated  Press: 
Ralph  H.  Turner,  Llnited  Press;  O.scar 

K.  Goll  and  G.  Espinosa,  International 
News  Service ;  Joseph  DeCotircy  and 

L.  C.  Speer,  New  York  Times;  Rowland 
Thomas  and  Clarence  DeLima,  New 
A’ork  World:  Sophie  Treadwell,  New 
A  ork  Tribune;  Captain  Verey,  London 
Daily  Mail;  and  M.  Dupuy,  Havas 
.Agency.  Sidney  Sutherland  of  the  Chi¬ 
cago  Tribune  recently  left  for  the  north 
to  cover  the  campaign  against  A'^illa. 

The  Mexican  provisional  government 
opened  a  news  bureau  this  week  in  an 
effort  to  facilitate  the  work  of  the  corre¬ 
spondents.  Censorship  on  news  dis¬ 
patches.  however,  is  still  enforced. 

Carpenter  Open.  Kan.a*  City  Office  * 

Carpenter  &  Co.,  newspaper  repre¬ 
sentatives,  have  opened  an  office  in  the 
New  A  ork  Life  Building,  Kansas  City, 
under  the  management  of  Bryan.  -Mur¬ 
phy,  Southwestern  manager.  The  New 
York  office  continues  under  the  manage¬ 
ment  of  Barton  E.  Schwarz  and  the 
Chicago  office  is  in  charge  of  Willard 
E.  Carpenter. 

C.  of  C.  Journals  Unite 

Scranton,  Pa. — .A  union  of  Chambers 
of  Commerce  and  Board  of  Trade  Jour¬ 
nals  of  .Northeastern  Pennsylvania  has 
been  practically  completed.  It  will  be 
edited  by  Charles  Miller,  owner  of  the 
Scranton  Board  of  Trade  Journal. 


Editor  &  P  uhli  S'h  er  j  or  June  19,  1920 
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THE  AMERICAN  JOURNALISTS’  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  S07  Commercial  Bu  ildins,  St.  Louis,  Mo.,  representing  the  American  Journalists' 

Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
.•\ssociation  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 

Loluinbia,  Mo.,  representing  the  schools  of  journalism. 


CORRESPONDENCE 

Pascagoula,  Miss. 

St.  Louis  .Association  of  Journal¬ 
ists: — I  have  always  felt  a  keen  inter¬ 
est  in  a  sincere  and  truthful  press, 
and  most  cheerfully  endorse  the 
movement  of  your  association.  As 
the  great  Benjamin  Franklin  has  said, 
•‘your  benevolent  exertions  clearly 
show  that  any  project  for  fhe  public 
good  is  greater  in  value  than  the  ac¬ 
cumulation  of  vast  wealth.”  A  doer 
of  good  is  the  kind  of  character 
needed  today  to  correct  a  state  of  so¬ 
ciety  which  alarms  all  Christendom. 

You  may  enroll  as  members  of  the 
proposed  national  organization  the 
following  esteemed  newspaper  men  of 
the  locality — namely: 

Judge  Charles  E.  Chidsey,  writer. 

C.  G.  Scott,  Editor  Pascagoula  Chron¬ 
icle. 

VV.  T.  Sparkman,  Editor,  Pascagoula 
Democrat-Star. 

J.  J.  Tomasich,  retired  editor. 

Martin  Turnbull,  Associate  Editor. 
A.  E.  Lee,  Editor  Jackson  County 
Times,  Ocean  Springs,  Miss. 

MARTIN’  TURNBl’LL. 


'  JOURNALISM  AS  A  CAREER 

It  has  needed  the  aftermath  of  war  to 
compel  the  recognition  of  journalism  as 
a  profession.  Before  the  war  it  was 
hardly  admitted  to  be  a  vocation.  "The 
public  schools,  in  the  main,  ignored  it, 
and  I  remember  no  instance  of  a  man 
going  to  my  own  university  and  saying 
that  he  desired  to  become  a  journalist. 
.Men  drifted  into  the  journalistic  ranks 
rather  as  derelicts  than  as  devotees. 
Sometimes  they  tried  to  become  journal¬ 
ists  because  they  had  failed  to  find  other 
occupation ;  but  this  usually  implied 
failure  also  in  the  purlieus  of  Fleet 
street. 

Since  the  war  we  have  changed  all 
that.  The  scholastic  world  has  become 
more  keenly  aware  of  the  existence  of 
some  thousands  of  newspapers  and  has 
realized  with  amazing  suddenness  that 
they  give  employment  to  hundreds  of 
thousands  of  people.  Even  the  head 
masters  of  public  schools  no  longer 
frown  upon  the  bias  towards  practical 
literature,  nor  upon  the  ambitions  of 
the  youth  who  says  that  he  means  to 
write.  They  have  been  compelled  to 
realize  that  of  all  professions  this  offers 
the  surest  opening  to  any  quick-witted 
man  who  possesses  the  necessary  gifts 
and  is  not  unwilling  to  study. 

I  have  said  that  journalism  offers  a 
swift  opening  to  any  man  with  the  neces¬ 
sary  gifts,  but  I  would  add  that  these 
gifts  are  not  rare.  What  is  needed 
chiefly  is  the  faculty  of  observation,  to 
which  alertness  of  mind  and  sound  com¬ 
mon  sense  must  be  added.  It  is  to  be  as¬ 
sumed,  of  course,  that  any  man  seeking 
to  be  a  journalist  has  studied  E.nglish 
grammar  and  composition,  and  is  able 
to  set  down  a  straightforward  account 
of  anythipg  about  which  he  has  peculiar 
knowledge. 

This  groundwork  is  necessary,  but  to 
it  he  must  add  the  capacity  to  discern 
what  is,  and  what  is  not,  new.s,  and  the 
eloquence  which  will  deck  out  that  news 
Wtractively. 

Too  often  have  we  seen  the  pitiful  at¬ 
tempts  of  the  ignorant  to  attract  the  fees 


of  the  unwary  and  to  lead  them  into  the 
ditch  of  failure.  None  but  the  man  who 
himself  has  won  success  in  this  busy 
arena  can  hope  to  teach  others  how  to 
win  it.  No  amount  of  theory  will  help 
us,  nor  can  I  imagine  any  eloquence  of 
lectures  which  will  achieve  our  object.  A 
man  learns  to  write  by  writing  and  read¬ 
ing.  No  coaching  can  spare  him  the 
lal>or  necessary  to  profitable  apprentice¬ 
ship.  He  must  work  that  he  may  be 
taught. 

This  application  being  taken  for 
granted  much  may  be  done  with  a 
<iuick-witted  student.  Rarely,  I  think, 
do  we  realize  the  almost  numberless  op¬ 
portunities  which  are  before  the  clever 
young  journalist  nowadays.  If  he  be  a 
specialist — 'and  certainly  he  should  spe¬ 
cialize  eventually — he  will  find  fifty 
papers  open  to  him  should  his  subject  be 
at  all  popular. 

I  was  told  this  very  week  by  one  of 
the  greatest  of  living  journalists  that  the 
ci)enings  for  young  writers  upon  the 
staffs  of  his  papers  were  never  so  many, 
and  that  he  had  never  experienced  such 
a  difficulty  in  filling  vacancies  as  had 
troubled  him  during  the  last  six  months. 
Trained  young  writers  simply  cannot  be 
feund,  and  they  cannot  be  found  be¬ 
cause  many  who  have  the  qualities  will 
not  take  the  trouble  to  get  the  training. 

Nor  are  the  emoluments  of  journalism 
inconsiderable.  There  are  many  men  in 
London  today  who  are  earning  five  thou¬ 
sand  a  year  in  editorial  chairs.  Salaries 
of  six  hundreu  to  a  thousand  pounds  a 
year  are  paid  to  many  writers  whose 
gifts  are  quite  ordinary,  but  whose 
knowledge  of  technique  is  considerable. 

In  a  similar  way  the  casual  contributor 
is  often  able  to  earn  four  or  five  hun¬ 
dred  pounds  a  year  by  an  effort  which 
would  hardly  earn  two  hundred  a  year 
in  any  other  enterprise.  The  journalist 
is  not  like  the  barrister,  in  that  he  must 
wait  many  years  before  hoping  to  obtain 
even  a  living  wage.  The  clever  man  will 
make  his  cleverness  known  quickly,  and 
his  editor  will  be  very  willing  to  ac¬ 
knowledge  it.  It  is  itideed  a  profession 
wherein  the  fit  survive  and  the  unfit  must 
abandon  hope.  But  the  number  of  the 
unfit  would  be  vastly  less  if  young  men 
would  remember  that  there  is  no  royal 
road  to  journalistic  success  and  that 
they  must  survive  a  novitiate  wherein 
study  and  good  teaching  play  a  conspicu¬ 
ous  part. — Max  Pemberton  in  the  publi¬ 
cation  of  “The  Future  Career  .Associa- 
‘.ion”  ( London  j. 


R.  R.  OFFICIAL  MAKES  GOOD 

Here  is  a  little  instance  of  reportorial 
finesse,  true  down  to  and  including  the 
punctuation.  It  happened  when  the  out¬ 
law  railroad  strike  was  at  an  acute 
stage.  The  reporter,  a  member  of  the 
Association,  was  sent  to  obtain  an  im¬ 
portant  interview  from  a  high  railroad 
official  who  also  was  president  of  a 
trust  company.  The  official  talked  at 
considerable  length.  The  interview  was 
most  interesting,  but  at  its  conclusion 
the  railroad  man  said :  “I  don’t  want 
you  to  use  anything  I  have  told  you. 
Just  print  this.”  He  reached  over  to  his 
desk  and  handed  to  the  reporter  a  slip 
of  paper  on  which  he  had  written : 

“Just  at  the  moment  I  am  too  busy- 
switching  trains  to  make  any  statement.” 

The  reporter  took  the  slip  of  paper 
and  wrote  this  at  the  top : 

“Mr.  So-and-So,  when  seen  at  his  desk 
at  the  Blank  Trust  Co.,  said:” 

He  handed  it  back  to  the  railroad 
official  who,  after  one  glance  at  the  ill 
assorted  introduction  and  the  appended 
statement  smiled  rather  wincingly  and 
said :  “Well,  you  needn’t  confine  your¬ 
self  to  the  written  statement.  You  may 
go  ahead  and  use  the  interview.” 

That  afternoon,  to  make  the  bluff 
good,  the  official  was  out  in  the  railroad 
yards  switching  trains.  By  way  qf 
making  amends  the  reporter  saw  to  it 
that  a  photographer  for  his  paper  was 
there  when  the  switching  was  done. 


EASY  TALK 

By  PHILIP  R.  DILLON 

“Newspaperjnen,”  “Journalists,” 
and  Huneker: — I  go  to  New  York 
City.  I  sit  in  a  Greenwich  Village 
lunch  room  where  prosperous  prole¬ 
tarians  eat,  and  there  I  eat  and  read. 
A  cheerful  place,  having  white  metal 
ceiling,  white-black-red  mosaic  floor, 
polished  white  marbleoid  tables.  The 
sunlight  is  auxiliated  by  six  indirect 
electric  lights.  I  read  James  Gib¬ 
bons  Huneker’s  review  of  David 
Bispham’s  new  book — in  the  New 
York  World  (Sunday).  I  get  the 
right  atmosphere,  in  this  lunchroom, 
for  ten  minutes  of  Huneker.  Well 
then,  Huneker  writes — 

“Ah!  Julius  Caesar  was  right  when  he 
remarked :  ‘Once  a  newspai)er  man  always 


WHAT  DO  YOU  KNOW? 


WE  would  like  to  have  you  discuss  the  following  question,  from 
every  possible  angle,  on  this  page: 

“The  absurdity  of  the  present  system  is  plain,  when  it  is  consid¬ 
ered  that  the  work  of  the  rewrite  man  goes  to  the  copy  desk  for  cor¬ 
rection  or  revision.  Why  should  a  low-salaried  copy  reader  edit  the 
writing  of  a  high-salaried  rewrite  man?” — Irving  Brant. 

Is  the  copy  desk  one  of  the  most  important  places  on  a  newspaper 
or  not?  Are  copy  desk  men  underpaid  or  are  rewrite  men  overpaid? 
Why?  What  make  you  think  so?  What  do  you  know  about  the  copy 
desk  problems  of  the  modern  newspaper?  Address  all  communica¬ 
tions,  including  problems  of  the  profession  of  journalism  for  discus¬ 
sion,  to  the 
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cn  the  town.’  There’s  a  malignity  that 
shapes  our  ends,  rough-spew  them  as  we 
will!  This,  naturally,  does  not  apply  to 
‘journalists’  and  other  east  winds.” 

I’ll  say,  to  give  this  business  some 
point,  Huneker  is  a  publicationist 
junker,  a  Nietzschean  tory,  a  Phila¬ 
delphian  born  there  on  Jan.  31,  1860. 
He  may  deny,  or  admit  two  of  these 
things,  in  gorgeous  greenhouse  sen¬ 
tences. 

Whom  does  he  mean  by  journalists 
with  quotation  marks?  Is  he  a  jour¬ 
nalist  with  quotes?  or  without  them? 
-After  his  thirty-five  years  as  a  thau- 
niaturgic  music  critic,  what? 

I  note  that  the  classification  joiur- 
nalist  is  coming  back  into  favor, 
among  reporters,  editors,  advertise¬ 
ment  writers.  The  word  was  almost 
killed  twenty  years  ago,  at  the  time 
when  young  blood  took  hold;  when 
the  business  office  seized  the  directo¬ 
rate  and  ran  the  concern  efficiently; 
when  the  terribly  sanguine  young  fel¬ 
lows,  with  the  spirit  of  Cromwellian 
soldiers,  flung  off  the  trappings  of  the 
old  creed  and  uttered,  in  Puritan  pride 
— “We  are  newspaper  men!”  There¬ 
after,  for  a  time,  the  “journalist”  had 
as  much  standing  as  a  bishop  among 
bolshevists.  Who  shall  object,  be¬ 
cause  the  journalist  has  come  back? 
A  fine,  true  name — journalist;  full  of 
meaning,  definite,  clear.  “Common 
sense  gives  to  words  their  ordinary 
signification,  and  common  sense  is  the 
genius  of  mankind”  (Guizot?) 

Common  sense  tells  us  we  are  jour¬ 
nalists — we  who  do  the  writing  that 
goes  to  the  composing  room,  includ¬ 
ing  some  very  fine  writing  in  the  ad¬ 
vertisements.  So,  Jimmy  Huneker, 
you  might  as  well  accept  the  fact, 
as  the  Germans  ought  to  do.  We 
shall  take-  and  hold  our  old  craft 
name.  We  shall  make  you  wear  the 
little  red  republican  cap.  We  shall 
gleefully  watch  you  and  other  junkers 
squirm.  We  shall  laugh  and  dare  you 
to  find  another  name  for  yourselves. 
Journalists  we,  without  the  quotes. 

Yet,  we  shall  keep  on  loving  you, 
Jimmy  Huneker. 

Are  Journalists  clubable  people? — 

.A  veteran  said  to  me  last  week: 

“When  war  broke  out,  I  was  the 
foreign  editor.  Each  night  I  found 
on  my  desk  a  pile  of  cable  sheets 
two  inches  thick.  I  began  to  work  on 
them,  dominated  by  the  thought  that 
a  half  dozen  other  men  in  other  offices 
of  the  town  had  the  same  stuff  before 
them.  We  were  all  sitting  in  a  gam¬ 
bling  game.  The  winner  would  not  be 
known  until  3  a.  m.,  when  each  of  us 
would  get  the  other  morning  papers. 
So  it  is  daily  with  the  reporter.  He 
goes  in  like  a  man  at  a  poker  game — 
misnamed  ‘social  game.’  He  must 
beat  the  other  fellows,  or  at  least 
keep  himself  from  losing.  He  is  not 
drawn  to  the  other  fellows,  but  rather 
away  from  them,  because  of  this 
rivalry.  That  is  why  newspaper  writ¬ 
ers,  as  a  rule,  do  not  flock  together. 
They  usually  prefer  the  intimate  so¬ 
ciety  of  men  and  women  outside  their 
craft.  Book  authors? — yes,  they  do 
flock  more,  because  it  is  a  more  leis¬ 
urely  game.” 
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ENGLAND  AND  FRANCE 
MAY  RATION  PAPER 


PublUher*  Hope  for  Some  Scheme  of 
Action  That  May  £a*e  Situation — 
Conditions  Similar  to  Those 
in  America 


American  publishers  are  not  the  only 
ones  in  the  world  having  worries  over 
newsprint.  England  and  France  face 
problems  brought  on  by  a  shortage  of 
paper  very  similar  to  those  now  exist¬ 
ing  in  the  United  States,  judging  by  in¬ 
formation  and  discussion  of  government 
control  now  appearing  in  European 
trade  publications. 

The  shortage  of  newsprint  was  the 
subject  of  discussion  in  the  British 
House  of  Commons  May  11.  Sir  Robert 
Horne,  president  of  the  Board  of  Trade, 
replying  to  questions,  said  he  did  not 
see  what  action  the  government  could 
take  to  ameliorate  the  situation.  He  said 
he  was  not  aware  that  any  monopoly 
existed  in  the  supply  of  any  quality  of 
paper.  Lieut.  Commander  Kenworthy 
suggested  that  supplies  of  raw  material 
should  be  furnished  to  Austria,  in  order 
that  her  mills  might  start  working,  but 
Sir  Robert  said  his  information  was  that 
greater  supplies  of  raw  material  were 
needed  in  this  country. 

280  Britiak  Papers  Raise  Prices 

Owing  to  the  increased  cost  of  news¬ 
print,  the  Manchester  Guardian  and  the 
Liverpool  Post  have  increased  their  price 
to  twopence.  The  Guardian  informs  its 
readers  that  the  cost  of  paper  is  now 
more  than  50  per  cent  above  the  pre-war 
figure  and  that  the  quantity  used  in  each 
copy  of  the  paper  costs,  on  an  average, 
a  penny  more  than  is  reecived  for  it. 

Since  the  beginning  of  the  year.  280 
newspapers  and  periodicals  have  raised 
their  price. 

The  Times  points  out  that  no  paper  is 
now  coming  here  from  the  United  States 
and  that  not  nearly  enough  pulp  is  re¬ 
ceived  from  Canada.  “We  are,”  it  says, 
“practically  thrown  back  on  Scandinavia 
and  Finland  for  our  main  supplies,  and 
it  may  be  said  that  the  Scandinavians 
and  Finns  are  ‘making  hay  while  the  sun 
shines.’  ” 

The  Times  observes  that  another 
reason  for  the  shortage  is  that  prac¬ 
tically  no  paper-making  machines  have 
been  constructed  since  the  beginning  of 
the  war.  The  machine  builders  in  the 
United  Kingdom  have  been  on  war 
work,  and  they  are  only  now  getting 
back  to  their  own  business.  Incidentally, 
the  work  of  constructing  some  eight  or 
more  machines  to  be  erected  in  the 
United  Kingdom  was  delayed  by  the 
molders’  strike.  British  machine  build¬ 
ers  are  also  arranging  to  make  about  a 
dozen  machines  for  Canadian  mills,  but 
it  will  be  1925  before  the  last  of  those 
is  finished. 

More  Forest*  Only  Remedy 

But  machines  will  not  solve  the  prob¬ 
lem,  says  the  Times.  “The  only  remedy 
for  the  present  high  cost  of  paper  is  the 
opening  up  of  more  forests.  As  long  as 
the  British  paper  trade  leaves  itself  at 
the  mercy  of  Scandinavia  there  is  no 
reason  why  the  present  prices  should  not 
be  doubled.  A  reduction  in  the  size  of 
British  nwspapers  will  not  have  the 
slightest  effect  in  bringing  down  the 
price,  because  all  British  mills  are  full 
up  with  orders  for  South  America. 
Japan,  Australia,  Italy  and  other 
countries,  and  what  is  not  used  here 
would  go  abroad.”  * 

Of  present  conditions  in  Great  Bri¬ 
tain.  a  writer  in  the  Newspaper  World 
of  London  says; 

“The  world  shortage  of  paper  is  in  some 
way  or  other  the  theme  of  conversation  in 
paper  trade  circles,  and  the  fact  of  the  short¬ 


age  is  so  very  evident  now,  even  to  the  most 
casual  observer  and  the  smallest  user  of  paper, 
that  we  have  some  hope  that  some  scheme  of 
action  may  be  formulated  which  will  tend  to 
ease  the  situation. 

“A  contributor  to  the  Newspaper  World  last 
week  had  a  very  ingenious  scheme  with  re¬ 
gard  to  newspapers  and  their  supplies  of  news¬ 
print.  Unless  I  have  misinterpreted  his  mean¬ 
ing  he  suggests  that  newspapers  should  be 
rationed  with  paper  according  to  the  price  they 
charge  per  copy,  in  relation  to  the  ruling  price 
of  news-print.  From  the  point  of  view  of  profit 
this  would  no  doubt  be  quite  satisfactory,  but 
how  it  would  increase  available  supplies  or 
reduce  consumption  to  bring  it  down  to  the 
level  of  the  quantity  being  made  I  fail  to  see, 
for  if  the  selling  price  of  the  newspaper  were 
increased  the  proprietor  would  automatically 
be  entitled  to  a  proportionate  increase  of  ton¬ 
nage  whether  the  news-print  were  in  exist¬ 
ence  or  not. 

Rations  Unavoidable 

“Some  form  of  rationing  is  now  a  necessity 
unless  some  of  the  smaller  news  sheets  are  to 
be  frozen  out  in  order  that  the  big  concerns 
may  have  all  that  they  want.  There  is  not 
enough  news-print,  or  for  the  matter  of  that 
not  enough  of  any  kind  of  paper,  being  made 
to  enable  us  to  carry  on  at  the  present  rate 
of  consumption,  and  unless  some  form  of 
voluntary  rationing  is  undertaken,  each  pub¬ 
lisher  for  a  given  period  keeping  down  his 
consumption  of  paper  to  the  level  at  which  it 
stood  at  some  given  period — for  argument  sake 
say  May,  1919 — it  will  be  necessary  to  call  for 
some  official  rationing  scheme  to  save  the 
smaller  business  men. 

“With  prices  so  high  there  is  every  incen¬ 
tive  to  curtail  consumption,  but  against  this 
must  be  put  the  fact  that  while  the  users  of 
paper  can  pass  on  the  higher  prices  with  a 
profit  to  the  ultimate  consumers  high  prices 
are  not  considered  very  seriously. 

“One  of  the  leading  London  daily  papers 
gives  as  the  cause  of  the  world  shortage  of 
wood  pulp  the  rapid  recovery  and  development 
of  newspapers  since  the  Armistice,  and  particu¬ 
larly  the  great  United  States  demand  for  Can¬ 
adian  pulp.  This  paper  further  states  that  the 
American  newspapers  are  meeting  the  short¬ 
age  by  curtailing  the  number  of  their  pages, 
and  that  if  the  price  of  wood  pulp  in  Europe 
continues  to  increase  there  may  be  a  reduc¬ 
tion  in  the  sizes  of  British  newspapers. 

Charge  Profiteering  by  Canada 

“From  Canadian  reports  it  would  appear 
that  British  newspaper  proprietors  are,  as 
regards  prices,  in  a  much  better  position  than 
they  are  across  the  water.  The  contract  price 
here  is  S^d.  per  lb.,  but  in  Canada  it  is  now 
7d.  or  8d.  per  lb.,  and  is  likely  to  rise  to  lOd. 
or  Is.  This  is  all  the  more  remarkable  when 
we  compare  the  prices  in  the  two  countries 
during  the  war.  When  with  us  it  rose  to  6d. 
or  7d.  per  lb.  it  was  about  2Vid.  or  3d.  per 
lb.  with  them.  Seeing  that  they  have  an  al¬ 
most  inexhaustible  supply  of  timber  for  pulp¬ 
ing  and  have  been  able  very  considerably  to 
increase  their  pulping  plant,  it  would  seem  as 
if  the  gentle  art  of  profiteering  is  well  de¬ 
veloped  across  the  other  side. 

“Stanley  Cousins,  a  member  of  the  Fifty 
Club,  one  of  the  best-known  men  in  the  paper 
trade,  and  one  who  has  an  expert  knowledge 
of  mill  production  second  to  none,  speaking  at 
a  luncheon  the  other  day,  stated  that  the  cost 
of  wood  pulp  was  now  600  per  cent  higher 
than  it  was  before  the  war.  He  did  not  con¬ 
sider  that  such  a  high  price  was  justifiable — 
about  four  or  four  and  a  half  times  pre-war 
price  would  be  more  reasonable.  He  consid¬ 
ered  that  it  was  in  the  interests  both  of  manu¬ 
facturers  and  consumers  that  paper  should  be 
produced  as  cheaply  as  possible. 

“When  writing  last  week,  I  referred  to  the 
fact  that  many  small  buyers  were  receiving 
poor  treatment  from  the  mills  on  account  of 
the  very  big  orders  they  have  on  hand  from 
some  of  their  best  customers.  Respecting  this, 
the  query  has  arisen  whether,  if  several  small 
customers  pooled  their  orders,  it  would  be 
easier  and  quicker  to  get  delivery. 

Contract*  Limited 

“This  might  be  so  if  it  were  not  for  the 
fact  that  most  of  the  biggest  mills  entered  into 
contracts  about  this  time  last  year  with  the 
principal  paper  merchants  and  wholesalers  for 
huge  quantities  of  paper  at  prices  on  a  slid¬ 
ing  scale,  and  these  orders  will  not  be  worked 
off  for  many  months  yet.  The  position  is  such 
that  most  mills  absolutely  refuse  to  book  any 
orders  at  all,  even  though  buyers  are  willing 
to  wait  for  delivery. 

“I  am  told  that  in  other  trades  the  mad  rush 
for  buying  is  dropping  off.  Owing  to  high 
prices  and  depleted  stocks  having  been  re¬ 
placed,  there  is  not  the  keenness  to  buy  that 
there  was.  If  this  is  genuine  and  is  a  con¬ 
dition  of  things  likely  to  spread  to  other  trades, 
the  paper  trade  may  in  due  course  feel  the  ef¬ 
fect  of  it,  in  which  case  reduced  buying  will 
greatly  assist  the  present  strained  position. 
Even  a  slight  slacking-off  of  orders  would 
quickly  make  itself  felt,  and  as  soon  as  supply 
and  demand  equalized  there  would  be  no  more 
talk  of  rising  prices,  and  a  return  to  normal 
conditions  might  be  possible.” 

French  publishers  are  vigorously  op¬ 
posing  government  control  of  newsprint 
in  the  paper  shortage  crisis  in  that 
country.  Of  the  French  situation  an¬ 
other  contributor  to  the  Newspaper 
World  writes : 

“Le  Matin,  in  a  recent  issue  dealing  with  the 
paper  crisis  in  Fr^ce,  stated  that  the  propo¬ 
sal  made  to  substitute  the  intervention  of  the 
State  for  an  entente  among  business  parties 
interested  in  the  solution  of  the  problems  cre¬ 
ated  by  the  paper  shortage  is  not  going  to  be 


carried  into  effect  without  giving  rise  to  vigor¬ 
ous  protest. 

“  ‘In  common  with  ourselves,’  remarked 
Le  Matin,  ‘Le  Nouvelliste,  of  Lyons,  regards 
it  as  inadmissible  to  seek  to  renew  and  ag¬ 
gravate  in  time  of  peace  methods  of  procedure 
scarcely  justifiable  in  time  of  war.  Our  con¬ 
temporary  declines  to  believe  that  the  Minister 
of  Commerce,  who  was  formerly  President  of 
the  Lyons  Chamber  of  Commerce,  “would” — to 
quote  its  own  words — “knowing,  as  we  do, 
his  liberal  views  in  matters  of  business,  lend 
himself  to  a  decision  which  would  be  their 
very  negation.”  ’ 

“Le  Nouvelliste  also  said:  ‘Such  an  inter¬ 
vention  would  be  inconsistent  with  the  ^po¬ 
sition  which  he  and  all  the  Chambers  of  Com¬ 
merce  have  not  ceased  to  press  against  State 
interference  in  industry  and  private  enter¬ 
prise,  and  only  recently  they  raised  their 
voices  in  opposition  to  the  taxes  and  decrees  of 
the  State  which  have  had  so  disastrous  an 
effect  upon  the  resumption  of  business.’ 

“Le  Matin  further  calls  attention  to  the 
warning  of  Le  Nouvelliste  as  to  ‘the  great 
moral  danger  of  the  Press  allowing  any  at¬ 
tempt  to  be  made  upon  its  freedom  and  so 
abandoning  a  principle  only  gained  after  many 
years  of  struggle.’  ‘How,’  asks  Le  Nouvel¬ 
liste,  ‘will  the  majority  of  the  newspapers 
which  fought  against  the  baneful  tendencies 
of  State  control,  henceforth  accommodate  their 
doctrines  to  the  tutelage  of  the  very  self-same 
State  whose  intrusion  they  repel?  As  de¬ 
termined  upholders  of  liberty  in  all  its  forms, 
we  have,  in  the  proper  quarter,  made  our  pro¬ 
test,  and  we  are  anxious  to  renew  that  protest 
against  a  measure  which  would  impose  State 
control  upon  us  by  the  sanction  of  the  law.’ 

“Is  there  not  in  this  some  warning  to  the 
Press  of  this  country  that,  in  the  event  of  s 
paper  crisis  here  becoming  acute,  a  like  at¬ 
tempt  at  State  control  might  be  made?” 


DETROIT  NEWS  COMMENDED 


Advertisements  in  England  Give  Valu¬ 
able  Information  in  U.  S. 

The  Detroit  News  has  received  com¬ 
mendation  from  publishers  and  adver¬ 
tisers  throughout  the  United  Kingdom 
upon  its  advertising  campaign  in  the 
London  Times  and  London  Daily  Tele¬ 
graph,  Glasgow  Herald  and  Manchester 
Guardian  describing  Detroit  and  sur¬ 
rounding  territory  as  a  rich  field  for 
merchants  and  exporters  of  Great 
Britain.  There  were  three  advertise¬ 
ments,  which  set  forth  the  industries  of 
Detroit,  the  city’s  large  purchasing 
power,  its  unique  situation  on  the  Great 
Lakes,  its  remarkable  harbor  facilities, 
and  its  possibilities  as  the  commercial 
center  of  the  Great  Lakes  region  of 
North  America.  The  series  was  pre¬ 
pared  and  placed  by  Gude  &  White, 
London  advertising  agency,  which  has 
received,  among  others,  the  following 
commendation  from  Charles  F,  Higham, 
vice-president  of  the  A.  A.  C.  W.  and 
Member  of  Parliament: 

“I  think  the  Detroit  News  has  shown 
characteristic  American  enterprise  in 
bringing  the  attention  of  the  British 
public  to  their  most  excellent  newspaper. 
It  is  further  evidence  of  the  efforts  of 
patriotic  American  newspapers  to  in¬ 
crease  the  friendly  relations  that  must 
exist  between  Great  Britain  and  the 
United  States.  British  manufacturers 
cannot  possibly  have  too  much  informa¬ 
tion  about  the  United  States  as  a  possi¬ 
ble  market,  and  I  think  the  information 
which  you  gave  in  your  pages  was  dis¬ 
tinguished  for  its  style  and  the  clarity 
of  its  message.  I  congratulate  the  city 
of  Detroit  in  having  such  an  excellent 
newspaper,  and  I  congratulate  the  news¬ 
paper  on  its  courage  in  tackling  the 
English  market  in  this  splendid  fash¬ 
ion.” 


Lord  Russell  Left  $243,910 

Liverpool. — The  will  of  Lord  Russell, 
formerly  editor  of  the  Liverpool  Daily 
Post,  shows  an  estate  of  about  $243,910. 
Legacies  are  given  to  his  executors  and 
members  of  his  family,  and  the  residue 
is  left  in  trust  for  Lady  Russell  and  her 
grandson,  who  succeeds  to  the  title. 


Buy*  Charlottetown  Examiner 

(By  Telegraph  to  Editor  &  Publisher) 
Charlottetown.  P.  1. — R.  Burnett, 
editor  and  manager  of  the  Guardian,  has 
purchased  a  controlling  interest  in  the 
Examiner. 


SALES  IDEAS  WANTED 
BY  RETAILERS 


National  Advertiser*  Should  Keep  jg 
Closer  Contact  With  Their 
Dealers,  Declares  Irwin 
Rosenberg  of  Chicago 


Lack  of  personal  contact  with  the 
retail  dealers  who  handle  their  goods, 
and  paying  too  little  attention  to 
building  up  their  confidence  are 
blamed  by  Irwin  L.  Rosenberg  of  Chi¬ 
cago  for  a  vast 
annual  loss  to 
national  adver¬ 
tisers  of  Amer¬ 
ica.  In  a  recent 
statement,  Mr 
Rosenberg  de¬ 
clared:  “The 
thousands  upon 
thousands  of 
dollars  spent 
yearly  by  manu¬ 
facturers  to  gain 
the  good  will 
of  the  dealer  and 
establish  more 
amicable  bonds 
and  a  spirit  of  closer  co-operation  would 
be  more  effectually  appropriated  if  a 
greater  number  of  advertising  men 
would  spend  more  of  their  time  on 
the  firing  line,  getting  acquainted 
with  the  dealer  until  they  really  un¬ 
derstand  him,  find  out  what  he  wants 
and  doesn’t  want,  and  why.” 

Mr.  Rosenberg,  who  recently  or¬ 
ganized  his  own  advertising  and  mer¬ 
chandising  service  in  Chicago,  speaks 
from  extensive  experience  with  deal¬ 
ers  acquired  while  he  was  advertis¬ 
ing  manager  of  the  H.  W.  Gossard 
Company  and  while  handling  adver¬ 
tising  for  Wilson  &  Co.’s  food  pr'd- 
ucts  and  their  subsidiary  sporting 
goods  business. 

And  to  the  above  advice  he  added: 

“The  average  retailer  is  kept  mighty 
busy  figuring  profit  and  loss — worrying 
how  he  can  keep  up  with  rising  costs. 
If  you  take  up  his  time  with  advertising 
literature  which  merely  sings  the  praises 
of  your  products  and  tells  what  you 
are  spending  for  advertising,  your  lit¬ 
erature  will  be  an  unwelcome  guest. 

“But  if  you  come  to  him  in  a  spirit 
of  helpfulness,  if  you  show  him  that 
some  of  your  money  has  been  spent 
in  investigating  his  problems,  and  that 
you  are  able  to  give  him  some  sound 
merchandising  advice,  he  is  going  to 
look  upon  you  as  a  friend,  he  will  be¬ 
lieve  in  you,  and  when  he  trusts  you, 
he  will  trust  your  imerchandise  and 
whatever  you  say  about  it ;  he 
will  believe  that  your  national  adver¬ 
tising  will  really  help  him,  and  when 
he  recommends  your  goods,  he  will  not 
feel  that  he  is  doing  you  a  great  favor. 

“The  average  dealer  is  a  hundred 
per  cent  more  interested  in  a  single 
idea  which  will  be  conducive  to 
bringing  one  new  customer  into  his 
store  than  a  broadside  of  house-organs 
in  six  colors,  showing  your  goods,  or 
your  president’s  portrait,  or  scenes 
from  your  factory,  etc.  He  generally 
does  not  understand  the  value  of 
‘dealer  helps’  and  the  power  of  national 
advertising  because  most  manufacturers 
have  not  presented  the  subject  properly 
to  him.” 


Mail  Advertisers  Meet  in  Chicago 

Detroit,  Mich. — The  board  of  gov¬ 
ernors  of  the  Mail  Advertising  .Asso¬ 
ciation  have  just  announced  that  the 
1920  convention  of  the  association  will 
be  held  in  Detroit  the  latter  part  of 
October. 
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PUTTING  LIFE  INTO  A  NEWSPAPER  MORGUE 

Envelopes  Should  be  Placed  on  Shelves  Like  Books  in  a  Library  and  Great  Care  Should  be  Taken  in 
Lettering  and  Typing  if  Your  Reference  Department  is  to  be  Simplified 


(Author’s  Note  — The  preceding  article  referred  to 
the  four  examples  of  “complete”  Sections;  subjects 
in  the  Standard  Oil  Companies  Section,  the  Theatri¬ 
cal  Section  and  the  Africa  Section  [as  far  down  as 
D]  were  given  to  show  their  classifications  and  ar¬ 
rangement.  This  week’s  issue  completes  the  Africa 
Section  and  gives  in  full  the  European  War  Section. 
Any  one  of  the  466  Sections  can  be  classified — that 
is,  divided  or  split  up — to  suit  the  particular  need.) 

Eritrea 

SEE  ALSO  Italian  Africa 
Exploration 
Freeland 

French  West  Africa  Misc. 

SEE  ALSO  Dahomey 
Guinea 
Ivory  Coast 
Senegal 

LTpper  Senegal  &  Niger 
French  Africa  Misc. 

SEE  .ALSO  Congo  (French) 

Algeria 

French  West  Africa 
Mauretania 
Sahara  Desert 
Soudan  (French) 

Tunis 

Gambia 

SEE  .ALSO  British  West  Africa 
Gallaland 

SEE  ALSO  British  East  .Africa 
Garenganze 

'  German  East  Africa  Misc. 

German  .South  West  Africa  Misc. 

SEE  ALSO  Damaraland 
German  West  Africa  Misc. 

SEE  .ALSO  Kamerun;  Togoland 
German  Africa  Misc. 

SEE  ALSO  German  East  .Africa 
German  West  Africa 
German  Southwest  Africa 

Gold  Coast 

SEE  ALSO  Ashanti 
Guinea  (Portuguese,  French  &  Spanish) 

Italian  Africa  Misc. 

SEE  ALSO  Tripoli 
Eritrea 

Libya  &  Libyan  Desert 
Somaliland 

Ivory  Coast 

SEE  AL.SO  Kong 
Johannesburg 

SEE  ALSO  Transvaal 

Kaffirs  (sealed) see  Kaffirs  in  races  and  tribes  section 
Kamerun 

Kano  ‘ 

SEE  ALSO  Northern  Nigeria 
Kassala 

SEE  ALSO  Soudan  (.Anglo  Egyptian) 

Kimberley 

Kong 

'  SEE  .ALSO  Ivory  Coast 
Lagos 

SEE  .AL.SO  Southern  Nigeria 
Lake  Tanganyika 

Lake  Tchad  (sealed)  see  Chad  Territory  &  Lake 
Liberia 

Libya  &  Libyan  Desert 

Loando  (and  city  of  St.  Paul  de  Loando)  see  also 
.Angola 

Lor  enzo  Marques 

SEE  .ALSO  Portuguese  East  Africa;  Delagoa 
Bay 

Mafeking 

SEE  .ALSO  Bechuanaland 
Mashonaland 

SEE  ALSO  Rhodesia 
Mauretania 

SEE  .ALSO  Sahara  Desert  French  Africa 
Misc. 

Mombasa 

SEE  .ALSO  British  East  .Africa 


By  JAMES  W.  WELLS 

fCopyright,  1920,  by  the  Editor  &  Publisher  Company) 


Editorial  Note. — Mr.  Wells  has  been  con¬ 
nected  with  the  reference  bureau  of  the  New 
York  World  for  twenty-five  years  and  has 
made  a  study  of  all  systems  of  filing.  This  is 
the  seventh  of  a  series  of  articles  on  the  sub¬ 
ject  written  exclusively  for  Editor  &  Pub¬ 
lisher.  Others  vill  follow  each  week. 


Mozambique 

SEE  ALSO  Portuguese  East  Africa 
Natal 

SEE  ALSO  Union  of  South  Africa;  Zululand 
Ngamiland 

SEE  ALSO  Bechuanaland 
Nigeria 

SEE  ALSO  Northern  Nigeria;  South  Nigeria 
North  Nigeria 

SEE  ALSO  Kano 
Nubia 

SEE  ALSO  Soudan  (Anglo  Egyptian) 
Nyassaland  &  Lake 

SEE  ALSO  British  Central  Africa 
Orange  Free  State  (Orange  River  Colony) 

SEE  ALSO  Union  of  South  Africa 
Pondoland 

SEE  ALSO  Cape  Colony- 
Port  Elizabeth 

SEE  ALSO  Cape  Colony 
Portuguese  East  Africa  Misc. 

SEE  ALSO  Delagoa  Bay;  Lorenzo  Marques 
Mozambique;  Zambesi 
Portuguese  West  Africa 

SEE  ALSO  Angola;  Guinea;  Loando 
Portuguese  Africa  Misc. 

SEE  ALSO  Portuguese  East  Africa 
Portuguese  West  Africa 

Pretoria 

Rhode.sia 

SEE  .-\LSO  Mashonaland;  Matabeleland 
Rio  de  Oro 
Sahara  Desert 

SEE  ALSO  French  Africa;  Mauretania 
Senegal 

SEE  ALSO  Upper  Senegal  &  Niger, 
Senegambia  (sealed)  See  Upper  Senegal  &  Niger 
Sierra  Leone 
Somaliland 
South  Africa  Misc. 

SEE  ALSO  Union  of  South  Africa 
Soudan,  The  (.Anglo  Egyptian) 

SEE  ALSO  Kassala;  Nubia;  Soudan  (French) 
Soudan  (French) 

SEE  ALSO  Sahara  Desert;  Soudan  (.Anglo 
Egyptian) 

Southern  Nigeria 

SEE  .ALSO  Benin ;  Logos 
Swaziland 
Tirnbuctoo 

SEE  ALSO  Upper  Senegal  &  Niger 
Togoland  ** 

Transvaal 

SEE  ALSO  Boer  War;  Kimberley 

Johannesburg ;  Pretoria ;  Swazi¬ 
land 

Tripoli 

SEE  -ALSO  Cyrene  &  Cyrenaica;  Libya 
Tunis 

SEE  ALSO  Carthage 
Uganda 

SEE  ALSO  British  East  Africa 
Union  of  South  Africa 

SEE  ALSO  Cape  Colony 
Natal 

Orange  Free  State 
Transvaal 

Ungora 

SEE  ALSO  Uganda 
Upper  Senegal  &  Niger,  Colony  of 

SEE  .ALSO  .Senegal;  Soudan  (French) 
Victoria  Nyanza  Llike 


Witu  or  Viiu 
Zambesi 

SEE  ALSO  Portuguese  East  Africa 
Zanzibar 
Zululand 

SEE  ALSO  Natal 

European  War 

(World  War) 

1 —  .Airships  (sealed)  SEE  .Airships: — in  European 

War,  in  AIRSHIPS  section 

2 —  .American  Refugees  (sealed).  SEE  Tourists; 

.American  Refugees 

3 —  Armed  Merchant  Ships  (sealed)  SEE  Armed 

Merchant  Ships,  in  SHIPPING  section 

4 —  Atrocities 

5 —  Automobiles  (sealed)  SEE  Automobiles: — in 

European  War,  in  .AUTOMOBILES  section 

6 —  Battle  in  North  Sea,  May  31,  1916 

7 —  Battles  (general  stories)  SEE  ALSO  23,  6 

8 —  Blacklists 

9 —  Blockades  SEE  ALSO  12 

10 —  Censorship 

11 —  Chronology  SEE  ALSO  14 

12—  Contraband  SEE  ALSO  9,  28 

13 —  Eastern  European  Campaign 

14—  History;  Sketches,  etc.  SEE  ALSO  11,  19,  32,  34 

15 —  Indemnity;  Partition  of  Territory;  Reparation 

SEE  ALSO  25,  26 

16 —  Interned  and  Seized  Ships  (sealed)  SEE  In¬ 

terned  and  .Seized  Ships,  in  SHIPPING 
section 

17 —  League  of  Nations  (sealed)  SEE  League  of 

Nations,  in  INTERNATIONAL,  MISC. 
Section 

18 —  Losses;  Casualties.  SEE  ALSO  34  U.  S.  Army 

in  E.W. ;  Losses ;  Casualties,  in  U.  S.  ARMY 
section 

19 —  Maps 

20 —  Memorandum  (to  contain  typed  copy  of  this  list) 

21 —  Mines  (submarine)  SEE  ALSO  Submarine 

Mines,  Misc.,  in  N.AV.AL,  MISC.,  section 

22 —  Miscellaneous  including  Western  European 

Campaign ;  can  be  classified  according  to 
dates,  or  sectors) 

23 —  Naval  Battles  (general  stories)  SEE  ALSO  6 

24 —  “Papers”  (“White  Paper”;  “Yellow  Book,”  etc.) 

sealed  SEE  ALSO  14  SEE  Foreign  Rela¬ 
tions  envelope  in  the  section  for  the  country 
that  issued  any  of  them 

25— Peace  SEE  ALSO  15,  26 

26 —  Peace  Conference  SEE  ALSO  25,  15,  31 

League  of  Nations,  in  INTERNATION.AL, 
MISC.  section 

27 —  Prisoners;  Prisons;  Concentration  Camps 

28 —  Prizes;  Prize  Courts  SEE  ALSO  12 

29 —  Reconstruction.  SEE  .ALSO  30 

30 —  Relief,  Misc.;  Funds,  Misc. 

SEE  ALSO  29,  39,  41 
Relief  in  BELGIUM  section 
Relief  in  POLAND  section 

31 —  Responsibility  for;  Trials 

.32 — Shipping;  Loss  of  Merchant  Ships  (sealed)  SEE 
Shipping,  in  E.W.,  in  SHIPPING  section 

33 —  Spies;  Traitors 

34 —  Statistics:  Boxes  (general)  SEE  ALSO,  11, 

18,  35 

35 —  Submarines  SEE  .ALSO  36 

Shipping,  in  E.W.,  in  SHIPPING  section 

36 —  Submarines :  Raids  on  U.  S'.  Coast,  1918 

37 —  Supreme  War  Council 

38 —  Surgery  (sealed)  SEE  Surgery:  in  European 

War,  in  SURGERY  section 

39 —  Tourists ;  American  Refugees 

40 —  United  States  in :  .SEE  ALSO  U.  S.  .Army,  in 

E.W.,  in  U.  .S.  ARMY  section 

41 —  Linked  War  Work  Campaign  SEE  ALSO  30 

42 —  Western  European  Campaign  (sealed)  SEE  22 
The  marginal  numbers  in  the  above  list,  and  in  the 

Standard  Oil  Companies  list,  are  used  for  conveni¬ 
ence  in  making  up  these  lists;  they  are  not  to  be 
written  on  the  envelopes. 

(To  be  continued  next  week) 
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UNCEASING  PROMOTION  WILL  BUILD 
READER  INTEREST  IN  CLASSIHED 

Small  Ad«  Mark  Changes  in  Human  Life  from  Cradle  to  Grave, 
Says  C.  W.  Nax,  of  St.  Louis  Globe  Democrat 
at  Indianapolis  Convention 

By  C.  L.  PERKINS 

Head  of  the  Perkins  Service,  SpecializiiiR  in  Building  Classitied  Advertising 

Article  XXXI 


44T1EADER  INTEREST”  is  a  term 

■■■^frequently  used  in  discussing  classi¬ 
fied  advertising.  Yet  different  people  have 
different  ideas  concerning  the  meaning 
of  this  term.  All,  however,  agree  that 
it  is  essential  to  the  success  of  any  classi¬ 
fied  advertising  medium. 

There  are  two  aspects  to  “reader  in¬ 
terest,”  yet  they  are  inseparable.  It  may¬ 
be  considered  as  a  quality  of  the  want- 
ad  pages — a  power  in  the  classified  col¬ 
umns  able  to  attract  or  interest  readers. 
From  another  standpoint  it  may  be  con¬ 
sidered  as  a  quality  of  newspaper  read¬ 
ers.  as  their  classified  reading  habit. 

In  an  interesting  speech  before  the 
Newspaper  Departmental  of  the  A.  A. 
C.  W.  at  its  recent  convention,  C.  VV. 
Nax,  classified  advertising  manager  of 
the  St.  Louis  Globe-Democrat,  presented 
some  interesting  views  on  the  subject  of 
“reader  interest.”  In  his  definition  of 
this  term  he  said ; 

“There  is  more  human  interest,  more 
real  news,  more  that  affects  the  life  of 
a  community  and  reflects  the  activity 
and  prosperity  of  that  community  in  the 
want-ad  columns  than  in  any  other  part 
of  a  newspaper.” 

“One  morning  last  winter  I  discussed 
with  a  friend  the  subject  of  classified 
advertising  and,  when  I  had  finished, 
he  said.  ‘I  had  never  thought  of  classi¬ 
fied  in  the  manner  in  which  you  have 
described  it  to  me.  It  looks  as  if  the 
readers’  interest  in  classified  advertising 
begins  with  the  cradle  and  ends  with 
the  grave.’ 

“You  can  understand  that  before  the 
babe  is  born  its  parents  can  use  classi¬ 
fied.  Instead  of  telephoning  to  a  num¬ 
ber  of  hospitals  and  physicians  for  a 
nurse,  to  care  for  the  mother  and  child 
that  is  to  come,  how  simple  it  is  to  get 
that  nurse  by  reading  classified  adver¬ 
tisements.  'i’ou  all  know  with  what 
pathetic  feeling  you  read  the  sale  ad¬ 
vertisement  of  a  layette  that  has  been  so 
carefully  prepared  by  some  disappointed 
mother  and  yet  so  eagerly  sought  after 
by  another  more  fortunate.  I  need  not 
take  you  on  a  journey  through  the  rest 
of  the  classifications  that  appear  on  the 
want-ad  pages,  which  will  show  you  the 
need  and  wisdom  of  using  classified 
advertising  throughout  the  entire  life  of 
a  human  being  until  finally  the  last  sad 
announcement  appears  in  the  obituary 
columns.” 

In  telling  what  the  readers’  interest 
in  classified  should  be,  Mr.  Nax  said: 
“The  readers’  interest  in  classified  ad¬ 
vertising  should  be  such  that  he  or  she 
will  read  the  classified  advertisements 
every  day  with  the  same  regularity  and 
consistency  as  they  do  the  news.  Not 
necessarily  the  advertisements  under 
every  classification,  but  those  which  con¬ 
cern  them.  If  the  reader  is  a  stenog¬ 
rapher,  she  ought  to  be  interested  in  se¬ 
curing  a  better  position  and  should  read 
the  stenograjiher  ads  every  day.” 

After  giving  several  similar  examples, 
Mr.  Nax  continued.  “If  the  readers  of 
your  paper  are  not  the  kind  that  read 
your  classified  in  the  way  I  have  sug¬ 
gested,  it  is  your  duty  to  educate  them 
to  do  so.” 

All  agree  that  readers  should  be  edu¬ 
cated  to  read  classified,  but  those  inter¬ 
ested  in  the  subject  are  divided  into  two 


groups  over  the  question  of  how  a  sub¬ 
scriber  should  read  want-ads.  The 
statement  of  Mr.  Nax  that  the  stenog¬ 
rapher,  for  example,  should  read  ste¬ 
nographer  “help  wanted”  advertisements 
every  day,  expresses  the  thought  of 
many  classified  managers. 

Others  say  that  she  should  only  read 
them  when  she  requires  a  new  position. 
It  is  their  contention  that  if  she  con¬ 
tinually  reads  these  advertisements  she 
becomes  a  professional  job  hunter  and 
lessens  her  value  to  herself  and  her 
employer. 

One  classified  manager  has  expressed 
his  thought  by  saying  that  an  employe 
has  no  more  occasion  to  daily  read  the 
help  wanted  advertisements  than  a  man 
has  to  stop  into  every  restaurant  he 
jiasses  during  the  day  to  read  the  menu 
in  an  effort  to  see  if  they  have  anything 
that  particularly  delights  his  taste.  They 
say  that  one  should  seek  food  when 
hungry,  and  that  one  should  seek  a  new 
position  through  the  want-ad  pages 
when  there  is  reason  for  having  differ¬ 
ent  employment. 

It  is  entirely  possible  that  there  is  a 
middle  ground,  or  that  different  in¬ 
stances  require  different  kinds  of  reader 
habit.  More  important  than  the  method 
in  which  the  reader  should  use  the  want- 
ad  pages,  is  the  fact  that  he  should  be 
educated  to  read. 

In  speaking  of  a  method  of  measur¬ 
ing  “reader  interest,”  Mr.  Nax  said : 
“There  are  two  distinct  ways  in  which 
you  can  be  sure  of  ‘reader  interest.’ 
fine  is  the  number  of  answers  received 
to  blind  advertisements,  and  the  other 
is  the  amount  of  patronage  by  individ¬ 
ual  advertisers  who  are  not  profes¬ 
sionals.  A  record  should  be  kept  of  the 
number  of  blind  advertisements  pub- 
li.shed,  together  with  the  answers  re¬ 
ceived.  By  taking  the  average  number 
of  answers  per  advertisement,  either 
weekly  or  monthly,  you  will  have  a  very 
accurate  barometer  of  the  interest  you 
are  maintaining  in  your  classified  adver¬ 
tisements.” 

Large  Selection  Help* 

Mr.  Nax  stated  that  the  way  to  secure 
“reader  interest”  was  hy  consistent  pro¬ 
motion  to  direct  the  readers’  attention 
to  the  benefits  to  be  secured  by  reading 
want-ads.  He  advised  this  kind  of  pro¬ 
motion  rather  than  the  kind  which  asked 
the  newspaper  purchaser  to  buy  space. 
To  educate  the  reader — to  create  reader 
habit — consistent  promotion  is  essential ; 
however,  the  other  side  of  this  problem 


must  be  considered.  That  is  to  say, 
when  you  ask  a  subscriber  to  read  your 
classified,  you  must  have  a  selection  of 
want-ads  for  him  to  read. 

To  tell  the  bookkeeper  to  read  the  ad¬ 
vertisements  in  your  paper  when  he 
wants  a  new  position,  and  then  have 
only  one  bookkeeper  advertisement  for 
him  to  read,  while  your  competitor  has 
a  dozen,  is  not  building  “reader  interest.” 
Everyone  wants  to  choose  from  a  large 
selection,  so  one  of  the,  best  ways  to 
secure  “reader  interest”  is  to  build  a 
classified  section  that  demands  “reader 
attention.”  In  other  words,  get  the  ad¬ 
vertisements  and  at  the  same  time  tell 
the  readers  that  you  have  them. 

Mr.  Nax  gave  a  wise  word  of  warn¬ 
ing  to  the  established  classified  mediums 
when  he  said : 

“I  can  see  no  reason  why  a  newspaper 
should  lie  satisfied  with  their  class’fied 
advertising  columns  merely  because  they 
bring  a  reasonable  amount  of  business 
and  produce  a  number  of  inquiries  just 
sufficient  to  hold  this  patronage.  If,  for 
example,  a  newspaper  finds  that  their 
average  number  of  answers  per  adver¬ 
tisement  is  three  or  four,  I  believe  that 
the  interest  of  that  newspaper’s  readers 
should  be  as  thoroughly  aroused  as  the 
one  who  has  apparently  had  no  ‘reader 
interest’  at  all. 

“It  is  hard  for  me  to  believe  that  if 
only  three  or  four  answers  are  received 
to  an  advertisement  offering  a  piano  for 
sale,  that  there  are  only  that  many  read¬ 
ers  in  a  circulation  of,  say,  100,000,  who 
are  in  the  market  for  a  piano  at  that 
time.  Newspapers  should  never  stop  di¬ 
recting  the  readers’  attention  to  the 
classified  columns.” 

The  want-ad  is  nearly  always  con¬ 
nected  with  a  change  in  some  way — a 
change  in  position,  home,  business,  etc. 

newspaper’s  circulation,  like  the  popu¬ 
lation  of  a  city,  is  daily  changing.  The 
publisher  that  realizes  that  the  continual 
{Continued  on  page  42)  ■ 


Bissell  for  Buffalo  Postmaster 

Buffalo. — President  Wilson  has  nom¬ 
inated  Raymond  Bissell  for  appointment 
as  postmaster  of  Buffalo.  Mr.  Bissell 
is  business  manager  of  the  Buffalo  Com¬ 
mercial.  He  is  a  nephew  of  Wilson  S. 
Bissell,  who  was  postmaster  general 
under  President  Cleveland.  He  was 
graduated  from  Yale  in  1902. 


Planes  Take  Rails’  Place 

Siou.x  City,  la. — With  heavy  washouts 
cutting  off  northeastern  Nebraska  from 
mail  communication  for  two  days,  the 
Sioux  City  Tribune  made  deliveries  by 
two  large  aeroplanes,  secured  from  the 
Sioux  City  Flying  Club. 


Flat  Rate  in  Columbus,  Ga. 

Columbus,  Ga. — The  Enquirer-Sun  has 
set  a  flat  rate  of  three  cents  a  line  on  all 
copy.  Its  previous  rate-card,  issued 
January  1,  1920,  set  a  rate  of  .025  per  line 
for  2,000  lines  and  .035  for  1.000  lines. 


A  CLASSIFIED  PLATFORM  COMMITTEE 


"pLATFORMS  being  the  order  of  the  day,  the  classified  advertising  man- 
•*■  agers  are  going  to  have  one  of  their  own,  with  the  object  of  making 
the  classified  advertising  columns  of  daily  newspapers  carry  only  copy  that 
will  stand  the  closest  scrutiny  as  to  ‘accuracy  and  honesty,  of  standardizing 
rates  and  typography  and  all  other  matters  that  have  to  do  with  increasing 
the  number  of  users  and  readers  of  the  small  advertisements.  The  men 
who  will  work  out  the  platform  during  the  coming  year  are  the  following 
officers  of  the  Association  of  Classified  Advertising  Managers,  elected  at  the 
first  annual  meeting  last  week: 

President,  L.  J.  Boughner,  Chicago  Daily  News. 

First  V’ice-President  Harry  Cwaltney,  Milwaukee  Journal. 

Second  Vice-PresidenL  C.  W.  Nax,  St.  Louis  Globe-Democrat. 

Secretary -Treasurer,  G.  W.  Gunderson,  St.  Paul  Pioneer  Press  and  Dispatch. 
Executive  Secretary,  C.  L.  Perkins,  EDITOR  &  PUBLISHER. 


DEGREES  FOR  NEWSPAPER  MEN 


H.  L.  Bridgman  and  A.  D.  Noyes  Hon¬ 
ored  by  Amherst  College 

Herbert  L.  Bridgman,  business  mana¬ 
ger  of  the  Brooklyn  Standard-Union, 
and  Alexander  Dana  Noyes,  financial 
editor  of  the  New  York  Evening  Post, 
were  awarded  the  honorary  degree  of 
Doctor  of  Laws  by  .Amherst  College, 
.Amherst,  Mass.,  on  June  16.  Dr. 
Bridgman  graduated  from  .Amherst  in 
1866  and  has  been  engaged  in  journalism 


ALEXANDER  DANA  NOYES 


since  1864.  He  became  interested  in  ex¬ 
ploration  in  1894,  when  he  was  historian 
of  the  Peary  .Auxiliary  Expedition.  Five 
years  laier  he  commanded  the  Peary 
.Auxiliary  Expeditions  on  the  ships 
Diana  and  Brik  and  he  has  been  a  dele¬ 
gate  to  numerous  international  con¬ 
gresses  for  the  study  of  the  polar  re¬ 
gions.  He  is  a  member  of  the  .American, 
Royal,  National  and  Philosophical  Geo¬ 
graphical  Societies,  the  .As.sociation  of 
.American  Geographers  and  was  the 


HERBERT  1.  BRIDGMAN 


founder  of  the  .American  .Alpine  Club. 
He  is  also  a  chevalier  of  the  Order  of 
Leopold  II. 

Mr.  Noyes  is  a  graduate  of  .Amherst, 
class  of  1883.  He  has  been  a  newspai)er 
man  since  his  graduation,  starting  with 
the  city  staff  of  the  New  York  Tribune. 
From  1884  to  1891  he  was  on  the  editor¬ 
ial  staff  of  the  old  New  York  Commer¬ 
cial  .Advertiser  and  since  that  time  he 
has  been  financial  editor  of  the  Evening 
Post.  He  is  also  the  author  of  a  num¬ 
ber  of  books,  monographs  and  news¬ 
paper  articles  on  finance. 


Jom*  Associated  Business  Papers 

The  .Associated  Business  Papers,  Inc., 
has  admitted  to  membership  the  Weld¬ 
ing  Engineer,  Chicago. 
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MORE  THAN  39,000  IN  USE 
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THE  MACHINE  THAT  LASTS 


MARK® 


Third  Magazine 
and  Distributor  Box 


C  UINOTYPE 


Fourth  Magazine 
and  Distributor  Box 


MODEL  9  LINOTYPE 


4  Machines  —  8  Different  Faces  —  720  Characters  —  4  Different  Body  Sizes 
Faces  from  All  Magazines  May  be  Mixed  in  One  Line 


Buy  your  Model  9  Linotype  equipped  with  two  magazines — if  that 
is  sufficient  for  present  requirements.  As  .your  business  grows,  your 
own  operator  can  add  the  third  and  fourth  magazines  right  in  your 
own  composing  room  in  less  than  half  an  hour. 

In  Earning  Power,  Quality  of  product,  and  Variety  of  work,  the 
Model  9  is  the  Master  Machine  for  the  newspaper  composing  room. 


“W e  have  five  Model  Nines  in  our  Ad  Department.  The  wide  range,  quick 
change,  immediate  availability  of  all  faces,  and  the  mixing  of  matrices  at 
will  without  waiting  for  distribution  are  features  not  possessed  by  other 
models.  Experience  has  proven  that  we  gain  in  speed  and  economy  by  their 
use  for  display  advertising  composition.” 

MILWAUKEE  SENTINEL 

James  T.  Car\ey,  Foreman 


Mergenthaler  Linotype  Company 


29  Ryerson  Street,  Brooklyn,  I\.  Y. 


SAN  FRANCISCO 


NEW  ORLF.\NS 


Canadian  lJn<  type  l^imited,  T  jrnnto 


B  \ 


This  Advertisement  is  Composed  Entirely  of  LINOTYPE  Material 
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MAIL  MORE  EXPENSIVE 
THAN  PULLMANS 


Railroad*  Carry  Man  and  Baggage  100 
Miles  for  $3,  While  Post  Office 
Charges  $5.25  for  Same  Weight 
•  of  Newspapers  on  Mail  Car 


By  J.  E.  XuNN. 

Circulation  Mtfr.  Houstoti  (Tex.)  Chronicle 

The  Postal  Zone  idea  as  applied  to 
newspapers  involves  a  principle  radi¬ 
cally  different  from  old  methods  in  par¬ 
tially  levying  a  revenue  in  proportion  to 
the  service  rendered.  Under  the  old 
system  it  cost  1  cent  per  pound  to  send 
our  papers  by  mail  to  an  adjoining  coun- 
'  ty  and  it  cost  no  more  than  that  to  send 
them  across  the  continent.  The  rate  of 
1  cent  per  pound  applied  to  the  entire 
paper  and  paid  the  postage  to  all  parts 
of  the  United  States  and  possessions. 

Under  the  present  law  we  pay 
cent  per  pound  for  the  reading  portion 
of  the  paper  sent  to  all  zones,  but  a 
graduated  scale  of  rates  applies  to  the 
advertising  portion,  ranging  from 
cents  per  pound  in  the  first  and  second 
zones  to  S'/i  cents  per  pound  in  the  8th 
zone.  Effective  July  1.  the  rate  is  to 
be  increased  to  in  the  first  and  sec¬ 
ond  zones  and  to  lYn  cents  in  the  8th 
zone  and  a  corresponding  advance  in  the 
other  zones. 

No  fair  minded  person  can  justly  crit¬ 
icize  that  part  of  our  present  zone  law 
which  provides  for  a  greater  revenue 
for  the  greater  service  unless  they  be¬ 
lieve  in  a  Government  subsidized  press, 
but  with  the  abolition  of  subsidies  and 
with  the  new  regime  wherein  newspa¬ 
pers  are  required  to  pay  a  revenue  equal 
to  the  cost  of  the  service,  it  is  neither 
just  nor  fair  that  one  rate  should  apply 
to  one  portion  of  the  newspaper,  and 
another  rate  to  the  other  portion. 

The  law  as  it  now  exists  levies  a 
higher  rate  on  the  advertising  portion 
of  tlie  newspaper  than  on  the  reading 
portion.  In  other  words,  the  Postal  De¬ 
partment  says  it  costs  only  lyi  cents 
per  pound  to  carry  the  reading  portion 
of  our  papers  to  the  8th  zone,  but  that 
it  costs  5^  cents  per  pound  to  carry 
the  advertising  portion  the  same  dis¬ 
tance — cents  after  July  1. 

Advertising  Not  Necessarily  Profitable 

To  be  con.sistent  and  fair,  the  rate 
should  be  ba.sed,  wholly  upon  just  two 
factors  to  wit :  the  total  weight  of  the 
entire  pajier  and  the  distance  carried. 
Because  a  certain  page  of  a  newspa¬ 
per  is  given  to  advertising  is  no  reason 
for  its  being  more  expensive  to  carry. 
Furthermore,  the  advertising  in  a  news¬ 
paper  is  automatically  a  revenue  pro¬ 
ducer  for  the  Government,  since  it  is 
frerpiently  a  character  of  news  that  re¬ 
sults  in  increased  business  for  the  Gov¬ 
ernment  in  the  way  of  first  class  letter 
mail.  Post  Office  money  orders,  parcel 
post  packages,  etc.  The  Government  has 
long  since  ceased  to  give  subsidies  to 
newspapers  and  now  undertakes  to  make 
a  rate  sufficient  to  produce  a  revenue 
equal  to  the  expense  of  the  service  to 
them.  Therefore,  why  should  the  Gov¬ 
ernment  be  concerned  as  to  whether  its 
pages  are  devoted  to  advertising  or  read¬ 
ing  matter?  It  might  just  as  consistent¬ 
ly  base  its  rates  on  whether  the  paper 
advertised  books  or  golf  balls. 

Since  the  actual  cost  to  the  Govern- 
rrent  in  carrying  the  advertising  portion 
of  the  newspaper  is,  therefore,  identi¬ 
cally  the  same  as  that  of  carrying  the 
news  pornon,  T  ask  this  pertinent  ques¬ 
tion:  “Wherein  does  it  justify  its  dif¬ 
ferential  rate.” 
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I  can  imagine  only  one  answer  to  the 
question  and  that  is  that  Congress  in 
framing  this  law  thought  it  was  in¬ 
jecting  into  it  the  same  principle  as 
that  involved  in  the  income  tax  law,  to 
wit:  levying  the  heaviest  burden  upon 
those  most  able  to  bear  it,  assuming  that 
the  paper  with  the  greatest  amount  of 
advertising  would  naturally  earn  the 
greatest  profits  and  hence  should  pay 
the  heavier  burden. 

Evidently,  however,  the  framers  of 
this  bill  knew  nothing  of  the  newspa¬ 
per  business,  for  we  who  are 'Connected 
with  the  business  know  it  to  be  a  fact 
that  it  very  frequently  happens  that  the 
newspaper  with  comparatively  a  small 
amount  of  advertising  earns  the  great¬ 
est  profits,  for  a  newspaper  crowded 
with  advertising  bringing  25  cents  an 
inch  may  earn  far  less  than  the  one 
with  a  small  amount  of  advertising  at 
$4  an  inch.  Therefore,  it  frequently  so 
happens  that  the  newspaper  whose  earn¬ 
ings  are  smallest  have  to  bear  the  great¬ 
est  burdens,  and  Congress’  object, 
apparently,  is  completely  thwarted. 

The  Government  certainly  knows  just 
what  is  the  average  cost  per  pound  to 
points  in  each  zone  and  its  rate  should 
be  so  determined,  applying  it  uniformly 
to  the  entire  newspaper.  This  w’ould  be 
much  simpler  and  easier  and  would  also 
eliminate  the  extra  expense  both  to  the 
newspaper  and  to  the  Department  of 
keeping  their  records  of  the  ratio  be¬ 
tween  the  advertising  and  the  reading 
portion  of  the  newspaper. 

The  Postal  zone  rates  are  complicated 
enough  (too  much)  at  best  without  un¬ 
necessary  complications,  incident  to  a 
differential  rate  between  the  advertis¬ 
ing  and  the  reading  portions  of  the  pa¬ 
per. 

More  Expensive  Than  Pullman 

There  is  also,  in  my  judgment,  another 
serious  defect  in  our  present  Postal 
Zone  Law  and  that  is  in  the  matter  of 
rates,  for  they  are  unquestionably  tc  o 
high.  Do  you  know  that  it  is  more  ex- 
liensive  for  our  papers  to  ride  in  the 
mail  car  all  packed  in  as  they  are,  than 
it  is  for  you  to  travel  as  a  first  class 
passenger  in  the  finest  chair  car?  Per¬ 
haps  you  had  never  thought  of  it,  but 
it  is  a  fact  nevertheless. 

The  first  postal  zone  has  a  radius  r  f 
50  miles.  The  second  Postal  Zone  takes 
in  an  additional  radius  of  150  miles, 
mak’ng  a  total  radius  of  200  miles  for 
the  first  and  second  zones.  The  average 
hatil.  then,  for  the  first  two  zones,  would 
be  10!'  miles. 

For  this,  the  Postal  authorities  make 
a  charge  of  $1.50  per  hundred  pounds 
cf  second  class  matter.  passenger 
purchases  a  first  class  ticket  for  the 
same  distance  for  $3.  The  average  pas¬ 
senger  will  weigh  160  pounds.  He  may 
have  a  hand  grip,  weighing,  say  4^ 
pounds;  he  has  150  pounds  of  baggage 
carried  in  the  baggage  car  without  ad¬ 
ditional  expense.  The  railroad  com¬ 
pany  therefore  funiishes  its  pas.sengers 
with  first  class  accomodations,  includ¬ 
ing  toilet  privileges,  ice  water,  porter 
service,  reclining  chairs,  etc.,  at  a  cost 
cf  $3  per  hundred  miles.  For  the  same 
weight  of  papers  packed  in  a  mail  car. 
the  Postal  Department  charges  $5.25 — 
40  per  cent  greater  than  the  passenger 
rate.  It  is  the  height  of  inconsistenev 
to  think  there  is  a  greater  expense  to 
the  transportation  companies  to  carry 
papers  than  people.  With  this  one  sin¬ 
gle  exception,  't  is  the  universal  practice 
of  all  public  carriers,  that  the  cheaper 
the  commodity,  the  cheaper  the  rate.  It 
is  true  of  course  that  newspapers  are 
very  valuable,  but  are  thev  more  valua¬ 
ble  than  their  creators?  There  is,  then 
one  consolat'on  to  be  had  by  the  pub 
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lishers  in  the  high  esteem  of  their 
product  in  the  minds  of  the  Postal 
authorities  if  its  value  is  to  be  deter¬ 
mined  by  the  comparative  rates  for 
transportation.  By  this  method  of  cal¬ 
culation  newspapers  are  40  per  cent  more 
valuable  than  the  human  beings  who 
manufacture  them. 

This  is  not  the  only  method  of  com¬ 
parison  of  rates  that  proves  the  exorbi¬ 
tant  rate  charged  by  the  Postal  authori¬ 
ties.  But  first,  just  a  few  words  about 
the  mail  service  with  comparison.  The 
express  company  operates  on  the  same 
trains  as  the  mail,  with  the  same  sched¬ 
ule,  and  when  there  is  a  difference  in 
service,  it  is  almost  always  to  the  dis¬ 
credit  of  the  mail  service.  It  is  almost 
impossible,  in  my  experience,  to  get  a 
postal  clerk  to  come  to  the  mailing 
room  and  weigh  the  papers,  and  of 
course  they  won’t  take  the  publishers’ 
we'ght. 

This  all  requires  extra  time,  which, 
in  many  instances,  is  very  valuable  in 
making  early  trains.  The  papers,  in  ad¬ 
dition  to  being  properly  addressed  must 
also  be  pouched  and  each  pouch  prop¬ 
erly  labeled.  Bundles  sent  by  express 
are  weighed  in  our  mailing  room,  taken 
direct  to  the  express  car  in  the  shortest 
time  possible  and  the  express  bundles 
for  all  towns  on  one  line  are  all  taken 
together  and  the  express  messenger 


takes  care  of  the  sorting  after  the ’papers 
are  loaded  in  his  car. 

On  all  papers  sent  by  mail,  the  post¬ 
age  must  be  paid  in  advance,  for  so  far 
as  I  know,  no  publisher’s  credit  is  good 
with  the  Government — he  must  at  all 
times  have  a  cash  deposit  at  the  Post 
Office  to  his  credit  to  protect  his  post¬ 
age  bill  and  he  therefore  has  a  nice 
little  sum  of  money  tied  up  all  the 
time.  It  is  very  different  with  the  ex¬ 
press  company.  As  soon  after  the  first 
of  the  month  as  is  convenient  (note  con¬ 
venient)  we  write  the  express  company 
that  they  carried  so  many  pounds  of 
paper  during  the  past  month,  which  at 
one  half  cent  per  pound,  amounts  to  so 
many  dollars,  and  enclose  our  check  and 
they  accept  our  weights. 

If  papers  are  lost  in  transit,  the  ex¬ 
press  company  makes  diligent  efforts  to 
locate  the  error  and  properly  place  the 
responsibility,  which  usually  results  in 
improved  service.  On  the  (Chronicle  we 
used  to  file  claims  for  these  lost  or  late 
papers,  which  claims  were  always  paid 
promptly ;  but  recently  we  voluntarily 
discontinued  this  practice,  considering  it 
an  injustice  to  the  express  company. 

If  a  mail  bundle  is  late  or  lost  in 
transit  and  we  file  a  complaint  with  the 
Post  Office  Department  it  usually  comes 
back  in  about  three  or  four  weeks  with 
( Coutivued  on  page  30) 


F.  C.  MERRILL 

I 

“Cap”  Merrill  became 
publisher  of  the  Bay  City 
Times  Press  after  he  grad¬ 
uated  from  the  University 
of  Michigan,  but  he  loved 
the  advertising  business 
even  more  than  publishing, 
.^fter  spending  some  time 
with  Lord  &  Thomas  and 
McClure’s  Magazine,  he 
joined  my  Western  office 
and  the  years  he  has  been 
with  me  have  been  very- 
pleasant  ones  for  both  of 
us. 


The 

Washington 

Post 

The  splendidly  efficient 
Promotion  Department  of 
the  POST  has  won  many 
friends  for  the  paper  among 
both  local  and  national  ad¬ 
vertisers.  Only  this  month 
after  careful  analysis  and  in¬ 
vestigation,  a  large  soft 
drink  campaign  has  gone  to 
the  POST  exclusively. 

Government  reports  show 
the  POST  second  in  circu¬ 
lation  in  Washington,  but 
many  local  and  national  ad¬ 
vertisers  place  it  first  in  in¬ 
fluence. 

The  latest  census  shows 
Washington  with  a  popula¬ 
tion  of  over  455,000,  a  gain  of 
approximately  30%. 


Serial  adv.  No.  10. 
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— give  US  this  day  our  daily  JOB 

Can  municipal,  state,  or  federal 
funds  be  spent  to  better  advantage 
than  in  campaigns  to  stabilize  the 
business  of  the  nation? 

Can  we  develop  a  business  policy 
which  can  cope  with  living  prob¬ 
lems  ? 

For  such  a  message  the  Newspaper 
is  the  only  constant,  common  meet- 
ing  ground  of  all  classes,  profes¬ 
sions,  interests,  the  rich  and  the 
poor. 

What  the  daily  Newspaper  has  ac¬ 
complished  for  the  sale  of  merchan¬ 
dise,  the  raising  of  war  funds,  the 
Newspaper  can  accomplish  for  our 
national  business  life.  Sectionally 
nr  nationally,  over  night  or  for  an 
extended  period,  this  potent,  pri¬ 
mary  medium  is  available. 

The  Newspaper  is  the  medium  not 
only  to  bring  the  man  and  the  job 
together,  but  to  make  them  stay  to¬ 
gether,  to  minimize  labor  troubles 
through  steady,  planned,  paid  pub¬ 
licity  for  both  workers  and  em¬ 
ployers,  to  “sell”  municipal,  state, 
and  federal  administrative  policies 
through  consistent,  honest,  local 
paid  campaigns  every  week,  every 
year. 

,  Newspaper  advertising  is  at  once  a 
stimulating  and  stabilizing  force. 

With  conspicuous  success  it  has 
been  used  to  sell  merchandise. 

When  will  it  be  used  consistently  to 
produce  permanent,  economic  prog¬ 
ress  ? 


Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 


Established  1888 


Publishers’  Representatives 


Chicago 
Kansas  City 


New  York 


Atlanta 
San  Francisco 


Number  39  of  a  Series 
What  incomparable  power  the  Pub¬ 
lisher  possesses! 

Who  will  harness  this  force  to  serve 
mankind  f 

E.  Katz  Special  Advertising  Agency 
75  East  26th  Street,  Ne^v  York  City 
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‘STATE  BEAT’  SCRIBES 
THANK  POLK 


Unite  in  Tribute  to  Retiring  Under¬ 
secretary  of  State,  with  Whom 
They  HaTe  Been  Aceociated 
Five  Years  at  the  Capital 


(Stnial  to  Editor  &  PuBt-isHts) 

Washington. — Newspaper  men  at  the. 
Capital  this  week,  for  the  first  time  in 
the  historj'  of  men  still  in  active  service, 
united  in  a  parting  tribute  of  esteem  and 
affection  to  a  retiring  public  official. 

Frank  Lyon  Polk,  formerly  under 
secretary  of  state,  who  for  the  past  five 
years  has  been  the  man  most  frequently 
to  serve  as  the  intermediary  between  the 
department  and  the  public  by  virtue  of 
the  daily  press  conferences,  was  upon  the 
(lay  of  his  retirement  notified  that  he 
was  to  be  presented  with  a  written  tes¬ 
timonial  signed  by  all  of  the  reporters 
who  have  come  in  contact  with  him  dur¬ 
ing  his  period  of  service. 

The  address  of  notification  was  deliv¬ 
ered  by  Edwin  M.  Hood,  dean  of  the 
men  on  the  State  Department  beat.  Mr. 
Polk,  in  replying,  expressed  his  appreci¬ 
ation  for  the  tribute  that  had  been  paid 
him  and  said  that  he  believed  the  loyalty 
and  co-operation  that  had  been  evinced 
by  the  press  of  the  country  during  the 
war  had  taught  the  State  Department  an 
important  lesson  relative  to  the  service 
that  the  nation’s  newspapers  can  render 
in  the  advancement  of  the  foreign  af¬ 
fairs.  Mr.  Polk  said  that  he  had  at¬ 
tempted  to  place  all  facts  in  diplomatic 
negotiations  before  the  newspaper  men 
and  trust  to  their  honos  that  nothing 
.should  go  beyond  the  doors  of  the  con¬ 
ference  room  that  was  given  in  confi¬ 
dence. 

Reporters  Praised 

This  system,  Mr.  Polk  stated,  had 
worked  admirably  not  only  for  the  de¬ 
partment  but  in  mak'ng  the  men  on  the 
State  Department  run  competent  to  dis¬ 
cuss  the  international  questions  which 
have  been  so  engrossing  since  the  out¬ 
break  of  the  European  war. 

The  testimonial  which  was  sent  to 
Chicago  so  that  men  at  the  convention 
might  sign  it,  it  is  in  the  following  form : 

‘•FR.\NK  LYON  POLK" 

"Upon  the  retirement  from  the  office 
of  under  secretary  of  state,  which  he 
was  the  first  to  fill,  of  Prank  Lyon  Polk, 
the  undersigned,  representatives  of  the 
press  who  have  been  privileged  to  enjoy 
a  close  and  delightful  intimacy  with  him 
during  the  five  years  of  his  incumbency, 
desire  to  place  upon  record  our  sense  of 
appreciation  of  the  uniform  kindness  and 
courtesy  with  which  we  have  lieen 
treated  at  all  times, 

“Responsive  to  the  insistent  and  popu¬ 
lar  demand  for  the  fullest  information 
regarding  the  developments  of  great 
international  questions,  it  has  often  been 
our  duty  to  make  inquiries  touching 
negotiations  while  they  were  in  a  state 
of  extreme  delicacy  and  when  it  seemed 
necessary  from  the  official  standpoint  to 
treat  them  with  great  reserve.  Yet 
when  under  such  restraint,  we  have  never 
known  Mr.  Polk  to  deny  any  reasonable 
request  for  enlightenment,  while  mani¬ 
festing  his  confidence  in  us  by  freely 
imparting  the  desired  facts,  with  the 
understanding  that  they  were  to  be 
withheld  from  publication  until  the  in¬ 
terests  of  the  goverment  permitted. 

“Under  such  mutually  agreeable  and 
satisfactory  conditions,  the  relations  be¬ 
tween  the  Department  of  State  and  the 
press  have  been  developed  with  benefit 
to  the  public  and  the  government,  owing 
in  large  part,  we  are  convinced,  to  the 
frank,  sincere  and  kindly  attitude  of 
Under  Secretary  Polk,  and  it  is  with  re¬ 
gret,  but  in  the  hope  of  their  renewal 


in  the  future,  that  we  witness  the  ter¬ 
mination  of  the  ties  that  have  held  us, 
through  his  retirement  from  office."  • 

Kansas  Labor  Papers  Organise 

Kansas  City,  Kan. — R.  E.  Davis,  of 
the  Leavenworth  Chronicle,  was  elected 
president  of  the  Kansas  State-Farmer- 
Labor  Press  -Association,  which  was 
formed  by  a  number  of  Kansas  labor 
and  farm  and  small  town  papers  at  a 
special  conference.  The  association  will 
furnish  news  of  special  interest  to  farm 
and  labor  papers.  Tom  Tilman,  of  the 
Wichita  Plain  Dealer,  was  elected  sec¬ 
retary. 


Springfield  Papers  Raise  Price 

Springfield,  Ill. — The  Illinois  State 
Register  (evening)  and  the  Illinois  State 
Journal  (morning)  have  increased  prices 
from  15  cents  to  20  cents  per  week,  daily 
and  Sunday,  for  the  city  circulation.  The 
price  for  street  sale  was  advanced  from 
three  to  five  cents  a  copy.  The  price  by 
carriers  in  suburban  towns  was  advanced 
to  20  cents  a  week.  The  Sunday  editions 
will  be  10  cents. 

The  N.  E.  A.  Tour 

(Continued  from  page  12) 


Church  Plant  Will  Move 

Lamoni,  la. — The  publishing  plant  of 
the  Herald  Publishing  Company,  here, 
official  publishing  house  of  the  Re¬ 
organized  Church  of  Jesus  Christ  of 
the  Latter-Day  Saints,  will  be  moved 
to  Independence,  Mo. 

Chemical  Journal  Moves 

The  Journal  of  Industrial  and  Engi¬ 
neering  Chemistry  has  moved  from  35 
East  41st  street  to  1  Madison  avenue, 
New  York. 


stay.  The  Islanders  set  aside  all  or¬ 
dinary  business  and  made  the  day  a  gala 
cue  for  reception  of  .Americans.  The 
official  reception  was  at  the  Government 
house  at  Charlottetown.  Here  after 
formalities  were  concluded,  children  of 
the  city  gave  an  exhibition  of  Scotch 
dancing  in  Highland  costumes. 

Everywhere  the  ladies  of  the  party 
have  received  especial  attention,  local 
committees  being  on  hand  at  every  stop 
to  make  certain  that  their  travelling 
sisters  do  not  want  for  anything. 
Ladies  were  guests  of  honor  at  the 
New  Brunswick  reception  in  St.  John. 


The  editorial  party  has  not  wanted 
for  a  single  thing  since  entering  Can¬ 
ada.  Every  facility  of  the  Canadian  Na¬ 
tional  Railway  is  at  their  disposal  their 
“million  dollar”  special  being  given  the 
right  of  way  at  all  times.  It  is  unani¬ 
mous  agreement  of  all  that  too  much 
credit  cannot  be  given  the  Canadian 
“people’s  railway”  for  the  way  it  is  han¬ 
dling  every  detail  of  tour  and  comfort 
of  every  individual  member  of  the 
party. 

The  trip  is  proving  an  education  to 
American  editors  and  Canadians  which 
is  bound  to  prove  a  powerful  influence 
for  good  in  the  future  relations  between 
Canada  and  the  United  States. 

Splendid  newspapers  are  published  in 
every  city  and  town  visited.  The  pub¬ 
lishers  are  making  special  efforts  to 
keep  the  party  informed  of  affairs  in 
their  home  country.  During  the  Republi¬ 
can  convention  in  Chicago,  whichc  nomi¬ 
nated  Warren  G.  Harding,  editor  of  the 
Marion  (Ohio)  Star,  for  President, 
Americans  W'ere  in  touch  at  all  times 
with  proceedings.  Wire  news  reports 
were  flashed  ahead  to  every  stop.  The 
Western  Union  Telegraph  Company  and 
allied  Canadian  systems  have  been  espe¬ 
cially  courteous  in  this  respect. 


^'Successful  Representation  Means  Efficient  Organization, 
Money,  and  a  Staff  of  at  Least  IS  Solicitors'* 

CONE  &  WOODMAN,  Inc. 

Publishers’  R^resentatives, 

Fcwmerly 

CONE,  LORENZEN  &  WOODMAN 


Take  pleasure  in  announcing  the  addition  of  George  J.  Noee  to  the  staff  of 
their  Chicago  Office.  Mr.  Noee  is  an  advertising  man  of  twenty  years’  ex¬ 
perience  and  one  of  the  best  businesfe  getters  in  the  Western  field. 

Our  organization,  composed  of  seven  solicitors  in  the  New  York  Office,  seven 
solicitors  in  the  Chicago  Office,  one  in  Detroit,  one  in  Atlanta,  and  one  in 
Kansas  City,  a  total  of  seventeen  solicitors,  is  the  very  best  in  the  special 
representative  field  today. 

In  addition  to  the  men,  we  have  four  stenographers  in  New  York,  four  in 
Chicago,  and  one  in  each  of  the  other  offices,  a  total  of  eleven  young  ladles, 
and  a  total  force  including  office  boys  of  thirty  people  in  our  organization. 
We  do  not  bill  and  collect  for  our  papers.  All  of  our  force  devote  all  of  their 
time  to  securing  business  for  the  papers  we  represent. 

Our  complete  list  of  active  customers  covers  over  one  thousand  names  of 
advertisers  and  agents  we  are  continually  doing  business  with.  Our  men 
travel  from  each  office  covering  the  country  completely,  and  the  volume  of 
business  carried  by  the  limited  list  of  papers  we  represent  has  proved  for  a 
number  of  years  our  success  in  securing  advertising  for  our  papers  and  the 
strength  of  our  organization. 


CONE  &  WOODMAN,  Inc. 

New  York  Chicago  Detroit  Atlanta  Kansas  City 
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Baltimoreans 
Don’t  Say 
“Newspaper”- 


The  Heart  of  Baltimore 

If  you  could  stop  for  a  minute  in  the  heart  of  Baltimore’s 
progressive  business  section  you  would  be  thoroughly  cpn- 
vinced  that  Baltimore  is  one  of  the  liveliest  industrial  and 
commercial  centers  on  the  Atlantic  Coast. 

You  would  see,  among  other  handsome  structures,  a  sub¬ 
stantial  building  housing  one  of  the  most  complete,  up-to- 
the-minute  printing  plants  in  America.  It  is  The  Sun  Build¬ 
ing,  standing  in  the  center  of  Baltimore’s  downtown  district. 
It  is  the  Business  Heart  of  Baltimore. 

Here  The  Sunpapers  are  published  daily  and  Sunday, 
and  from  here  they  are  delivered  to  their  thousands  of  readers 
—183,291*  daily  and  137,501*  Sunday. 

The  Sun  Building  gives  forth  the  same  impression  of 
faith  and  confidence  and  good  will  that  is  reflected  in  every 
issue  of  The  Sunpapers.  The  Sun  is  typically  a  Baltimore 
institution — a  part  of  the  city.  It  is  literally  true  that — 


Everything  in  Baltimore 
Revolves  Around 

THE  SUN 


They  Say 
**Sunpaper** 


JOHN  B.  WOODWARD 
Times  Bldg.,  New  York 


GUY  S.  OSBORN 
Tribune  Bldg.,  Chicago 


♦Average  Net  Paid  Circulation  April,  1920. 
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LAWMAKERS  REMEMBER  NEWSPAPERS 
FOR  HIGH  POLITICAL  AD  RATE 

Publishers  Who  Mulct  Candidates  for  Office  Harm  Entire 
Business  by  Causing  Prejudice  Against  Press 
in  Public  Servants 

By  GUY  U.  HARDY 

Former  Premdent  National  Editorial  Association  and  Member  of  Congress 
from  the  District  of  Colorado 


(M'ru/rn  Exclusively  /< 

A  CONGRESSMAN’S  desk  is  full  of 
mail  and  propaganda.  So  full  in 
fact  that  it  makes  the  average  news¬ 
paper  office  desk  look  like  the  clean, 
empty,  quiet,  orderly  center  table  in  the 
old-fashioned  parlor.  Really,  a  Con¬ 
gressman  gets  so  much  mail  and  propa¬ 
ganda  that  if  he  could  have  a  paper 
baler  handy  he  could  realize  enough 
from  the  sale  of  old  paper  to  help  ma¬ 
terially  in  his  campaign  expenses. 

But  with  all  the  mail  and  propaganda 
on  my  desk,  I  find,  after  reading  the  let¬ 
ters,  1  turn  first  to  my  little  home  paper 
and  next  to  the  newspaper  journals.  1 
like  to  know  what  the  boys,  active  in 
the  game,  are  talking  about,  how  they 
are  going  to  bring  down  the  high  price 
of  print  paper,  how  they  are  going  to 
increase  the  volume  of  advertising  30 
per  cent  and  reduce  the  consumption  of 
print  10  per  cent,  etc.,  etc. 

So  in  reading  the  journals  I  see  the 
question  of  political  advertising  is  being 
mentioned,  which  probably  indicates  that 
a  campaign  is  near  at  hand. 

Set  the  Example  in  Colorado 
I  have  wanted  to  write  something 
about  this  question  of  charges  for  po¬ 
litical  advertising  some  time  myself,  but 
have  hesitated  to  do  so  for  fear  that 
some  of  my  Colorado  newspaper  friends 
might  think  that  I  was  hitting  at  them. 
But  I  am  not.  I  have  only  been  a  can¬ 
didate  for  office  once  in  my  life  and  the 
newspapers  of  my  district  certainly 
treated  me  generously.  I  am  very  grate¬ 
ful  to  them.  I  paid  their  rates  without 
question  and  I  think  I  used  more  cash 
advertising  than  was  ever  used  by  any 
candidate  for  Congress  in  Colorado  be¬ 
fore.  I  know  the  value  of  newspaper 
advertising  better  than  most  people  and 
1  used  it  liberally.  So  I  am  not  talking 
now  from  the  standpoint  of  an  office 
holder,  but  for  the  interest  of  the  news¬ 
paper  fraternity. 

I  have  owned,  edited,  and  operated  a 
weekly  or  daily  newspaper  for  over 
twenty-five  years — still  own  both  and 
expect  to  be  active  in  the  game  again  be¬ 
fore  I  am  gray.  I  think  I  can  speak 
from  the  newspaper  man’s  standpoint. 

To  begin  with — for  many  years,  as  a 
publisher;  I  have  never  accepted  a  po¬ 
litical  contribution.  The  old-fashioned 
way  used  to  be  for  the  candidate  to  send 
the  newspaper  man  $5  or  $10  and  say, 
“Whoop  it  up  in  your  own  way.”  I 
early  found  out  that  the  candidate  who 
sent  me  $10  expected  a  column  every 
issue  and  was  sometimes  disappointed 
if  he  didn’t  get  it. 

No  Pajr  Except  for  Ads 
In  recent  years  my  papers  have  taken 
no  money  from  any  candidate  except  for 
clean-cut  advertising  space.  My  papers 
accept  advertising  from  all  candidates 
and  political  parties  on  the  same  basis, 
and  at  the  same  rate  we  charge  mer¬ 
chants  for  space. 

We  support  the  policies  and  candidates 
of  ^our  own  party  or  personal  choice 
liberally,  and  as  far  as  possible  never 
let  the  amount  of  advertising  done  or 
not  done  influence  the  editorial  columns 
or  news  reports.  It  has  occasionally 
happened  that  our  papers  have  given 
their  most  hearty  support  to  a  candidate 
who  spent  no  money  for  advertising  at 


r  Editor  &  Publisher) 

all,  as  against  one  of  our  liberal  adver¬ 
tisers.  You  cannot  measure  a  candi¬ 
date’s  availability  for  office  by  the 
amount  of  money  he  can  afford  to  spend 
for  advertising — and  no  self-respecting 
newspaper  should  let  a  few  dollars  buy 
its  editorial  opinion  on  any  subject. 

Every  year  we  return  checks  to  well¬ 
intending  candidates — friends  who  think 
it  is  the  proper  thing  to  hand  out  a  few 
dollars  to  the  newspaper  boys.  We  send 
the  checks  back  with  a  polite  note  ex¬ 
plaining  our  position,  but  we  always 
send  the  advertising  man  around  soon 
to  show  the  candidate  how  he  can  spend 
the  money  to  good  advantage  in  the  ad¬ 
vertising  columns.  The  result  is  that 
we  maintain  our  own  self-respect,  gain 
a  higher  respect  from  the  candidate,  and 
in  the  end  get  several  times  as  much 
money. 

A  Short-Sighted  Policy 

As  to  rates :  it  has  become  the  custom 
in  recent  years  for  some  newspapers  to 
crack  up  the  charges  for  political  ad¬ 
vertising.  I  know  of  publishers  who 
will  take  Castoria  copy  at  five  or  ten 
cents  an  inch,  but  charge  their  home 
friend  who  runs  for  sheriff  or  the  state 
legislature  twenty-five  or  fifty  cents  an 
inch.  Some  larger  papers,  which  have 
a  contract  rate  of  twenty-five  cents  and 
a  transient  rate  of  fifty  cents,  feel  justi¬ 
fied  in  charging  a  candidate  a  dollar  an 
inch.  I  heard  of  some  of  these  in¬ 
stances  on  the  National  Editorial  As¬ 
sociation  trip  last  summer,  and  I  have 
heard  of  some  similar  incidents  down 
here  in  Washington.  I  feel  sure  this 
policy  is  short  sighted  and  injurious  to 
the  profession. 

There  surely  is  no  good  reason  why 
John  Smith  should  pay  more  for  space 
to  advertise  his  candidacy  for  office  than 
to  advertise  his  merchandise. 

.  As  a  rule,  the  candidate  is  a  poor 
man.  As  a  rule,  the  office  he  thinks 
he  wants  really  isn’t  worth  having.  As 
a  rule,  of  course,  eight  out  of  ten  can- 


The  Atlanta  Journal 

ATLANTA,  GA. 

1,523,928 

Lines  of  fair  advertising 
were  carried  in  May,  1920. 

This  set  a  new  record 
for  Georgia 

The  Journal  Covers 
Dixie  Like  the  Dew 


didates  do  not  get  elected  and  lose  all 
they  put  into  the  campaign. 

In  any  of  these  events,  there  is  no 
justifiable  reason  why  the  candidate 
should  have  his  leg  pulled  unduly. 

As  a  rule,  I  believe  a  newspaper  which 
charges  regular  rates  for  political  ad¬ 
vertising  "will  get  more  political  adver¬ 
tising,  make  more  money  on  this  line 
of  business,  and  have  more  real  friends 
among  the  office-holding  class  than  the 
newspapers  which  double  up  their  rates 
on  candidates. 

.^Iso,  I  believe  that  the  few  news¬ 
papers  which  have  overworked  this  game 
have  done  a  greater  harm  to  the  pro¬ 
fession  than  one  can  easily  imagine. 

The  newspaper  profession  ought  to 
have  more  friends  in  the  state  legisla¬ 
ture  and  in  Congress  than  any  other 
profession  or  line  of  business.  But, 
strange  to  say,  it  isn’t  a  fact.  If  you 
have  ever  been  up  at  the  state  capital 
to  help  get  a  bill  of  interest  to  pub¬ 
lishers  through,  or  to  help  keep  a  harm¬ 
ful  one  from  passing,  you  have  found 
this  out  for  yourself.  And  I  have  heard 
a  number  of  Congressmen  talk. 

The  Other  Side’s  Copy 

Not  all  of  them,  but  a  lot  of  members 
of  the  state  legislatures  and  of  Congress 
think  they  have  been  “held  up”  by  some 
newspapers.  And  perhaps  some  of  them 
have  been.  It  is  easy  to  overcharge  a 
candidate.  A  merchant  will  kick  and 
not  use  the  business  if  he  thinks  the 
rate  too  high.  But  a  candidate  is  afraid 
to  kick.  He  feels  that  he  must  be  a  good 
sport  and  pay  the  bill,  no  matter  what 
it  is.  But  he  is  human.  He  is  apt  to 
cut  down  his  future  advertising,  and  he 
is  apt  to  judge  the  whole  profession  by 
the  one  which  he  thinks  has  robbed  him. 
And,  unfortunately,  a  little  unpleasant 
incident  of  this  kind  lingers  long  in  his 
memory — longer  than  the  good  deeds 
done  by  his  friends — and  it  may  influ¬ 
ence  him  some  time  when  an  issue  of 
great  importance  to  the  newspaper  fra¬ 
ternity  is  at  stake. 

I  know — for  I  have  heard  members 
of  state  legislatures  and  of  Congress 
talk — recently. 

Shall  a  party  newspaper  take  political 


advertising  copy  from  the  other  side? 

Well,  of  course,  that  is  a  question  for 
each  publisher  to  decide  for  himselt 
But  I  think  it  good  policy  to  throw  the 
advertising  columns  open  to  all  parties 
and  candidates.  I  look  upon  my  news¬ 
paper  as  being  a  public  institution  and 
not  a  personal  or  political  organ.  M* 
paper  goes  to  people  of  all  politics 
faiths.  They  know  that  the  editor3| 
columns  reflect  my  views  and  cannot  be. 
influenced  by  business.  But  I  see  no 
reason  why  the  advertising  columns 
should  reflect  only  the  views  of  the  edi¬ 
tor.  I  see  no  reason  for  forcing  every 
faction  or  party  to  establish  a  newspaper 
in  order  to  get  their  views  before  the 
people.  I  am  glad  to  have  the  other 
folks  feel  free  to  use  my  papers.  1  be¬ 
lieve  it  is  only  fair  justice  to  the  ad¬ 
vertiser  and  to  the  subscriber  and  is 
certainly  a  good  business  policy. 

Playing  Theory  to  the  Limit 

When  a  candidate  for  Congress, 
friends  of  my  opponent  placed  some  of 
his  advertising  in  my  papers.  My  po¬ 
litical  friends  thought  that  in  accepting 
it  we  had  certainly  gone  the  limit  to 
carry  out  a  theory.  But  I  think  it  was 
the  only  thing  to  do.  However,  I’ll  con¬ 
fess  our  advertising  man  didn’t  exercise 
any  of  his  salesmanship  qualities  in  an 
effort  to  enlarge  the  space  used. 

After  watching  the  game  now  for 
some  years,  as  a  publisher,  as  a  person 
who  has  gone  to  the  state  capital  to  help 
get  the  state  legislature  to  be  kind  to 
the  newspaper  fraternity,  and  as  a  mem¬ 
ber  of  Congress,  I  would  urge  news¬ 
paper  men  to  be  fair  to  members  of  the 
legislature  and  of  Congress. 

Criticize  them  whenever  you  think 
they  deserve  criticism,  speak  kindly  of 
them  whenever  you  feel  they  are  entitled 
to  it,  but  for  heaven’s  sake  don’t  over¬ 
charge  your  candidates  for  their  adver¬ 
tising. 


Raiae  Rates  for  Small  Ads 

Scranton,  Pa. — Another  increase  in 
classified  advertising  rates  has  been 
placed  in  effect  by  the  Scranton  Re¬ 
publican. 


"America's  Largest  and  Best  Newspaper  Industrial  Advertising  Agency.’’ 


Through  our  “Weekly  Business  Review”  Page,  Spe¬ 
cial  Eklitions  and  other  permanent  Weekly  Pages 
among  non-regular  advertisers,  we  secure  for  lead¬ 
ing  dailies  more  than  double  the  combined  business 
of  our  competitors. 


Our  “Weekly  Business  Review’’  Page  is  now  ap¬ 
pearing  in  forty-three  leading  dailies. 

MR.  PUBLISHER:— 

With  the  cost  of  producing  a  newspaper  at  a 
high-water  mark  today,  are  you  getting  a  pro¬ 
portionate  revenue  from  your  Monday  and  Satur¬ 
day  Editions? 

If  you  are  not  carrying  at  least  fifty  per  cent  ad¬ 
vertising  on  either  of  these  days,  we  can  help  you 
by  putting  on  a  permanent  Weekly  Industrial 
Review  Page  secured  from  non-regular  adver¬ 
tisers  in  your  community. 

Write  today  for  miniature  copies  of  our  perma¬ 
nent  “Weekly  Industrial  Review”  Pages  now 
running  and  endorsed  by  the  leading  publishers 
throughout  the  country. 

John  B.  Gallagher  Company 

Ninth  Floor  Dexter  Building 
BOSTON 

BROOKLYN  CHICAGO  PHILADELPHIA 

BALTIMORE  DETROIT  CINCINNATI 

NEW  YORK 


HOUSE 


WM.  HOWARD  TAFT 


COL.  E.  M.  HOUSE 


Mr.  Taft  is  a  member  of  the  Public  Ledger  Staff  and  all  of  his  commentaries  on  current  events  are  carried  by  the 
PUBLIC  LEDGER  NEWS  SERVICE.  Throughout  the  presidential  campaign  and  during  the  stages  of  the  organization 
and  development  of  the  next  administration  they  will  be  read  with  avidity  by  followers  of  all  parties. 

No  other  regular  contributor  to  the  press  can  write  with  a  perspective  reaching  from  the  White  House  itself. 

No  other  great  international  figure  knows  the  world’s  leaders  more  intimately  than  does  Mr.  Taft,  whose  views  on  all 
issues  are  presented  in  this  service  without  bias. 


The  Public  Ledger  on  June  16  made  the  following  editorial  announcement: 

“The  PUBLIC  LEDGER  takes  this  occasion  to  announce  to  its  readers  the  addition  to  its  staff  of  Col.  Edward 
M.  House,  who  sailed  for  Europe  on  last  Saturday.  A  keen  observer,  he  will,  while  abroad,  keep  this  newspaper  in  touch 
with  the  current  of  events.  Few  Americans  have  a  wider  or  more  intimate  acquaintance  with  the  statesmen  of  Europe  than 
Mr.  House  and  none  more  fully  than  he  enjoys  their  confidence  and  respect.  This  is  true  not  alone  of  the  older  and  more 
powerful  nations  but  of  the  newer  and  weaker  as  well.  That  Mr.  House  will  be  a  welcome  visitor  abroad  is  evidenced  by 
comment  in  the  foreign  press  which  is  printed  on  another  page.  The  PUBLIC  LEDGER  believes  that  the  association  with 
it  of  Mr.  House  will  prove  of  great  benefit  to  its  army  of  readers.” 

This  Summer  Col.  House  will  visit  England,  Holland,  Belgium,  Switzerland,  Czecho-Slovakia,  Poland,  Italy  and  France 
and  during  this  tour  will  interpret  the  news  of  these  countries  for  the  PUBLIC  LEDGER  NEWS  SERVICE,  whose  for¬ 
eign  correspondents  will  keep  in  touch  with  him.  • 


Col.  Houses  appointment  is  in  furtherance  of  the  Curtis  policy  to  acquire  for  the  PUBLIC  LEDGER  and  LEDGER 
SYNDICATE  the  product  of  the  worlds  greatest  minds. 

Mr.  Taft’s  and  Col.  House’s  association  therewith  makes  that  of  THE  PUBLIC  LEDGER  the  most  authoritative  and 
authentic  special  news  service  now  available  to  the  press. 


For  Terms  for  Your  City’s  Rights  to  the  PUBLIC  LEDGER  NEWS  SERVICE  Apply  to 

Independence  Square  LEDGER  SYNDICATE  Philadelphia,  Pa. 
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FOREIGN  WRITERS  SEE 
BRIGHT  FUTURE 


Uniqu*  Ataociation  of  CerrMpondont* 
Workinc  to  Brine  About  Better 
International  Understanding 
— Now  Has  50  Members 

Bv  Percy  Sutherland  Bullen 

Honorary  Secretar;^,  Association  Foreign  Cor¬ 
respondents  in  U.  S.,  and  American  Repre¬ 
sentative  London  Daily  Telegraph. 

After  two  years  of  active  service 
the  Association  of  Foreign  Corre¬ 
spondents  in  the  United  States  look 
back  upon  the  past  with  reasonable 
pride  and  to  the 
I  future  with  great 
confidence.  It  fell 
to  my  lot  as  the 
senior  “foreigner” 
in  New  York  to 
co-operate  with 
the  Ministry  of 
Information  in 
Washington  short¬ 
ly  after  the  coun¬ 
try  went  into  the 
Pescv  S.  Buluch  war.  There  was 


tries  to  the  United  States  and  vice  versa. 
There  are  no  paid  officers  in  the  asso¬ 
ciation  and  so  !ar  our  association  has 
been  strictly  self  supporting. 

Dr.  Marcel  Knecht,  director  of  the 
French  Bureau  of  Information,  is  the 
recently  elected  president  of  the  associa¬ 
tion  in  succession  to  Frank  Dilnot.  The 
latter  was  called  from  New  York,  where 
he  was  the  correspond'*’!!  of  the  London 
Chronicle,  to  assume  the  managing  edi¬ 
torship  of  the  London  Globe.  Under  the 
Dilnot  regime  our  association  was  born 
and  developed;  under  the  Knecht  rule  it 
has  already  attained  a  prestige  and 
strength  which  augur  well  for  the 
future.  Although  Mr.  Knecht  has  been 
in  France  for  some  time  past,  he  is  com¬ 
ing  back  to  .America  very  soon  to  re¬ 
sume  his  old  work. 

At  a  dinner  given  by  the  association 
recently  at  the  Hotel  Vanderbilt,  New 
York,  Dr.  Nicholas  Murray  Butler  eulo¬ 
gized  the  “increasingly  important  and 
useful  mission  of  the  association  in  the 
life  of  our  community.”  .\mong  the 
guests  were  30  representatives  of  lead¬ 
ing  newspapers  of  Europe,  South  Amer¬ 
ica  and  Japan. 

Complete  List  of  Member* 

The  officers  of  the  association  are : 


Andrea  Ferretti,  L’Idea  Nazionale,  Italy;  S3 
West  37th  street. 

Leopold  Grahame,  II  Heraldo,  Cuba;  542 
West  112th  street. 

Frank  Hillier,  London  Daily  Mail;  280 
Broadway. 

W.  J.  Hernan,  London  Westminster  Gazette; 
Hotel  Chelsea,  23rd  street. 

Elisah  W.  Kelly,  Paris  edition  New  York 
Herald;  20  Broad  street. 

Marcel  Knecht,  Maison  de  la  Presse,  France; 
Hotel  Vanderbilt. 

S.  Levy  Lawson,  Reuters,  Ltd.,  London;  20 
Broad  street. 

Capt.  M.  Loewy,  L’Information,  Paris;  30 
East  68th  street. 

A.  Maurice  Low,  London  Morning  Post: 
Hibbs  Building,  Washington,  D.  C. 

Frederick  Leonce  Levy,  Le  Matin,  Paris,  care 
New  York  World,  World  Building. 

Roy  Martin,  Associated  Press,  51  Chambers 
street. 

Warren  Mason,  London  Daily  Express;  316 
World  Building. 

Norman  MacCallum,  Canadian  Press  Asso¬ 
ciation,  51  Chambers  street. 

Ernesto  Montenegro,  El  Mercurio,  Chile; 
Times  Building. 

A.  Plottier,  Le  Matin,  Paris;  Times  Annex, 
West  43rd  street. 

Edward  Rascovar,  Central  News,  London;  26 
Beaver  street. 

Romeo  Ronconi,  La  Prensa,  South  America; 
51  Chambers  street. 

A.  Rothman,  Australian  Press  .\ssociation. 
World  Building. 

Wilmer  Stuart,  Reuters,  Ltd.,  London;  51 
Chambers  street. 

Severn  Salcedo,  La  Nacion,  Santiago;  34 
Wall  street. 

Van  Buren  Thorne,  Mainichi  of  Osaki;  736 
West  181st  street. 

J.  Andrew  White,  London  Times;  care  Wire¬ 
less  Press.  Woolworth  Building. 

T.  W.  Williams,  London  Daily  Mirror;  253 
West  42nd  street. 

P.  W.  Wilson,  London  Daily  News;  512 
Times  Building. 


no  association  at 
that  time — nothing  but  isolated  groups 
of  British,  French,  Italian  and  other 
scribes,  each  pursuing  his  own  path 
alone. 

It  was  desired  that  we  form  an  or¬ 
ganization  for  the  collection  of  precise 
information  regarding  the  military  prep¬ 
arations  of  the  United  States  and  to 
cable  that  information  to  the  leading 
papers  of  Europe,  South  America,  Can¬ 
ada  and  Japan. 

Whole  Country  VUHed 


President,  Dr.  Marcel  Knecht,  French 
Official  Press  Bureau  of  Information ; 
secretary-treasurer,  Percy  S.  Bullen ; 
assistant  secretary,  Sydney  J.  Clarke ; 
executive  committee,  Percy  S.  Bullen, 
London  Daily  Telegraph;  W.  F.  Bul¬ 
lock,  London  Times;  W.  W.  Davies, 
La  Nacion,  Buenos  Ayres ;  Felice  Fer- 
rero,  Italian  Official  Bureau  of  Informa¬ 
tion,  New  York ;  Dr.  Marcel  Knecht, 
French  Official  Bureau  of  Information, 
New  York;  A.  Plottier,  Le  Matin,  Paris. 

Active  members  of  the  Association  of 


A**ociate  Member*: 

Hiram  Barney,  17  Battery  place. 

John  Barrett,  Pan-American  Building,  Wash¬ 
ington,  D.  C. 

Linden  W.  Bates,  615  Fifth  avenue. 

Daniel  Blumenthal,  3  East  44th  street. 

Henry  Clews,  15  Broad  street. 

William  R.  Corwine,  City  Club  of  New  York, 
55  West  44th  street. 

Allan  Dawson,  New  York  Tribune. 

Adam  Dingwall,  Current  Opinion,  63  West 
36th  street. 

L.  Lat.  Driggs,  Berkeley  Hotel,  20  Fifth 
avenue. 

Max  Enos,  Canadian  Pacific  Railroad,  1270 
Broadway. 

R.  A.  Fancuilli,  New  York  Evening  Post. 

Frank  H.  Fayant,  61  Broadway. 


D.  J.  Gallert,  31  Liberty  street. 

Enrique  Gil.  1  Wall  street. 

H.  A.  Goode,  105  West  54th  street. 

F.  Guego,  Courrier  des  Etats  Unis,  195  Ful¬ 
ton  street. 

E.  Gity,  729  Seventh  avenue. 

Herbert  S.  Houston,  12  West  10th  street. 
Dr.  lyenaga.  East  and  West  Bureau,  Wool- 
worth  Building. 

Burton  Kline,  Harvard  Club,  27  West  44th 
street. 

Col.  I.  N.  Lewis,  1  Russel  Terrace,  Mont¬ 
clair,  N.  J. 

William  C.  Loree,  McAIpin  Hotel. 

Robert  H.  Lyman,  New  York.  World. 
Ormsby  McHare,  115  Broadway. 

Robert  C.  Morris,  27  Pine  street. 

T.  S.  Murtha,  55  Liberty  street. 

Edward  J.  Nally,  233  Broadway. 

Dr.  A.  N.  Nawench,  661  West  79th  street. 

J.  K.  OhI,  New  York  Sun  and  Herald. 

W.  A.  Prendergast,  85  Eighth  avenue,  Brook¬ 
lyn,  N.  Y. 

Clement  Reuff,  25  West  54th  street. 

Walter  Sammis,  110  West  40th»street. 

David  Sarnoif,  233  Broadway. 

Major  Louis  L.  Seaman,  247  Fifth  avenue. 
Jacob  H.  Shaffer,  115  Broadway. 

Dr.  Albert  Shaw,  Review  of  Reviews,  30 
Irving  place. 

A.  H.  Spencer,  10  East  58th  street. 

Col.  N.  G.  Thwaites,  44  Whitehall  street. 
Louis  Tracy,  105  West  54th  street. 

Charles  E.  Whitmore,  City  Club  of  New  York, 
55  West  44th  street. 

Louis  Wiley,  Times  Building. 


Drop*  Norwegian  for  Engli*h 

Portland,  Ore. — The  Pacific  Scandi- 
naven,  newly  titled  the  Northman,  has 
begun  publication  with  the  entire  text 
in  English.  Formerly  it  was  printed  in 
Norwegian.  Although  the  foreign  lan¬ 
guage  newspapers  have  secured  a  tem¬ 
porary  injunction  against  the  Oregon 
law  that  requires  English  translations 
to  be  printed,  H.  J.  Langoe,  editor  of 
the  Northman,  decided  to  discontinue 
foreign  text  altogether. 


Double  Ad  Appropriation 

St.  Paul. — The  directors  of  the  Ten 
Thousand  Lakes  association  of  Minne¬ 
sota,  at  a  recent  meeting  here,  decided 
upon  a  drive  for  a  $15,000  fund  to  sup¬ 
plement  the  $15,000  state  appropriation 
for  the  annual  advertising  campaign. 


V\'e  did  not  incorporate  ourselves  of 
our  own  direct  initiative,  but  at  the  sug¬ 
gestion  of  the  Washington  authorities. 
Every  part  of  thv*  country  was  visited 
— the  great  training  camps,  the  ship¬ 
yards,  the  aviation  centres,  the  wonder¬ 
ful  ammunition  plants. 

To  some  of  our  members  there  came 
a  realization  almost  for  the  first  time  of 
the  vast  resources  and  potentialities'  of 
the  United  States.  .\11  of  us  were 
mightily  impressed  and  what  we  saw 
and  what  we  heard  we  cabled  to 
Europe  at  a  time  when  the  morale  of 
Europe  was  at  the  lowest  ebb. 

If  our  association,  which  began  with 
twenty  duly  accredited  cable  correspond¬ 
ents,  and  now  boasts  of  fifty,  had  done 
nothing  else  but  to  picture  to  the  world 
the  war  work  of  America,  I  think  the 
existence  of  the  association  would  hav^ 
been  justified.  But  the  association  had 
other  objects  in  view. 

It  was  desired  not  only  that  we  should 
provide  a  rallying  ground  for  every  gen¬ 
uine  newspaper  man  representing  a  for¬ 
eign  newspaper,  but  an  organization 
which  should  provide  a  medium  for 
the  reception  and  entertainment  under 
Allied  auspices  of  prominent  visitors 
from  across  the  seas.  In  this  way  we 
have  provided  receptions  for  eminent 
visiting  statesmen  such  as  the  Earl  of 
Reading,  M.  Tardieu,  now  Minister  of 
the  Liberated  Territories  in  France; 
Cardinal  Mercier  and  the  Prince  of 
Whales.  Instruction  and  hospitality  and 
entertainment  all  figure  in  our  program. 

For  Intomational  Understanding 

We  believe  that  each  country  has  some 
contribution  to  make  to  the  common 
good  in  America  and  we  welcome  at 
our  meetings,  receptions  and  dinners  not 
only  Europeans,  South  Americans  and 
Japanese,  but  prominent  citizens  of  the 
United  States  with  a  message  to  de¬ 
liver.  In  this  policy  we  have  been  help¬ 
ful  I  think  in  explaining  foreign  conn- 


Foreign  Press  Correspondents  in  the 
United  States  are  (where  no  cities  are 
mentioned,  addresses  are  in  New  York) : 

R.  Bonifeld,  Central  Newt  of  London;  26 
Beaver  street. 

P.  P.  Brown,  Paris  edition  New  York  Her¬ 
ald;  102  West  75th  street. 

W.  F.  Bullook,  London  Times;  280  Broadway. 

P.  S.  Bullen,  London  Daily  Telegraph;  66 
Broadway. 

S.  J.  Clarke,  London  Daily  Telegraph;  66 
Broadway. 

Henri  Collin  Delavaud,  Agence  Havas 
(France);  51  Chambers  street. 

W.  W.  Davies,  La  Nacion,  of  Buenos  Aires; 
51  Chambers  street. 

J.  W.  Harding,  London  Daily  Chronicle; 
1207  Times  Building. 

Dr.  Felice  Ferriers,  Rome  Corriere  de  la 
Sera;  Fort  Myers  Fla. 

Sir  John  Foster  Fraser,  Scotch  newspaper*; 
1207  Times  Building. 

J.  H.  Furay,  United  Press;  316  World  Build¬ 
ing. 

W.  W.  Hawkins,  United  Press;  316  World 
Building. 

Roy  W.  Howard,  United  Press;  316  World 
Building. 


CALEXICO 


la  on  the  border  between  MeocJcali, 
Mexico,  tuid  U.  S.  It  is  the  gate¬ 
way  to  1S*,W*  acres  in  Imperial 
Valley  in  Mexico  as  well  as  har¬ 
ing  tributary  a  large  section  in 
the  U.  S. 

The  combined  populatiim  of  Calex¬ 
ico  and  Mexicali  over  2i,0M.  Im¬ 
parts  of  $1Z,491,M0,  greater  than 
all  southern  California  porta  com¬ 
bined.  Leeds  entire  Valley  in  bank 
resources  and  volume  of  business. 
It*  only  newspaper  is  the 


CHRONICLE 


evening  daily  with  Assodatod  Pres* 
and  N.  E.  A.  service,  I*  a  casb-in- 
advance  paper  and  complatsly  cov¬ 
ert  the  richest  fisid  in  Impsrial 
Valley. 


Certain  Ndn- Advertisers 
Should  Use  Local  Display 

Thlsy  Have  Never  Been  Approached  With  an 
Idea  Just  Like  This.  Let  Us  Explain. 

Our  idea  i.s  a  weekly  “Business  Review  Page,”  now  being  pub¬ 
lished  by  us  in  a  great  number  of  newspapers.  The  non-advertis¬ 
ers  are  manufacturers  and  jobbers  of  your  city.  The  page  is  in¬ 
serted  on  Monday  Mornings  or  Saturday  Evenings  for  a  period 
of  twenty-six  to  fifty-two  weeks. 

Your  paper  is  loose  on  these  days — your  news  schedule  must  be 
provided  for — this  page  is  the  answer. 

We  do  not  touch  your  regular  advertisers — we  sell  only  local  non¬ 
advertisers.  Wherever  this  page  is  running  these  non-advertisers 
have  become  enthusiastic — they  get  results.  We  sell  the  con¬ 
tracts — we  renew  them.  Let  us  send  you  our  folder  entitled 
“Local  Display  From  a  New  Source.” 

Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 
Home  Office,  Memphis,  Tenn. 

Successor  to  Jotsso-Briggs  Co. 


What  Gives  Value  to  a  Newspaper? 


WITH  equal  determination,  this  newspaper 
has  kept  its  views  its  own.  Its  editorial 
opinion  is  as  free  as  it  is  outspoken. 

The  same  quality  of  disinterestedness  marks  its 
quasi-editorial  functions  of  book  reviewing,  of 
dramatic  criticism,  of  art  appreciation.  Every 
article  appearing  in  The  Journal  is  as  fresh  and 
authentic  as  wide  resource  and  honest  view  can 
make  it. 


The  value  of  a  newspaper  is  measurable  in 
terms  of  respect  and  confidence — the  re¬ 
spect  of  those  who  depend  on  it  for  news  and 
comment,  the  confidence  of  those  who  use  it  as  a 
carrier  of  their  business  messages. 


Primarily,  this  value  is  a  product  of  the  news¬ 
paper’s  own  character  and  serviceability.  But 
always  it  flows  from  its  readers  and  its  adver¬ 
tising  patrons,  a  willing  yield  returned  for  honesty 
and  thoroughness,  for  cleanliness  and  fearlessness, 
for  sincere  service  willingly  given. 


Subjects  that  demand  a  special  knowledge  in 
the  reporting  or  the  interpreting  receive  the  in¬ 
formed  attention  of  investigators  and  writers 
capable  of  dealing  intelligently  with  them.  The 
accuracy  and  thoroughness  of  its  reports  on  the 
farming  and  marketing  interests  of  this  agricul¬ 
tural-commercial  empire  form  a  part  of  The 
Journal  tradition  among  Northwest  readers. 


■yilE  MINNEAPOLIS  JOURNAL  has  earned 
^  the  public  trust  which  it  enjoys  principally 
hy  being  the  newspaper  that  it  is.  It  has  held 
before  itself  throughout  its  career  the  ideals  of 
a  good  reporter  of  the  news.  It  employs  in  the 
interest  of  its  readers — and  in  that  interest  alone 
— the  services  of  the  world’s  most  competent  and 
scrupulous  news-gathering  agencies.  It  covers 
the  news  field  of  Minneapolis  and  the  Northwest 
with  an  adequate  and  trained  corps  of  staff  re¬ 
porters  under  experienced  direction. 


DECAUSE  its  character,  enterprise  and  relia- 
^  bility  have  made  it  valuable  to  its  readers, 
THE  MINNEAPOLIS  JOURNAL  is  valuable  to 
its  advertising  patrons.  These  advertisers  know 
their  messages  take  on  added  force  from  the 
medium  through  which  they  speak.  From  many 
impressive  evidences  available  to  them,  they  know 
Journal  readers  believe  this  newspaper  and  be¬ 
lieve  in  it. 

Because  its  foundations  are  embedded  deep  in 
the  life  of  this  community,  the  character,  the 
mind  and  the  prosperity  of  The  American  North¬ 
west  discover  their  true  reflection  in  the  pages  of 
THE  MINNEAPOLIS  JOURNAL. 


It  believes  in  direct,  vigorous  and  impartial  re¬ 
porting,  as  the  agent  of  a  public  interest  that  has 
a  right  to  the  news.  No  evil  of  press-agentry,  of 
“prepared  statement’’  and  “canned  publicity,”  ever 
has  had  to  be  cast  out  of  The  Journal’s  columns, 
because  it  never  was  allowed  to  creep  into  them. 
There  is  no  “inspired”  news  in  THE  MIN¬ 
NEAPOLIS  JOURNAL. 


THE  MINNEAPOLIS  JOURNAL 


Since  1878 — An  American  Newspaper 


1920,  by  The  Minneapolis  Journal 
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SEBTTOWILSOB  (317^.000 


Samuel  G.  Blythe  and 
William  J.  Bryan 

again  distinguish  themselves  in  reporting 

The  Chicago  Convention 

The  former  by  his  keen  analysis  of  motives  and  re¬ 
sults;  the  latter  by  his  mature  political  philosophy. 

Publishers  who  have  not  already  arranged  to  have 
these  writers  report 

The  San  Francisco  Convention 

Should  communicate  with  us  at  once. 

Central  Press  Association 

World  Building,  New  York  City 

V.  V.  McNitt,  President 


TRY  NINE^OLUMN  PAGE 
TO  SAVE  PAPER 

V.  H.  Polachek  of  Sun  and  N.  Y.  Herald 

Say*  Nine  llMi-Em  Column*  Can 
Be  Printed  on  75>Inch  and 
Fractional  Roll* 

Newsprint  conservation,  which  was  a 
prime  reason  for  the  change  of  many 
newspapers  from  a  seven  to  an  eight 
column  page,  has  raised  the  question  of 
the  advantages  to  be  gained  by  adding 
another  column  to  the  present  usual 
eight-column  make-up  and  reducing  the 
column  width  to  ems.  Rumors 

have  been  current  for  several  weeks  that 
the  New  York  American  was  consider¬ 
ing  such  a  step  and  this  week  Victor  H. 
Polachek,  publisher  of  the  Sun  and  New 
York  Herald,  told  a  representative  of 
Editor  &  Pubusher  that  he  had  worked 
out  a  nine  column  page,  although  the 
Sun  and  Herald  had  yet  adopted  no 
definite  policy  along  that  line.  A  sec¬ 
tion  of  the  first  page  of  the  Sun  made  up 
in  nine  columns  of  11^4  ems  is  shown  in 
the  accompanying  picture,  and  Mr.  Pola- 
chek’s  explanation  of  its  advantages  fol¬ 
low  : 

“.As  a  matter  of  conservation  of  news¬ 
print  paper,  we  have  for  some  time  been 
investigating  the  advantages  of  a  change 
in  the  column  basis  from  an  eight-col¬ 
umn  page  with  the  columns  12%  picas 
in  width,  to  a  nine  column  page  with  the 
columns  11%  picas  in  width. 

“This  would  involve  a  change  in  news¬ 
print  roll  sizes  from  73-inch  and  frac¬ 
tions  thereof,  to  75-inch  and  fractions 
thereof ;  and  of  course  the  question 
whether  or  not  such  a  change  would  be 
feasible  will  depend  very  largely  on  how 
mtany  mills  are  capable  of  supplying 
newsprint  rolls  in  this  size.  It  has  be¬ 
come  clear,  however,  that  if  a  supply  of 
paper  in  this  size  is  available,  there 
would  be  numerous  advantages  in  a 
change  to  a  9-column  basis. 

“A  newspaper  changing  from  73-inch 
rolls  on  an  eight-columi  basis,  12% 
picas  to  the  column,  to  75-inch  rolls  on 
a  9-column  basis  11%  picas  to  the  col- 


^nn. 


f5=^^FiGHTFUiniEDCOMP£/?s  loses  labor’s  fight 

B  HALTED  BY  WILLYIELDOB  — IHPARUAIEHT  FOR  STEEL  STRIKE  ARBITRATION; 

GUKTOtta  RESEBYATIOIK  UPOItSWBFEW  IS  FOR  COLLECTIVE  BARGAINING 

iw  M...  0-1  ——  iftBT  TIKUP  K  tkotzky  calls  ENcmES 

-sr=T--—  ISHTHALT!  iSIL  of  soviet  yack  OF  cults  "^r^*** 

lyy  M.KW  «*tT  UUhL  SflttC  MM  TaB*),  -  »  P^yi*  *»■  fttPRIM 


THE  NEW  YORK  SUN  IN  NINE-COLUMN  DRESS 


unin,  would  increase  its  column  space 
12%  per  cent,  with  an  additional  paper 
charge  of  approximately  2-74/100  per 
cent,  netting  in  column  space  over  paper 
consumption  9-26/100  per  cent.  Admit¬ 
ting  that  advertising  rates  remain  sta¬ 
tionary,  such  a  change  would  be  imme¬ 
diately  equivalent  to  9.26  per  cent  ad¬ 
vertising  rate  increase.  While  you 
would  not  get  the  additional  money, 
you  would  save  9.26  per  cent  of  the 
paper  on  which  the  advertising  is 
printed. 

“Furthermore,  this  change  would  re¬ 
sult  in  an  actual  saving  in  news  space, 
because  the  editors  would  not  discard  the 
habits  of  a  lifetime.  A  column  story 
would  still  remain  a  column  story,  a 
half-column  story  would  remain  a  half 
column  story,  and  similar  proportions 
would  be  maintained  and  retained. 

“Then  you  have  the  savings  in  your 
mechanical  departments  as  a  result  of 
this  change.  The  equivalent  of  a  27- 
page  newspaper  on  the  eight-column 


basis,  could  be  printed  with  24-page 
paper  of  nine  columns.  This  would 
mean  operating  sextuple  presses,  where 
the  increase  over  24  pages  would  mean 
using  octuple  presses.  You  would  save 
the  difference  in  the  cost  of  operation 
of  such  presses,  both  in  labor  and  in 
power.  In  addition  you  would  save 


the  making  of  the  larger  number  of 
stereotype  matrices  and  casting  the 
larger  number  of  stereotype  plates. 

“Similarly  a  36-page  eight-column 
newspaper  could  be  produced  in  a  32- 
page  nine-column  newspaper  and  the 
operation  would  be  concluded  on  octu¬ 
ple  presses  instead  of  S-roll  pressej, 
with  similar  savings  all  along  the  lint, 

“A  considerable  item,  too,  would  be 
the  saving  in  newsprint  waste.  The 
large  the  number  of  rolls  the  heavier 
the  waste  percentage.  The  man  vrho 
knows  what  happens  when  a  web 
breaks  will  appreciate  this  saving. 

They  Sew  No  Difference 

“The  Sun  produced  a  24-page  news¬ 
paper  made  on  the  nine-column  basis 
and  exhibited  this  paper  to  a  number 
of  newspaper  men.  Even  the  trained 
eyes  of  these  newspaper  men  did  not 
at  first  glance  detect  the  difference  be¬ 
tween  the  nine-column  Sun  and  a 
normal  copy,  and  examined  the  paper 
without  making  any  comment  whatso¬ 
ever  except  to  ask  why  it  had  been  shown 
to  them.  They  were  very  much  sur¬ 
prised  when  their  attention  was  called 
to  the  fact  that  it  was  a  9-column 
newspaper  with  11%  ems  to  the 
column. 

“We  ourselves  have  formulated  no 
definite  policy  with  regard  to  this  nine- 
column  paper.  We  are  investigating 
all  sides  of  the  question  with  great 
interest.” 


Kentucky  Leads  AH  Other  States 
In,  the  Production  of  Tobacco 

Kentucky  produced  four  hundred  and  seventy-four  million  pounds 
of  tobacco  in  1919,  which  was  valued  at  $175J)OOfiOO.OO. 

Louisville,  Kentucky’s  largest  city,  is  the  leading  loose  leaf 
tobacco  market  of  the  world,  having  a  toted  of  twenty-eight  tobacco  ' 
factories.  i 

Louisville  is  also  the  largest  hogshead  tobacco  market  of  the  ^ 
world,  with  Lexington,  also  a  Kentucky  city,  the  second  largest. 

Louisville  is  the  principal  manufacturing  and  distributing  city  of 
Kentucky.  It  maintains  a  million-dollar  factory  fund  for  the  fos¬ 
tering  of  industries.  It  is  the  recognized  “Gateway  to  the  South”  I 
and  one  of  the  South’s  largest  trade  centers.  \ 

Louisville  is  one  of  the  best  tryout  markets  for  National  adver-  ' 
tisers  in  the  United  States.  Louisville  and  the  entire  state  of  j 
Kentucky  are  in  an  exceedingly  prosperous  condition. 

Advertisers  who  know,  prefer  the  advertising  columns  of 

The  Louisville  Herald  ; 

Kentucky's  Greatest  Newspaper 
Eaitem  ReyreteBtative:  Kelly-Saiitb  Co.,  M*rbridge  Bldg.,  New  Y*rk 
Wettcra  RepreiciitatiTe:  Jelm  Glau,  People*  Ga*  Bldg.,  Chicago 
Pacific  Coast  ReprcteBtitive:  R.  J.  Bidwell,  S*b  Franciico,  Cal. 

THE  SHAFFER  GROUP 

Louiaville  Herald  Chicago  Evening  Post 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Rocky  Mountain  New*  Denver  Time* 


Warning! 


From  THE  TORONTO  TELEGRAM,  June  8,  1920 


THE  EVESIKG  TELEGRA)t.  TORONTO.  TTTKSDAY.  JUXE  S.  1020 


John  Dick  had  been  in  the  service  of  the  paper  for  about 
twenty  years  and  was  a  valued  member  of  the  mechanical 
staff. 

A  superficial  examination  of  the  injuries  of  Ed  Vitek 
made  at  the  General  Hospital  showed  him  to  be  in  a  very 
critical  condition.  Although  no  bones  were  broken,  he  had 
suffered  severely  from  the  force  of  the  explosion  and  his 
face  was  badly  burned. 

The  cause  of  the  explosion  has  not  yet  been  ascertained. 

Although  the  whole  Telegram  plant  has  been  seriously 
affected  by  the  accident,  regular  editions  will  be  published 
as  usual. 

I  The  assistance  of  the  Globe  and  the  Mail  and  Empire 
prompt  and  much  appreciated. 


le*'"?***  explosion  of  a  steam  table  in  the  stereotyping  room 

'  Lloyd  Evening  Telegram  at  12.30  to-day  resulted  in  the 

<le*th  of  John  Dick  of  43  Elmer  avenue,  the  serious  injury  of 
th  Vitek,  342  Wellesley  street,  and  slight  injury  of  Harry 
t^ovif-i  Alderdice  of  381  Church  street. 

ncp.  ID  .  explosion  occurred  at  a  time  when  only  part  of  the 

I  stereotyping  staff  were  in  the  room.  Dick  was  standing 
iitenJeJ !  oppo*il*  the  table  which  exploded  without  warning.  He 
eg*  M'l*r7 ' '’*®*'^*‘*  force  of  it  in  the  face  and  head  and  died 

■thur  J.  I  instantly.  Vitek’s  injuries  were  mostly  about  the  face,  and 
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FAVORS  HYDRO  Rev.  lt.-col._  m’causland  '  ihreE  GREAT  WAR  SECRETS 


VARY 


Rectoi 


WAGES  AND  CONDITION 


From 


Only  Split  in  Commission  Was  as  to 
^Hours  of  Labor  and  the  Overtm^ 

parliamen^^r^ 


This  sad  accident  could  not  have  occurred  had  Wood  Dry  Mats  been  used  in 
the  stereotype  department  of  The  Toronto  Telegram.  The  Steam  Table  is  a 
constant  menace  and  curse.  Many  have  blown  up  and  many  more  will  blow 
up  until  publishers  are  rid  of  them  and  stereotypers  refuse  to  risk  their  lives 
by  working  on  them. 

It  is  inexcusable  for  any  newspaper  plant  to  use  steam  tables.  The  Wood  Dry 
Mat  is  perfected  and  may  be  used  with  complete  success  in  the  smallest  and 
largest  newspaper  establishments. 

Again — ^Warning!  Employers  are  liable  and  the  Dry  Mat  means  insurance. 


WOOD  FLONG  CORPORATION 

25  MADISON  AVENUE  -  -  -  NEW  \ 
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U.  S.  AGENCIES  MERIT  COMMISSIONS 
BESIDES  FEES,  SAYS  HIGHAM 

British  Agent,  in  Address  Before  Joint  A.  A.  A.  A.  and  News¬ 
paper  Session  in  Indianapolis,  Endorses 
American  Methods 


Editorial  Note — The  following  address  by  Charles  F.  Higham,  M.  P., 
president  of  the  Thirty  Club  of  London,  was  delivered  before  the  Joint 
Session  of  the  Newspaper  and  Agency  Departmentals  at  the  eonvention  of 
the  Assoeiated  Advertising  Clubs  of  the  World  last  week,  and  is  reprinted 
here  by  request  of  those  present. 


ALWAYS  advocate  the  newspaper 

*  lor  any  campaign  that  requires  the 
educating  of  the  people,  for  the  buying  of 
any  commodity,  or  the  advertising  of  any 
cause,  for  this  reason,  that  in  my  own 
mind  I  separate  advertising  from  pub¬ 
licity — that  advertising  is  to  inform, 
and  that  publicity  is  to  remind.  Those 
people  that  want  to  remind  you  of  a 
thing  that  can  be  told  in  one,  two,  or 
three  words  ought  to  use  the  billboards. 
Those  people  that  have  a  story  to  tell 
must  use  the  newspapers. 

“The  panicular  reason  why  1  advo¬ 
cate  and  get  my  clients  to  spend  ninety 
per  cent  of  their  appropriation  in  the 
newspaper  is  because  1  believe  that  peo¬ 
ple  are  more  interested  in  reading  an 
advertisement  in  something  they  have 
paid  for.  Now,  when  they  buy  a  news- 
paiter,  they  have  paid  to  read  the  news, 
the  views,  and  the  advertisements.  Ev¬ 
ery  other  medium  that  1  know  of, 
whether  it  be  the  billboard,  the  circular 
letter,  or  whatever  you  like,  is  given 
away.  A  newspaper  has  to  be  paid  for. 
Therefore  I  feel  that  it  has  a  more 
compelling  force  when  people  have  paid 
for  it.  You  know,  iteople  appreciate  a 
thing  which  they  have  paid  for;  you 
don't  get  very  much  for  nothing  in  this 
world. 

“Too,  the  newspaper  is  a  great  adver¬ 
tising  medium,  but  it  is  more  than  an 
advertising  medium.  I  believe  that  a 
newspaper  is  judged  entirely  by  the  pub¬ 
lic  and  by  the  advertiser  by  the  adver¬ 
tisements  it  carries.  I  also  believe  that 
the  bucket  shop  man,  the  man  who  is 
trying  to  get  money  out  of  the  public  by 
giving  them  nothing  for  it,  if  he  uses 
the  newspaper  as  his  advertising  medium, 
is  not  only  hurting  the  newspaper  itself 
if  it  takes  the  advertising,  but  hurts 
newspaperdom,  which  is  much  more  im¬ 
portant. 

“I  am  one  of  those  men  who  believe 
that  any  newspaper  that  does  not  carry 
decent,  clean  editorial  columns,  hurts 
every  other  newspaper  in  the  Umtea 
States  of  America  or  in  my  country. 

Ethic*  Lacking  in  British  Press 

"If  I  may  for  a  moment,  I  would  like 
to  just  tell  you  the  difference  between 
your  ethics  and  ours.  In  my  country 
we  have  practically  no  ethics  either  in 
the  newspapers  themselves,  their  business 
offices,  or  among  the  advertising  agen¬ 
cies.  We  are  where  .\merica  was  twenty 
years  ago.  Practically  every  agent  witn 
the  exception  of  Mr.  Crawford  and  I 
might  say  about  three  or  four  others, 
split  their  commissions.  Therefore,  the 
advertising  agens’  association  of  London 
is  not  worth  the  paper  on  which  they 
write  their  propaganda. 

“In  England,  the  newspapers  will  give 
the  commission  back  direct  to  the  ad¬ 
vertiser  if  he  is  a  big  enough  advertiser. 
We  have  nobody  to  fight  our  cause  for 
us.  We  stand  alone,  and  in  a  minute  or 
two  you  will  see  why  I  said  what  I  did 
in  the  New  York  paper. 

“When  the  English  newspapers  take  a 
contract  now,  there  is  no  price  named 


on  the  contract,  but  it  says  this:  ‘You 
must  pay  the  rate  prevalent  at  the  lime 
the  newspaiier  appears.’ 

“There  is  some  feeling  as  regards 
whether  Saturdays  or  Mondays  are  good 
days  for  advertising.  In  my  opinion 
every  day  is  good  for  advertising  if  you 
have  chosen  the  advertisements  that  ev¬ 
erybody  can  read,  and  providing  you 
have  appealed  to  them  in  the  proper  way . 
1  am  one  of  the  men  who  have  advocateu 
in  this  industry  and  in  (ireat  Britain, 
and  1  have  advocated  steadily,  that  no 
agency  need  ask  for  a  puff  when  it  gives 
a  contract.  Have  a  free  notice.  The 
reason  is  this:  1  believe  the  advertising 
men  of  my  country,  which  arc  years  be¬ 
hind  your  country,  and,  therefore,  if  it 
applies  to  my  country  it  applies  to  yours, 
that  we  men  have  enough  skill,  enough 
intelligence  today  to  sell  an  adertiser’s 
goods  by  the  paid  columns  of  our  news¬ 
papers,  by  the  skill  which  we  have  to 
present  his  story  in  word  and  picture, 
without  sending  out  at  any  time  a  puff 
to  make  that  advertisement  pay. 

Better  Out  of  Advertising 

“By  that  I  do  not  mean  that  if  an 
advertiser  has  a  story,  if  he  has  some 
new  idea  that  is  useful  to  the  com¬ 
munity,  that  you  haven’t  a  right  to  treat 
that  as  news  or  views  without  judging 
the  fact  either  way,  whether  he  is  an 
advertiser  or  not.  Your  business  is  to 
treat  everybody  on  their  merits  in  your 
news  columns.  If  they  have  a  story  to 
tell,  tell  it.  Rut  for  an  advertising  agent 
in  this  generation  to  ask  any  newspaper 
to  make  his  advertisement  effective  be¬ 
cause  he  hasn’t  skill  enough  to  do  it 
himself  in  your  paid  columns,  the  sooner 
he  gets  out  of  the  advertising  Inisiness 
and  into  some  other  business,  the  better 
for  all  of  you. 

“When  1  was  in  New  York,  1  was  in¬ 
terviewed  by  the  editor  of  EniTOR  &  Pi’B- 
i.isHER,  who  asked  how  I  felt  in  regard 
to  the  fee  basis  and  the  commis.sion 
basis.  In  England  I  so  resented  giv'ng 
this  commission  back  to  the  client  that 
I  said : 

“  ‘This  is  never  good  to  me.  I  can’t 
get  enough  for  my  services.  .\nd  no 
advertiser  in  any  place  ever  gives  to  his 
advertising  agent  the  price  that  he  ought 
to  have  for  the  brains,  the  ideas,  and  the 
selling  knowledge  that  he  puts  into  hand¬ 
ling  his  commodity.  Therefore,  I  de¬ 
cided  in  so  far  as  I  was  personally  con¬ 
cerned  in  Europe,  that  I  would  charge  a 
fee  irrespective  of  how  much  the  adver¬ 
tiser  was  going  to  spend.  I  charge  $5.- 
000,  $10,000,  $15,000  for  my  services,  my 
agent  service,  that  means  the  writing 
of  the  copy,  the  checking  of  the  adver¬ 
tising,  etc.’  « 

.  “Now,  when  I  came  to  New  York,  I 
was  astounded  at  the  development  of 
the  .\merican  advertising  agency.  I 
didn’t  realive  the  marvelous  research 
work  that  is  being  done  in  the  agency 
or  the  extraordinary  type  of  men  that 
have  gone  into  the  agencies. 

“I  didn’t  know  that  this  sort  of  man 
had  developed  in  .^me^ican  advertis¬ 
ing. 


“1  didn't  realize  that  these  men  send 
men  all  over  the  country  to  study  your 
field,  who  piake  up  their  mind  just  who 
reads  your  newspapers,  what  type  of 
person,  how  many  of  them  read  it  in  a 
given  time. 

“They  are  practically  able  to  go  to  an 
advertiser  and  say  to  him:  ‘You  have 
made  these  goods.  I  can  sell  them  for 
you  effectually  and  easily.’ 

“1  don’t  know  how  many  of  them  go 
to  the  advertiser  in  this  country  and  say 
what  I  say  in  mine.  I  say  to  the  ad¬ 
vertiser  that  the  cheapest,  the  quickest, 
the  most  effective  method,  the  most 
economical  method  of  reaching  the 
greatest  number  of  people  in  the 
least  possible  time  is  the  advertising 
column  of  the  British  daily  newspaper. 
I  hope  they  do. 

“But  I  didn’t  realize  all  these  things, 
or  I  would  not  have  said  what  I  did  say. 
I  am  not  apologizing  for  it.  I  am  try¬ 
ing  to  explain  it  in  a  simple  way,  and 
this  is  the  answer :  You  newspaper 
men,  you  business  men  on  the  side  of 
newspapers,  you  proprietors  many  years 
ago  decided  to  give  a  commission  of  5, 
10,  or  15  per  cent,  I  don't  know  what  it 
was — but  why  did  you  give  it  to  an 
advertising  agent  in  those  days? 

Agents  Should  Protect  Selves 

“Because  you  believed  that  he  could 
get  more  business  than  you  could,  by 
sending  out  one,  two,  or  three,  or  even 
ten  solicitors.  You  hoped  that  he  would 
put  copy  into  it  that  would  make  the 
advertising  pay.  He  was  going  to  col¬ 
lect  the  money,  but  he  was  going  to  pay 
it  to  you.  You  were  going  to  make 
sure  that  he  was  a  responsible  man, 
would  pay  the  account,  and,  therefore, 
it  was  worth  ten  or  fifteen  per  cent. 

“VV'hat  do  you  find  today?  That  these 
friends  of  mine  and,  I  believe,  80,  90,  or 
100  other  advertising  agents  in  .America 
are  doing  100  jter  cent  more  for  you 
now  than  they  did  then. 

“My  theory  is  this : 

“.\  newspaper  is  getting  a  service 
cheaper  from  the  advertising  agent  of 
.•\mcrica  when  they  give  him  15  per 
cent  commission,  and  that  advertising 


agent  has  enough  skill,  brains,  and 
knowledge  to  go  into  the  American 
markets  and  say  to  the  manufacturers 
collectively:  ‘You  should  and  must  pay 
me  a  fee  on  top  of  this  commission  for 
the  things  I  do  that  the  newspapers 
do  not  pay  me  for.’ 

Higher  Commission  Urged 

“Therefore,  I  suggest  to  my  advertis¬ 
ing  agents  and  to  all  you  gentlemen  with 
great  diffidence,  and  I  hope  yem  will 
forgive  me  for  suggesting  this,  that  you 
on  your  side  must  go  on  paying  these 
men  not  only  15  per  cent,  but  more  if 
you  can,  because  of  the  increased  cost 
of  doing  everything  and  the  difficulties 
in  getting  things.  You  charge  more  for 
your  newspapers;  the  agent  gets  no 
more.  His  expenses  have  gone  up, 
and  he  is  entitled  to  more.  The  adver¬ 
tising  agents  ought  to  go  to  the  adver¬ 
tiser  and  say :  ‘That  is  the  service  we 
are  doing  for  the  fifteen  per  cent,  and 
this  is  what  we  want  for  what  we  are 
giving  you.’ 

“The  .\merican  advertising  agent  by 
the  splendid  service  he  renders,  finds 
that  after  having  added  one,  two,  three, 
or  even  twelve  acres  to  the  manufac¬ 
turer’s  plant  by  his  ideas  that  the  manu¬ 
facturer  has  not  got,  he  ,,ats  all  his 
brains  and  energies  into  it  for  15  per 
cent,  and  at  the  end  of  three  years,  the 
manufacturer  decides  to  change  his 
agent  for  somebody  else,  because  he  can 
get  a  few  more  ideas. 

“I  tell  you  that  these  men  ought  to 
make  a  new  contract  with  any  new  ad¬ 
vertiser,  that  not  only  should  he  pay 
a  fee  on  top  of  15  per  cent,  but  they 
should  bind  him  for  a  term  of  years— 
as  long  as  the  agent  increased  the  turn¬ 
over  of  his  business.” 

Insures  All  Employes 

Winnipeg.  —  The  Times  Printing 
Company  of  Moose  Jaw,  Sask.,  has  pro¬ 
vided  all  its  employes  with  free  life  in¬ 
surance.  The  chapel  passed  a  resolution 
of  thanks  to  the  management  for  its  ac¬ 
tion. 

You  read  it  in  Editor  &  Publisher. 


Initial  Cost  and 
Maintenance 

Compare  the  initial  cost  of  a  Ludlow  Typograph  equip¬ 
ment  for  display  type  with  any  other  machine  for  like  work 
and  you  will  be  amazed  at  how  little  a  Ludlow  costs,  in 
comparison  to  other  machines  that  don’t  produce  near  the 
results  that  the  simple  one  model  Ludlow  does. 

The  cost  of  maintenance  is  much  less  than  that  of  any 
other  machine  for  display  type,  because  it  is  the  least  com¬ 
plicated  of  all  display  machines. 

The  Ludlow  is  the  only  display  type  machine  on  the 
market  that  turns  out  display  type  in  many  families  and 
series  from  12  to  60  point.  That  is  a  fact  and  we  can  prove 
it. 

Side  by  side  comparisons  will  show  that  the  Ludlow  pro¬ 
duces  best  results  on  averages,  taking  the  display  lines 
from  the  hook,  day  in  and  day  out. 

The  T.udlow  is  a  machine  that  any  printer  can  operate — 
because  it  is  simple. 

The  Baltimore  American  Uses  Ludlo'VY 

Ludlow  Typograph  Co. 


606  World  BuildinKf 
New  York  City 


2032  Clybourn  Avenue 
Chicag^o,  Ill. 
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Install  One-Set  Rollers  on  Tour  Presses 


ONCE  you  install  One-Set  Rollers  you’ll 
wonder  how  you  ever  tolerated  any 
other  kind. 

In  the  Press-rooms  of  one  hundred  and 
fifty  of  the  leading  dailies  the  opinion  is 
that  One-Set  Rollers  are  infinitely  superior 
to  other  rollers. 

This  opinion  is  based  on  a  sound  foun¬ 
dation  because  One-Set  Rollers  accomplish 

In  writing  for  prices,  specify  core  diameter,  finished  diameter,  and 
length  of  printing  surface  (measure  from  the  outside  edge  of  the 
one  outside  plate  to  the  edge  of  the  other  outside  plate,  including 
the  width  of  any  cylinder  rings  and  plate  clips  that  may  be  involved). 

THE  B.  F.  GOODRICH  RUBBER  COMPANY 

'^kron,  Ohio 


things  that  other  rollers  cannot.  For  exam¬ 
ple,  One-Set  Rollers  withstand  temperature 
and  atmosphere  changes — other  rollers  have 
to  be  re-adjusted  as  these  conditions  vary; 
One-Set  Rollers  remain  firm  and  distribute 
ink  perfectly — other  rollers  run  down,  lose 
their  shape  and  have  to  be  discarded;  One- 
Set  Rollers  do  not  have  to  be  washed — and 
finally,  One-Set  Rollers  outlive  other  rollers 
and  are  far  more  economical. 


Goodrich 

0]16-S6t 

Rollers 


Follow  the  Example  of  One  Hundred  and  Fifty 

Representative  Papers 


in  Canada,  and  the  ex-  tion — why  in  the  name  of  reason  does  publisher’s  own  weight  and  his  check 

roved  highly  successful,  the  Post  Office  Department,  operated  for  $35  in  30  days. 

F.  Parkinson,  managing  on  the  same  identical  train,  have  to  have  xhe  first  and  second  class  postal 

scheme  in  question  was  two  cents  per  pound,  (four  times  as  together  have  a  radius  of 

en  E.  B  Archibald  for-  much  and  another  half  cent  raise  on  300  miles.  There  are  very  few  places 

of  athlcucs  With  the  Jubr  1st)  to  carry  them  beyond  the  sec-  the  country  more  than  200  miles  from 
France,  was  appomted  ond  zone?  .  j  j  •»  •  . 

My  answer  is  that  it  does  not,  but  is  daily  newspaper  is  pub- 

Simply  levying  an  unreasonable  and  un-  bsned ;  it  is  therefore  unnecessary  that 
just  burden  on  the  newspapers.  In  the  ^  daily  paper  be  sent  to  a  point  more 
early  days  of  the  Republic  the  Govern-  than  200  miles  in  order  to  give  the  peo- 
hereby  practically  all  ment  encouraged  newspapers  with  very  pie  the  daily  news  and  if  you  subscribe 
been  low  postage  rates  in  order  that  the  peo-  for  a  daily  paper  published  more  than 
gov-  pie  might  be  informed:  today  this  same  200  miles  away,  it  is  for  some  reason 
Government  is  penalizing  newspapers  other  than  to  get  the  general  news,  and 
with  unfair  and  burdensome  postal  the  price  does  not  concern  you. 
rates,  thereby  causing  hundreds  of  news-  So  I  would  rearrange  the  zone  rates, 
ineer  jq  curtail  circula  ion  outside  of  making  them  high  in  the  third  zone  and 

their  home  counties.  beyond,  low  in  the  first  and  second 

lan,  has  Even  automobile  truck  service,  with  zones,  not  exceeding  one-half  cent  per 
1  which  20  cents  a  gallon,  is  much  less  pound  for  the  first  zone,  and  one  cent 

capture  expensive  than  second  class  mail.  In  per  pound  for  the  second  zone. 

my  part  of  the  country  I  can  contract  I  am  convinced  that  the  Post  Office 
with  truck  companies  to  carry  3j4  tons  Department  could  operate  without  lost 
is  ex-  Uncle  Sam  makes  at  these  rates  and  there  is  no  reason 

houettes  J’^u  pay  $105  in  advance.  The  express  why  the  Government  should  profit  at  the 
Wilson’s  company  charges  $35  and  accepts  the  publishers’  expense. 


PROMOTION  IDEAS 


St.  P.\ul. — The  Daily  Xews  and  Min-  director.  The 
neapolis  Daily  News  will  hold  jointly  a  put  in  effect  wl 
canoe  marathon  on  the  Mississippi  river  uier  organizer 
from  Minnehaha  Falls  to  Red  Wing  Canadian  army  in 
(seventy  miles)  on  July  3.  Each  canoe  associate  sports  editor,  with  a  large- 
is  to  be  paddled  by  the  owner  and  one  order  assignment — the  promotion  of  am- 
mate  and  the  winner  will  be  acclaimed  ateur  spot  in  Ottawa.  Among  the  ac- 
the  long  distance  champion  of  the  Twin  complishments  to  his  credit  is  the  adop- 
Cities.  Prizes  totaling  $500  are  offered,  tion  of  a  plan  wl  ' .  . 

Among  those  to  represent  the  St.  Paul  amateur  sporting  activities  have 
Dispatch-Pioneer  Press  at  the  Republi¬ 
can  national  convention  were  H.  B. 

Crozier,  regular  state  and  city  political 
writer,  and  Charles  M.  Flandrau,  dra¬ 
matic  critic  and  feature  writer. 


By  Authority  or  thz  Director 
OF  the 

Uhited  States  Bureau  of  the  Census 
THE  WASHINGTON  TIMES 

Announced  the  Present  Population  of 
Washington,  D.  C.,  as 
437,571. 

Enclosed  with  the  announcement  are 
the  cards  of  A.  R.  R.  Onyun,  manager 
of  foreign  advertising,  and  df  the  Times’ 
Eastern  and  Western  advertising  rep¬ 
resentatives. 


MORE  EXPENSIVE 
THAN  PULLMANS 


this  information  “Note  statement  of 
postmaster  that  papers  are  now  being 
received.  We  are  unable  to  account  for 
the  delay  in  question.’’ 

The  express  company  makes  a  flat 
rate  of  one-half  cent  per  pound  for 
carrying  the  entire  newspaper  to  all 
zones.  If  they  can  carry  our  papers 
to  all  points  in  all  zones  (a  large  part 
of  which  in  the  case  of  my  paper,  the 
Chronicle,  goes  more  than  400  miles) 
Ottaw.4,  Ont.— The,  Journal  newspap-  for  one-half  cent  per  pound  at  a  profit 
ers  have  completed  a  twelve-month  try-  —and  whoever  heard  of  the  express 
out  of  a  plan  of  community  service  that  company  being  a  philanthropical  institu- 


Ottawa,  Ont. — The  Citizen  is  running 
a  weekly  Lucky  Name  page,  distributing 
$16  in  cash  prizes  each  week.  Names 
taken  at  random  from  the  city  directory 
are  scattered  among  the  advertisements 
and  those  presenting  cash  receipts  show¬ 
ing  the  largest  expenditures  with  the 
various  advertisers  are  declared  the 
winners. 


The  laborer  is  worthy  of  his  hire 


Newspaper  advertising  is  flexible  and  can 
instantly  be  adjusted  to  business  condi¬ 
tions.  Insertions  may  quickly  be  increased 
in  one  locality  to  meet  special  competitive 
situations,  just  as  they  can  be  lessened  in 
other  territories  when  sound  judgment  so 
dictates.  Sudden  price  changes  can  be 
advertised  and  put  into  effect  within  a  few 
hours,  if  your  advertising  is  placed  in 

NEWSPAPERS.  • 


Scripps  Newspapers 

Foreigrn  Advertising  Department 

Union  National  Bank  Building,  Cleveland,  Ohio 


S'EIV  YORK 
OFFICE 
Marbridgt  Bldg. 
CHICAGO 
OFFICE 

First  National  Bank 
Bldg. 


AMERICAN  Telephone  and  Telegraph  Company 
And  Associated  Companies 

One  PoUey  One  Syatem  Univenal  Service 
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OHIO  FIRST 


OHIO  FIRST  is  more  than  a  mere  slogan. 

OHIO  has  just  emerged  FIRST  from  the 
Chicago  convention,  where  another  OHIO 
man  was  chosen  to  carry  the  Republican  ban¬ 
ner  in  the  Presidential  campaign  for  1920. 

Warren  G.  Harding  follows  William  How¬ 
ard  Taft,  William  McKinley,  Benjamin  Harri¬ 
son,  James  A.  Garfield,  Rutherford  B.  Hayes 
and  Ulysses  S.  Grant,  all  of  whom  were  chosen 
for  President,  and  all  natives  of  OHIO. 

OHIO  is  the  home  of  big  people — people 
who  are  big,  not  only  in  OHIO,  but  through¬ 
out  the  nation. 

OHIO  is  an  influential  state,  a  state  whose 
influence  extends  far  beyond  its  borders. 

Not  only  is  OHIO  big  politically,  but  in  a 
business  way.  Commercially  OHIO  is  BIG. 

OHIO  transportation  is  more  than  good. 
On  the  main  line  of  many  big  railroads,  and 


with  exceptionally  fine  interurban  facilities,  as 
well  as  good  roads  that  ARE  good  roads, 
OHIO  is  dotted  everywhere  with  good  cities, 
cities  well  worth  the  most  intensive  cultivation 
in  a  commercial  way.  National  advertisers 
may  well  look  to  OHIO  as  an  ideal  market. 

OHIO  newspapers — ^well,  Mr.  Harding  is  the 
proprietor  of  an  OHIO  daily  newspaper. 
There  are  big  men  running  OHIO  daily  news¬ 
papers,  and  the  daily  newspapers  reflect  the 
bigness  of  the  rnen  who  run  them. 

They  are  influential.  They  are  alive.  They 
have  standing  in  their  communities,  and  they 
PRODUCE. 

OHIO  daily  newspapers  understand  co-op¬ 
eration,  and  practice  it. 

These  OHIO  daily  newspapers  can  do  great 
work  when  called  upon. 

Call  upon  them.  Find  out  what  they  can  do 
for  YOU.  It  will  pay  YOU  as  well  as  them. 


Akron  Beacon-Journal  . (E) 

tAkron  Times  . (E) 

Bellaire  Daily  Leader . (E) 

Cambridge  Daily  Jeffersonian..(E) 
fChillicothe  News- Advertiser . .  (E) 

Cincinnati  Enquirer,  5c . (M&S) 

Cleveland  Plain  Dealer . (M) 

Cleveland  Plain  Dealer . (S) 

Columbus  Dispatch . (E) 

Columbus  Dispatch . .  •  (S) 

Columbus  (O.)  State  Journal.. (M) 
Columbus  (O.)  State  Journal.. .(S) 

Dayton  News . (E) 

Dayton  News . (S) 

tEast  Liverpool  Tribune . (M) 
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.12 
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Lima  News  and  Times- 

Democrat  . (E&S) 

tLima  Republican-Gazette.. (M&S) 

Middletown  Journal . (E) 

Newark  American-Tribune . (E) 

New  Philadelphia  Daily  Times  (E) 
Piqua  Call  and  Press-Dispatch 

(M&E) 

Springfield  News . (E) 

Springfield  News . (S) 

Toledo  Blade . (E) 

t Warren  Daily  Chronicle . (E) 

Youngstown  Telegram. . (E) 

t Youngstown  Vindicator . (E) 

tYoungstown  Vindicator . (S) 


fGovemment  Statements,  October  1st,  1919. 
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AD  RATES  ROSE  20.46%  LAST  WEEK  ON  64 
DAILY  NEWSPAPERS 


Net  increase  amounts  to  .45  per  agate  line  or 
20.46  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  1,015.325.  This  is 
the  second  change  since  October  1  on  27  of  these  papers. 

The  table  follows : 

Net  Paid  New  Rate  Minimum  Last  Rate  Last  Min.  Increase 
(.'ity  and  Paper  Circulation  Effective  Ag.  Li.  R.  Effective  Ag.  Li.  R.  Per  Line 

.\rkaiisas~ 

Siloam  Springs  Register _  600  6/1/20  .0142858*  I/1/I9  .0107143*  .0035715 

('aliL  rnia 

Fullerton  Tribune .  1,700  5^31/20  .0178572*  7/21/19  .0142858  .0035715 

Icrado — 

l-enver  Express  . 

Durango  lltrald  . 

Lonvinont  C  all . (es 

Ccu'iiecticut — 

New  I'ritain  Record . 

Delawart-- 

VVilmiiwton  Journal . 

( ieorgia 

(  olunilms^  Kn*|uirer-Sun.  . . 

.Macon  News  . 

WavcriJS-i  Tt)urnalTIerald. 

Idalu  — 

Idaho  Fall-  Pt  st . 

Illin<  is 

Alton  Telegraph  . 

Chicago  Daily  News . 

Ouincy  Whig-Journal...  . 

Sunday*  Edition . 

Indiana — 

Hluffton  Panner  . 

(  linton  Clintonian  . 

Decatur  DenuKrai  . 

tiary  Post  . . 

Mount  Vernon  Democrat. 

Plymmith  Rcpuhlican . 

Terre  Haute  P'St . 


Twenty-one  newspapers,  published  in  seven¬ 
teen  cities  in  Indiana,  offer  a  combined  circula¬ 
tion  of  330,261  copies,  at  a  combined  rate  of  $.918 
per  agate  line — divided  as  follows : 

Six  morning  newspapers,  with  a  combined  cir¬ 
culation  of  71,179  copies,  with  a  combined  rate  of 
$.195  per  agate  line. 

Ten  evening  newspapers,  with  a  combined  cir¬ 
culation  of  111,820  copies,  with  a  combined  rate 
of  $.348  per  agate  line. 

Three  morning  and  evening  combination 
newspapers,  with  a  combined  circulation  of 
47,818  copies,  with  a  combined  rate  of  $.13  per 
agate  line. 

Six  Sunday  newspapers,  with  a  combined  cir¬ 
culation  of  99,444  copies,  with  a  combined  rate 
of  $.245  per  agate  line. 

Try  this  territory  with  a  local  campaign.  Go 
into  the  homes  of  these  people  with  your  mes¬ 
sage.  Tell  them  which  of  their  local  dealers 
carry  your  goods.  Make  it  easy  for  them  to  buy. 
Make  ,a  complete  solicitation  and  get  the  busi¬ 
ness.  It  is  there  for  you  if  you  go  after  it. 


14,127  6/7/20  .05* 

1,986  6/1/20  .0178572' 

645  5/29/20  .0178572' 


9/1/17  .04*  .01 

12/1/17  .0107143*  .0071429 

12/1/17  .0142858  .0035715 

1/1/20  .0214286  .0035715 


7,417  6/1/20  .025 

19,074  7/1/20  .06 

5,005  7/1/20  03* 

19,203  8/1/20  .06 

3,120  5/1/20  .0214286' 


1/1/20  .05 


1/1/20  .025  .005 

3/1/20  .05  .01 

1/1/20  .0178572*  .0035715 

9/1/19  .02*  .0057143 

11/1/19  .02*  .005 

2/2/20  .55  .10 

. 06  .01  Less 

. 035  .025 


7/1/20 

6/1/20 

6/1/20 

6/1/20 


10/27/19 
8/I/I9 
1/1/20 
3/1/20 
10/1/19 
1/1/19 
1  1/20 


4/19/20 
5/1/20 
6/1/20 
6/1/20 
6  1/20 
6/1/20 
6/7/20 


.0128572 

.015* 

.015 

.03 

.0089286 

.0125 

.025 


.0021429 

.005 

.005 

.005 

.0053571 

.0025 

.005 


■Mason  Ci^y  Globe-* lazette  & 

Times  . 

Oskalo<-sa  Heralil  . 

Kansas— 

lialena  Times  . 

Leavenworth  Times  . 

Kentucky — 

(.'ovington  Kentucky  Post 

(est.) 

Maine — 

Portland  Express . 

Sunday  Telegram  . 

Massachnsetts — 

Quincy  Patriot  l.edger . 

Michigan — 

Battle  Creek  Moon-.Iournal. . 
Marquette  Mining  lotirnal.. 
Missi.nri — 

Kirksvilic  Express  . 

Ml  ntana — 

Havre  Promoter . (est.) 

N  ehraska — 

Hastings  Tribune . 

New  Jersey — 

-Xtlantic  City  Union . 

New  York — 

Ithaca  Journal-News . 

Watertown  Times  . 

Ohio— 

.X  kron  Press  . 

Cleveland  Press  . . 

Columbus  Citizen . 

('onneaut  News- Herald . 

Oklahoma — 

Tulsa  Tribune  . 

Pennsylvania  — 

.Xshland  News  . 

Clearfield  Progress  . 

Greenville  Record  . 

Waynesboro  Record-Herald.. 

York  Pisiiatch  . 

X’ork  Gazette  S:  Daily . 

Tennessee — 

Memphis  Press  . 

Texas — 

Marshall  Messenger  . 

X'ermi  nt — 

Barre  Times  . 


9,749  8/1/20  .035* 

4,900  6/1/20  .0285715' 

1,050  7/1/20  .0142858' 

6,930  6/1/20  .03 


4/1  '19  .03* 

5/5/20  .0214286' 


.005 

.0071429 


4/1/20 

3/2/17 


0107143 

.025 


.0035715 

.005 


17,285  6/7/20  .055*  3/8/20  .045*  .01 

23,715  6/1/20  07  1/1/20  .05  .02 

22,952  6/1/20  .07  1/1/20  .05  .02 

4,068  8/1/20  .025*  4/22/18  .0142858*  .0107143 

6,168  6/1/20  .025  9/1/19  .02  .005 

5,898  6/15/20  03  5/1/20  .02  .01 

2,275  6/1/20  .1)2*  1/1/20  .015*  .005 

1,200  5'15/20  .025*  2/9/18  .0142858*  0107143 

5,875  7/1/20  .04*  2/1/20  .U.*,n 

16,327  6/1/20  .06  1/1/20  .05  .01 

6.789  6/1/20  .04*  12/1/19  .035*  .005 

14,751  5/15/20  .055*  8/1/19  .045*  .01 

24.368  6/7/20  .07*  3/8/20  .055*  .015 

190.613  6/7/20  .32*  1/19/20  .28*  .04 

72,587  6/7/20  .14*  3/8/20  .125*  .015 

3.042  6/10/20  .0142858*  2/1/20  .0107143*  .0035715 

20,174  7/1/20  .07*  1/1/20  .06*  .01 

1,554  6  1/20  .0142858  3/1/19  .0107143  .035715 

2,966  7/1/20  .0214286*  8/1/19  .0142858*  .0071429 

1,561  5/1/20  .0142858*  6/1/19  .0107143  .0035715 

2,779  6/15/20  .0214286*  12/1/18  .0142858*  .0071429 

14,691  6/1/20  .045*  1/1/20  .04*  .005 

14.518  6  1/20  .045*  12/15/19  .  04*  .005 

32,012  6/7/20  .07*  3/8 '20  .055*  .015 

1,800  7/1/20  .0157143*  3/19/19  .0114286*  .0042858 

7,001  6/1/20  .02  1/1/20  .0175  .0025 


Circu-  Rate  for 
lation  5,000  lines 


. (M)  6,579 

. (S)  7,929 

. (M)  3,963 

. (E)  3,182 

. (E)  8,925 

. (M)  21,667 

. (S)  20,919 

. (M)  29,097 

. (S)  29,097 

. (E)  31,632 

. (E)  6,061 

. (E)  3,283 

. (M)  3,673 

. (S)  3,807 

. (M)  6,200 

. . .  (M&E)  18,402 

. (E)  3,730 

. . .  (M&E)  12,142 

. (E)  11,879 

(M)  11,332)  274 

.(E)  5,942 

. (S)  17,584 

. (E)  17,423 

. (E)  23,901 

. (S)  20,108 

. (E)  1,504 


Anderson  Herald  . 

Anderson  Herald  . . 

♦Crawfordsville  Review  . 

Decatur  Democrat  . 

Elkhart  Truth  . 

Evansville  Courier  . 

Evansville  Courier . 

Fort  Wayne  Journal-Gazette  ... 

Fort  Wayne  Journal-Gazette  . . 

Fort  Wayne  News  and  Sentinel 

*Gary  Evening  Post . 

Goshen  News-Times . 

Huntington  Press  . 

Huntington  Press . 

tKokomo  Dispatch  . 

Lafayette  Journal-Courier . 

LaPorte  Herald  . 

Logansport  Pharos-Tribune  . . . 

Richmond  Palladium  . 

South  Bend  News-Times . 

South  Bend  News-Times . 

South  Bend  News-Times . 

South  Bend  Tribune  . 

Terre  Haute  Tribune . 

Terre  Haute  Tribune . 

tVincennes  Capital  . 

Government  Statements,  April  1,  1920. 

*A.  B.  C.  Report,  April  1,  1920. 

tGovernment  Statements,  October  1,  1919. 


1.015,325  2  6485723  2.1939294  .4546438 

Est. — Estimate. 

* — I'lat. 

tOn  June  1,  1920.  the  Whig  purQiasrd  and  consolidated  wi‘h  i-,  >he  loni—al.  The  former 
circulations  were.  Journal,  9,775:  Whig,  weekdays,  8,225;  Sunday,  10,063.  The  former  mini¬ 
mum  weekday  agate  line  rates  totaled  .06  and  for  the  consolidation,  the  weekday  minimum 
rate  is  .05,  showing  a  decrease  of  .01  per  agate  line.  The  former  Sunday  rate  was  .035  and 
since  the  consolidation,  the  minimum  rate  is  .06,  showing  an  increase  of  .025  per  agate  line. 

tThc  circulation  figures  given  above  cover  the  six  months  jieriod  en^ng  March  31,  1920, 
except  the  one  indicated  with  a  +,  which  is  for  the  six  months  |>eriod  ending  Septem.ber  30, 
1919. 


Evening  Mail  Three  Cent*  Evening  Mail  is  the  third  New  York 

The  New  York  .American,  New  evening  paper  to  advance  its  price  re- 
Yorker  Herold  and  New  York  Evening  cently,  the  Journal  and  Globe  being  the 
Mail  increased  their  price  to  3  cents  a  first  two.  No  information  could  be  se- 
copy  on  June  8.  stating  that  the  price  of  cured  this  week  as  to  whether  the  New 
2  cents  did  not  enable  them  to  meet  York  Evening  W'orld  and  the  Munsey 
present  prices  of  paper,  labor,  both  union  newspapers,  the  Evening  Sun  and  E'ven- 
and  non-union,  and  to  provide  fair  com-  ing  Telegram,  would  follow  their  com¬ 
pensation  for  dealers  and  newsboys.  The  petitors’  example. 
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GATHERED  AT  RANDOM 


Far  be  it  from  us  to  comment  on  what 
circulation  managers  do  during  their 
daily  rest  periods,  but  an  investigation 
may  disclose  their  offices  as  the  source 
of  our  annual  supply  of  spring  verse. 
This  belief  has  been  strengthened  by  the 
fo.llowing  outburst  which  F.enton  Dowl¬ 
ing  sent  us,  special  delivery,  from  the 
I.  C.  M.  A.  convention  at  St.  Louis  this 
week.  We  thank  him  for  breaking  away 
from  joyful  feast  board  long  enough  to 
addrc.ss  it,  and  Mr.  Burleson  for  per¬ 
mitting  it  to  make  a  two  days’  journey 
in  four.  It’s  woiiTlerful  stuff  (to  fill 
with,  and  we  need  it  this  week). 
Read  on : 

The  Imp.s’  Cazette  was  published  on  the  main 
street  of  the  ptace. 

Where  the  good  intentions  pave  the  narrow 
lanesi, 

The  plant  was  strictly  modern  and  there  was 
a  furious  pace 

To  show  the  necessary  advertising  gains 
Reporters  vied  for  stories  that  would  make  the 
route  lists  grow. 

The  Stereos  and  the  pressmen  always  aimed 
to  please. 

But  .Satan  worried  always,  for  the  sales  were 
.•■.wful  slow. 

His  circulation  losses  made  him  ill  at  ease. 

The  problem  had  so  vexed  him  that  he  turned 
on  extra  heat 

On  the  landlords  who  froze  tenants  while 
on  earth. 

Till  one  of  them  sugge.sted  that  the  problem 
he  could  meet, 

.\iid  while  he  told  his  scheme  the  devil 
shook  with  mirth. 

They  sent  for  well-known  members  fo  the  old 
1.  C.  M.  .\  , 

.\nd  prepared  examinations  for  them  all, 
Dave  Rose  was  playing  poker — and  the  luck 
was  all  his  way — 

But  lost  no  time  in  answering  Satan’s  call. 

The  devil  briefly  outlined  the  difficulties  met 
with 

.  Selling  papers  where  ’twas  too  durned  hot 
to  read. 

.  But  Have  could  have  the  money  and  other 
helps  to  “get"  with. 

If  he’d  take  the  job  and  try  to  fill  the  need. 
“I’m  busy  with  j.ob  printing.”  this  was  David’s 
mild  reply, 

“.\nd  prefer  a  dwelling  far  from  your  hot 
range, 

I  pray  that  you'll  excuse  me.  on  this  tip  you 
may  rely, 

.Xnnenlierg’s  the  mar  you  want — I  think  he’d 
like  to  change.” 

I J.  M.  was  quite  unwilling — and  he  told  the 
devil  so. 

Said  he:  “I’m  not  surprised.  They  know 
me  far  and  near. 

But  I  have  been  determined  that  to  hell  1 
wouldn’t  go 

!  Until  I’d  worked  all  o’er  the  Western 
Hemisphere.” 

“fall  Eisenlord,”  said  Satan,  “he  has  constancy 
at  least.” 

Excuses  came  with  Tohn,  and  Satan  said: 
“.•\h.  Go! 

I  know  your  life  is  harried  and  that  you  should 
he  released. 

You’ve  had  your  share  of  hell  by  living  in 
Chicago.” 

Then  through  the  Stygian  darkness  they  led 
Fenton  Dowling  down, 

— A  smooth  and  shiny  iiatch  where  curly 
hair  once  grew. 

He  .said  that  he  was  single,  and  the  devil,  with 
a  frown. 

Said:  “Married  men  are  trained  for  hell. 
No!  You  won’t  do. 

Then  bland  and  blythe  and  smiling,  there 
came  Thomas  Kavanaugb.  ^ 

A  “ringer”  for  the  boys  you  see  in  tailors 
ad.s,  _  .  , 

He  scanned  the  inmates’  faces  ’round  him  till 
at  last  he  saw 

Two  who  stole  his  cane  on  earth  (how  he 
.scorned  those  lads!) 

They  sent  for  .Tim  McKernan,  but  our  Jim  ig¬ 
nored  their  calls, 

trade  was  on  for  Packard  car  with  tires 
of  cord. 

Returning  from  the  ocean,  nude,  except  for 
overalls.  .  , 

Mac  took  the  Packard — and  the  victim  got 
his  Ford".  . 

George  Reynolds  also  got  excused — bis  alibi 
was  good. 

Arrayed  just  like  a  magnate,  in  fine 
“scenery” 

He  sold  the  devil  his  idea,  and  promised  that 
he  would 

Get  stuff  from  whales  with  which  to  make 
perfumery. 

Now  Satan  got  impatient  and  resolved  that  he 
must  close. 

With  the  next  good  man  who  appeared  be¬ 
fore  him  there. 

The  victim  must  consent  to  take  the  job, 
what’er  he  chose,  . 

He  said  he’d  been  too  easy,  trying  to  be  fair. 
A  form  loomed  big  through  dark  mists  then 
ami  F.  R.  Folkes  came  on. 

Smiling  greetings  to  his  Satanic  Majesty, 
Who  made  it  short:  “You  old  booster  for 
Saskatchewan. 


)'ou’ve  had  enough  of  Heaven  there — now 
work  for  me.” 

Chorus. 

Oh,  it’s  crackle,  crackle,  crackle,  page  another 
candidate. 

Oh,  it’s  crackle,  crackle,  crackle,  tell  those 
other  guvs  to  wait. 

Each  one’s  hobby  while  on  earth — his  whole 
record  from  his  birth,  , 

Helps  the  devil  to  select  bis  candidate. 


Where  They  Come  from  Now 

Hutchinson,  Kan. — When  the  Kansas 
Editorial  .Association  met  here  recently, 
the  labor  shortage  was  one  of  the  im¬ 
portant  subjects  discussed. 

On  a  sightseeing  trip  through  the  state 
reformatory,  it  was  found  that  five  in¬ 
mates  were  printers  who  expected  to  be 
paroled  shortly. 

Visitors  “booked”  every  one  of  the  five 
men.  -A  week  later  the  men  received 
their  paroles,  and  all  went  out  to  their 
new  “job.” 

+  ♦  ♦ 

Probably  Some  Old  Stock 

SPECIAL  OFFER — Extra  pants  abso¬ 
lutely  free  with  every  suit  at  $39.50,  all 
wool  for  a  short  time  only.  Martin,  the 
Tailor. — From  the  Kewanec  Star-Cou¬ 
rier. 

*  if  * 

What  It  Pleasure  to  Some 

Miss  Olga  S'ueltz  and  her  class  held 
their  picnic  with  program  at  Jaeschke’s 
Grave. — From  the  Groton  Herald. 


Keeping  Up  With 
The.  Times 


A  F  A  C  T  A  W  E  R  K 


“It  so  happened  that 
it  was  not  convenient 
for  us  to  use  any  other 
Sunday  newspaper  but 
the  Sunday  Evenint^ 
TIMES — and  the  results 
from  that  one  ad 
brought  home  to  us  the 
value  of  the  Sunday 
evening’  advertising  op¬ 
portunity  that  we  had 
heretofore  overlooked.” 


So  said  a  big  re¬ 
tail  clothier,  who 
had  heretofore  con¬ 
fined  his  Washing¬ 
ton  TIMES  adver¬ 
tising  to  the  daily 
issues. 


The  Washington  Times 

WASHINGTON,  D.  C. 


OWA 


One  of  the  candidates 
for  the  Presidential 
nomination  is  re¬ 
ported  to  have  said 
that  50%  of  the  food 
produced  in  this 
country  perished 
By  the  through  not  being 

CO  mo  fo  market. 

oillXlC 

high- 

Perhaps  one  of  the  chief 
ways  factors  in  Iowa's  prosper- 

the  ity  by  crops  and  livestock 

Hnilv'  system  of  roads, 

^  which  connects  every 

news-  town  and  market  place  of 

papers  i  ,000  population  or  more 

have  no  ^  hard  road.  More 

diffi"  than  75%  of  the  farms  are 

.  .  on  these  roads. 

culty  in 

cover- - 

llllllllllllllllllllllllllllllllllll 

their  territories  thoroughly. 
The  National  Advertising  in 
the  Iowa  daily  papers  gets  to 
the  farm  house  regularly. 


Circula-  Rate  for 
tion  5,000  lines 


tfBoone  News-Republican  . 

. (E) 

3,500 

.0179 

Council  Bluffs  Nonpareil . 

. .  (E&S) 

16,023 

.045 

Davenport  Times  .  •  . . 

. (E) 

23,806 

.07 

fDes  Moines  Capital  . 

. (E) 

58,522 

.12 

Des  Moines  Sunday  Capital . 

. (S) 

39,330 

.12 

Des  Moines  Register  and  Tribune . 

..(M&E) 

111,970 

.20 

Des  Moines  Sunday  Register . 

. (S) 

82,251 

.18 

Iowa  City  Daily  Press . 

. (E) 

3,773 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

9,749 

.03 

Muscatine  Journal  and  News-Tribune-. 

. (E) 

8,020 

.03 

Ottumwa  Courier  . 

. (E) 

12,448 

.04 

Sioux  City  Journal  . 

..(M&E) 

52,410 

.09 

Sioux  City  Journal . 

. (S) 

29,589 

.09 

♦Waterloo  Evening  Courier . 

. (E) 

14,631 

.04 

♦♦Waterloo  Times-Tribune  _ 

. (M) 

11,217 

.035 

♦♦Waterloo  Times-Tribune  . 

. (S) 

11,664 

.035 

Government  statements,  April  1st,  1920. 

*A.  B.  C.  Report,  October  1st,  1919. 
tPublishers’  statement. 

tfGovemment  statements,  October  1st,  1919. 
**A.  B.  C.  Report  April  1st,  1920. 
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EDI 


THE  NEWSPAPER  MAN’S  DAY 

Kcpublican  Natiunal  Convention  was  very 
X  much  a  newspaper  man’s  aflfair.  For  four  days 
they  were  permitted  to  nominate  their  various 
favorites  and  then  on  the  fifth  day,  the  men  who 
rule  conventions  took  things  into  their  own  hands 
and  placed  in  final  nomination  -Warren  G.  Harding, 
w  ho  is,  before  everything  else,  a  newspaper  man. 

With  a  presidential  candidate  from  its  own  staff 
the  Marion  (Ohio)  Star  will  take  on  a  new  im¬ 
portance  in  the  newspaper  world.  Ever  since  he 
has  become  a  United  States  Senator  “W.G.,”  as  the 
Republican  candidate  is  known  around  the  office  of 
the  Star,  has  never  lost  his  taste  for  printers’  ink. 
Editorially,  the  Star  is  well  pleased  with  the  nomin¬ 
ation. 

“W.G.’s”  last  active  newspaper  work  was  done  on 
the  Star  during  the  holiday  season,  when  he  helped 
out  on  the  make-up  so  that  some  of  the  “boys" 
could  attend  to  their  Christmas  shopping  as  was  told 
in  detail  in  an  appreciation  that  appeared  in  Editor 
&  Publisher  early  this  year. 

Covering  the  convention  this  year  was  harder  work 
than  political  writers  are  in  the  habit  of  doing.  That 
was  caused  by  the  news  “pipe  lines"  going  out  of 
business  early  in  the  week.  Chicago  was  a  little 
hotter  than  usual  at  this  time  of  the  year  and  the 
telegraph  companies  were  barred  from  tbe  conven¬ 
tion  ball,  necessitating  the  employment  of  several 
hundred  messenger  boys,  but  that  did  not  dampen  the 
ardor  of  the  more  than  1,(X)0  newspaper  men  and 
women  who  were  on  hand  to  demand  that  Jim 
Preston  find  a  place  for  them  in  gallery  with  a 
capacity  of  a  little  more  than  500. 

Practically  all  the  journalistic  stars  secured  a  seat 
or  bench  room  and  shone  daily  for  the  entire  country. 
When  things  were  dull  they  interviewed  one  an¬ 
other.  Quite  frequently  Arthur  Brisbane  turned  to 
his  seat  mate,  William  Jennings  Bryan,  and  secured 
word  gems  that  made  possible  a  story. 

Only  one  real  “fluke”  was  pulled.  When  an  able- 
bodied  secretary  to  Chairman  Lodge  put  the  over- 
energetic  Hugh  Baillie  through  the  gold  rope  of  the 
speakers’  platform,  Brisbane  credited  Hugh’s  am¬ 
bitious  move  to  the  fact  that  he  was  a  son  of  “that 
famous  reporter  of  another  day,  the  late  David  Bail- 
lie.”  That  was  bad;  even  David  said  so  when  we 
met  him  in  City  Hall  park  today  and  Mr.  Brisbane 
can  expect  him  to  call  on  his  return  to  New  York 
and  deny  the  insinuation. 

If  Jinything  happened  at  Chicago  that  was  not 
passed  right  along  to  the  public,  the  Republican 
Party  leaders  have  not  discovered  it.  All  in  all,  it 
was  a  good  job  of  newspaper  reporting  and  news¬ 
paper  men  should  lie  happy.  Why  not,  with  an  edi¬ 
tor,  even  though  he  were  once  a  Democrat,  helping 
guide  the  partisan  ship  over  factional  shoals,  a  news¬ 
paper  man  from  Ohio  heading  the  Republican  ticket 
and  another  newspaper  man  from  Ohio  looming  large 
in  the  affairs  of  the  coming  gathering  of  Democrats 
in  San  Francisco. 


DAVID  FERGUSON 

tfcTTE  reflected  honor  on  his  profession,”  is  the 
XXhigh  tribute  paid  to  David  Ferguson,  one  of 
-America’s  greatest  newspaper  reporters  who 
died  at  his  home  in  Georgia  this  week.  He  was  a 
newspaper  man  of  high  ideals  who  held  his  work 
to  be  a  public  trust;  he  belonged  to  the  class  that 
believes  reporting  of  news  to  be  one  of  the  highest 
forms  of  public  service;  the  facts  as  he  found  them 
and  his  opinions  on  them  were  for  sale  only  to  the 
readers  of  his  paper  and  at  the  regular  subscrip¬ 
tion  price. 

It  would  be  hard  to  pick  any  one  of  his  many  as¬ 
signments  out  from  the  others  as  an  eaxmple  of  his 
achievements.  It  is  well,  however,  to  point  to  the 
fact  that  he  played  a  prominent  part  in  bringing 
about  the  success  of  Charles  E.  Hughes  in  his  in¬ 
surance  investigation. 

He  lived  a  busy  life,  played  an  important  part  in 
tbf  affair*  cf  his  time  and  his  loyalty  to  the  ideals 
of  his  profession  should  be  an  inspiration  to  re¬ 
porters  of  today,  and  those' OT  tomorjrow.  SS. 


THE  NEWSPAPER  DEPARTMENTAL 

The  Newspaper  Departmental  was  easily  the 
most  important  of  the  various  gatherings  at 
Indianapolis  that  went  to  make  the  annual  con¬ 
vention  of  the  Associated  Advertising  Clubs  of  the 
World  a  success. 

Every  newspaper  man  who  made  the  journey  to 
Indianapolis  was  well  repaid  for  his  trip.  The  de¬ 
partmental  sessions  commanded  a  large  attendance 
and  the  discussions  covered  the  questions  that  are 
paramount  in  the  newspaper  field  today  and  were 
constructive. 

Rates,  flat,  local  and  foreign,  were  gone  into  in  a 
manner  that  should  assure  results  in  the  movement 
to  get  away  from  hodge-podge  methods  of  selling 
space. 

Action  against  free  publicity,  which  is  one  of  the 
most  destructive  newspaper  business  practices,  was 
positive  and  the  temper  of  all  the  men  taking  part 
in  the  discussion  showed  plainly  that  newspaper  men 
are  coming  to  put  the  proper  value  on  their  space 
and  that  they  are  going  to  compel  others  to  judge  it 
at  its  true  worth. 

Another  thing  to  be  commended  is  the  general  feel¬ 
ing  throughout  the  newspaper  field  against  destruc¬ 
tive  competition  that  was  reflected  at  Indianapolis. 
The  impetus  given  the  broader  business  viewpoint 
that  is  rapidly  winning  its  proper  place  in  the  news¬ 
paper  field  would  alone  have  made  this  year’s  meet¬ 
ing  worth  while. 

Two  outstanding  constructive  actions  were  taken 
by  the  departmental.  One,  the  appointment  of  a 
permanent  committee  of  five  on  agency  relations,  to 
meet  with  a  similar  committee  of  the  A.  A.  A.  A. 
and  other  agencies  to  adjust  differences  that  'may 
arise  during  the  year;  second,  the  appointment  of  a 
committee  to  formulate  a  standard  of  practice  on 
co-operation.  Both  of  these  committees  should  prove 
a  wonderful  aid  in  establishing  a  better  feeling 
throughout  the  business. 


^\E  of  the  biggest  and  best  bits  of  reporting  done 
'■'in  many  a  day  is  Louis  Seibold’s  nine-columns 
interview  with  President  Wilson,  appearing  in  the 
-New  York  World,  on  Friday,  June  18.  It  is  rarely 
that  a  President,  particularly  President  Wilson,  has 
submitted  to  formal  and  extended  interview  as  the 
means  of  announcing  his  opinions  and  policies.  The 
President  not  only  talked  to  Seibold  for  an  hour  on 
public  matters,  but  entertained  him  for  two  hours 
more  The  story  is  the  most  complete  setting  forth 
of  President  Wilson’s  attitude  on  present  political 
condi  ions,  and  at  the  same  time  it  is  a  fascinating 
intimate  account  of  the  i.solated  life  in  the  White 
House — it  is  the  kind  of  a  story  of  the  President  the 
country  has  been  waiting  for. 
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I  iX  L 


MOVE  TO  ENFORCE  AUTO  PUBLICITY 

The  move  on  the  part  of  the  automotive  advertis¬ 
ing  managers  to  coerce  the  newspapers  into  con¬ 
tinued  use  of  free  automobile  publicity  will  be 
watched  from  all  sides  with  acute  interest.  If  this 
move  meets  with  much  success  it  must  be  expected 
that  other  big  advertising  interests  will  follow  the 
same  successful  tactics. 

The  coming  New  York  conference  between  repre¬ 
sentatives  of  the  automobile  advertising  interests  on 
the  one  hand  and  the  New  York  publishers  on  the 
other  will  be  a  meeting  of  giants,  and  the  outcome 
may  be  decisive.  If  it  is  not,  then  newspapers 
throughout  the  country  will  have  a  continuous  fight 
against  imposition. 

The  free  space  given  by  the  newspapers  in  the 
past  to  publicity  of  the  automobile  industry  is  far 
beyond  calculation  and  would  be  unbelievable  if  it 
could  be  set  down  in  figures.  Newspaper  reading 
matter  has  contributed  infinitely  more  to  the  creation 
of  public  interest  in  automobiling  and  to  the  up¬ 
building  of  the  automobile  industry  than  has  all  the 
paid  automobile  advertising  itself ;  and  meanwhile 
the  newspapers  have  never  had  a  fair  share  of  the 
automobile  advertising.  The  daily  press  is  under 
no  obligation  to  the  automobile  industry;  but  on  the 
contrary  the  automobile  industry  largely  owes  its 
very  life  to  the  daily  press. 

For  the  free  space  so  liberally  given  to  the  auto¬ 
mobile  industry  in  the  past  20  years  there  has  been 
natural  reason.  The  automobile  has  been  passing 
through  stages  of  marvelous  development,  becoming 
an  important  feature  in  the  changing  life  of  the 
people  and  combining  romance  with  material  inter¬ 
est.  The  auto  has  been  lifting  the  commonplace 
life  out  of  a  jog-trot  to  express  train  speed.  But 
the  novelty  has  in  turn  become  commonplace.  What 
was  news  has  become  sordid  business  exploitation. 
Publicity  now  is  plain  advertising. 

The  move  of  the  advertising  managers  is  not  as 
formidable  as  it  appears.  They  are  divided  among 
themselves.  Many  of  them  have  gone  on  record  as 
condemning  the  very  kind  of  publicity  the  newspapers 
have  been  using.  It  is  significant  that  a  meeting  of 
automobile  advertising  managers,  called  at  the  time 
of  the  New  York  Show,  was  dominated  by  talk  on 
newspaper  publicity,  and  one  manager  went  so  far  as 
to  offer  a  resolution  condemning  such  publicity  with¬ 
out  reservation. 

Any  attempt  of  a  permanent  national  organization 
of  advertising  managers  in  any  industry  to  coerce 
the  press  will  bring  the  whole  matter  to  a  clean-cut 
issue. 

There  is  no  question  as  to  what  the  stand  of  the 
newspapers  will  be,  and  there  is  no  doubt  as  to  the 
outcome. 

GOVERNMENT  ADVERTISING 

The  United  States  Shipping  Board’s  appeal  to 
newspaper  advertising  men  and  advertising 
agencies  for  advice  and  co-operation  in  its  cam¬ 
paign  to  sell  ships  and  to  inform  the  public  of  the 
service  it  is  prepared  to  render  is  a  striking  sign  of 
the  new  tendency  toward  effective  publicity  by  hon¬ 
est  methods. 

Previous  efforts  to  sell  ships  by  antiquated  meth¬ 
ods,  through  which  newspapers  were  expected  to 
freely  give  valuable  space  from  patriotic^  motives, 
have  been  ineffective. 

It  cannot  be  questioned  in  any  quarter  that  the 
daily  press  has  been  most  generously  liberal  in  giv¬ 
ing  free  space  to  all  activities  and  interests  of  all 
the  Government  departments,  even  when  those  ac¬ 
tivities  have  been  purely  of  a  business  nature.  To 
be  sure,  it  is  public  business.  But  there  is  no  good 
reason  why  one  particular  class — newspaper  pub* 
lishers — should  bear  so  unjustly  large  a  part  of  the 
public  burden. 

Business  is  business,  whether  private,  corporative 
or  governmental.  And  business  to  be  most  effective 
must  be  conducted  in  a  business  manner.  If  it  is  to 
the  interest  of  the  whole  public  that  certain  Shipping 
Board  ships  be  sold,  it  is  only  fair  that  the  whole 
public  should  bear  the  expense  of  the  necessary  ad¬ 
vertising. 
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PERSONAL 


THOMAS'  W.  LAMONT,  owner  of 
the  New  York  Evening  Post,  has 
returned  to  New  York  after  several 
months  spent  in  China  and  Japan  in  the 
interests  of  the  new  Chinese  consortium 
of  international  bankers. 

F.  Romer,  manager  of  Pep,  the 
Scripps  magazine  for  newspaper  men 
which  was  killed  by  the  paper  situation, 
has  re.signed  from  the  New’spaper  En¬ 
terprise  .Association  to  open  advertising 
offices  in  the  Southern  Building,  Wash¬ 
ington,  D.  C.  -Affiliated  with  him  is 
Jchn  Stuart  Hunt,  an  international 
lawyer. 

Norman  Smith,  president  of  the  Ot¬ 
tawa  fOnt.)  Journal  newspapers,  and 
pres  dent  of  the  Canadian  Press,  Ltd., 
rece.  tly  suffered  bereavement  in  the 
death  of  his  wife,  who  had  been  ill  for 
some  lime. 

Benjamin  F.  Arrington  of  Lynn,  Mass., 
with  a  record  of  37  years  as  editor-in- 
ffiief  of  the  Salem  (Mass.)  News,  has 
just  retired  from  active  life.  He  is  the 
dean  of  Essex  county  editors  in  point 
of  service  and  is  widely  known  through¬ 
out  the  state  for  the  progressive  policy 
which  he  has  maintained  in  co-operation 
with  Robin  Damon,  owner  and  business 
manager  of  the  News. 

D.  B.  Plum,  publisher  of  the  Troy 
(N.  Y.)  Record,  was  a  visitor  in  New 
York  this  week. 

W.  G.  Rees  is  editing  the  Halifax 
(N.  S'.)  Atlantic  Leader  during  the  ill¬ 
ness  of  W.  R.  McCurdy,  who  is  recover¬ 
ing  from  a  serious  operation. 

>  Mrs.  William  Dennis,  wife  of  Senator 
Dennis,  owner  of  the  Halifax  Herald 
and  Evening  Mail,  and  the  Atlantic 
Leader,  has  received  an  honorary  de¬ 
gree  from  .Acadia  University  in  recog¬ 
nition  of  her  war  work  with,  the  Red 
Cross  and  other  organizations. 

Charles  F.  Scott,  publisher  and  editor 
of  the  Fort  Scott  (Kan.)  Tribune,  and 
Herbert  Cavaness,  publisher  of  the 
Chanute  (Kan.)  Tribune,  attended  the 
Republican  convention  in  Chicago. 
Messrs.  Scott  and  Cavaness  were  return¬ 
ing  from  a  trip  to  the  northern  paper 
mills.  They  were  visitors  in  the  press 
box. 

G.  Fred  Pearson,  editor  and  proprie¬ 
tor  of  the  Halifax  Chronicle  and  Echo, 
is  manager  of  the  Dalhousie  University 
Fund  campaign  in  his  city. 

Albert  McNaughton,  one  of  the  pro¬ 
prietors  of  the  Troy  (N.  Y.)  Sunday 
Budget,  is  in  a  critical  condition  at  a 
Troy  hospital,  while  his  partner,  Thomas 

H.  Curry,  is  less  seriously  injured  as  a 
result  of  being  struck  by  an  automobile 
on  June  12. 

Howard  Burba,  for  the  past  year  edi¬ 
tor  of  Gov.  James  M.  Cox’s  Dayton  (O.) 
Sunday  News,  is  covering  the  “(Cox 
Special’’  between  Dayton  and  Frisco, 
carrying  4(X)  Ohioans,  en  route  to  Frisco 
to  boost  the  Ohio  governor  for  the 
Presidential  nomination.  A  feature  of 
the  trip  is  the  publication  each  morning 
of  a  complete  daily  paper,  on  a  power 
press  installed  in  the  baggage  car. 

Dr.  J.  A.  Macdonald,  former  manag¬ 
ing  editor  of  the  Toronto  Globe,  was 
presented  with  a  sterling  silver  tea  serv¬ 
ice  by  the  shareholders  at  their  annual 
meeting  on  June  9.  Dr.  Macdonald  has 
been  in  poor  health  for  some  time,  but 
had  so  far  recovered  as  to  be  able  to 
attend  the  meeting. 

J.  A.  P.  Haydon,  editor  of  the  Cana¬ 
dian  Labor  Press,  published  at  Ottawa, 


has  been  elected  eighth  vice-president 
of  the  International  Labor  Press  of 
America. 

Rev.  R.  D.  Fraser,  D.D.,  for  the  past 
22  years  editor  of  publications  of  the 
Presbyterian  Church  in  Canada,  has  re¬ 
signed. 

Colonel  Frederick  Palmer  received  the 
degree  of  Doctor  of  Laws  at  Allegheny 
College,  Meadville,  Pa.,  on  June  15.  In 
his  Phi  Beta  Kappa  address  he  stated 
that  “another  great  war  is  inevitable  if 
the  United  States  repudiates  the  League 
of  Nations  and  the  present  policy  of 
the  great  nations  continues.’’ 

-Albert  W.  Atwood,  writer  on  financial 
topics,  editor  and  instructor  at  the  Pulit¬ 
zer  School  of  Journalism,  this  week  re¬ 
ceived  the  degree  of  Master  of  -Arts  at 
Amherst  College.  He  is  a  graduate  of 
Amherst  in  the  class  of  1883. 

James  M.  Thomson,  publisher  of  the 
New  Orleans  Item,  will  be  one  of 
L.ouisiana’s  delegates-at-Iarge  to  the 
Democratic  National  convention  at  San 
Francisco.  The  delegation  is  unin¬ 
structed,  but  it  is  understood  that  a 
number  of  the  delegates  favor  the  nomi¬ 
nation  of  Champ  Clark,  father-in-law  of 
Mr.  Thomson. 

Lieut.  J.  C.  Baskerville,  head  of  the 
journalism  department  at  Kemper  Mili¬ 
tary  School,  Boonville,  Mo.,  and  Miss 
Cleo  Rucker,  were  recently  married. 

Miss  Mayme  Walden,  daughter  of  C. 
J.  Walden,  editor  of  the  Boonville 
(Mo.)  Advertiser,  and  Frank  G.  Dex¬ 
ter,  of  Kenosha,  Ill.,  were  married  a 
few  days  ago. 

Henry  B.  Hough,  owner  and  editor 
of  the  Edgartown  (Mass.)  Vineyard 
Gazette,  and  Miss  EHizabeth  Wilson 
Bowie,  a  member  of  the  New  Bedford 
Standard  staff,  were  married  in  New 
York  last  week.  Both  are  graduates  of 
the  Pulitzer  School  of  Journalism,  as 
are  George  A.  Hough,  Jr.,  city  editor 
of  the  New  Bedford  Standard,  and  a 
brother  of  the  Vineyard  editor,  and 
Mrs.  G.  A.  Hough,  Jr. 


EVENING  POST  HONORS 
VETERAN  CRITIC 

T  RANKEN  TOWSE,  for  fifty  years 
J  •  on  the  editorial  staff  of  the  New 
York  Evening  Post,  and  for  forty-seven 
years  its  dra- 
matic  editor,  was 
signally  honored 
last  week,  when 
the  Evening  Post 
gave  a  dinner  at 
the  Harvard 
Club  in  his 
honor.  Mr. 
Towse  joined  the 
forces  of  the 
Evening  Post,  a 
graduate  of  Cam¬ 
bridge  Univer- 
J.  Kanken  Towse  sity,  England,  on 
April  1,  1870, 

Edwin  F.  Gay,  president  of  the  Evening 
Post,  presided  at  the  dinner,  and  after 
a  few  congratulatory  remarks,  presented 
Mr.  Towse  with  a  rare  edition  of  the 
works  of  Beaumont  and  Fletcher,  with 
a  few  words  concerning  Mr.  Towse’s 
connection  with  the  Evening  Post.  In 
responding,  Mr.  Towse  told  of  the  early 
days  of  his  career  on  the  Evening  Post, 
comparing  them  with  the  newspaper  of 
today. 


IN  THE  EDITORIAL  ROOMS 

James  Weber  Linn  has  resigned  as 
(lean  of  men  of  the  junior  colleges  of 
the  University  of  Chicago  to  give  all  of 
his  time  to  editorial  writing  for  the 
Herald  and  Examiner. 

H.  W.  White,  formerly  associated 
with  the  Boise  (Idaho)  Statesman  and 
Evening  Capital  News,  has  gone  to 
Chico,  Cal.,  to  become  news  editor  of 
the  Enterprise. 

E.  B.  Archibald,  associate  sports  edi¬ 
tor  of  the  Ottawa  (Ont.)  Journal,  was 
a  recent  host  to  the  stork,  who  left  a 
baby  daughter  at  his  home. 

H.  L.  Edwards,  formerly  managing 
editor  of  the  Bryan  (Tex.)  Eagle,  and 
also  in  newspaper  work  in  Houston, 
Tex.,  is  now  city  editor  of  the  Fort 
Collins  Express. 

Ralph  S.  Reubin,  formerly  with  the 
Portland  Oregonian,  has  been  appointed 
a  department  editor  of  Women’s  Wear, 
a  New  York  trade  publication. 

Shad  O,  Krantz,  for  eight  years  a 
reporter  on  the  Portland  Oregonian,  has 
been  appointed  Pacific  Coast  manager  of 
the  Gulf  Coast  Lumberman.  Recently 
Krantz  has  been  manager  of  the  West 
Coast  Lumbermen’s  Association.  His 
headquarters  will  be  in  Portland. 

Miss  May  Stranathan,  club  editor  of 
the  Pittsburgh  Dispatch,  was  honored  by 
election  as  president  of  the  Pittsburgh 
Women’s  Press  Club  by  acclamation. 


Frank  C.  Doig,  recently  director  of 
publicity  for  the  Seattle  Chamber  of 
Commerce,  is  now  with  the  Strang  & 
Prosser  Advertising  Agency,  Seattle. 
Mr.  Doig  was  at  one  time  in  the  edito¬ 
rial  department  of  the  Seattle  Times  and 
Service  bureaus  at  Portland,  Ore.,  and 
Seattle  for  several  years. 

Edwin  S.  Austin,  for  many  years  city 
editor  of  the  Jefferson  City  (Mo.)  Capi¬ 
tal  Tribune,  has  declared  himself  a  can¬ 
didate  for  the  Republican  nomination  for 
Secretary  of  State  of  Missouri. 

Miss  Kate  Thonian,  for  six  years  con¬ 
nected  with  the  editorial  staff  of  the 
Topeka  (Kan.)  Capital,  and  at  one  time 
society  editor  of  that  paper,  and  Wal¬ 
lace  Casey,  of  the  Kansas  City  Star, 
were  married  recently.  Mr.  Casey  was 
formerly  with  the  Capital. 

THE  BUSINESS  OFFICE 

W.  (;.  Woodward  has  resigned  as  ad¬ 
vertising  manager  of  the  New  York 


American,  effective  today.  He  has  not 
announced  his  plans  for  the  future,  but 
stated  that  he  would  do  so  within  a  few 
days. 

James  Ennis  Roe  has  returned  to  the 
staff  of  the  New  York  World  after  an 
absence  of  fifteen  years.  He  has  been 
advertising  manager  of  several  dailies 
in  the  South  and  has  been  connected 
with  leading  newspapers  in  the  West 
and  in  Baltimore.  He  will  be  in  the 
W  orld’s  gravure  advertising  department. 

William  Wolf,  of  Hartford,  Conn., 
lias  been  made  business  manager  of  the 
Lexington  (Ky.)  Herald.  He  is  in 
general  charge  of  the  advertising  sales 
organization,  with  the  direct  handling 
of  the  general  advertising. 

C.  W.  Pomeroy,  who  has  been  putting 
on  “specials”  for  the  local  advertising 
staff  of  the  Ottawa  (Ont.)  Citizen  for 
the  past  year,  has  left  that  paper  to  join 
the  Winnipeg  (Man.)  Telegram. 

W.  K.  Stewart,  business  manager  of 
the  News-Bee,  was  elected  president  of 
the  Toledo  Advertising  Club  at  its  an¬ 
nual  meeting  last  week. 

Capt.  Raymond  I.  Tennant,  man¬ 
ager  of  the’  service  department  of  the 
Merchants’  National  Bank  of  St.  Paul, 
has  been  chosen  president  of  the  St. 
Paul  Town  Criers’  Club,  succeeding 
Elliott  Hensel.  Capt.  Tennant  was 
formerly  head  of  the  service  depart¬ 
ment  of  the  Dispatch-Pioneer  Press.  G. 
N.  Gunderson  of  the  Pioneer  Press, 
was  elected  vice-president. 

WITH  THE  AD  FOLKS 

Carl  J.  Balliett,  assistant  treasurer  of 
the  Foster-Milburn  Company  and  an 
officer  in  the  E.  P.  Remington  Adver¬ 
tising  Agency,  has  resigned  to  become 
vice-president  of  the  Vick  Chemical 
Company,  of  Greensboro,  N.  C. 

J.  B.  Greiner,  who  has  been  connected 
with  the  Curtis  publications,  will  soon 
.succeed  George  Hammer  as  head  of  the 
Saturday  Evening  Post  advertising 
forces  in  Michigan.  Mr.  Hammer  is 
leaving  the  Curtis  organization  to  join 
the  advertising  agency  of  Theodore 
MacManus,  Inc. 

Charles  A.  Bonniwell,  for  many  years 
advertising  director  and  city  sales  man¬ 
ager  of  William  J.  Moxley,  Inc.,  Chicago, 
has  resigned  to  become  associated  with 
S.  W.  Straus  &  Co.,  investment  securi¬ 
ties,  of  that  city. 


The  following  papers  in  Ohio 
have  renewed  their  contracts 
for  the 

Haskin  Service 


For  Another  Year 


Cleveland  Press 
Columbus  Citizen 


Cincinnati  Post 
Canton  News 


Akron  Times 
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WHAT  OUR  READERS  SAY 


Wants  Cartoons  and  Features 

Walkerton,  Ind.,  June  5,  1920. 

To  KniTOR  &  Publisher;  I  am  addressinK 
vou  at  the  suggestion  of  N.  W.  Ayer  &  Sons. 
Philadelphia,  «ho  seemed  to  think  you  could 
he  of  assistance  to  me. 

I  Aish  to  procure  a  list  of  syndicates  sup- 
iilv.ng  daily  and  weekly  pa|>ers  with  cartoons, 
etc.  If  you  can  suggest  where  I  can  secure 
such  list  or  ct  uld  yourself  give  me  some  in- 
fi  rmation  I  would  be  thankful  in  advance. 

GRflVER  OPI.INGER. 


A  New  Haven  Classified  Leader 

.Sew  Haven,  Conn.,  June  10,  1920. 

To  Editor  &  Publisher:  In  Editor  &  Pub¬ 
lisher  of  June  5,  you  published  a  list  giving 
the  1919  classified  lineage  of  one  hundred 
leading  want  ad  mediums.  The  Register  did 
not  appear  in  the  list,  and  I  do  not  know 
whether  yo-j  gave  us  an  opportunity  to  or  not. 
.\t  any  rate,  1  never  saw  a  request  from  you 
for  our  hgures.  The  Register  has  always  been 
a  remarkably  strong  want  ad  medium.  For 
the  year  1919  our  figures  were  1,776,252  lines. 
This  is  over  a  million  lines  of  classified  ad¬ 
vertising  more  than  our  nearest  competitor, 
and  over  .’00,000  lines  more  than  the  three 
other  local  papers  combined. 

If  the  Register  had  been  listed  in  your 
“One  Hundred  Mediums,”  we  would  have 
taken  seventy-sixth  place.  I  thought  I  would 
call  your  attention  to  the  matter,  because  the 
Register  is  a  tremendous  puller  for  the  classi¬ 
fied  advertiser.  As  a  matter  of  fact,  our  classi¬ 
fied  figures  were  given  in  a  recent  page  ad 
advertisement  in  your  publication. 

Hugh  B.  Kennedy, 

Business  Manager,  New  Haven  Register. 


A  Graded  A.  B.  C.  Report 

Lexington,  Ky.,  June  9,  1920. 

To  Editor  &  Publisher:  I  do  not  want  to 
trespass  too  much  on  your  good  nature,  but 
1  ask  you  to  publish  one  more  statement  con¬ 
cerning  the  A.  B.  C.  auditing. 

Mr.  Clague,  in  his  letter  in  your  issue  of 
June  5.  refers  to  the  rule  which  says: 

“When  distributors,  carriers  or  newsboys 
receive  added  compensation  in  the  way  of 
salaries,  bonuses,  reduction  in  prices,  rebates 
or  allowances,  and  the  auditor’s  investiga¬ 
tions  tend  to  prove  that  such  compensation 
is  made  as  a  rebate  for  unsold  papers,  the 
Bureau  will  deduct  the  percentage  of  such 
unsold  papers  from  the  net  paid  circulation. 
The  audit  reports  of  newspapers  shall  show 
the  wholesale  rates  to  distributors,  dealers, 
carriers  and  newsboys,  together  with  all 
bonuses,  discounts  or  other  forms  of  allow¬ 
ances  given  to  distributors  which  may  af¬ 
fect  a  reduction  in  the  Wholesale  rates.” 

As  now  enforced,  this  rule  does  not  cover 
the  point  I  have  raised.  If  a  dealer  has  a 
standing  order  at  50  cents  a  hundred  for  a 
paper  which  he  sells  at  5  cents  a  single  copy, 
or  delivers  to  subscribers  at  15  cents  a  week, 
it  is  practicable  for  him  to  make  a  profit  upon 
the  disposal  of  only  a  part  of  these  papers  and 
to  junk  the  remainder. 

If  he  pays  his  bill  at  the  rate  charged,  ap¬ 
parently  these  papers  are  credited  as  good 
circulation  and  they  must  necessarily  be  so 
credited,  unless  the  auditor  investigates  each 
particular  ca.se  to  ascertain  whether  the  papers 
purchased  at  this  low  rate  were  actually  cir¬ 
culated  to  the  public.  .\s  I  said  in  my  first 
letter,  it  is  obviously  impossible  for  any  au¬ 
ditor  ma'King  such  an  investigation  to  cover 
a  period  of  a  year  unless  some  special  record 
is  kept. 

He  cannot  do  this  in  the  case  of  one  dealer. 
When  a  publisher  has  perhaps  a  dozen,  or 
two  dozen,  or  three  dozen  dealers  receiving 
papers  under  such  circumstances,  it  is  impos¬ 
sible,  under  tbe  present  methods  of  the  Bu¬ 
reau,  for  the  auditor  to  do  otherwise^  than 
credit  the  circulation  which  the  publisher's 
records  show  was  delivered  to  the  agent  and 
paid  for  by  the  agent. 

Mr.  Hague  asks  for  a  suggestion  as  to  how 
this  situation  should  be  met.  I  give  him  one 
which  appears  to  me  to  be  simple  and  prac¬ 
ticable. 

The  Bureau  should  have  a  rule,  in  my 
opinion,  that  a  wholesale  rate  for  dealers  of 
less  than  $1  per  hundred  for  week-day  issues, 
and  less  than  $2  per  hundred  for  Sunday 
issues  should  be  regarded  as  justi^ing  the 
assumption  that  a  cut-rate  was  offered  to 
cover  unsold  papers  left  in  the  hands  of  deal¬ 
ers.  The  Bureau  could  easily  provide  a  spe¬ 
cial  form  upon  which  agents  receiving  a  rate 
less  than  $1  per  hundred  should  make  a  sworn 
weekly  or  monthly  report  of  the  actual  number 
of  papers  left  over,  these  reports  to  be  on 
file  and  turned  over  to  the  auditor. 

I  have  no  disposition  to  question  the  in¬ 


tegrity  of  .\.  B.  C.  audits.  I  believe  the  au¬ 
ditors  sent  out  are  in  the  main  competent  men 
of  integrity.  They  carry  out  as  faithfully  as 
could  reasonably  be  expected,  the  rules  and 
practices  as  established  by  the  Bureau.  The 
Bureau  has  undoubtedly  accomplished  great 
things  in  the  way  of  establishing  an  authori¬ 
tative  record  of  quantity  circlation.  I  do  not 
believe,  however,  that  Mr.  Clague,  who,  ac¬ 
cording  to  my  understanding,  has  had  no  ex¬ 
perience  as  a  publisher,  fully  appreciates  the 
importance  of  the  matter  of  making  the  Bureau 
a  more  authoritative  guide  respecting  the  qual¬ 
ity  of  circulation.  * 

The  one  case  to  which  he  refers  involving 
the  matter  of  some  500  circulation  a  day,  is, 
of  course,  inconsequential.  I  do  not  know  the 
extent  to  which  low  rates  to  dealers  are  made 
to  cover  up  unsold  papers  under  the  non- 
returnable  basis,  but  I  do  know  I  have  seen 
in  Lexington  and  vicinity,  great  stacks  of 
unsold  papers  put  out  by  members  of  the  A. 
B.  C.  whose  auditors'  reports  show  them  to 
be  upon  a  non-returnable  basis.  I  know  that 
the  dealers  handling  these  papers  cannot  af¬ 
ford  to  stand  the  losses  involved  if  they  pay  a 
fair  rate  on  the  orders  they  give. 

I  am  inclined  to  the  view  that  Mr.  Clague 
could  teil  us  a  great  deal  more  about  the  rea¬ 
son  for  the  ruling  respecting  mail  subscrip¬ 
tion  than  is  given  in  his  letter  in  your  issue 
of  June  5.  It  seems  to  me  here  is  a  matter 
in  which  both  the  Post  Office  Department  and 
the  Bureau  are  at  fault,  the  Bureau  in  not 
adopting  the  postal  regulations  in  toto,  and 
the  Post  Office  Department  in  not  enforcing 
its  own  regulations.  If  the  Post  Office  Depart¬ 
ment  would  really  enforce  its  regulations,  it 
would  not  be  necessary  for  the  Bureau  to  act, 
since  we  assume  that  the  Bureau  would  hardly 
pass  as  bona  fide  circulation  papers  mailed 
under  a  one-cent  postage  stamp,  and  publishers 
obviously  could  not  afford  to  mail  their  publi¬ 
cations  under  a  one-cent  stamp,  which  they 
would  he  compelled  to  do  in  some  cases,  if  the 
Post  Office  Department  actually  enforced  its 
regulations  and  denied  the  mails  to  publications 
with  such  cuts  in  rates  that  the  publisher  does 
not  receive  50  per  cent  of  his  regular  rate. 
The  abuse  here  is,  of  course,  confined  to  the 
country  dailies  with  a  considerable  mail  cir¬ 
culation,  and  to  weekly  and  monthly  papers. 

I  doubt  that  many  daily  newspapers  desire 
to  take  advantage  of  the  Bureau’s  ruling  re¬ 
specting  mail  circulation,  but  competitors  of 
the  dailv  press  in  the  advertising  field  are 
unduly  favored  by  this  rule  and  the  laxness 
of  the  Post  Office  Department  in  enforcing 
its  own  regulations. 

This  whole  matter  of  circulation  practices 
could  be  easily  solved  by  a  graded  auditor’s 
report.  It  has  long  been  my  opinion  that  the 
Bureau  should  establish  a  standard  of  legiti¬ 
mate,  conservative  circulation  practices,  and 
give  the  newspaper  living  up  to  those  prac¬ 
tices,  or  coming  at  least  within  90  per  cent  of 
living  up  to  those  practices,  a  Grade  A  report, 
with  a  Grade  B  for  the  more  moderate  vio¬ 
lators.  .md  a  triade  U  tor  the  more  reckless 
violators  of  this  standard.  Under  such  cir¬ 
cumstances  a  part  of  the  competition  for  a 
quantity  showing  on  the  A.  B.  C.  auditor’s 
report  should  be  diverted  to  competition  for  a 
Grade  report,  and  such  a  condition  would 
undoubtedly  mean  a  large  newsprint  conserva¬ 
tion. 

I  do  not  question  in  the  slighte.st  degree  the 
sincerity  of  Mr.  Hague’s  statement  that  the 
Bureau  is  honestly  striving  to  encouiage  con¬ 
servative  methods  and  to  aid  in  newsprint  con¬ 
servation,  but  1  cannot  agree  that  all  of  its 
practices  actually  promote  this  result. 

CHARLE.S  I.  STEWART. 

General  Manager,  Lexington  (Ky.)  Herald. 


Has  Newsprint  For  Sale 

18  East  41st  Street,  N.  Y.,  June  14.  19J0. 

To  Editor  &  Publisher;  May  we  request 
that  you  furnish  us  with  a  list  of  new.sjiaper 
publishers’  associations  throughout  the  coun¬ 
try?  We  refer  to  such  organizations  as  the 
American  Newspaper  Publishers’  Association, 
the  Southern  Newspaper  Publishers’  Associa¬ 
tion,  and  any  others  of  the  same  nature.  Since 
we  have  newsprint  paper  to  offer  from  time  to 
time,  we  should  like  to  be  able  to  bring  our 
offerings  to  the  attention  of  these  associations. 

Hudson  Trading  Company, 

Per:  M.  B.  Perlman. 


Morrison  on  Intertype  Board 

The  Intertype  Corporation  ha.s  elected 
to  its  board  of  directors  George  F.  Mor¬ 
rison,  vice-president  of  the  General  Elec¬ 
tric  Company  and  chairman  of  the  board 
of  the  Sprague  Electric  Company. 


JOURNALISM  SCHOOL  IN  GEORGIA 


Mercer  University  Starts  Comprehen¬ 
sive  Courses  in  September 

Atlanta,  Ga. — A  school  of  journalism 
has  been  established  at  Mercer  Univer¬ 
sity,  Macon,  and  will  be  ready  to  open 
with  the  college  year  next  Fall.  The 
purpose  of  the  school  as  described  by 
Dr.  Weaver,  president  of  Mercer,  i» 
two-fold:  (1)  to  familiarize  the  student 
with  political,  social  and  economic  con¬ 
ditions,  and  with  the  literature  of  his 
own  and  other  languages,  thus  giving 
him  a  breadth  of  knowledge  that  is 
fundamental  to  journalistic  work;  (2) 
to  give  the  necessary  technical  instruc¬ 
tion  and  training  in  the  methods  of 
journalism,  which  include  courses  in  the 
history  and  principles  of  journalism, 
reporting,  editing,  the  writing  of  special 
feature  articles,  editorial  writing,  the 
country  newspaper,  the  technique  of 
printing,  and  the  psychology  of  adver¬ 
tising. 

Instruction  will  also  be  given  in  the 
law  of  the  press,  including  the  law  of 
copyright,  libel,  privileged  publication 
and  topics  relating  to  the  publication  of 
newspapers.  That  its  members  may  se¬ 
cure  as  much  practical  training  as  pos¬ 
sible,  the  school  of  journalism  will 
maintain  an  intimate  correlation  with 
the  daily  press  of  Macon  and  the  stu¬ 
dent  publications  of  the  university. 

Miss  Virginia  Garner,  now  associated 
with  the  Wesleyan  School  of  Journalism, 
will  be  at  the  head  of  the  new  school 
at  Mercer,  assisted  by  Professor  Joseph 
Robinson,  head  of  the  English  depart¬ 
ment,  and  George  M.  Sparks. 


COPY  -  READER  OF 
TOMORROW 

(Continued  from  fage  5) 

head-writing  will  destroy  the  effect  of 
this  superiority. 

Who  U  Retponsible? 

The  copy  desk  is  also  responsible,  to  a 
great  extent,  for  that  final  polish,  or  lack 
of  it,  which  marks  the  difference  between 
a  newspaper  with  literary  standards  and 
one  that  is  merely  enterprising  in  a 
rough  and  ready  way. 

With  all  th/ese  demands  upon  him,  the 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 
Paid  CircuiatioD  SUNDAY 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


Niariy  (nnr  shim  Ir  RtchmaS  nttt  Tkt 

NEWS-LEADER 


The  NEWS-LEADER'S  rircuiRtion  in  RirhinoDd 
is  greater  than  that  of  all  the  other  Riehiiioiid 
paiiprs  romWm'd. 

The  NEWS-LEADER’S  circulation  in  Virginia 
in  greater  than  any  other  Virginia  newspaner. 

'Hie  sworn  statements  of  tbe  Richmond  papers 
show  THE  NEWS-LEADER  has  a  dally  circula¬ 
tion  in  Richmond  which  is  more  than  three  times 
greater  than  its  nearest  competitor. 

Foreign  renmenUUyes. 


Tkt  Kslly-Smitk  C*., 
Maikriit*  Billdini. 
Rraadvay  at  34tk  St 
New  Ysrk  City. 

J.  I.  Ksaask,  Caaditr 


Kelly-Smitk  Ca, 
Lyttsa  BilMiat, 
Ckkwa.  ■■■- 
BilMlaf,  Atlaata,  6a. 


IN  TEXAS  ITS 

The  Houston  Chronicle 

Largest  City  Circulation  in  the  en¬ 
tire  State. 

Lead  all  papers  in  Texas  during  the 
year  1919  in  total  advertising  and 
lead  the  entire  South  in  national  ad¬ 
vertising. 

80%  More  National  Advertising 

was  carried  by  The  Chronicle  during 
1919  than  the  second  Houston  paper. 
Repreaentstives  in: 

New  York  Chicago 

St.  Louis  Atlaata 

Kansaa  City 

JOHN  M.  BRANHAM  COMPANY 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  atated 
that  his  records  show  tiiat  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Bepreaentatlva,  J.  B.  Lata, 
rirst  Nat’l  Bank  Bldg.,  Chicago,  HL 
Bastem  Bepreaentattve,  Dan  ▲.  OanoU, 
Tribune  Bldg.,  New  York,  M.  T. 


copy  reader  must  also  do  his  worl:  with 
instantaneous  judgment.  He  need  not  be 
keyed  up  to  high  pressure,  as  tbe  city 
editor  or  the  rewrite  man  is  apt  to  be, 
but  he  has  to  think  fast  even  if  he  keeps 
cool.  He  must  catch  every  error  as  he 
comes  to  it,  improve  the  style  as  he  • 
reads,  look  out  for  every  chance  of  a 
libel  suit  and  have  the  story  analyzed  for 
its  value  and  its  structure  by  the  time 
he  has  read  it  once. 

How  can  the  newspapers  afford  to 
treat  a  position  of  such  responsibility 
and  of  such  exacting  demands,  as  an  ap¬ 
prentice  job  or  one  in  which  long  news¬ 
paper  experience  has  the  flavor  of  a  pen¬ 
sion?  How  can  anybody  wonder  why, 
in  the  face  of  such  requirements  and  the 
existing  lack  of  appreciation  of  them, 
there  is  a  shortage  of  copy  readers 
throughout  the  newspaper  field? 

When  the  newspapers  realize  that  the 
copy  desk,  which  once  was  a  little  more 
than  a  place  where  non-committal  heads 
were  written  and  guide  signs  put  on  for 
the  printer  is  now  the  ultimate  test  of 
efficiency  in  the  handling  of  copy,  they 
may  give  it  the  dignity  it  deserves.  .\nd 
when  they  do  that  the  managing  editor 
will  lose  one  of  his  principal  incentives 
to  insomnia. 


Professor  Joins  A.  P. 

Lawrence,  Kan. — Prof.  W.  D.  Dill,  a 
member  of  the  faculty  of  the  school  of 
journalism  at  the  University  of  Kansas 
here,  has  resigned  to  become  assistant 
night  manager  of  the  Chicago  office  of 
the  Associated  Press.  Prof.  Dill,  who 
formerly  was  telegraph  editor  of  the 
Portland  (Ore.)  Oregonian,  has  been 
vacation  editor  of  the  A.  P.  and  also 
week-end  editor  of  the  A.  P.  there  for 
the  past  two  years. 


Cleveland 

is  America's  second  citj'  in  diversity 
of  industry.  Business  is  always  good 
in  Cleveland — one  reason  why  adver¬ 
tising  in  Cleveland  pays.  .Anothe' 
reason  is  the  dominant  influence  o* 
Cleveland’s  one  morning  newspaper. 


The  Plain  Dealer 


Cleveland 


LANCASTER 
COUNTY,  PA. 


National  Banks  .  41 

Trust  Companies  .  I 

Deposits  and  Asaets . 


Liquid  Wealth 

The  Intelligencer  and  the 
News  Journal 

Influences  This  Buying  Powsr 


The 

Pittsburgh 
Post 


has  the  second 


largest  mom* 
ing  and  Sunday  circulation 
in  Pittsburgh. 
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TIPS  FOR  ADVERTISING  MANAGERS 


N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia  Placing  orders 
with  newspapers  for  Knickerbocker 
Hotel.  Sale  of  furnishings,  Broadway 
and  42d  street.  New  York.  Placing  80 
in  three-time  orders  with  newspapers 
for  National  Cash  Register  Company, 
Dayton,  Ohio.  Placing  orders  with 
newspapers  for  Westinghouse  Union 
Battery  Co.,  Swissvale,  Pittsburgh. 

Gkorge  Batten  Company,  Fourth 
Avenue  Building,  New  York.  Handling 
advertising  for  Alfred  Decker  tY  Cohn, 
“Society  Brand  Clothes,”  416  S.  Frank¬ 
lin  street,  Chicago 

Barton,  Durstine  &  Osborn,  25  W. 
45th  street.  New  York.  Placing  orders 
with  newspapers  for  P.  F.  Collier  & 
Sons’  “Harvard  Classics  Book,”  416  W. 
13th  street.  New  York. 

Cecil,'  Barreto  &  Cehl,  Mutual 
Building,  Richmond.  Placing  orders 
with  newspapers  for  Minter  Homes 
Corp.,  Huntington,  W.  Va.,  and  200 
Fifth  avenue,  New  York. 

John  C.  Curtiss,  Inc.,  1476  Broad¬ 
way,  New  York.  Reported  will  place 
advertising  for  Thos.  Cook  &  Son,  561 
Fifth  avenue.  New  York.  B.  T.  Bab¬ 
bitt,  Inc.,  soaps.  New  York.  Colonia 
Works,  Inc.,  New  York. 

George  W.  Foru  Company,  Austell 
Building,  Atlanta.  Placing  orders  with 
newspapers  for  American  Mills  Com¬ 
pany,  twine,  Atlanta,  and  39-47  W.  39th 
street,  New  York. 

Albert  Frank  &  Co.,  14  Stone  street. 
New  York.  Placing  orders  with  news¬ 
papers  for  .^mes,  Emerich  &  Co.,  in¬ 
vestment  securities.  111  Broadway,  New 
York,  Chicago,  and  Milwaukee,  Wis. 
Placed  orders  with  newspapers  in  large 
cities  for  Belgian  Loan  Bonds. 

Albert  Frank  &  Co.,  14  Stone  street. 
New  York,  and  H.  E.  Lesan  Advertis¬ 
ing  Agency,  440  Fourth  avenue.  New 
York.  Placing  orders  with  newspapers 
for  Guarantee  Trust  Company,  140 
Broadway,  New  York. 

J.  R.  Hamilton  .Advertising  Agency, 
326  Madison  street.  West,  Chicago. 
Placing  orders  with  newspapers  for  F. 
.\.  Thompson  Co.,  “Famo  Hair  Tonic,” 
Detroit 

Johnson-D.\llis  Company,  Green¬ 
field  Building,  .Atlanta.  Placing  orders 
with  newspapers  for  O’Bryan  Bros., 
Inc.,  “Duck  Head”  overalls,  Nashville, 
Tenn. 

Johnson,  Read  &  Co.,  Chicago. 
Handling  advertising  and  later  will  use 
newspapers  for  Empire  Talking  Ma¬ 
chine  Company,  Chicago. 

H.  E.  Lesan  Advertising  Agency, 
440  Fourth  avenue.  New  York.  Plac¬ 
ing  orders  with  newspapers  for  Apper- 
son  Brothers  .Auto  Company,  “Apper- 
son  .Automobile,”  Kokomo,  Ind.  Plac¬ 
ing  orders  with  some  New  York  news¬ 
papers  for  Lastlong  Underwear  Com¬ 
pany  “Lastlong  Union  Suits,”  395 
Broadway,  N.  Y. 

New  Era 
Features 

30  E.  42nd  St,,  Netc  York  City 
Forty  Leading  Papers 
print  Our  Service 

Send  for  our  Headline  History 
of  the  World  War 


McJunkin  Advertising  Company,  5 
S.  Wabash  avenue,  Chicago.  Making 
5000-line  one-time  contracts  with  some 
Ohio  newspapers  for  Tufcora  Rubber 
Company. 

W.  Hancock  Payne  .Advertising 
.Agency,  Drexel  Building,  Philadelphia. 
Placing  orders  with  some  Pennsylvania 
newspapers  for  Worth  &  Co.,  financial, 
Philadelphia,  Pa. 

Frank  Presbrey  Company,  456 
Fourth  avenue.  New  York.  Placing 
orders  with  some  New  York  State  Re¬ 
publican  newspapers  for  Hooker  Cam¬ 
paign  Committee,  candidate  for  nomi¬ 
nation  for  Governor  of  New  York 
State. 

Frank  Seaman,  470  Fourth  avenue. 
New  York,  and  Chicago.  Will  place 
orders  with  newspapers  later  for  Indian 
Packing  Corp.  “Council  Brand  Meats,” 
Chicago.  Handling  advertising  for 
Clydesdale  Motor  Truck  Company, 
Clyde,  Ohio. 

United  Service  Company,  207  Mar¬ 
ket  street,  Newark,  N.  J.  Placing 
orders  with  newspapers  for  Globe  Airo- 
plane  Company,  418  Globe  Building, 
Newark,  N.  J. 

Fred  M.  .Randall  Company,  Book 
Building,  Detroit.  Handling  account  of 
the  Flydro-United  Tire  Company,  Phil¬ 
adelphia. 

Chambers  Agency,  616  Maison 
Blanche  Building,  New  Orleans.  Send¬ 
ing  out  new  schedules  to  Southern 
newspapers  for  “Q.  B.  Chill  Tonic”  and 
“Q.  B.  Eczema  Treatment.” 

N.  W.  .Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Placing  orders 
with  Ohio  and  Pennsylvania  newspapers 
for  .American  Sugar  Ref.  Co.,  117  Wall 
street.  New  York. 

Walter  Baker  &  Co.,  “Baker’s  Co¬ 
coa,”  Boston.  .Asking  newspapers  for 
rate  cards. 

J.  W.  Barber  .Advertising  Agency,  80 
Boylston  street,  Boston.  Placing  orders 
with  newspapers  in  various  sections  for 
Kroll’s  Work  Clothes,  Boston. 

JEAN  Dean  Barnes,  354  Fourth  ave¬ 
nue,  New  York.  Placing  orders  with 
newspapers  for  B.  Priestley  &  Co., 
“Priestley  Cravenette,”  354  Fourth  ave¬ 
nue,  New  York  City. 

Baum  Advertising  Agency,  Chamber 
of  Commerce  Building,  Los  Angeles. 
Placing  orders  with  newspapers  for  T. 
F*.  Glass  Company. 

Critchfiei.d  &  Co.,  Brooks  building, 
Chicago.  Reported  to  be  handling  ad¬ 
vertising  for  .McDougall  Company,  Du¬ 
luth,  .Minn. 

Doremus  &  Co.,  44  Broad  street.  New 
York.  Placing  orders  with  some  Penn¬ 
sylvania  and  Ohio  newspapers  for  A.  B. 


REGINA  DARK’S 

NEW  YORK  LETTER 


Leach  &  Co.,  financial,  44  Broad  street. 
New  York. 

Dorland  Advertising  .Agency,  9  West 
40th  street.  New  York.  Placing  orders 
with  newspapers  for  Portage  Rubber 
Company,  Akron,  Ohio. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York.  Making  contracts 
with  newspapers  for  House  of  Kuppen- 
heimer,  clothing.  Congress  and  Frank¬ 
lin  streets,  Philadelphia. 

Evans  &  Barnhill,  33  West  42d 
street*,  New  York.  Placing  orders  with 
some  Pacific  coast  newspapers  for  Ro¬ 
senthal  Bros.,  “R.  B.”  cigars,  353  E.  73d 
street.  New  York. 

Richard  A.  Foley  Advertising  Agen¬ 
cy,  Terminal  building,  Philadelphia. 
Placing  orders  with  some  mid-west 
newspapers  for  Liggett  &  Myers,  to¬ 
bacco  “Spur”  cigarettes.  New  York. 

J.  R.  Hamilton  .Advertising  Agency, 
326  Madison  street,  Chicago.  Again 
placing  orders  with  newspapers  gener¬ 
ally  for  “Lloyd’s  Baby  Carriage,”  Me¬ 
nominee,  Mich. 

Hanff  Metzger,  95  Madison  avenue. 
New  York.  Again  placing  orders  with 
newspapers  for  Hare’s  Motor  Co.,  16 
W.  61st  street.  New  York. 

Hoyt’s  Service,  116  W.  32d  street, 
New  York.  Reported  will  make  up  a 
list  of  farm  papers,  etc.,  during  July  for 
Billings-Chapain  Co.,  Paints,  Varnishes, 
Cleveland,  Ohio. 

Kean's  Service,  Old  South  Building, 
Boston.  Placing  mail  order  copy  with 
newspapers  in  various  sections  for  Prime 
Mfg.  Co.,  Shoes,  70  Northampton 
street,  Boston,  Mass. 

Martin  V.  Kelley  Company,  Second 
National  Bank  Bldg.,  Toledo.  Reported 
will  make  no  list  of  newspapers  during 
July  for  I.exington  Motor  Company, 
Connersville,  Ind.  Placing  orders  with 
newspapers  for  Fisk  Rubber  Company, 
tires,  Chicopee  Falls,  Mass. 

John  S.  King  Co.mpany,  Inc.,  Hippo¬ 
drome  Building,  Cleveland.  Reported  to 
be  handling  advertising  for  Independent 
Motor  Company,  Youngstown,  Ohio. 


“ADELE” 

A  rugged  story  of  adventure 
on  the  high  seas 


BY  EUGENE  CAMPBELL 


Now  available  for  Sunday 
newspapers. 


International  Feature 
Service,  Inc. 

246  West  S9th  St.,  New  York. 


The  True  News 
FIRST 


Always -Accurately 


International  News  Service 
World  Bldg.  New  York 


Reported  later  will  advertise  in  news¬ 
papers  for  Huron  Steel  Company. 

Lord  &  Thomas,  Mailers  Building, 
Chicago.  Reported  will  make  up  a  list 
of  newspapers  during  July  for  Mitchell 
Motors  Company,  Racine,  Wis. 

McJunkin  Adv-ertising  Company,  5 
S.  Wabash  avenue,  Chicago.  Reported 
will  make  up  a  list  during  July,  using 
newspapers  for  Kling  Bros.  &  Co., 
clothing,  411  South  Wells  street,  Chi¬ 
cago. 

Robert  M.  McMullen  Company,  334 
Fifth  avenue,  Baltimore.  Placing  or¬ 
ders  with  some  New  England  news¬ 
papers  for  Varsity  Lhiderwear  company, 
2413  Eastern  avenue,  Baltimore,  Md. 

Moser  &  Cotins,  Paul  building,  Utica, 
N.  Y.  Placing  orders  with  some  New 
York  State  newspapers  for  Ga-Wan-Ka, 
Inc.,  Land  Civic  building,  Herkimer 
Co.,  N.  Y. 

Peck  .Advertising  .Agency,  347  Fifth 
avenue.  New  York.  Placing  orders  with 
newspapers  that  have  rotogravure  sec¬ 
tions  for  Adolph  Klar,  “Hold-tight  Hair 
Wavers,”  New  York. 


MCIPMCU 

K  NEWSSERVKE 

Serves  more  than  a  score  of  big 

newipapers  with  timely  and  interesting 

Evropejxn 

Politics  -  Features  -  Fashions 

BY 

K.  Walter,  Margaret  Walter,  CSeo.T.  Bye 
and  other  noted  writers.  Accurate, 
individual,  unbiased  foreign  news 
service  at  low  rates. 

L0t  as  SSTPS  as  your  Eurofitau  Corretpondtnl. 
Writ*  orwir* 

RECIPIIOCAL  NEWS  SERVICE 
LONBIN  I.W.I  NEW  VMN  HANtU  CtTl.teN. 

IN  IMBB  AMM't  Bite  in  W.  S?IIA  SI.  m  tmrhit  BWI. 


FOR  QUICK  RELEASE 

The  Marriage  of  Anne 

A  new  serial  by  one  of  the  most  pop¬ 
ular  and  highly  paid  women  writers 
of  newspaper  fiction 

MAY  CHRISTIE 

author  of  “Helene’s  Married  Life,” 
“Love’s  Gamble,”  “The  .Adventures 
of  Ellen  Adair  in  .America,”  ’’.At 
Cupid’s  Call,”  etc. 

Territories  are  closing  rapidly.  Wire 
for  samples  and  price. 

The  McClure  Newspaper 
Syndicate 

373  Fourth  Avenue  New  York 


PRESTIGE 

The  standing  of  your  newspaper  in  yonr 
city  is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  is  lit¬ 
tle  difference  in  the  news — sometimes  only 
slight  differences  in  editorial  opinions. 
The  service  to  your  readers  is  largely  a 
matter  of  entertainment  and  information, 
aside  from  the  news. 

On  this  principle,  the  service  of  The 
Associated  Newspapers  has  been  builf. 
The  association  helps  every  member  to  a 
better  standing  in  its  community. 

Write  or  wire  for  ratec. 

The  Aaaociated  Newspapera 
17i  Broadway  New  York 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58fh  ST.,  NEW  YORK 


A  splendid 
once-a-w  e  e  k 
feature  for 
Saturday  or 
Sunday. 
S  p  r  i  g  h  tly, 
8  a  n  c  y ,  au- 
th  o  r  i  t  ative 
by  a  widely 
known  satir- 
Regina  Dark  ist  and  artist. 

Little  Feature  Syndicate 

1400  Broadway,  New  York 
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DAVID  FERGUSON  DEAD, 
NOTED  REPORTER 

While  on  The  New  York  World,  Started 
Hufhe*  Insurance  Inquiry — Sared 
New  York  Millions  as 
City  Official 


David  Ferguson,  known  the  country 
over  as  one  of  the  best  newspaper  re¬ 
porters  of  his  generation,  and  for  many 
years  on  the  staff 
of  the  New  York 
World,  died  June 
15,  at  his  home  in 
Milledgeville,  Ga. 

H  i  s  death  oc¬ 
curred  on  his  53d 
birthday,  after  an 
illness  extending 
over  a  period  of 
four  years.  He 
was  a  native  of 
Norfolk,  Va.,  but 
came  to  New 
York  at  the  age 
of  nineteen  to 
enter  newspaper  David  Fesouson 
work.  He 

worked  for  the  old  Morning  Journal 
six  years,  and  became  its  city  editor. 
He  then  joined  the  staff  of  the  World, 
where  he  remained  until  his  health  gave 
way. 

Ferguson  was  an  admirable  financial 
reporter.  He  knew  Wall  Street  and 
there  he  learned  of  many  transactions; 
to  conceal  them  the  perpetrators  would 
have  given  half  their  fortunes. 

“What  will  it  cost  to  buy  this  story?” 
a  very  wealthy  man  in  ‘the  Street 
asked  Ferguson  one  day. 

“Two  cents.  Buy  the  World  to-mor¬ 
row,”  was  the  retort. 

HU  Insurance  Work 

Ferguson’s  righteous  zeal  in  behalf  of 
the  deluded  incited  him  to  work  for  the 
introduction  and  passage  of  the  reso¬ 
lution  which  led  to  the  State  investiga- 
ton  of  the  insurance  scandal.  Charles 
Evans  Hughes  conducted  that  investiga¬ 
tion,  and  it  is  not  too  much  to  say  that 
Ferguson  did  much  to  start  Mr.  Hughes 
on  his  eminent  career.  For  Ferguson 
gave  freely  to  Hughes  all  the  informa¬ 
tion  he  could  not  print.  Ferguson  knew 
this  information  was  true,  but  he  had 
not  a  Public  Prosecutor’s  means  of  com¬ 
pelling  proof,  and,  of  course,  he  pub¬ 
lished  only  that  which  he  could  substan¬ 
tiate.  Hughes  had  the  machinery  of  the 
State  at  his  back — any  life  insurance 
man  will  tell  what  happened. 

One  of  the  most  spectacular  pieces  of 
reporting  that  Ferguson  did  was  the 
discovery  and  verification  of  the  famous 
letter  that  E.  H.  Harriman  wrote  to 
Sidney  Webster  regarding  campaign 
funds  for  Col.  Theodore  Roosevelt. 

“Where  do  I  stand?”  asked  Mr.  Har¬ 
riman,  in  the  letter  in  relation  to  the 
combined  interests  of  certain  other  men. 

That  expression,  unearthed  by  David 
Ferguson,  will  long  survive  him. 

But  David  Ferguson  had  more  sen¬ 
sational  if  less  valuable  journalistic  ex¬ 


periences.  He  was  the  first  reporter  to 
descend  in  a  submarine  boat.  In  Sep¬ 
tember,  1898,  in  a  Holland  boat,  he 
crossed  the  Upper  New  York  Bay,  23 
feet  under  water,  at  the  rate  of  six 
knots. 

“There  was  nothing  to  make  the 
heart  jump  up  in  the  throat  or  cold  chills 
run  down  the  back,”  wrote  Ferguson, 
who  feared  nothing  on  earth  or  below  it. 

He  was  in  charge  of  The  World  men 
who  reported  the  Gen.  Slocum  steam¬ 
boat  catastrophe,  which  happened  on  his 
birthday,  sixteen  years  ago. 

As  a  war  correspondent  of  The  World 
Ferguson  got  the  celebrated  interview 
with  Admiral  Schley  on  board  the  flag¬ 
ship  Brooklyn.  It  was  then  the  .Admiral 
sounded  the  slogan,  “Remember  the 
Maine,!’  which  sounded  from  coast  to 
coast  and  was  on  everybody’s  lips  all 
through  the  war  with  Spain. 

Mayor  Gaynor  grew  to  know  David 
Ferguson  at  City  Hall.  So  in  June, 
1910,  Mayor  Gaynor,  as  head  of  the 
Board  of  City  Record,  appointed  Fer¬ 
guson  Supervisor  of  that  extremely  dry 
and  highly  important  publication.  He 
was  in  charge  of  the  city’s  printing;  his 
sabry  was  $5,000  a  year.  Incorruptible, 
he  saved  the  city  millions  of  dollars  dur¬ 
ing  the  seven  years  he  held  the  office. 
There  was  nothing  mysterious  or  magi¬ 
cal  about  it.  It  was  done  simply  by 
hard  work,  which  Ferguson  loved,  and 
business  common  sense.  The  system 
had  been  prodigal,  careless.  Ferguson 
fostered  competitive  bidding;  he  propor¬ 
tioned  the  cost  of  stationery  to  the  im¬ 
portance  and  permanence  of  the  records 
to  be  made ;  he  cut  off  all  permissive  ad¬ 
vertising — often  in  papers  of  no  circula¬ 
tion — in  a  word,  he  eliminated  waste. 

He  struck  a  new  note  in  city  govern¬ 
ment  by  declaring  he  had  more  money 
than  he  needed,  and  offered,  voluntarily, 
that  the  excess  be  transferred  to  another 
department  to  promote  the  city’s  safety. 
Old-time  politicians  gasped.  The  City 
Record  had  an  unexpended  balance  of 
$315,000  which  had  not  been  turned  back 
to  the  general  fund.  David  Ferguson 
suggested  to  Mayor  Gaynor  that  $300,000 
“for  which  this  office  has  no  use  what¬ 
ever”  be  transferred  to  the  Fire  Depart¬ 
ment  to  establish  the  new  Bureau  of  Fire 
Prevention. 

Health  Failed 

Failing  health  compelled  David  Fergu¬ 
son’s  resignation  as  Supervisor  of  the 
City  Record  in  July,  1917,  Mayor  Mitchel 
who  wisely  had  retained  him  in  office, 
parted  with  him  with  deep  regret. 

“His  going  means  the  loss  of  a  very 
valuable  city  officer,”  said  the  Mayor. 

Ferguson  went  to  his  home  in  Mill¬ 
edgeville,  the  old  Williams  estate.  Mrs. 
Ferguson  was  born  in  Milledgeville.  She 
was  a  new'spaper  reporter  when  lie  mar¬ 
ried  her  here.  As  a  girl  she  longed  to 
own  such  a  typical  Southern  “big  house” 
as  had  stood  for  many  years  on  the 
W  illiams  place.  So,  when  he  could,  Fer¬ 
guson  bought  the  house  and  land. 

David  Ferguson  was  devoted  to  his 
wife  and  their  three  children.  He  had 
hundreds  of  friends  here,  some  in  lofty, 
some  in  very  lowly  place.  They  all  knew 


that  nothing  could  swerve  him  from  the 
truth,  nothing  could  tempt  him  to  betray 
a  confidence.  He  went  through  life 
happy,  committing  no  excesses.  He 
was  an  amiable  and  helpful  companion. 
He  reflected  honor  on  his  profession. 


Obituary 

John  J.  Kenney  died  recently  in 
Newburyport,  Mass,  following  a  long 
illness.  He  had  worked  on  the  editorial 
staffs  of  the  Boston  Post,  American, 
Tribune  and  Traveler.  For  a  time  he 
was  sporting  editor  of  the  Havana 
(Cuba)  Daily  Post,  and  also  worked  in 
Salt  Lake  City  as  a  reporter  and  editor. 
He  left  newspaper  work  in  1915,  and 
had  been  publicity  man  for  former  Gov¬ 
ernor  McCall  and  Governor  Coolidge. 

Jose  Ansei.mo  Correa,  editor  of  El 
Cronista  del  Valle,  Mexican  newspaper 
of  Brownsville,  Tex.,  died  there  recently. 

M.  F.  Kain,  aged  61,  for  some  years 
managing  editor  of  the  St.  Paul  (Minn.) 
Globe,  died  recently  at  his  home  in  that 
city. 

Charles  Schwarzer,  aged  38,  for 
fourteen  years  in  the  advertisement  de¬ 
partment  of  the  Lou'sville  Herald,  died 
at  the  Deaconess  Hospital,  June  14. 

William  Elliott,  B.A.,  for  fourteen 
years  editor  of  the  Mitchell  (Ont.)  Re¬ 
corder,  is  dead.  He  was  a  graduate  of 
the  University  of  Toronto,  Und,  before 
taking  up  newspaper  work,  was  for 
many  years  principal  of  the  Mitchell 
High  School. 

Mrs.  S.  C.  Nash,  mother  of  Fred¬ 
erick  J.  Na.sh,  editor  of  the  Charlotte¬ 
town  ( P.  E.  I.)  Patriot,  died  last  week, 
aged  80  years. 

Joseph  L.  Shannahan,  for  several 
years  on  the  staff  of  the  "Troy  (N.  Y.) 
Record,  died  several  weeks  ago  at  Ni¬ 
agara  University,  where  he  was  pur¬ 
suing  his  .studies  for  the  Catholic  priest¬ 
hood. 

Rfpus  Fleming,  American  consul  at 
Edbiburgh,  .Scotland,  for  23  years,  died 
several  weeks  ago  in  Detroit,  Mich.  Mr. 
I'leming  was  a  graduate  of  the  Uni¬ 
versity  of  Michigan  and  later  went  into 
newspaper  work.  He  was  managing 
editor  of  the  Cincinnati  Times-Star  un¬ 
til  his  consular  appointment  by  the  late 
President  McKinley. 

Rev.  \\’.  W.  Pp.vge  died  May  13  in  New 
York,  aged  80  years.  He  was  at  one 
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time  the  religious  editor  of  the  New 
York  Herald. 

William  A.  Taylor,  a  veteran  news¬ 
paper  man  of  New  York  and  Chicago, 
died  June  12  of  heart  disease^  in  Chi¬ 
cago.  Mr.  Taylor  began  his  newspaper 
career  as  a  newsboy  in  1868.  He  was 
for  many  years  connected  with  Chicago 
newspapers,  and  later  was  managing 
editor  of  the  .-Xssociated  Sunday  Maga¬ 
zines.  He  retired  in  1914. 


New  Scale  in  Springfield 

Springfield,  Ill. — Springfield  news¬ 
papers  and  job  shops  have  signed  a  new 
wage  agreement  with  printers  for  the 
coming  year  by  which  day  workers  get 
$40  for  a  48-hour  week  and  night  work¬ 
ers  $43.  The  contract  contains  a  pro¬ 
viso  that  if  on  December  1  living  costs 
have  increased  10  per  cent  the  scale 
will  be  raised  accordingly.  The  former 
scale  was  $35,  the  printers  asking  for 
$60  and  compromising  on  $40. 


Ottumwa  Review  Will  Change  Name 

Ottumwa,  la. — The  Daily  Review 
will  shortly  change  its  name  to  the  Ot¬ 
tumwa  Daily  News.  No  change  of 
ownership  is  involved,  it  is  said,  but  the 
company  will  reincorporate  with  $100,000 
capital.  Notice  of  the  change  of  name 
is  made  by  A.  Jay  Stump,  president  and 
business  manager,  and  A.  C.  Feddersen, 
secretary-treasurer. 


Old  Star-Telegram  Home  Sold 

Fort  Worth,  Tex. — The  Star-Tele¬ 
gram  building  at  Eighth  and  Throck¬ 
morton  streets  has  been  sold  to  the 
Mutual  Home  Association  for  $100,000. 
Possession  will  be  given  as  soon  as  the 
Star-Telegram’s  new  building  at  Elev¬ 
enth  and  Taylor  streets  is  completed. 


One  man  in  Montecito  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


Tha  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  Sc  CO. 
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Few  advertising  mediums  where  read¬ 
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Walls'^  G.  Brooke. 
Brunswick  Building,  New  York 
The  Ford- Parsons  Co.. 
Marquette  Bai.ding,  Chicago,  Ill. 
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business  editors  ban  guff 


advertising  and  News  Divorced  in  New 
York  Standard  of  Practices 

“ruffs,  free  publicity  and  paid 
write  ups”  come  under  the  ban  of  the 
executive  committee  of  the  New  York 
Business  Publishers’  Association 
editorial  conference,  according  to  a 
report  it  submitted  to  the  conference 
oil  June  18  on  standards  of  editorial 
practice  of.  business  papers.  The 
recommendations  of  the  committee 
are; 

1.  — To  consider  first  the  interest  of 
the  .subscriber. 

2.  — To  subscribe  to  and  work  for 
truth  and  honesty  in  all  departments. 

.1. — To  publish  in  an  impartial  way, 
free  from  personal  opinion,  the  news 
of  the  industry  in  which  the  paper 
circulates. 

4.  — To  refuse  to  publish  “puffs,” 
free  reailing  notices  or  paid  “write¬ 
ups,”  and  to  keep  reading  columns 
free  from  advertising  considerations. 

5.  — To  be  a  leader  of  thought  in 
editorial  columns  and  to  make  criti¬ 
cisms  constructive,  with  the  object  of 
bringing  the  industry  to  higher  levels 
of  thought  and  practice  and  to  a 
greater  measure  of  public  service. 

6.  — To  support  in  its  columns  such 
worthy  measures  of  public  interest  as 
their  importance  justifies  and  the 
sjiace  available  permits. 

7.  — To  give  proper  credit  for  ar¬ 
ticles  taken  from  other  publications 
and  to  avoid  unfair  practices  in  com¬ 
petition  with  them. 


Enough  Paper  in  Little  Rock 

The  Little  Rock,  Arkansas,  Democrat 
has  enough  paper  for  its  present  needs 
and  is  not  refusiitg  any  advertising,  its 
publisher,  Llmer  E.  Clarke,  informs 
Kditor  &  Publisher,  commenting  upon 
an  item  in  a  recent  issue  to  the  effect  that 
the  Democrat  was  unable  to  get  paper 
and  had  reduced  its  display  advertising 
space.  The  stringency  to  which  the 
news  item  referred  was  relieved  after 
two  days  by  the  arrival  of  newsprint 
shipments. 


CONVENTION  NOTES 

(Continued  from  page  11) 

words  during  the  convention,  and  have 
not  had  one  single  complaint  on  delay,” 
said  John  J.  Whalen,  traffic  manager  of 
the  Postal,  who  was  sent  here  from 
New  York  especially  for  the  convention 
service. 

The  Western  Union  situation  was  a 
little  different,  due  to  its  having  a 
branch  office  directly  back  of  the  con¬ 
vention  hall  at  1514  S.  Michigan  ave. 
They  had  fifty  messengers  rtishing  copy 
to  their  branch  office,  and  from  there 
sent  to  their  main  office,  where  they  had 
a  siiecial  room  all  fixed  up  with  opera¬ 
tors  to  handle  nothing  but  press  copy. 

“We  collected  one  hundred  of  the 
mo.st  experienced  operators  from  our 
service  all  over  the  country  and  brought 


them  to  Chicago  and  installed  them  in 
a  special  room  in  our  new  building,  out 
of  which  we  had  seventy  direct  wires  to 
handle  nothing  but  press  copy,”  said 
Herbert  Brown,  IDistrict  Superintendent 
of  the  Western  Union. 

“Another  feature,”  he  said,  “was  the 
system  that  we  had  at  the  hotels  for 
handling  copy.  All  copy  filed  at  the 
hotels  was  sent  by  tube  to  our  main 
office  and  placed  on  the  main  wires  at 
once ;  no  delay  anywhere.” 

It  was  estimated  by  Mr.  Brown  that 
his  company  had  handled  about  4,500,- 
000  words  during  the  convention. 

V  41  V 

The  only  thing  that  broke  the  monot¬ 
ony  of  the  press  gallery  all  week 
occurred  on  Saturday  morning,  the  last 
day  of  the  convention.  Senator  Lodge 
had  called  up  Gov.  Willis  to  the  plat¬ 
form,  and  an  A.  P.  man  jumped  up  with 
him  and  started  to  speak  to  Lodge,  when 
a  United  Press  reporter  followed  the 
A.  P.  man  up  on  the  platform,  but  let 
.\rthur  Brisbane  tell  you  about  it  as  he 
described  it  in  his  article  the  next  day. 

“Here  comes  Willis  of  Ohio,  Hard¬ 
ing’s  big  fighting  man,  consulting  in  a 
tight  knot  of  heads.  The  convention  is 
getting  warm,  very  warm,  for  a  young 
reporter  of  the  United  Press  is  thrown 
off  the  Captain’s  deck  by  one  of  the  sec¬ 
retaries,  Mr.  Ixidge  shouting  ‘Get  off,’ 
but  not  helping  to  throw  him  off. 

“The  rich,  red  rope  of  the  Captain’s 
bridge  is  broken.  We  regret  to  an¬ 
nounce  that  he  ‘took  a  swing,’  appar¬ 
ently  at  the  chairman.” 

“P.  S. — Young  Hugh  Baillie  is  back, 
just  where  he  was,  getting  news.  He  is 
a  good  reporter.” 

“P.  S. — Later  investigation  shows  that 
young  Hugh  Baillie  is  Washington  man¬ 
ager  of  the  United  Press,  and  has  a 
perfect  right  to  be  a  good  reporter.  He 
is  the  son  of  David  Baillie,  whom  every 
old  newspa|)er  man  will  remember, 
walking  the  streets  .solemnly,  always 
with  a  big  bundle  of  newspapers  under 
his  arm.  For  a  while  he  was  Andrew 
Carnegie’s  secretary  and  helped  him 
with  his  writing.  He  always  got  what 
he  went  after;  his  son  will  do  tlie  same.” 
«  ♦  ♦ 

“Red”  Smith  of  the  Chicago  Tribune 
secured  a  scoop  on  the  selection  of  a 
platform  by  the  Republican  National 
Committee. 

*  *  ♦ 

Five  hundred  small  dailies  and  week¬ 
lies  throughout  the  country  were  kept  in 
touch  with  the  latest  convention  news 
by  bulletins  issued  by  Wright  A.  Pat¬ 
terson,  editor-in-chief,  and  Ed  Pick- 
hard  of  the  Western  Newspaper  Union. 
Mr.  Patterson  estimated  he  had  filed 
over  a  million  words. 

♦  *  * 

An  informal  reunion  was  held  in  the 
press  rooms  of  the  Republican  National 
Convention  of  about  twenty  publishers 
or  their  representatives  who  toured  the 
battlefields  together  as  guests  of  the 
•Mlied  Governments.  Among  those  pres¬ 
ent  were: 

E.  Lansing  Ray,  publisher  St.  Louis 
Globe- Demixrrat. 


H.  V.  Jones,  Minneapolis  Tribune. 

Edgar  B.  Piper,  Portland  Oregonian. 

Colonel  Charles  Rook,  Pittsburgh  Dis¬ 
patch. 

Frank  Kent,  Baltimore  Sun. 

S.  Duncan  Clark,  Chicago  Evening 
Post. 

Richard  F.  Oulahan,  New  York  Times. 

Wright  Patterson,  editor-in-chief. 
Western  Newspaper  Union. 

“This  same  crowd  will  all  go  to 
Frisco  and  we  expect  to  meet  there,” 
^said  Mr.  Patterson. 

Senator  Harding’s  home  town  and 
his  newspaper,  the  Marion  Star,  were 
advised  by  a  Western  Newspaper  Union 
bulletin  of  his  nomination. 

*  ♦  ♦ 

Most  of  the  newspaper  men  covering 
the  Republican  National  Convention  left 
here  twenty-four  hours  after  the  con¬ 
vention  closed  on  a  special  train  for 
the  Democratic  convention  in  San  Fran¬ 
cisco. 

This  train  will  stop  at  Colorado 
Springs  for  one  day  and  Salt  I^ke  City 
for  two  days,  where  they  will  be  the 
guests  of  the  business  men.  They  are 
due  in  Frisco  June  22. 

*  *  ♦ 

Wire  service  at  the  Democratic  con¬ 
vention  will  be  handled  as  follows,  ac¬ 
cording  to  John  J.  Whalen,  traffic  man¬ 
ager  of  the  Postal,  and  Herliert  Brown, 
Western  Union  district  superintendent, 
who  will  be  in  charge : 

“We  have  fifteen  wires  out  of  Frisco 
on  which  the  press  will  have  to  take  its 
turn  in  filing:  of  course,  these  wires  will 
have  to  take  care  of  commercial  busi¬ 
ness,  too,”  said  Mr.  Whalen. 

“We  have  about  seventy  wires  out  of 
Frisco  and  intend  taking  the  same  force 
of  men  out  there  that  we  had  here.  We 
do  not  anticipate  any  delay,  as  we  shoot 
direct  to  Chicago  and  relay  out  of 
there,”  said  Mr.  Brown. 

Mr.  Brown  refused  to  state  how  many 
wires  his  company  has  leased  for  the 
period  of  the  convention. 

Mr.  Whalen  said  that  the  Postal  re¬ 
fused  to  lease  out  any  wires  during  the 
convention,  as  that  would  be  unfair  to 
the  small  publisher,  unable  to  stand  the 
price. 

*  ♦  ♦ 

Chicago — A  special  train  on  the 
Southern  Pacific  lines  left  Chicago  early 
Monday,  conveying  the  corps  of  special 
writers,  cartoonists  and  experts  who 
covered  the  Republican  national  conven- 


The  Boss  say's: 

More  and  more  national  adver* 
tisers  are  learninir  that  Marion 
County,  W.  Va.,  is  an  imiiortant 
market,  and  they  run  their  copy  in 
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Publiehed  at  Fairmont,  W.  Va. 

I'cip'il.afion  2.S. 000  -Member 
A.  B,  C. 

RepresenteH  by  MacQuoid  .Agency 
103  Park  Avenue,  New  York 


tion  to  the  scene  of  the  Democratic  con¬ 
vention  at  San  Francisco.  The  train 
was  scheduled  to  stop  at  Colorado 
Springs  and  Salt  Lake  Gty  for  brief 
entertainments  in  order  to  let  the  cor¬ 
respondents  get  rested  up  before  start¬ 
ing  the  new  grind. 

There  still  seems  to  be  little  improve¬ 
ment  in  the  wire  situation  as  it  affects 
the  I>emocratic  convention.  There  are 
decidedly  fewer  telegraph  wires  run¬ 
ning  out  of  San  Francisco  than  there 
were  from  the  Chicago  convention.  For 
instance,  the  Associated  Press  and  Unit¬ 
ed  Press  both  will  have  only  a  small 
proportion  of  the  wire  facilities  avail¬ 
able  at  the  Democratic  convention  as 
compared  with  the  Republican  pow-wow. 

Your  correspondent  has  made  a  care¬ 
ful  survey  of  the  situation,  and  although 
the  source  of  information  cannot  be  dis¬ 
closed,  in  order  to  protect  the  confi¬ 
dence  of  the  informant,  it  can  be  posi¬ 
tively  stated  that  the  wire  space  for  spe¬ 
cial  correspondents  will  be  meager.  The 
best  evidence  of  this  is  to  be  found  in 
the  remark  of  Joseph  Garretson,  man¬ 
aging  editor  of  the  Cincinnati  Times- 
Star,  to  the  man  from  whom  your  cor- 
resiiondent  obtained  information  as  to 
the  scarcity  of  wires,  to  wit :  “I  am  not 
counting  very  much  on  sending  corre¬ 
spondents  out  to  the  San  b'rancisco  con¬ 
vention.  What  is  the  use;  they  won’t 
be  able  to  get  much  ‘stuff’  through?” 
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TWO  MINUTES  OF  OPTIMISM— By  Herman  J.  Stieh. 

Virile,  iN'pful,  chockriil  of  cheer  edltorlais,  esUI)- 
llshini;  u  tremenchMK  folIowiiiR  wherever  run. 

A  WoriU  n'luli'r  .says:  “ReudiiiR  Mr.  Btieh's  article 
makes  one  feel  like  an  oiSTatiun  hud  lieen  irerformed 
on  his  interstitial  glandr’ 

14  months  .N.  Y.  Kvg.  World  without  contraet. 
WITHIN  THE  CIRCLE— By  Jean  Newton. 

rommonsen.se  talks  to  women  that  Ro  slraight  to 
In  art  and  liead.  Written  hy  former  Kletion  Editor  of 
llariM'r's  Bazaar  anil  siieeial  rontrllintor  to  New  York 
KveniiiR  World  and  Evening  Sun. 

HOW  IT  STARTED- By  Jean  Newton.  , 

Ediaational  novelty  dealing  interestingly  with  the  ! 
roniancs'  of  common  things--  customs.  coIliMiulalisms, 
worils  that  have  a  story.  “BiRTalo  Bill."  "It’s  A  I 
Cincli."  "Tlie  JUss  at  the  Altar.”  "Prinking  | 
Healths.”  Six  mnlith.s  in  N.  Y.  Evening  World.  ' 

SIXTEEN  DISCRIMINATING  PAPERS  IN  TWO 
WEEKS— NEWARK  NEWS  AND  PHILADELPHIA 
ENQUIRER. 

Write  for  Individual  or  club  prices  to 
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The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
and  Telegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  A.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  Ill. 


THE  SHUN 
PAO 


■  CHINESE  DAILY  NEWS 

■  Shasihal,  China 

_  The  oldest  and  most  in- 

duential  daily  in  China, 
the  largest  circulation, 
reaching  the  best  class 
of  readers. 
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W  EICL  KATTRIfJE  SOHOLZ 
American  Bepresentative 
1  West  34lh  St.,  New  York 
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The  New  Orleans  Item 

Statement  of  Circulation  for  the  period 
ending  April  1,  1920: 

Daily  . M,S3I 

Sunday  . t4,717 

Average  . 7tABQ 

Circulation  counts!  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  distribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 


^^Includes  Every  Family 
in  the  Church” 

So  writes  our  subscription  agent  from 
a  church  in  upper  New  York  State. 
An  exceptional  case,  to  he*  sure,  but 
significant  of  the  manner  in  which  our 
paper  is  read  weekly  by  the  earnest 
supporters  of  our  denomination. 

Ours  is  the  oldest  religious  paper  in 
the  country,  the  only  one  of  our  de¬ 
nomination. 

20  Cents  per  Agate  Line. 

The  Congregationalist 
14  Beacon  St.  Boston 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
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Foreign  AdrertiaiBg  KawrMentati'VM 

Metropolitan  Tower,  Peoples’  Gas  Bide. 
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New  York.  Chicago. 


crease  would  tend  to  reduce  circulation 
of  papers  now  circulating  throughout 
Canada,  and  create  an  unhealthy  condi¬ 
tion  by  closing  the  avenues  between  east 
and  west. 

Want  Gradual  Increases 

Mr.  Buchanan,  publisher  of  the  Leth¬ 
bridge  Herald,  said  the  publishers  of 
Canada  would  have  no  objection  pro¬ 
vided  the  increase  was  made  more  grad¬ 
ually.  He  favored  an  increase  at  present 
of  from  %  to  yi  cent  per  pound,  and  a 
the  House  of  Commons  gradual  increase  later,  provided  it  were 

Martin  Burrell  considered  necessary.  He  pointed  out  For  Sale 
that  subscription  rates  would  have  to  be 
raised  to  meet  the  increase,  but  stated 
that  it  could  not  be  done  immediately; 
the  papers  had  been  taking  subscriptions 
on  the  present  basis  up  to  now,  and  these 
in  many  cases  held  good  for  two  years. 

Reviewing  the  newsprint  situation,  he 
said  many  papers  were  facing  a  very 
serious  condition. 

Mr.  McGibbon  (Muskoka),  also  a 
publisher,  declared  himself  in  favor  of 
the  bill.  He  saw  no  reason  why  the  Gov¬ 
ernment  should  carry  newspapers  or  any¬ 
thing  else  at  less  than  cost ;  the  papers 
in  turn  should  take  the  logical  course, 
and  obtain  the  increased  costs  from  sub¬ 
scriptions  and  advertising  revenue. 

Further  discussion  will  take  place 
when  the  bill  comes  up  for  later  read¬ 
ings,  and  the  general  impression  is  that 
changes  favorable  to  the  publishers  will 
be  made.  The  daily  press  is  making  rep¬ 
resentations  that  the  advance  be  made 
less  drastic,  and  applied  gradually,  while 
the  weeklies  are  urging  the  adoption  of 
a  higher  maximum  circulation  limit  for 
free  distribution  within  the  40-mile  zone. 


SUPPLIES  &  EQUIPMENT 


Rate*  on  Dailies  Raised  from  .0025  to 
.01  Per  Pound — Weeklies  Under 
1,000  Circulation  Have  Free 
40-Mile  Zone. 


For  Newspaper  Making 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
.\nierican  Typefounders’  products,  printer*  snd 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beekman  St,  New 


{Special  to  Knixoa  &  Publish  Ea) 

Ottawa,  Ont. — The  extent  to  which 
the  cost  of  publishing  in  Canada  is  to 
be  increased  by  new  postal  rates  was 
made  public  in 
last  week,  when  Hon. 
moved  an  amendment  to  the  postal  act 
and  obtained  first  reading  of  a  bill  pro¬ 
posing  a  sharp  upward  revision  of  rates. 

The  changes  are  as  follows : 

(a)  Newspapers  and  periodicals  is¬ 
sued  less  frequently  than  once  a  month, 
and  all  specimen  newspapers,  increased 
from  present  rate  of  Ic.  to  2c.  a  pound. 

(b)  Newspapers  and  periodicals  re¬ 
quired  to  be  transmitted  by  mail  within 
a  distance  of  forty  miles  from  place  of 
publication,  the  publication  of  which  is 
of  no  greater  frequency  than  once  a 
week,  which  have  a  circulation  of  not 
more  than  one  thousand  copies  per  issue, 
and  which  are  published  in  any  city, 
town  or  village  of  not  more  than  5,000 
population — free  within  the  area  in  ques¬ 
tion. 

(c)  Newspai)ers  and  periodicals  re¬ 
quired  to  be  transmitted  for  a  distance 
greater  than  40  miles  from  place  of  pub¬ 
lication,  or  the  publication  of  which  is 
of  greater  frequency  than  once  a  week, 
increased  from  %  cent  a  pound  to  1  cent 
on  January  1,  1921,  and  continuing  until 
January  1,  1922,  when  a  further  increase 
of  Yi  cent  will  l)ecome  effective. 

Explaining  the  various  sections  of  the 
bill,  Mr.  Burrell  said  the  purpo.se  of  the 
increase  proposed  on  publications  issued 
less  frequently  than  once  a  month  and 
specimen  newspapers  was  to  obtain  a 
better  revenue  out  of  the  large  number 
of  specimen  newspapers  sent  out. 

He  stated  that  the  purpose  of  the 
change  with  resjtect  4o  weeklies  was  to 
overcome  the  previous  arrangement 
whereby  the  papers  themselves  selected 
the  forty-mile  radius  of  free  distribution, 
and  to  limit  them  to  a  radius  of  equal 
size  within  forty  miles  of  publication 
point.  He  said  there  had  been  abuse  of 
the  privilege  now  existing. 

The  puriKtse  of  the  provision  was  to 
encourage  the  smaller  newspapers,  but 
not  to  encourage  the  weeklies  published 
in  the  cities. 

Weight  54%;  Revenue  1% 

Referring  to  the  application  of  the 
proposed  changes  to  the  daily  press,  the 
Minister  stated  that  approximately  87,- 
000,000  pounds  of  newspapers  were  car¬ 
ried  by  the  mails  in  Canada;  they  con¬ 
stituted  about  54  per  cent  of  the  total 
mail,  and  paid  about  one  per  cent  of  the  Audit  Bureau  of  Circulations  reports 
cost  of  the  mails,  providing  a  revenue  of  have  been  issued  for  the  following  daily 
$290,000.  He  estimated  that  the  annual  newspapers:  Adrian  (Mich.)  Daily  Tele¬ 
loss  to  the  country  on  carrying  news-  gram.  Battle  Creek  (Mich.)  Enquirer 
papers  and  periodicals  at  the  quarter-  and  Evening  News,  Casper  (Wyo.) 
cent  rate  was  $5,0(X),000  annually;  the  Daily  Tribune,  Cheyenne  (Wyo.)  Wyo- 
actual  loss  in  cost  of  equipment  and  ming  State  Tribune,  Chico  (Cal.)  Enter- 
necessary  materials  was  $2,(X)0,000.  prise,  Danville  (Ill.)  Commercial-News; 

Mr.  Burrell  declared  himself  in  sym-  Fremoitt  (Neb.)  Evening  Tribune, 
pathy  with  the  press,  but  declared  an  Hillsdale  (Mich.)  Daily  News,  Hous- 
increase  was  imperative.  He  said  that  ton  (Tex.)  Chronicle,  Houston  Post, 
even  the  one-cent  rate  would  be  inade-  Ithaca  (N.  Y.)  Journal,  Janesville 

quate  as  compared  with  the  cost  of  (Wis.)  .Daily  Gazette,  La  Crosse  (Wis.) 
carrying.  Tribune  and  Leader-Press,  La  Salle 

Several  members  advocated  the  in-  (Ill.)  Daily  Tribune,  Lexington  (Ky.) 
creasing  of  the  rate  more  gradually,  so  Leader,  Los  Angeles  Examiner,  Los  An- 
that  the  newspapers  and  magazines  geles  Herald,  Los  Angeles  Times,  Los 
would  have  an  opportunity  to  adjust  Angeles  Express,  Memphis  (Tenn.) 
themselves  to  the  change  without  any  Commercial  Appeal,  Memphis  News- 
sudden  disruption.  Others  urged  the  Scimitar,  Monroe  (Wis.)  Evening 
substitution  of  2,000  for  the  1,000  maxi-  Times,  Richmond  (Ind.)  Item,  Rich- 
mum  fixed  for  weeklies.  mond  (Ind.)  Palladium,  San  Jose 

Hon.  Rodolphe  Lemieux,  a  former  (Cal.)  Mercury  Herald. 


Newsprint 


Spot  Deliveries 
Low  Prices 
Wire  or  Write 


For  Sale 

Xfodel  .S  linotype,  serial  25,000,  less  than  year 
old  and  used  very  little,  motor  fa.st,  distribu¬ 
tion,  etc.  llayonne  Times,  Itayonne,  N.  J. 


INVINCIBLE 
PAPER  &  PULP 
CORPORATION 


For  Sale 

Twelve-page  Duplex  Flat  Bed  Press,  over¬ 
hauled  year  ago,  splendid  condition,  now  run¬ 
ning  edition.  Can  deliver  in  one  month. 
Bayonne  Times,  Bayonne,  N.  J. 


135  Bway.,  N.  Y.  City 

Triephone  Rector  MS7 


EQUIPMENT 

FOR  SALE 


THE  CUSHMAN 


7  Col.  Flat  Casting  Box, 
Matrix  Tissue  Holder,  Steam 
Table  (2  aprons).  Potter  Matrix 
Rolling  Machine,  Imposing 
Stones,  Linotype  Matrices,  etc. 
Evening  News,  Perth  Amboy, 
N.  J. 


TEXAS  EPISCOPALS  FAVOR  ADS 


fsra 

Goss  Semi-RoUry  Newspaper  Press 

Speed  .1,0<X)  papers  per  hour  from  roll — 
no  stereotyping— press  but  six  years  old — 
works  as  well  as  new. 

Must  be  aold  at  once  to  avoid  another 
year’a  lease  on  premises. 

An  unusual  chance  to  get  a  FAST  PRESS 
at  less  than  ONE-THIRD  the  cost  new. 
Write  or  wire — 

BAKlER  SALES  COMPANY 

2M  Fifth  Avenue  Near  York  Gty 


OFFSET  UNOTYPE  MOTOR 
H«*  No  Equal 

_  l«r 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  beneAt  af 
our  fourteen  years*  axparfenc*  I* 
manufacturing  Ibiotype  motors. 

Writ*  for  prices.  Addrassi 

CUSHMAN  ELECTRIC  CO. 
CONCORD.  N.  H. 


For  Prompt  Service 


Two  Goss  Quadruple  Presses. 
These  machines  are  in  good 
condition  and  can  be  seen  in 
operation  any  day.  Ready  for 
delivery  late  this  year. 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveuiently  located 

“American  Type  the  Best  in  Any  Cm*” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  PittafauiA  Kansas  OkT 

New  York  ClcwcUnd  Denver 
Philadelphia  Demote  Los  Angeka 

Baltimore  Chiesgo  San  Francisco 

Richmond  Cincinnati  Pomland 
Atlanta  St.  Louis  Spokane 

BuAJo  Minneapolis  Winnipeg 


WALTER  SCOTT  &  CO. 

Plainfield,  N.  J. 


Open  24  hours  out  of  24 
The  Fastest  Engnwers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St,  Triboua  Bldf. 
N«w  York  Cilv 


USE 

EDITOR  A  PUBLISHER 
FOR  RESULTS 
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USE  EDITOR  &  PUBLISHER’S  COLUMNS 

It  is  here  that  you  will  find  the  man  you  are  looking  for  who  directs  the  activities  of  your  business  office,  adver- 
(igiof  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  the  real,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  smd  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
icanned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorial  and  business  forces  up  to  100  per  cent  in 
•ficiency.  A  classified  ad  in  EDITOR  &  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 


SITUATIONS  WANTED 

Mrertisements  under  this  classificatian,  ten 
cats  per  line,  estch  insertion.  Count  six 
vords  to  the  line.  Cash  with  order.  For 
unemployed,  not  to  exceed  M  words, 
two  insertioiu  FR£E. 


Advertising  Assistant 

Thorough  agency  experience,  technical  knowl¬ 
edge  printing,  familiar,  preparing  and  han¬ 
dling  copy,  25  ex-service,  highly  recom¬ 
mended,  desires  connection  agency,  printing 
citablishnient  or  assisting  advertising  man- 
jger.  Address  Box  B-840,  care  of  Editor  & 
Pnblisher. 


Advertising  Man  Who  Knows 

hit  business  desires  full  or  part  time  con¬ 
nection.  B^ecutive  experience  covers  ser 
rice  and  promotion,  merchandising,  plan  and 
copy,  layout,  typography.  Will  locate  any¬ 
where.  Publication  or  agency  managing 
position  preferred.  Address  Box  B-839,  care 
o(  Editor  &  Publisher. 


Classified  Advertising  Manager 

Classified  Advertising  Manager  who  has  ex¬ 
ceptional  record  and  will  apply  proven  method 
of  developing  newspaper  classified  advertising, 
is  open  for  position.  Five  years’  newspaper 
experience  (editorial,  soliciting,  assistant  ex¬ 
ecutive)  with  two  of  America’s  foremost  daily 
publications.  At  present  cla.ssified  manager  of 
daily  in  middle  states  town  of  100,000  popu¬ 
lation  has  shown  75%  increase  in  ^ace,  W% 
in  advertising  increasing  rate  66%  through 
period  of  gain,  again.st  keen  competition,  sup¬ 
planting  volume  carrying  medium  in  decisive 
axnner.  Age  28  years.  Married.  Salary  $50 
weekly  and  percentage  of  increase  shown.  De- 
lires  broader  field  and  greater  opportunity. 
Address  Box  B-855,  care  of  Editor  &  Publisher 


Mr.  Publisher — 

I  want  a  real  opening  on  a  desk  (preferably 
Idegraph)  where  I  can  work  hard  and  in  re¬ 
turn  receive  a  good  salary  to  support  my 
family.  I  am  a  Pulitzer  School  graduate  and 
can  refer  you  to  big  men  with  whom  I  have 
worked  on  two  New  York  and  several  out-of- 
town  newspapers.  I  have  had  experience  all 
though  the  editorial  end,  and  know  type  and 
aukr-up.  I  am  anxious  to  answer  all  ques¬ 
tions.  Will  go  anywhere.  Fredric  G.  Pitts, 
Willow,  N.  Y. 


Managing  Editor 

Managing  Editor,  32  years  old,  now  employed 
on  Pennsylvania  daily  afternoon  paper  in  city 
of  25,000  population,  seeks  change  of  position 
in  East.  Handled  full  A.  P.  report  five  years. 
City  editor  for  four  years.  Understands  ad¬ 
vertising  and  is  capable  of  becoming  business 
manager.  Position  must  be  permanent.  Can 
furnish  references.  Box  B-858,  care  of  Editor 
t  Publisher. 


Mr.  Publisher: 

Do  you  want  a  man  in  charge  of  your  news 
department  who  can  get  out  bright  snappy 
paper  and  at  the  same  time  economize  to  the 
limit  on  white  paper?  A  man  who  has  had 
fifteen  years’  experience  in  every  branch  of 
newspaper  work,  on  metropolitan  papers,  and 
always  made  good.  A  man  who  is  a  tireless 
worker,  loyal  to  the  interests  of  his  paper,  and 
who  insists  on  and  gets  the  same  qualities  in 
the  men  under  him?  If  that  kind  of  a  man, 
who  is  willing  to  prove  his  value,  is  worth 
:3,(X)0  per  year  to  you,  and  you  can  offer  op¬ 
portunities  for  advancement,  write  or  wire. 
Address  Box  B-831,  care  of  ILditor  &  Pub¬ 
lisher. 


Managing  Editor 

Experienced  executive;  expert  organizer;  news 
developer;  32;  married,  open  for  engagement. 
.Address  Box  B-861,  care  of  Editor  &  Pub¬ 
lisher. 


Wanted  a  Position 

Young  man,  35  years  old.  with  sixteen 
years’  experience  in  advertising  and  editorial 
departments  of  newspapers  desires  to  make 
a  change.  As  a  writer,  not  flashy,  but  handles 
news  to  please  the  masses.  As  advertising 
n}an,  a  good  salesman  and  copy  writer.  Mar¬ 
ried  and  family  of  four.  Located  at  pfesent 
as  advertising  manager  on  publication  with 
11,000  circulation.  Address  “Legitimate,”  Box 
B-828,  care  of  Editor  &  Publisher. 


Circulation  Manager 

An  experienced  circulation  man,  29  years  old, 
desires  position  as  circulation  manager  on 
afternoon  ipaper  west  of  the  Mississippi.  He 
•»  a  conscientious  worker.  Is  a  rate  getter 
and  a  circulation  getter.  The  best  of  refer¬ 
ences  furnished.  Address  Box  B-851,  care  of 
Editor  &  Publisher. 


SITUATIONS  WANTED 


Business  Manager 
Advertising  Manager 

Now  excellently  employed,  but  would  consider 
opening  on  live,  small  city  newst>aper  with  pos¬ 
sibilities.  Desires  place  where  he  can  increase 
circulation  and  advertising  revenue.  Unusual 
profit  maker.  Knows  newspaper  and  advertis¬ 
ing  management  thoroughly.  Superior  refer¬ 
ences  furiii.shed.  Can  start  at  once.  Address 
Box  B-853,  care  of  Editor  &  Publisher. 


Newspaperman 

Young  man,  25  years  of  age.  married,  writh 
ten  good  years’  of  newspaper  and  advertising 
agency  experience  to  his  credit,  desires  to 
locate  with  special  representative,  news|>aper 
or  agency  as  solicitor  or  space-buyer.  Has 
been  on  both  side.s  of  the  fence,  and  has  a 
thoroujth  knowledge  of  newspapers,  their  rates 
and  circulation,  etc.  Has  a  good  education, 
personality  and  plenty  of  Pep.  Will  go  any¬ 
where  for  a  real  opportunity.  Box  B-867, 
care  of  Editor  &  Publisher. 


N  e  wspaperman 

Newspaper  man,  32  years  old,  married;  eight 
years'  experience,  rerportorial  and  copydesk 
duties  and  editorial  writing;  formerly  con¬ 
nected  with  country’s  leading  press  associa¬ 
tion,  desires  position  as  editorial  writer  on 
afternoon  paper  in  East.  Student  political 
history,  law,  military  and  engineering:  ref¬ 
erences.  Address  Box  B-863,  care  of  Editor 
&  Publisher. 


Newspaper  Man 

Newspaperman  with  splendid  experience  de¬ 
sires  position  as  business  or  advertising  man¬ 
ager,  preferably  in  Middle  Atlantic  or  New 
England  States.  At  present  advertising  man¬ 
ager  of  lusty  daily  in  city  of  fifty  thousand; 
metropolitan  and  small  city  experience;  A 
No.  1  record.  Address  Box  B-836,  care  of 
Editor  &  Publisher. 


Newspaperman 

Thoroughly  experienced  newspaper  man, 
callable  of  taking  charge  of  editorial  depart¬ 
ment,  wants  position  as  managing  editor  in 
city  of  from  60.000  to  150.000.  Now  em¬ 
ployed  permanently  on  Eastern  daily;  year  and 
a  half  in  Washington.  Familiar  with  national 
affairs  and  capable  of  absorbing  local  condi¬ 
tions  readily.  State  salary.  Address  Box 
11-862,  care  of  ICditor  &  Publisher. 


City  Editor 

Live  wire,  15  years*  experience,  all-rounrl 
newspaperman,  anxious  to  connect  with  daily 
in  New  Enisland  city,  within  100  miles  of  Bos¬ 
ton.  Capable  of  managing  property,  editorial 
writer;  at  present  employed,  will  be  interested 
only  in  proposition  that  offers  A1  prospects. 
Address  Editor  Lock,  Box  75,  Cambridge,  39, 
Mass. 


Reporter 

Reporter,  now  employed,  desires  permanent 
charge.  Experienced  in  marine,  political,  city 
hall,  courts,  police  and  other  assignments. 
Book  reviewer.  Box  B-866,  care  of  Editor  & 
Publisher. 


Reporter 

Energetic,  ambitious  young  reporter  wishes 
position  in  small  city  where  there  is  a  good 
chance  for  advancement.  Experienced  in  ^jen- 
eral  news  and  sports.  Available  for  immediate 
eniplovnient  with  the  paper  which  offers  the 
right  kind  of  chance  for  advancement.  Capable 
of  delivering  the  goods.  Address  Ambitious. 
Box  B-8S7,  care  of  Editor  &  Publisher. 


Circulation  Manager 

Young  man  writh  experience  on  morning,  after¬ 
noon  and  weekly  papers  desires  change  to 
paper  which  needs  building  up  and  has  a 
future;  West  and  South  preferred.  Can 
organize  strong  department  with  immediate 
gains  and  maximum  revenue — best  of  refer¬ 
ences  as  to  ability  and  character.  Salary  to 
start  no  dbject,  results  will  take  care_  of 
salary.  Address  Box  B-860,  care  of  Editor 
&  Publisher. 


Circulation  Manager 

Do  you  want  a  live  wire  for  your  Circulation 
Department?  I  am  your  man.  Have  experi¬ 
ence  and  initiative.  Am  looking  for  a  job  as 
circulation  manager  on  daily  of  40,000  circu¬ 
lation;  also  covered  the  country  a.s  madman. 
Would  prefer  connection  in  the  West.  First 
class  reference.  J.  M.  P.,  Box  B-859,  care  of 
Editor  &  Publisher. 


Circulation  Manager 

Circulation  Manager  of  metropolitan  daily 
newspaper  wishes  to  make  a  chan^.  Has  com¬ 
plete  circulation  organization.  Results  guar¬ 
anteed.  Address  Box  B-856,  care  of  Editor  & 
Publisher. 


SITUATIONS  WANTED 


Circulation  Manager 

Desires  to  locate  in  city  of  50,000  or  better. 
Eight  years’  experience  on  large  daily.  30 
years  of  age,  married.  Can  furnish  best  of 
references  and  good  reason  for  making 
change.  Address  Box  B-848,  care  of  Editor 
&  Publisher. 


Position  as  Foreman  Wanted 

Web  Press  foreman  now  employed,  11  years’ 
expel ience,  5  years  as  foreman,  desires  to 
make  a  change  Can  give  satisfaction  and 
references.  Address  Box  B-783,  care  of  Eklitor 
&  Publisher. 


Cartoonist  &  Newspaper  Writer 

upon  photos  and  layouts,  desires  connection 
with  some  live  daily.  Samples  on  request.  F. 
M.  Callaghan,  513  McLain  St.,  Dayton,  Ohio. 


HELP  WANTED 

Advertisements  under  this  classification 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  wrords  to  the  line. 


Advertising  Manager 

An  e.stablished  trade  journal  of  highest  stand¬ 
ing  in  the  industrial  field  requires  the  services 
of  a  man  possessing  the  following  qualifica¬ 
tions:  Acquaintance  among  advertisers  of  ma¬ 
chinery  and  industrial  supplies  and  equipment. 
Ability  to  obtain  advertising  for  a  (leriodical 
offering  unexcelled  advantages  to  such  adver¬ 
tisers.  Good  address  and  pleasing  personality. 
Skill  in  preparing  convincing  copy  for  smaller 
advertisers  without  advertising  departments  of 
their  own.  In  other  words,  we  are  looking 
for  a  builder  of  business,  a  man  of  creative 
ideas  and  resourcefulness  and  a  combination 
of  good  executive  and  salesman.  To  such  a  man, 
able  to  show  a  proved  record  of  achievement, 
an  exceptional  opportunity  is  offered.  Address 
Box  B-865,  care  of  Editor  &  Publisher. 


Advertising  Manager  Wanted 

Advertising  manager  of  experience  at  once 
hy  a  leading  Indiana  Newspaper.  Address 
Indiana  Newspaper,  Box  B-M7,  care  Elditor 
&  Publisher. 


Advertising  Solicitor 

Paper  in  live  southern  city  wants  an  advertis¬ 
ing  solicitor.  Must  be  able  to  write  copy, 
(iive  full  particulars.  .Address  Box  B-864,  care 
of  Editor  &  Publisher. 


Ad  Writer  Wanted 

Ad  writer  and  solicitor,  preferably  young 
man  with  some  experience.  Eastern  Penn. 
City  of  50,000.  Address  giving  age,  experi¬ 
ence,  salary  expected  and  references.  Ad- 
drss  Box  B-843,  care  of  Editor  &  Publisher. 


Advertising  Solicitor 

Wanted:  Advertising  solicitor  small  city 

daily,  not  far  from  Chicago.  Ability  to 
write  and  sell  copy  both  regular  and  special 
is  necessary.  A  good  opportunity  for  a  young 
man  who  wishes  to  develop  under  capable 
supervision,  but  will  be  allowed  to  show  his 
initative  and  handle  his  prospects  as  he 
deems  best.  No  inside  details  or  foreign  ad¬ 
vertising  to  care  for.  Moderate  salary  with 
increase  as  ability  is  demonstrated.  Address 
as  to  full  details  and  references  to  N.  A.  T., 
Box  B-844,  care  of  Editor  &  Publisher. 


We  Connect  the  Wires 

We  connect  the  wires,  bringing  info  quick 
communication  the  employer  and  the  position 
seeker  in  the  advertising,  printing  and  publish¬ 
ing  field,  east,  south,  and  west.  Our  lists  in¬ 
clude  men  and  women  fitted  for  positions  up 
to  the  highest  responsibility,  with  newspapers, 
cla.ss  journals,  advertising  agencies  and  the 
publicity  departments  of  mercantile  and  manu¬ 
facturing  concerns.  No  charge  is  made  to 
employers;  registration  is  free.  Fcrnald’s  Ex¬ 
change,  Inc.,  Third  National  Bank  Bldg., 
Springfield,  Mass. 


Classified  Solicitor  Wanted 

Young  man  as  classified  solicitor,  on  paper 
of  12,000  circulation  in  Penn.  City.  Wonder¬ 
ful  opportunity  for  right  party,  as  no  promo¬ 
tion  work  has  ever  been  done  on  classified. 
Address  stating  age,  experience  and  salary 
expected.  Also  gpve  reference.  Address 
Box  B-842,  care  of  Editor  &  Publisher. 


$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

Newspaper  Properties 

225  FIFTH  AVE.,  N.  T. 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  &  CANNON 

Newspaper  and  Magaains  Properties 
TIMES  BUILDING  NEW  YORK 


Write  for  our  monthljr 

Exchange  Sheet 

giving  complete  listing  and  description 
of  available  new.sparrr  properties  and 
printing  equipment  both  for  sale  and 
wanted  to  buy.  Property  list  includes 
some  of  the  best  weekly,  semi-weekly 
and  dailv  newspapers  in  the  Southern 
field.  Prices  range  from  $850  to 
$60,000. 

SOUTHERN  PUBLISHERS’ 
EXCHANGE,  INC. 

Nowspapar  PropartJas 
Printing  Equipmant 
P.  O.  Box  Richmond 

1S»7  ^argillia 


HELP  WANTED 


Telegraph  Editor 

Temporary,  perhaps  permanent,  position  for 
telegraph  editor  and  editorial  writer  on  after¬ 
noon  paper  ready  early  July.  Also  stereotyper 
wanted.  Leader- Republican,  Gloversville,  N.  Y. 


Wanted: 

Experienced  man  to  handle  the  subscription 
end  of  daily  newspaper.  Must  be  man  who 
can  produce  results  and  who  has  had  experi¬ 
ence  in  systematizing  that  end  of  business 
as  well  as  handling  road  men.  Work  now  is 
such  that  it  will  take  most  of  time  in  office 
for  next  year.  Good  chance  for  growth.  Ad¬ 
dress  Daily  Tribune,  Hastings,  Nebraska. 


First  Class  Linotype  Operator 

For  an  afternoon  newspaper  operating  under 
open  shop  plan.  Steady  employment.  First- 
class  wages.  Telegraph  collect  for  details  if 
you  are  interested.  Arizona  Gazette,  Phoenix, 
Ariz. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  claasificaiiaa 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  linau 

For  Sale 

The  New  Jersey  School  News 

Only  educational  journal  in  New  Jersey.  On 
a  paying  basis.  Established  10  years.  Any 
printer  interested  in  educational  matter  and 
having  plant  of  his  own  can  make  $2,500  to 
$5,000  .a  year  net  from  this  publication.  Will 
sell  reasonahlv  and  on  easy  terms.  The 
School  News,  Morristown,  N.  J. 


For  Sale 

Best-Paying  weekly  newspaper  on  Long 
Island,  unlimited  possibilities  for  expansion; 
complete,  modern,  electrically  equipped  job 
printing  plant.  Price  $45,000.  Should  show 
this  profit  in  less  than  two  years.  Write 
FARE,  15  Forest  Parkway,  Woodhaven,  N.  Y. 


Wanted 

Wanted  lo  purchase  whole  or  part  interest  in 
printing  i  lant  or  newspaper  and  job  plant  by 
party  with  past  experience  as  manager  and 
owner,  .\daress  Printer,  Box  1677,  Boston, 
Mass. 
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U.  S.  PUBLISHERS  BUY 
PAPER  MILL  STOCKS 

Newspapers  Said  to  Seek  Share  in 

Profits  Taken  from  High  Market 
Prices  They  Pay  for  News¬ 
print  Paper 

{Special  to  Editor  &  Publisher) 

Toronto. — What  is  described  by  the 
Financial  Post  of  this  city  as  a  new  and 
rather  spectacular  situation  has  de¬ 
veloped  in  connection  with  the  market 
for  pulp  and  paper  securities.  This  is 
said  to  be  the  buying  of  stock  in  Cana¬ 
dian  companies  on  a  large  scale  by 
United  States  newspapers.  Some  time 
ago  a  New  York  paper  took  a  large 
block  of  stock  in  a  Canadian  newsprint 
property  and  now  several  of  the  larger 
American  papers  are  securing  interests 
in  Canadian  mills,  partly,  it  is  ex¬ 
plained,  in  order  to  make  sure  of  getting 
a  supply  of  print  and  also  as  a  paying 
investment. 

“The  anomaly  arises  here,”  says  the 
Post,  “of  a  newspaper  seeking  to  share 
in  the  profits  from  the  high  prices  it 
recognizes  it  must  continue  to  pay  for 
newsprint.  So  far  as  can  be  learned 
there  has  been  no  attempt  to  secure  con¬ 
trol  of  any  mill.” 

.\  prominent  Canadian  publisher  was 
asked  whether  Canadian  newspapers 
were  also  investing  in  paper  stocks.  He 
replied  that  so  far  as  he  knew  they 
were  not,  but  it  was  a  policy  they  might 
well  have  adopted  some  time  ago.  Of 
course,  individual  publishers,  who  have 
been  familiar  with  the  situation  for  some 
time,  have  been  buying  on  their  own  ac¬ 
count,  and  some  of  them  have  cleaned 
up  handsome  profits. 

The  newsprint  situation  is  believed  to 
be  steadily  improving,  insofar  as  the 
supplying  of  Canadian  publishers  with 
paper  is  concerned.  Mills  are  gradu¬ 
ally  coming  round  to  the  view  that  Ca¬ 
nadian  paper  must  be  supplied  and  now 
the  only  objection  to  this  course  seems 
to  come  from  the  Fort  Frances  Pulp 
&  Paper  Co.  So  far  as  price  is  con¬ 
cerned,  $100  looks  likely  at  the  present 
moment. 

MILL  SUPERINTENDENTS  HELP 

Newsprint  Production  Their  Chief  Aim 
For  Year,  Convention  Decides 

Buffaix). — Declaring  that  newsprint 
shortage  which  forces  reduction  in  size 
or  suspension  of  newspapers  affects 
•communities  more  than  it  does  the  pub¬ 
lishers,  George  C.  Lehmann,  secretary 
of  the  Buffalo  Chamber  of  Commerce, 
addressing  paper  mill  superintendents 
of  the  United  States  in  convention  here, 
urged  that  relief  measures  be  taken. 

“The  public  has  come  to  depend  so 
much  upon  the  daily  press  for  its  advice 
on  buying  and  selling  that  anything 
which  forces  reduction  in  size  of  news¬ 
papers  or  their  suspension  reacts  upon 
the  industrial  and  commercial  life  of  a 
community,"  Mr.  Lehmann  said. 

“In  every  community  where  news¬ 
print  shortage  has  had  such  results  busi¬ 
ness  has  suffered.  TTie  community  loses 
more  than  the  publisher,  whether  news 
matter  or  advertising  be  omitted  from 
the  press.” 

Mr.  Lehmann’s  address  opened  the 
annual  convention  of  the  American  Pulp 
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and  Paper  Mill  Superintendents’  Asso¬ 
ciation,  held  at  the  Hotel  Statler  last 
Friday  and  Saturday  with  500  delegates 
in  attendance. 

Peter  J.  Massey,  of  Chicago,  secre¬ 
tary  of  the  association,  said  its  chief  ob¬ 
jects  during  the  next  year  should  be  to 
increase  production  of  newsprint  and 
conservation  of  raw  materials. 

.•\t  the  closing  session  of  the  conven¬ 
tion  the  following  officers  were  elected: 

T.  C.  Boyce,  W'^ausau,  Wis.,  presi¬ 
dent  ;  John  H.  O’Connell,  Kalamazoo, 
first  vice-president;  T.  A.  Walker, 
Palmer  Falls,  N.  Y.,  second  vice-presi¬ 
dent  ;  Peter  J.  Massey,  Chicago,  re¬ 
elected  sei-retary’-treasurer. 

Urges  “Tom  Sheet”  Checking 

The  Schworm-Mandel  Service,  New 
York,  is.  asking  New  York  advertising 
agencies  to  recommend  to  new.spapers 
the  idea  of  using  torn  sheets  for  check¬ 
ing  insertions. 

PROMOTION  WILL 
BUILD  CLASSIFIED 

{Continued  from  page  16.) 

change  in  population  and  the  changes 
that  occasion  the  use  of  want-ads  are 
related  will  see  the  value  of  Mr.  Nax’s 
suggestion  that  a  paper  should  always 
advertise  to  maintain  “reader  interest.” 

Concluding,  Mr.  Nax,  in  the  following 
language,  pointed  to  the  wonderful  pos¬ 
sibilities  ; 

“.\  new.spaper  that  has  created  an  in¬ 
terest  in  classified  advertising  will  never 
1k'  disturbed  by  lack  of  patronage,  and 
especially  from  the  mo.st  desirable  kind, 
that  from  the  individual.  If  you  have 
created  a  proper  interest  of  your  sub¬ 
scribers  in  reading  classified  advertising, 
you  also  induce  them  to  advertise  in  the 
classified  columns.  With  a  proper  vol¬ 
ume  of  voluntary  advertising  it  is  a 
very  easy  matter  to  induce  »the  profes¬ 
sional  advertiser  to  use  your  columns 
every  day,  and  with  this  sort  of  interest 
and  patronage  there  is  never  any  .dif- 
liciilty  in  increasing  rates  as  high  and 
as  often  as  the  necessity  arises. 

“hour  years  ago,  the  Globe-Dcm’ocrat 
faced  a  problem  in  classified  advertis¬ 
ing  that  was  uiniuestionably  as  hard  to 
solve  as  anv  newspajier  has  been  con¬ 
fronted  with.  We  spent  nearly  two 
years  using  many  different  methods,  but 
principally  our  own  columns  to  keep 
our  own  readers  interested  in  our  want- 
a<ls,  and  constantly  serving  that  reader 
every  day  with  a  sufficient  number  of 
advertisements  under  each  classification 
so  as  to  eliminate  entirely  atiy  desire  to 
seek  what  he  wanted  through  the  col¬ 
umns  of  (Utr  comiietitor. 

“When  we  were  thoroughly  satisfied 

TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

STopeka 
IBatly  Capital 

Sworn  Government  Report 

for  6  Months  ending  Oct.  1,  1919 

33,137 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 

Member  A.  B.  C.  Publisher. 


that  we  had  accomplished  our  purpose, 
we  began  to  raise  our  rates  and  in  a 
period  of  thirty  months  our  solid  agate 
rate  has  been  increased  from  a  mini¬ 
mum  of  7'/2  cents  to  25  cents  per  line, 
and  our  display  rate  from  12)4  cents  to 
35  cents  per  line  daily  and  40  cents  per 
line  Sunday,  and  there  has  never  been 
a  loss  in  lineage  at  any  time  that  our 
rates  were  raised.  The  revenue  from 
real  estate  and  classified  advertising 
four  years  ago  was  less  than  $200,000, 
and  if  there  is  sufficient  white  paper 
available  our  revenue  this  year  will  be 
very  close  to  $1,000,000.  All  of  this  has 
been  accomplished  with  an  average 
yearly  overhead  of  less  than  $30,000. 
F'rom  these  figures  you  can  realize  the 
possibilities  of  classified  advertising, 
but  that  you  can  do  nothing  without  first 
securing  the  interest  of  your  reader  in 
your  classified  columns.  When  you  have 
secured  this  interest,  don’t  let  it  get 
away  from  you  for  a  single  day. 

“In  conclusion,  I  again  urge  you  to 
advertise  your  own  business  every  day 
with  the  same  consistency,  and  earnest¬ 
ness  that  you  urge  others  to  do. 

NOTES  ON  THE  WANT-AD 
CONVENTION 

The  Democrats  say  that  the  platform 
of  the  Republican  party  is  indefinite. 
The  Association  of  Classified  Advertis¬ 
ing  Managers,  however,  adopted  a  defi¬ 
nite  platform  of  things  they  expect  to 
accomplish.  This  platform  is  set  forth 
in  the  following  resolutions  which  were 
adopted  at  the  last  session  of  the  con¬ 
vention  ;  . 

“Be  it  resolved  that  the  net  rate  for 
classified  advertising  should  be  enough 
higher  than  the  display  rate  to  make  the 
revenues  per  column  equal. 

“Be  it  resolved  that  rates,  classifica¬ 
tion  and  service  should  be  standardized. 

“Be  it  resiolved  that  uniform  rules 
concerning  the  admissibility  of  copy 
should  be  adojited. 

“Be  it  resolved  that  daily  newspapers 
are  the  best  advertising  medium  for  the 
promotion  of  classified  advertising,  and 
that  we  should  prepare  our  promotion 
copy  as  carefully  as  we  advise  our  ad¬ 
vertisers  to  prepare  theirs.” 

Those  publishers  who  did  not  send 
their  classified  men  to  this  meeting 
should  have  attended  the  almost  contin¬ 
uous  four  days’  session.  They  could 
have  seen  for  themselves  that  this  was 

$2.35  Brings  a  $10,000  Sale 

June  17,  1920 

The  New  York  Times 
A  man  offered  me  $500  if  I  would  sell 
his  house,  whereupon  I  inserted  an  ad¬ 
vertisement  which  cost  me  about  $.1.00 
on  the  real  estate  pafres  of  the  New  York 
Times.  Within  twenty-four  hours  the 
house  was  sold  and  I  received  a  com¬ 
mission  of  $500  as  a  result  of  my  small 
investment.  , 

Once  before  I  had  a  more  remarkable 
exjierience  with  the  New  York  Times. 

I  inserted  a  “Business  Opportunity”  ad¬ 
vertisement  which  cost  ^.35.  This  an¬ 
nouncement  appeared  on  a  Sunday  and 
the  following  Tuesday  I  had  a  reply 
whjch  brought  me  $10,(XX). 

(Signed)  B.  B.  G. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 

The  Nationsd  Jewish  Daily 


not  a  joy-ride  at  the  expense  of  the 
paper,  btit  a  serious  “brass  tacks”  meet¬ 
ing  which  will  mean  more  money  to 
every  publication  represented. 

L.  J.  Boughner,  Chicago  Daily  News, 
president  of  the  new  association,  can¬ 
not  fail  if  experience  counts.  As  city 
editor  of  the  Minneapolis  Tribune  he 
spent  several  years  joining  and  organiz¬ 
ing  every  possible  group  in  that  city. 

Some  classified  managers  did  not  at¬ 
tend  because  they  waited  for  their  pub- 
Ushers  to  hand  them  expense  money  on 
a  silver  tray.  If  they  make  no  more  ef¬ 
fort  to  sell  advertisers  than  they  did 
their  superiors  in  this  case,  they  might 
benefit  by  a  few  days’  association  with 
the  type  that  attended  the  convention. 

Parsons,  Kan. — Increased  classified 
advertising  rates  are  announced  by  the 
Parsons  Republican,  here,  effective  at 
once.  The  rate  for  a  three-line  ad  for 
three  insertions  was  increased  from  25 
cents  to  35  cents  on  a  cash  basis,  and 
40  cents  on  charge  accounts. 
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BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising  col¬ 
umns.  Many  of  our  advertisers 
use  our  columns  exclusively. 
The  above  is  one  of  the  many 
reasons  why,” 
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Foreign  AdTcrtising  Repretentativei 
KELLY- SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 
NEW  YORK  CHICAfJO 


Few  Papers— (if  any) — snrpata  the 

TRENTON  TIMFQ 

NEW  JERSEY  1  UVlIIaU 


A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 
Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


Ws  can  incraasa  your  buainsaa— you 
want  It  increaaad. 

You  have  thought  of  proos  clippings 
yoursdf.  But  let  us  tdl  you  how 
press  clipping  can  he  nuale  a  husiness- 
builder  for  you. 

BURRELLE 

145  Lafayette  Sl,  N.  Y.  City 

Established  a  Quarter  at  a  Csatury 
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PENNSYLVANIA 

Pennsylvania  is  a  peculiar  state.  Riding  through  it  one  is 
charmed  by  its  beauty,  oppressed  by  its  dinginess  and  aston¬ 
ished  by  its  prosperity. 

Beautiful  farms — as  ideally  picturesque  as  an  artist  can 
imagine — miles  of  dirty  looking  mines,  hundreds  of  acres  of 
smoky,  lurid  coke  ovens,  cities  built  around  steel  and  iron 
plants  —  mountain  summer  resorts:  surely  Pennsylvania  is 
varied. 

Commercially  Pennsylvania  offers  everything  one  could  ask 
for;  and  topping  it  all,  Pennsylvania  is  a  veritable  Keystone 
state  in  prosperity,  prospects,  purpose  and  push. 

Thirty  daily  newspapers,  published  in  twenty-six  Pennsylvania 
.  cities,  join  in  inviting  national  manufacturers  to  invade  this 
territory.  They  offer  co-operation.  They  point  to  the  work 
they  are  doing  for  local  merchants  and,  through  co-operative 
work  between  these  merchants  and  daily  newspapers,  wonder¬ 
fully  pleasing  results  may  be  achieved. 

The  demand  for  merchandise  throughout  Pennsylvania  is 
persistent.  Goods  sell  easily  and  every  favorable  advantage 
may  be  found  in  this  tremendously  productive  territory. 

National  advertisers  giving  intensive  attention  to  Pennsylvania 
make  great  progress. 

These  daily  newspapers  are  intensive: 
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Altoona  Times-Tribune 


^Easton  Express 
Easton  Free  Press 


Erie  Herald. 


tjohnstown  Democrat. 


....(E) 

33,000 

.08 

•...(E) 

22,197 

.05 

....(M) 

15,964 

.05 

....(E) 

4,665 

.02 

....(E) 

7,011 

.03 

(M&E) 

14,739 

.05 

....(E) 

5,265 

.021 

....(E) 

6,427 

.0179 

....(E) 

11,312 

.04 

....(E) 

13,610 

.0285 

. (E) 

8,718 

.03 

. (S) 

10,195 

.03 

....(E) 

6,687 

.03 

30,929 

.07 

....(M) 

10,132 

.03 

News- 

(M&E) 

24,919 

.08 

....(E) 

8,373 

.03 

....(E) 

13,014 

.025 

Oil  City  Derrick . (M)  6,484 

Philadelphia  Record . (M)  107,479 

Philadelphia  Record . (S)  128,610 

Pittsburgh  Dispatch. . . (M)  57,263 

Pittsburgh  Dispatch . (S)  67,151 

Pottsville  Republican . (E)  11,057 

Scranton  Republican . . . (M)  30,303 

Scranton  Times . (E)  35,125 

Sharon  Telegraph . (E)  5,554 

Warren  Mirror . (E)  3,100 

♦Washington  Observer  &  Reporter  (E)  13,916 

West  Chester  Local  News . (E)  12,249 

Wilkes-Barre  Times-Leader . (E)  18,371 

York  Gazette  and  Daily . (M)  14,518 

Government  Statements,  April  1st,  1920. 

♦A.  B.  C.  Report,  April  1st,  1920. 
tGovemment  Statements,  October  1st,  1919. 
tA.  B.  C.  Report,  October  Ist,  1919. 
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^The» 

New  York  Globe 

On  May  2 1  st  The  Globe  changed  its  retail  price  from  2  to 
3  cents  per  copy. 

This  was  done  without  agreement  with  other  newspapers 
and  independent  of  them. 

The  Journal  had  gone  to  3  cents  all  alone  several  weeks 
previously. 

The  result  of  The  Globe’s  action  was  a  loss  of  1 7  per  cent,  in 
circulation  from  the  average  of  the  week  before  the  change, 
but  only  7  per  cent,  below  the  long  range,  standardized 
average  of  180,000  upon  which  The  Globe  has  been  selling 
its  advertising  for  over  a  year. 

The  first  two  days  at  3  cents  resulted  in  net  sales  of  over 
168,000,  with  a  gradual  come-back  since  then  to  over  1  72,000, 
with  every  indication  of  further  increase. 

In  going  to  3  cents  The  Globe  did  so  for  the  purpose  of  meet¬ 
ing  greatly  increased  costs  of  print  paper  and  labor,  and  in 
the  full  expectation  that  such  method  would  in  all  proba¬ 
bility  reduce  sales  from  15  to  25  per  cent. 

The  Globe  has  also  given  notice  of  an  advance  of  20  per 
cent,  in  advertising  rates,  with  plain  statement  that  rates 
will  be  reduced  as  prices  for  paper  and  labor  return  to 
nearer  normal. 


Member 
A.  B.  C. 


The  New  York  Globe 

JASON  ROGERS,  Publisher 


172,000 
A  DAY 


TKe  OldesiUdSlis/iers  and Advertiserijo 


Entered  as  second-class  matter  May  11,  1916,  at  the  Post  Office  at  New  York,  N.  V.,  under  the  act  of  March  3,  1879. 
[Copyright,  1920,  by  The  Editor  and  Publisher  Company] 
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CIRCULATION  AND  ADVERTISING  RATES  OF 
2,151  DAILIES  LISTED  AND  SUMMARIZED 


“Editor  &  Publisher”  Presents  in  the  Following  Pages  tlie  Most  Complete  List  of 
Advertising  Rates  Ever  Compiled — Makes  it  Possilile  for  tlie  Space 
Buyer  to  Ascertain  With  Accuracy  Total  Cost  of  Campaigns 
hy  States  and  Territorially 
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ngtisii 
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il  .Net 

.''uiul.-iy 

(.  cnsus  E.stimate 

Language  Dailies 

l^iitl  (.'irciilation 

Mininiinn 

.Xnatc  Line 

Space  Rale 

NninlK* 

r  ■r..tal 

Minimum 

July  1,  1919 

Morn. 

Eve. 

Total 

A  f 

MorninR 

Kvuniiig 

Ttital 

Morning 

EivcniiiR 

'I'ctal 

Rapers 

Circulation 

Space  Rate 

Alalraina  . 

. .  2,426,602 

3 

19 

22 

67,816 

127,.591 

195,407 

$  .19 

$  ..595 

$  .785 

9 

163,693 

$  .536 

.Arizona  . 

280,280 

9 

10 

19 

31,269 

27,165 

58,434 

.227 

.245 

.472 

10 

37.863 

.252 

Arkaiifas  . 

. .  1,819,587 

5 

28 

33 

56,515 

72,.367 

128,882 

.1.S6 

.42 

.576 

5 

81.669 

.218 

California  . 

. .  3,209,792 

37 

97 

134 

534,653 

8.32,208 

1,366,861 

1..S28 

2.977 

4.505 

37 

776.948 

2.051 

Colorado  . 

. .  1,040,842 

8 

28 

36 

55,816 

225,904 

281,720 

.2.11 

.762 

.993 

11 

256.942 

.612 

Connecticut  . 

. .  1,307,163 

7 

28 

35 

89,539 

265,21.3 

354,752 

.261 

.808 

1.069 

5 

99.833 

.275 

Delaware  . .  • 

. .  •  218,722 

1 

2 

3 

8,770 

31,760 

40,530 

.0.15 

.09 

.125 

Di.strict  of  Columbia . 

379,886 

2 

2 

4 

95,788 

150,075 

245,863 

.26 

.34 

.60 

\ 

2.19,481 

.580 

Florida  . 

961,569 

11 

18 

29 

77,630 

69,618 

147,248 

..127 

..19 

.717 

10 

90.215 

.349 

Georgia  . 

. .  2,975,394 

8 

22 

30 

114,291 

186,098 

300,389 

.328 

.657 

.985 

17 

342,286 

.786 

Idaho  . 

478,356 

6 

10 

16 

32,810 

32,862 

65,672 

.189 

.24.1 

.432 

8 

48.306 

.262 

Illinois  . •  . . 

. .  6,400,473 

15 

99 

114 

850,053 

1,410,264 

2,260,317 

1.511 

.1.621 

5.132 

22 

1.611.'X)7 

2.244 

Indiana . 

. .  2,872,842 

22 

104 

126 

261,431 

546,751 

808,182 

.7.19 

2.092 

2.831 

16 

275.941 

.785 

Iowa  . 

. .  2,224,771 

10 

43 

53 

158,808 

462,326 

621,134 

.358 

1.14 

1.698 

12 

258,419 

.728 

Kansas  . . 

. .  1,896,520 

9 

22 

31 

130,332 

179,209 

309,541 

.354 

.617 

.971 

9 

164,3.10 

.426 

Kentucky  . 

. .  2,423,001 

10 

56 

66 

116,357 

211,707 

328,064 

.374 

1.06 

1.434 

12 

135,089 

.419 

Louisiana  . . 

. .  1,912,603 

2 

14 

16 

92.658 

147,457 

.  240,115 

.20 

.422 

.622 

5 

24().()35 

.515 

Maine  . 

787,042 

6 

7 

13 

59,937 

62,158 

122,095 

.188 

.164 

.352 

2 

.15,407 

.080 

Maryland  . 

. .  1,395,405 

5 

11 

16 

170,211 

240,146 

410,357 

.335 

.622 

.957 

3 

.107,619 

.7.50 

Massachusetts  . 

. .  3,889,607 

11 

58 

69 

805,155 

1,151,6.37 

1,956,792 

1.803 

2.627 

4.430 

11 

1,366„182 

2.045 

Michigan  . 

. .  3,173,089 

6 

53 

59 

208,584 

757,910 

966,494 

.386 

1.915 

2.301 

11 

522,228 

.9.16 

Minnesota  . 

. .  2,378,128 

6 

31 

37 

147,622 

470,849 

618,471 

.275 

1.109 

1.384 

7 

404,5.18 

.720 

Mississippi  . 

. .  2,026,361 

4 

13 

17 

14,435 

32,199 

46,634 

.098 

.241 

.339 

6 

26,015 

.1.53 

Missoufi  . . 

. .  3,457,401 

9 

61 

70 

540,218 

855,861 

.1,396,079 

*  .9f)() 

1.962 

2.922 

16 

1.083.956 

1.767 

Montana  . 

499.806 

11 

9 

20 

65,863 

40,8.35 

106,698 

.310 

.244 

.554 

11 

92,768 

.407 

Nebraska  . 

. .  1,309,627 

7 

17 

24 

117,874 

219,891 

337,765 

.240 

.658 

.898 

8 

256,967 

.61.1 

Nevada  . 

118,745 

3 

5 

8 

7,199 

8,792 

15,991 

.055 

.109 

.164 

3 

7,199 

.062 

New  Hampshire  . 

449,274 

4 

10 

14 

17,621 

.  41,30.3 

58,924 

.061 

.1.50 

.211 

0 

New  Jersey  . 

. .  3,146,547 

7 

29 

36 

88,249 

458,605 

546,854 

.264 

1.288 

1.552 

7 

<X),067 

..120 

New  Mexico  . 

450,381 

1 

5 

6 

7,279 

12,621 

19,900 

.03 

.077 

.107 

2 

9,104 

.044 

New  York  . 

..  10,833,795 

33 

99 

132 

1,907,688 

2,857.355 

4,765,043 

4  284 

6.746 

11.030 

25 

3,263.396 

5.355 

North  Carolina  . 

. .  2,497,668 

9 

26 

35 

93,436 

87,924 

181,360 

.312 

.518 

.830 

13 

126.0.19 

.447 

North  Dakota  . 

817,554 

2 

11 

13 

23,676 

43,102 

66,778 

.07 

.2.18 

.308 

2 

26..120 

.100 

Ohio  . 

. .  5,335,543 

19 

115 

134 

449,768 

1,. 59 1,486 

2,041,254 

.990 

3.6.56 

4.646 

24 

933,943 

2.065 

Oklahoma  . 

. .  2,465,402 

8 

47 

55 

107,403 

193,349 

300,752 

.3.58 

1.074 

1.432 

21 

179,914 

.7.50 

Oregon  . . 

914,493 

7 

21 

28 

92,431 

187,019 

279,450 

.278 

.612 

.89 

10 

186,786 

.480 

Pennsylvania  . 

. .  8,936,091  • 

40 

139 

179 

1,009,129 

1.71.3,228 

2,722,357 

2.50 

4.451 

6.951 

13 

1..394..390 

2.648 

Rhode  Island  . 

648,964 

2 

8 

10 

31,778 

147,962 

179,740 

.091 

.410 

.501 

3 

64,500 

.220 

South  Carolina  . 

. .  1,678,664 

7 

10 

17 

57,041 

50,660 

107,701 

.228 

.238 

.466 

9 

79,37.1 

.31.1 

South  Dakota  . 

753,897 

7 

13 

20 

33,858 

43,298 

77,156 

.1.19 

.2.10 

.369 

8 

.15,277 

.214 

Tennessee  . 

. .  2,337,879 

4 

12 

16 

1.54.714 

192,2.35 

346,949 

.310 

.518 

.828 

6 

236,588 

.490 

Texas  . 

..  4,687,136 

26 

76 

102 

265.152 

4.36,4.3.3 

701,585 

1.007 

1.912 

2.919 

45 

614,.591 

1.947 

Utah  . 

463,431 

3 

4 

7 

6.3.815 

53,28.3 

117,098 

.180 

.168 

.348 

3 

96,1.16 

.260 

Vermont  . 

367,439 

2 

8 

10 

18..593 

.32,4.30 

51,023 

.060 

.119 

.179 

•  .... 

Virginia  . 

. .  2,255,036 

10 

19 

29 

100.967 

1.59,065 

260,032 

..143 

.637 

.980 

\2 

156.707 

.640 

Washington  . 

. .  1,723,737 

10 

22 

32 

1.32,560 

.326,404 

458,964 

.418 

.992 

1.410 

15 

291,862 

.7.54 

West  Virginia  . 

. .  1,465,729 

9 

19 

28 

74,845 

73.890 

148,735 

.247 

.369 

.616 

11 

107,484 

.366 

Wisconsin  . 

. .  2,580,800 

3 

46 

49 

.59.171 

4.50,447 

509,618 

.105 

1.451 

1.556 

6 

200,636 

.440 

W'voming  . 

195,791 

3 

6 

9 

12,108 

15,272 

27,380 

.075 

.1.19 

.214 

3 

12,108 

.075 

Continental  United  States. 

..106,871,294 

449 

1,612 

2,061 

9,712,916 

17.986,224 

27,699,140 

$24,268 

$.52..12.1 

$76,591 

508 

17,037,794 

$.16,499 

Business  Dailies . 

51 

39 

90 

158,026 

255,800 

413,826 

.1.59 

2.18 

5.77 

3 

21,641 

..10 

Grand  Total  . 

500 

1,651 

2,151 

9,870,942 

18,242,024 

28,112,966 

27.858 

54.503 

82.36 

511 

17,0.59,435 

36.799 

II 


Editor  &  Publisher  for  June  19,  1920 


NEWSPAPER  SPACE  RELATIVELY  CHEAPER  THAN 
EVER,  DESPITE  MANY  RATE  INCREASES 


Considering  Ten  Per  Cent  Growth  in  Circulation  of  Dailies  Since  October  1,  1919, 
Rate  Raises  Total  Only  9%  Over  November  15  Mark,  While  Dollar’s  Purchasing 

Power  Has  Shown  Steady  Decline 


SIGNIFICANT  FACTS  FOR  THE  SPACE  BUYER 

Number  Total  Net  Total  Agt.  Rate  per  Line  per 
of  Papers  Paid  Cir.  Line  Rate  Thousand  Cirrulation 


Morninu  .  500  9,870,942  $27,86  $.002822 

Evening  .  1,651  18,242,024  54.50  .002987 

Sunday  .  511  17,059,435  36.80  .002157 


Morning  Papers 

246,167  more  rirrulation  than  Oetoher  1,  1919 
$3.50  increased  agate  line  rate 
11.07  %  increased  rate  per  line  per  thousand 

Evening  Papers 

1,152,198  more  circulation  than  October  1,  1919 
$7.44  increased  agate  line  rate 

8.7  %  increased  rate  per  line  per  thousand 

Sunday  Papers 

1,563,411  more  circulation  than  October  1,  1919 
$4.68  increased  agate  line  rate 

3.8  %  increased  rate  per  line  per  thousand 


^  HIS  is  the  fourth  semi-annual  list- 
ing  of  daily  newspaper  circulation 
and  advertising  rates.  The  circulation 
figures  are  the  net  paid  daily  averages 
for  the  six  months’  period  ended  March 
,11.  1920.  as  filed  with  the  government 
and  the  .Audit  Bureau  of  Circulations. 

The  advertising  rates  cover  for  the 
first  time  the  one  time  or  open  rate,  the 
.5.000-line  contract  rate,  and  the  mini¬ 
mum  space  rate  as  filed  with  Barbour’s 
.Advertising  Rate  Sheets,  Inc.,  of  Chi¬ 
cago,  as  of  May  15,  1920. 

-A  compari.son  of  the  table  on  page  1  of 
this  section  with  the  summary  of  data 
for  the  six  mouths’  period  ended  Sept. 
30.  1919.  as  printed  in  Editor  &  Pub¬ 
lish  kr  for  Nov.  27.  1919,  shows  that 
newspaper  circulations,  morning,  evening 
an<l  Sunday,  have  increased  1,358,365 
copies  per  day  net  paid,  as  between  Oct. 
1,  1919.  and  April  1,  1920,  137,8.19  per 
day  as  between  .April  1,  1919,  and  1920. 

The  total  net  paid  daily  newspaper 
circulation  is  nearly  as  great  today  as 
any  jKriod  in  the  history  of  the  -Ameri¬ 
can  I’ress,  and  the  Sunday  circulation  is 
I  lie  largest  that  it  has  ever  been — 17,059,- 
■4.1.S,  an  increase  of  1,.563,411,  or  nearly 
KK'f  over  the  average  net  paid  for  Oct. 
1.  1919. 

Rates,  of  course,  have  increased.  The 
joint  rate  for  all  morning  and  evening 
newspapers  being  $82.36  per  agate  line 
for  a  net  paid  daily  circulation  of  28,112,- 
DtKi.  which  is  $10.94  more  per  line  than 
the  combined  rate  for  Not.  15,  1919. 

With  this  increase  in  circulation  the 
average  rate  per  line  per  thousand  cir¬ 
culation  is  but  9%  greater  than  it  was 
on  Nov.  15,  1919,  and  but  36%  greater 
than  it  was  Jan.  1,  1919,  nearly  18  months 
ago. 


Five  hundred  morning  newspapers 
have  a  net  paid  circulation  of  9,870,942, 
and  a  joint  rate  per  agate  line  of  $27.86. 
This  is  roughly  a  quarter  of  a  cent  per 
line  per  thousand  circulation. 

Sixteen  hundred  and  fifty-one  evening 
newspapers  have  a  combined  net  paid 
circulation  of  18242.024,  and  a  joint  rate 
per  line  of  $54.50.  This  is  roughly  about 
three-tenths  of  a  cent  per  line  per  thou¬ 
sand. 

Five  hundred  and  eleven  Sunday  news¬ 
papers  have  a  combined  net  paid  circu¬ 
lation  of  17,059,435,  and  a  joint  rate  per 
line  of  $36.80.  This  is  roughly  about 
one-fifth  of  a  cent  per  line  per  thousand 
circulation. 

On  May  15,  1920,  the  average  rate  per 
line  per  thousand  of  the  morning  papers 
was  $0.002822,  or  $2.82  per  agate  line  per 


million  circulation ;  the  evening  news¬ 
papers,  $0.002987  per  line  per  thousand, 
or  $2,987  per  million,  and  the  Sunday 
papers  $0.002157  per  line  per  thousand  or 
$2,157  per  line  per  million. 

Sunday  rates  have  increased  $4.68  per 
agate  line  during  the  past  six  months, 
but  due  to  the  increased  circulation,  the 
increase  in  the  rate  per  line  per  thousand 
is  but  3.8%.  The  increase  per  line  per 
thousand  since  Jan.  1,  1919,  is  $29.52. 

In  comparison,  daily  newspaper  space 
costs  relatively  less  today  than  ever  be¬ 
fore.  While  the  rate  per  line  per  thou¬ 
sand  has  increased,  the  increase  has  been 
less  than  the  decreased  purchase  power 
of  the  dollar,  and  at  the  same  time  the 
increased  rate  per  line  per  thousand  has 
been  less  in  amount  of  percentage  than 
the  increase  in  the  selling  price  of 


any  other  form  of  advertising. 

On  the  following  pages  appear  the 
names  of  every  English  language  daily 
newspaper  in  the  United  States,  with  net 
paid  circulation  and  advertising  space 
rates. 

-Another  added  feature  of  the  listing  is 
the  population  of  every  city  having  a 
daily. 

The  1920  Government  population  fig¬ 
ures  are  given  wherever  available.  The 
population,  the  circulation  and  the  rate 
figures  following  together  with  the  date 
by  States  and  actually  as  presented  in 
the  table  on  page  1  will  prove  of  im¬ 
measurable  aid  and  assistance  to  the  ad¬ 
vertiser,  agent,  and  space  buyer  in  esti¬ 
mating  campaigns. 

It  is  surprising  to  sec  the  large  num¬ 
ber  of  flat  rates. 

The  newspapers  of  general  news  cir¬ 
culation,  published  Sunday  only,  as  well 
as  most  of  the  college  dailies,  have  been 
added  to  this  list,  though  their  circula¬ 
tion  and  rates  have  not  been  included  in 
the  total  figures.  .As  in  the  preceding 
list,  a  .separate  section  is  made  of  the 
Business,  Trade  and  Professional  dailies. 

During  the  past  six  months,  or  rather 
between  Nov.  15,  1919,  and  May  15,  1920, 
many  important  consolidations  have 
taken  place.  In  some  cities  the  manage¬ 
ment  of  two  papers  has  been  consoli¬ 
dated,  though  morning  and  evening  pub¬ 
lication  has  been  continued  at  least  for 
the  present. 

In  an  effort  to  reduce  new.sprint  con¬ 
sumption,  all  of  the  Dubuque,  la.,  papers 
have  dropped  their  Saturday  evening  edi¬ 
tions.  Some  of  the  smaller  dailies  have 
changed  from  daily  to  tri-weekly  publica¬ 
tion,  assigning  the  shortage  and  present 
price  of  paper  as  the  reason. 


EXPLANATION  OF 

The  bold  face  population 
figures  are  from  the  1920  census 
reports  (advance  figures,  sub¬ 
ject  to  revision).  The  light  face 
figures,  from  N.  W.  Ayer’s 
American  Newspaper  Annual 
and  Directory,  1920.  The  list 
of  papers  is  corrected  to  June 
1,  1920.  The  circulation  figures 
are  the  average  net  paid  for  the 
six  months’  period  ending 
March  31,  1920,  as  reported  to 
the  Audit  Bureau  of  Circula¬ 
tions,  or  to  the  Government 
under  the  Act  of  Congress  of 
August  24,  1912.  The  agate  line 
rates  (14  agate  lines  equal  one 
inch)  are  the  “open”  or  one¬ 
time  rate;  the  5,000  agate  line, 
and  the  minimum  agate  line 
space  rates  applying  to  general 
“foreign”  advertising  in  effect 
May  15,  1920,  and  include  all 
changes  in  rates  received  by 
Barbour’s  Advertising  Rate 
Sheets,  Inc.  up  to  that  date. 


KEY  LETTERS  AND 

“(a)”  — Every  morning. 

“(b)” — Morning  except  Sunday. 

“(c)” — Morning  except  Monday. 

“(d)” — Morning  except  Sunday  and  Monday. 

“(e)” — Morning  and  evening  weekdays. 

“(f)” — Morning  and  evening  weekdays  and  Sunday  morning. 
“(§)” — Morning  except  Monday  and  evening  except  Sunday 
“(h)” — Morning  except  Monday  and  evening  except  Saturday 
and  Sunday. 

“(i  )” — Morning  except  Sunday  and  Monday  and  evening  ex¬ 
cept  Sunday. 

“(j  )” — Morning  except  Sunday  and  Monday  and  evening  ex¬ 
cept  Saturday  and  Sunday. 

“(m)” — Sunday  exclusively. 

— Every  evening. 

“(r)” — Evening  except  Sunday, 

“(s)” — Evening  except  Sunday  and  Sunday  morning. 

“(t)”  — Evening  except  Saturday  and  Sunday. 

“(u)” — Evening  except  Saturday  and  Sunday  and  Sunday 
morning. 

“(y)»  — Saturday  exclusively. 


MARKINGS  IN  LISTS  THAT  FOLLOW 


The  asterisk  (*)  preceding 
the  name  of  a  paper  indicates 
membership  in  the  A,  B.  C. 

All  figures  represent  the 
average  net  paid  circulation  for 
the  six  months’  period  ending 
March  31,  1920,  except  those 
set  in  light  face  which  cover 
the  six  months’  period  ending 
Sept.  30,  1919. 

Rate  figures  set  in  light  face 
type  indicate  that  the  rate  has 
been  estimated. 

Because  there  is  no  question 
as  to  what  the  A.  B.  C.  figures 
actually  represent,  A.  B.  C. 
figures  are  used  in  preference 
to  Government  figures  when¬ 
ever  available. 

The  dagger  (f)  indicates  that 
the  figures  have  been  taken 
from  A.  B.  C.  statements. 


editor  &  PUBLISHER’S  SEMI-ANNUAL  LIST  OF  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS  OF  THE  UNITED  STATES 

WITH  AVERAGE  NET  PAID  CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT  REPORTS)  FOR  SIX  MONTHS  ENDING  APRIL  1,  1920,  AND  OPEN,  5,000, 

AND  MINIMUM  AGATE  LINE  ADVERTISING  SPACE  RATES  IN  EFFECT  MAY  15,  1920 

AI,.\IIAMA  0|>«n  5,000  Min. 

Airi^te  Agate  Agate 
Net  Paid  I.ine  Line  I.ine 

popiiliitiun  City  Paper  Circulation  Kate  Rate  Kate  Population  City 

V,65'^  Albany  . Albany-Decatur  Daily . (r)  2,150  .018  .018  .018  2.800  Colusa  .. 

11,184  Anniston  . Star  &  Hot  Blast . (s)  4,624  ,025  .025  .025  012  Corning  . 

Sunday  Edition  . (ni)  .  .025  .025  .025  3.000  Corona  .. 

200,000  Birmingham  . *Age-Heraia  . (b)  f22,151  .11  .01  .01  2,600  Dinuba  .. 

'Sunday  Edition . (m)  t25,300  .125  .08  .08  1,610  El  Centro 

•■Mews  . (r)  t45,044  ,15  ,15  ,15 

•Sunday  Edition . (m)  t41,832  ,15  ,15  .15 

3  mos.,  12/31/19  stm't.  2,200  Escomlido 

Dn  4/19/20  the  News  pur-  13,212  Eureka  .. 

chased  and  consolidated 
with  it,  the  Ledger.  Tlieir 
<lally  and  Sunday  circula¬ 
tion  is  therefore  probably 
in  excess  of  60,000.) 

7,016  Dothan  . .Eagle  . (r) 

6,000  Eufaula  . Citizen  . (r) 

10.529  Florence  . News  . (r) 

14,131  Gadsden  . •.lournal  . (r) 

(Times-News  . (r) 

8,018  Huntsville  . Telegram  &  Mercury . (u) 

Sunday  Edition  . (m) 

Times  . ( u) 

Sunday  Eilition  . (iii) 

60,124  Mobile  . a  News-Item  . (r) 

•Register  . (b) 

•Sunday  Edition . (ni) 

41,777  Montgomery  . •Advertiser  . (b) 

♦Sunday  E<lltion . ..  (in) 

•.lournal  . (r) 

•Sunday  Edition . (m) 

Times  . (r) 

4,734  Opelika . News  . (r) 

15,601  Selma  . TImes-Journal  . (r) 

6,682  Sheffield  . Tri-Cities  Daily . (r) 

6,600  Talladega . Home  . (r) 

5.696  Troy . Messenger  . (r) 

11,996  Tuscaloosa  . News  &  Times-Gazette. . . .  (u) 

Sunday  Edition  . (m) 


Open  5,000  Min. 

Agate  .\gate  Agate 
Net  Paid  I.ine  Line  Line 

Circulatien  Kate  Kate  Kate 

.(r)  1,100  .021  .021  .021 

.  (r)  456  .014  .014  .014 

.(r)  512  .009  .009  .009 

.  (r)  1,623  .025  .025  .025 

.(r)  2,391  .025  .025  .025 

■  (c)  1,161  .029  .021  .013 

(ni)  . 029  .021  .013 

(r)  500  .014  .014  .014 

.(r)  4,812  .04  .02  .02 

(d)  t4,140  .04  .03  .03 

(111)  t4.045  .04  .03  .03 

.<r)  8,690  .045  .045  .045 

.(b)  t30,03(  .015  .015  .€15 

(m)  t31,141  .015  .015  .016 

.  (r)  1,100  .014  .0|4  .014 

.(r)  1,400  .018  .018  .018 

.(c)  1,980  .015  .015  .016 

(III)  . 015  .015  .015 

(r)  . 011  .006  .004 

(e)  1,414  .018  .018  .018 

(III)  . 018  .018  .018 

.(r)  l,.VI5  .018  .018  .018 

(r)  625  .011  .011  .011 

(c)  843  .018  .011  .001 

(III)  . 018  .011  .001 

(r)  945  .015  .015  .015 

.(r)  1,126  .018  .018  .018 

(r)  660  .018  .012  .011 

.(r)  48.039  .04  .04  .04 

.(r)  48,404  .04  .04  .04 

(b)  492,154  .18  .18  .18 

(III)  4118,801  .30  .30  .30 

.(r)  452.193  .12  .12  .12 

.(r)  4134,681  .36  .24  .24 

.(r)  44,024  .09  .00  .09 

.(b)  486,042  .21  ,19  .18 

(III)  4122,269  .40  .25  .24 

.<r)  . 018  .014  .011 

(r)  . 011  .011  .011 

(r)  800  .021  .021  .021 

.(r)  1.021  .021  .021  .021 

.(c)  1,090  .02  .02  .02 

(m)  . 02  .02  .02 

.(r)  1,904  .018  .018  .018 

(r)  1,410  .018  .018  .009 

.(c)  4,096  .03  .03  .03 

(III)  . 03  .03  .011 

.(r)  4,412  .03  .03  .03 

.(r)  965  .018  .018  .011 

.(r)  1,002  .014  .014  .014 

(c)  140  .011  .011  .011 

(m)  . 011  .011  .011 

.(r)  1,415  .018  .018  .018 

.(r)  25,923  .08  .08  .08 

.(r)  23,280  .08  .065  .06 

.(r)  449,618  .15  .12  .12 

(III)  440,434  .15  .12  .12 

.(r)  . 018  .018  .014 

.(r)  1,115  .018  .018  .018 

(r)  1,624  .014  .014  .014 

(r)  825  .018  .014  .011 

.(b)  1,116  .018  .011  .011 

.(r)  1,150  .018  .018  .018 

(r)  420  .018  .018  .018 

.(r)  1,255  .036  .036  .036 

.  (r)  10,328  .04  .04  .04 

.(r)  411,182  .065  .055  .055 

.  (r)  2,000  .021  .021  .021 

.(c)  1,016  .009  .009  .009 

(III)  . 000  .009  .009 

..(r)  335  .001  .001  .001 

(d)  . 025  .021  .013 

(in)  . 025  .021  .013 

.(r)  43.830  .025  .018  .018 


Paper 

.Sun  . 

.Observer  . 

.Independent  . 

.Sentinel  . . 

.imperial  Valley  I'ress 

I’rogress  . 

Sunday  Edition  .... 

.Tinies-Advocate  . 

.  Iluinboldt  Standard 

•Humboldt  Times . 

•Sunday  Edition  ... 

.Herald  . 

•Republican  . 

•Sunday  Edition  . . . 

.Tribune  . 

.News  . . 

.Union  . 

Sunday  Edition  .... 

Globe  . 

.Journal  . 

Sunday  Edition  .  .  .  , 

Sentinel  . 

.Tribune  . . 

.Advance  . 

Sunday  Edition  .... 

Free  Lance  . 

.Tribune  . 

.Enterprise  . 

.•Press  . 

•Telegram  . 

.•Examiner  . 

•.Sunday  Edition . 

•Exjiress  . 

•Herald  . 

Record  . 

•Times  . 

•Sunilay  Edition  . . , 

■  Mercury  . 

Tribune  . 

.Gazette  . 

Standard  . 

.Appeal  . 

Sunday  Edition  . 

Democrat  . 

■  Sun  . 

■  Herald  . 

Sunday  Edition  . 

News  . 

■  News  . 

■  (.'y  press- American 

■  Journal  . 

Sunday  Edition  . 

Register  . 

■  Enquirer  . 

I'ost  . . 

•Tribune  . 

•Sunday  Edition  . .  ■ 
Bulletin  . 

■  Report  . 

■News  . 

.Mercury  . 

Register  . 

■  Courier  . . 

■  Review  . 

■  Times  . 


6,000  Fullerton  . . . , 
10,000  Glendale  . , . . 
4,620  Grass  Valley 


.02  037  Grid  ley  . 

.02  6.000  Hanford  _ 

.02 

.025 

,025  2.011  Heaidsburg 

.04  2,308  Hollister  . .  . 

.06 
.016 

.06  729  Holtvllle  ... 

.01  4,200  Imperial  ..., 

.06  55,693  Long  Beach 

.01 

.056  600,000  Los  Angeles 

.011 

.025 

.018 

.014 

.011 

.021 

•®2l  3,000  Madera  .... 


ARIZONA 

,Ore  . 

Review  . . 

Sunday  Edition.... 

.Dispatch  . 

Sunday  Edition  . . . 

International  . 

.Arizona  Record  .... 


2,116  Martinez 


9,205  Blsbee 


6,461  Marysville 


9,916  Douglas 


3,102  Merced 
10,000  Modesto 


7,083  Globe 


.5,480  Monrovia 
4,923  Monterey 
6,151  Napa  . . . 


.Verde  Copper  News . 

News  . 

Southside  Union  (est.).. 
.Sunday  Edition  6/1/20 

.Tribune  . 

.Arizona  Silver  Belt . 

.Herald  . 

Diisis  . 

Sunday  Edition  i . 

.•Arizona  Gazette  . 

•Arizona  Republican  . .  . . 

•Sunday  Edition  . 

.Arizona  Journal-Miner.. 

Sunday  Edition  . 

,  News  . . . . 

.Prospector  . 

.•Arizona  Star . 

♦Sunday  Edition  . 

•(Mtlzen  . 

Sunday  Edition  . 

.Examiner  . 

Sunday  Edition  . 

Sun  . 

Sunday  Edition  . 


6,000  Jerome 


4.000  Mesa  ., 
9,000  Miami  , 
5,199  Nogales 


216,361  Oakland 


Ocean  Park 
Ontario  . . . , 
Orange  . . . , 
Orovllle  . . . 


36,000  Phoenix 


6,092  Prescott 


2.666  Oxnard  . . 

2.384  Pacific  Grove 
6,600  Palo  Alto..... 

40,880  Pasadena  .... 

- 'Star-News  . 

6,226  Petaluma  . Argus 

Courier  . . 

Sunday  Edition  .... 

■Republican  . 

■Bulletin  . 

Sunday  Edition  .... 

.  'Progress  . 

2.696  Messenger  . 

.  Porterville  . Messenger  . 

*  Sunday  Edition . 

,  Recorder  . 

4,000  Red  Bluff . News 

Sentinel  . 

3,672  Redding  . Courier-Free  Press _ 

Searchlight  . 

Sunday  Edition  .... 

■Facta  . 

•ifidependent  . 

News  . 

Sunday  Edition  .... 

Record  Herald  . 

18.297  Riverside  . Enterprise  . 

Sunday  Edition  .... 

65.ftft7  Sacramento  . •Bee*** .... 

•Saturday  Edition  . . 

Star  . 

Union  . 

^  Sunday  Edition  .... 

3.7.36  Salinas  . . 

15,603  .San  Bernardino.  . 

•Sunday  Edition  . . . 

•Sun  . 

•Sunday  Edition  . . . 

•Sun  . 

•Tribune . (r)  f  1 1; 

•Union  . (b)  flti, 

500,000  S.an  Francisco . Edition  ... 

•Bulletin  . 

♦Call  &  Post . 

•Chronicle  . 

•Sunday  Edition  . .  ■ 

•Examiner  . 

'Sunday  Edition 
News  . 

37,086  San  Jose . . 

•Sunday  Edition  ... 

News  . 

6,167  San  Louis  Obispo  . 

Sunday  Edition  .... 

News-Leader  . 

News  . 

Pilot  . 

Register  . 

’•News  &.  Independent 

Press  . 

Sunday  Edition  .... 

13,482  Santa  Cruz . News  . 

Sentinel  . 

Sunday  Edition  . . . . 

2.260  Santa  Marla . Times  . 

15,252  Santa  Monica . Outlook  . 


1,473  Tempo  ... 
2.000  Tombstone 
20,292  Tucson  . . . 


4,000  Tuma 


2,100  Placervilla 
13,505  Pomona  .. 


ARKANSAS 

■News  . 

■  Guard  . 

.County  Democrat . 

..News  . 

■  Log  Cabin  Democrat... 

.Times-Echo  . 

.Democrat  . 

.'.Southwest  American... 

•Sunday  Edition  . . . . 

•Times  Record  . 

•Sunday  Edition  . 

.Times  . 

.World  . 

Sunday  Edition  . 

.Arkansas  Herald  . 

Star  of  Hope . 

.New  Era  . 

Sentinel-Record  . 

Sunday  Edition  . 

,.Sun . 

Tribune  . 

.'Arkansas  Democrat  .. 
'.Vrkansas  Gazette  .... 
•Sunday  Edition  .... 

News  . 

.Record  . 

..Mammoth  Spring  Dally 

.star  . 

.Independent  . 

.Press  . 

.Commercial  . 

Graphic  . 

Sunday  Edition  . 


Arkadelphla  . .  ■ 

Batesvllle . 

Bentonvllle  . . . 

Camden . 

Conway . 

Eureka  springs. 
Fayetteville  . . . 
Fort  Smith  . . .  ■ 


12.856  Redlands 
16,843  Richmond 


3,411  Harrison 
0,144  Helena  .. 


6,000  Hope  . 

16,334  Hot  Springs 


9,384  Jonesboro 


16.000  Little  Rock, 


Malvern  . . 
Mammoth 
Mena  .... 
Newport  . 
Paragould 
Pine  Bluff 


48,900  San  Diego 


Rogers . . 

Searcy  . 

Siloam  Springs. 
Stuttgart . 


.Citizen  . ( 

■  Register  . ( 

.Arkansawyer  . ( 

Free  Pre!*i  . ( 

.Four  States  Press  &  t'ourler 
(See  Texarkana.  Texas) 
Texarkanian  . ( 


Texarkana 


CALIFOKNI.\ 
,Times-Star  &  Argus. . 

.Herald  . 

.•Californian  . 

•Echo  . 

•Sunday  Edition  .... 

■  Gazette  . 

Times  . 

■News  . 

■  Chronicle  . 

.'Entei  prise  . 

Record  . 

Sunday  Edition  . 

.Record  . 


Alameda  . 

Anaheim 

Bakersfield 


6.000  San  Mateo 
15,000  San  Pedro. 


12,000  Santa  Ana..... 
15,000  Santa  Barbara 


Berkeley 


Brawley 
Calexico 
Chico  . . 


Coalinga 


(See  Page  II  for  Key  Numbers) 


Editor  &  Publisher  for  June  19,  1920 


BRIDGEPORT 

CONNECTICUT 


is  New  England’s  foremost  industrial  city.  Easily  accessible  by  rail  and  water, 
it  is  a  most  desirable  mercantile  and  manufacturing  location.  In  a  radius  of 
20  miles  350,000  people,  all  employed  at  wages  higher  than  even  during  the  war 
period,  come  to  Bridgeport  to  shop.  Its  varied  industries,  761  mills  and  fac¬ 
tories,  producing  more  than  15,000  different  articles,  insure  continuous  prosper¬ 
ity  and  keep  the  population  of  skilled  mechanics  contented  and  the  city  free 
from  disturbing  labor  conditions. 

The  weekly  payroll  exceeds  $1,200,000.  The  merchants  and  business  men 
are  live,  up-to-date  and  willing  to  co-operate  with  advertisers.  Property  value 
per  capita  $976.49.  Bridgeport  is  the  home  of  over  60  nationally  advertised 
articles  and  a  large  portion  of  the  family  income  is  spent  for  products  placed 
on  the  Bridgeport  market  through  advertising.  Fifteen  parks,  comprising  300 
acres  of  playgrounds  and  66  Public  Schools  contribute  to  the  advancement  of 
the  coming  generation.  Bridgeport  is  progressive,  it  is  busy  and  it  is  prosper¬ 
ous.  It  is  your  field  if  you  have  something  of  merit  to  sell. 

The 

Telegram  Post 

MORNING^  EVENING  SUNDAY 

I 

cover  this  extraordinary  field  morning,  evening  and  Sunday.  Circulation 
exceeds  50,000  daily.  Only  Bridgeport  papers  members  A.  B.  C. 

Combined  Circulation 

50,000  Daily 

A.  B.  C.  Rating 


Foreign  Representatives: 

JOHN  GLASS  I.  A.  KLEIN 

Peoples  Gas  Building,  Metropolitan  Tower, 

Chicago  New  York 


Editor 


Publisher  jor  June  19, 


editor  &  PUBLISHER’S  SEMI-ANNUAL  LIST  OF  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS  OF  THE  UNITED  STATES 

UriTH  AVERAGE  NET  PAID  CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT  REPORTS)  FOR  SIX  MONTHS  ENDING  APRIL  1,  1920,  AND  OPEN,  5,000, 

AND  MINIMUM  AGATE  LINE  ADVERTISING  SPACE  RATES  IN  EFFECT  MAY  15,  1920 
CALIFORNIA  (continued)  S."®*  Min.  Op«-ii  5,000  Min. 


Population  City  Paper 

10,000  Santa.  Rosa . Press  Democrat  . (c) 

Sunday  Rdltlun . (m) 

Republican  . (r) 

00,000  Stoclcton  . Independent  . (a) 

Sunday  Edition  . (m) 

Record  . (r) 

0,000  Taft  . .Midway  Driller  . (r) 

3,000  Tulai<e  . Advance  . (c) 

Sunday  Edition  . (m) 

Register  . (r) 

3,000  Turloclc . .Journal  . ir) 

16.853  Vallejo  . Chronicle  . (r) 

News  . (r) 

Times  . (r) 

10,385  Veelee  . Vanguard  . (r) 

2.940  Ventura  . Free  Press . (r) 

Post  &  Democrat . <c) 

Sunday  Edition  . (m) 

7,000  Visalia  . Delta  . (c) 

Sunday  Edition  . (m) 

•Times  . (r) 

4,440  Watsonville  . Pararonian  . (r) 

Register  . (c) 

Sunday  Edition  . (m) 

7,997  Whittier  . News  . (r) 

1,139  Willows.... . Journal  . (r) 

5,000  Woodland . Democrat  . (r) 

Mall  . - . (c) 

Sunday  Edition  . (m) 


Net  Paid 
Circulation 
3,137 


Agate 

Agate 

Agate 

Line 

Line 

Line 

Kate 

Kate 

Kate 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.025 

.05 

.05 

.05 

.02 

.02 

.02 

.014 

.014 

.014 

.014 

.014 

.014 

.018 

.013 

.013 

.021 

.021 

.021 

.021 

.021 

.018 

.014 

.014 

.014 

.018 

.018 

.018 

.025 

.025 

.025 

.014 

.014 

.014 

.018 

.018 

.018 

.018 

.018 

.018 

.017 

.017 

.017 

.017 

.017 

.017 

.017 

.017 

.017 

.036 

.036 

.014 

.014 

.014 

*.014 

.014 

.014 

.014 

.018 

.018 

.018 

.018 

.018 

.Oil 

.014 

.012 

.005 

.014 

.014 

.014 

.014 

.014 

.014 

Population  City 

82,517  Waterbury 


12,330  Willimantic 
8,000  AVlnsted  ... 


110,168  AVilmington 


437,571  Washington 


.Democrat-Times  . 

. .  (r) 

646 

.C'amera  . 

.  .(r) 

1 .85(1 

News- Herald  . 

. .  .(r) 

1.B15 

.liecord  . 

..(r) 

1.352 

.•Gazette  . 

..(b) 

+4,888 

*8un(lay  Edition . 

.  (m) 

+7,293 

•Telegraph  . 

• .  (r) 

+6.171 

.Cripple  Times  &  Victor 

Record  . 

. .  (r) 

1.700 

.t'olorado  Herald  . 

.  .(t) 

Sunday  Edition  . 

■  (m) 

(Printed  in  German) 

Express  . 

..(r) 

14,127 

•Post  . 

.  .(r) 

+121.681 

•Sunday  Edition  . 

.  (Ill) 

+  164,667 

•Rocky  Mountain  News. 

..(b) 

+31,599 

•Sunday  Edition  . 

.  (m) 

+52.143 

•Times  . 

..(r) 

-t‘i9,569 

.Democrat  . 

..(c) 

2,112 

Suntla/  Edition  . 

.(m) 

Herald  . 

.((I) 

1 ,986 

.citizen  . 

. .  (r) 

750 

.Courier  . 

. .  (r) 

1.817 

Express  . 

.  .(c) 

•2,731 

Sunday  Edition  . 

.(m) 

(On  5  T/20  the  (Courier 
and  Express  were  consoli¬ 
dated  and  are  now  pub¬ 
lished.  ) 

Fort  Morgan  . Times  . (r) 

Grand  Junction. .  .News  . (c) 

Sunday  E<litlon  . (in) 

Sentinel"  . (r) 

Greeley  . ‘Tribune-Repub.  (b)  tl.411  ) 

•Trlbune-Repub.  (r)  +2,438  f 

La  Junta . Democrat  . (r) 

Lamar  . News  . (r) 

Leadvllle  . Herald-Democrat  . (a) 

Sunday  Edition  . tm) 

Longmont  . Call  . (r) 


Loveland 

Montrose 


.006  .006 
.014  .014 

.014  014 

.014  .014 


.018  .018 

.05  .05 


.018  .018 

.018  .018 

.018  .018 

.011  .011 

.021  .021 

.021  .021 


Sterling  . 
Tellurlde 
Trinidad 


...(r) 

1,025 

.013 

.018 

.013 

...(c) 

2,010 

.013 

.013 

.013 

.  .  (m) 

.013 

.018 

.013 

4,090 

est  Palm 

. . . (r) 

3,162 

.015 

.015 

.015 

11 ) 

38  i 

+3,840 

.018 

.018 

.018 

...(r) 

575 

.011 

.011 

.011 

11,555 

Albany  . . . . 

• . . (r) 

.Oil 

.011 

.011 

9.010 

Americus  . 

.  (a) 

3,384 

.03 

.02 

.02 

. .  (m) 

.03 

.02 

.02 

16.748 

Athena  . , . 

. . .(r) 

.018 

.018 

.018 

. . . (r) 

1,150 

.018 

.018 

.018 

..At) 

1,158 

.018 

.018 

.018 

...(r) 

1.8‘25 

.015 

.015 

.015 

200,616 

Atlanta  . . , 

...(r) 

1,280 

.013 

.013 

.013 

.  .  .(b) 

+7,681 

.05 

.03 

.03 

. .  (m) 

+8.900 

.05 

.03 

.03 

...(r) 

+9,797 

.06 

.04 

.04 

* 

. .  (m) 

+9,486 

.06 

.04 

.04 

. ..(r) 

2,379 

.021 

.021 

.021 

.52,548 

Augusta  . . 

...(r) 

•  664 

.011 

.006 

.004 

...(s) 

2,217 

.02 

.02 

.02 

.  .  (m) 

.02 

.02 

.02 

...(r) 

1,526 

.015 

.015 

.015 

18,000 

Brunswick 

Paper  i 

.•American  . (r) 

•Democrat  . (r) 

•Republican  . (b) 

•Sunday  Edition . (in) 

Sunday  Herald  (see  Bridge¬ 
port). 

■  Chronicle  . (r) 

•  Citizen  . ,....(r) 

l>Ei.^\W.\KE 

.•Every  Evening . (r) 

•Journal  . (r) 

•News  . (b) 

Sunday  Star . (m) 

DI.STKICT  OF  COI.lMBl.\ 

.•Herald . (b) 

•Sunday  Edition  . (m) 

•Post  . (b) 

•Sunday  Eiiitlon  . (m) 

•Star  . (r) 

•.Sunday  Edition  . (in) 

•Times  . (r) 

•Sunday  Evening  . (m) 


FI.OKll>.\ 

Clearwater . Sun  . (r) 

Daytona  . Journal  . (d) 

Sunday  Edition  . (m) 

News  . (r) 

Sunday  Edition  . (m) 

De  Land . .News  . (r) 

Fort  Myers . Press  . (r) 

Gainesville  . News . (r) 

.Sun  . (a) 

Sunday  Edition  . (m) 

Jacksonville . •Florida  Metropolis . (r) 

•Florida  Tlmes-Unlon  ....(b) 

•Sunday  Edition  . (in) 

Key  West . Citizen  . (r) 

l.akeland  . Star  . (r)! 

Telegram  . (r) 

Miami  . •Herald  . (b) 

•Sunday  Edition . (m) 

•.Metropolis  . (r) 

Ocala  . Star  . (r) 

Orlando  . Reporter-Star  . (r) 

Sentinel  . (c) 

Sunday  Edition  . (m) 

Palatka  . News  . (r) 

Post  . (b) 

Pensacola  . •Journal  . (a) 

•Sunday  Edition  . (in) 

News  . ( r) 

St.  Augustine . Record  . (r) 

St.  I’etersburg. ..  .Independent  . (r) 

Times  . (c) 

Sunday  Edition  . (in) 

Tallahassee  . Democrat  . (r) 

Tampa  . Times  . (r) 

•Tribune  . b) 

•.Sunilay  Edition  . (in) 


Sunday  Edition 


CONNECTICUT 


Ansonia  . . . 
Bridgeport 


.•Post  . (r)  +29.292 

•Telegram ....  (b)  +15,8^18 


..(r) 

6,610 

.025 

.025 

.025 

1  (e) 

+46,110 

.15 

.11 

.11 

.  (m) 

+16,488 

.10 

.06 

.06 

.  .  (r> 

11,872 

.04 

.04 

.04 

. .  (r) 

12,716 

.05 

.035 

.035 

•  (m) 

.10 

,07 

.07 

(Issued  under  two  cap¬ 
tions  Bridgeport  Sunday 
Herald  and  Waterbury 
Sunday  Herald  —  both 
published  at  Bridgeport. 

Bristol . Press  . i 

Danbury  . News  . i 


Manchester 


New  London . •Day 


.Press  . 

.(r) 

2,781 

.025 

.020 

.014 

•  Xews  . . . . . . 

.(r) 

6,953 

.018 

.018 

.018 

.  .•Courant  . 

.(b) 

+24.898 

.10 

.06 

.06 

•Sunday  Edition  . 

(m) 

+35,594 

.12 

.08 

.08 

Post  . 

.(r) 

12,163 

.08 

.03 

.03 

•Times  . 

.(r) 

+37,324 

.10 

.10 

.10 

..Herald  . 

.(r) 

3,378 

.036 

.018 

.018 

.Journal  . 

..(r) 

5,389 

.05 

.020 

.02 

•Record  . 

.(b) 

+6,744 

.00 

.020 

.023 

.Press . 

.(r) 

7,719 

.00 

.020 

.02 

.  News  . 

.(r) 

2,030 

.020 

.021 

.014 

.Herald  . 

.(r) 

6,632 

.00 

.025 

.020 

Record . 

.(r) 

7,417 

.036 

.029 

.021 

.•Journal-Courier  . 

.(b) 

+10,788 

.07 

.04 

.04 

Register  . 

..(s) 

28,334 

.10 

.070 

.07 

Sunday  Edition  . 

(m) 

.10 

.070 

.07 

•Tlmes-Leader  . 

..(r) 

+16,124 

.06 

.04 

.04 

Union  . 

.  (r) 

12.805 

.06 

.04 

.03 

Sunday  Edition  . 

(m) 

7,455 

.06 

.04 

.03 

Tale  News  (college  yr  only) 

(b) 

.00 

.043 

.038 

..•Day  . 

.(r) 

+10,467 

.00 

.04 

.04 

Globe  . 

.(r) 

1,706 

.071 

.020 

.011 

Telegraph . 

.(b) 

0,120 

.018 

.018 

.018 

..•Hour . 

.(r) 

+3,093 

.020 

.020 

.020 

..Bulletin  . 

.(b) 

10,440 

.071 

.033 

.08 

Record  . 

.(r) 

3,300 

.071 

.020 

.010 

. .  entinel  . 

.(r) 

2,820 

.014 

.014 

.014 

. .  Advocate . 

.(r) 

+0,007 

.00 

.03 

.020 

.  .Regllter  . . 

.(r) 

4,061 

.030 

.02 

.02 

.Sunday  Edition  . (in) 

16.748  Athena  . •Banner  (3  mo.  3 '.31  ■  20 . . .  ( b) 

•.Sunday  Edition  stni’t)  .  .  (in) 

Herald  . (r) 

Sunday  Edition . (m) 

200,616  Atlanta  . •Constitution  . (b) 

•Sunday  Edition . (m) 

Georgian . (r) 

,  •Hearst’s  Sunday  American.. 

•Journal  . (r) 

•Sunday  Edition  . (m) 

■52,548  Augusta  . •Chronicle  . (b) 

•.Sunday  Edition  . (m) 

•Herald  . (r) 

•Sunday  Edition . (m) 

18,000  Brunswick . Banner .  (r) 

-News  . (c) 

*  Sunday  Edition . (m) 

21,805  Columbus  . tEnquirer-Sun  . (b) 

•Sunday  Edition  . (m) 

•Ledger  . ; . . .  (t) 

•Sunday  Edition . (m) 

6,538  Cordele . Dispatch  . (u) 

Sunday  Edition  . (m) 

Sentinel  . (r) 

7,707  Dublin  . (Tourler-Herald  . (r) 

Tribune  . (r) 

8,240  Grlffln  . News  and  .Sun . (r) 

17,0.38  l.a  Grange  . Reporter  . (r) 

52,525  Macon  . •News  . (r) 

•Sunday  Edition  . (m) 

•Telegraph  . (b) 

•Sunday  Edition  . (m) 

6,789  Moultrie  . Observer  . (r) 

13,252  Rome  . News  . (u) 

Sunday  Edition  . (m) 

Tribune-Herald  . (c) 

Sunday  Edition  . (m) 

80,000  Savannah  . .•News  . (b) 

•Sunday  Edition  . (m) 

•Press  . (r) 

6,727  Thomasvllle . Tlmes-Enterprise  . (r) 

2,381  Tlfton  . Gazette  . (r) 

10,783  Valdosta  . Times  . (r) 

18,134  Waycross . Journal-Herald  . (r) 

IDAHO 

2.202  Blackfoot  . Bingham  County  News . (r) 

20,000  Boise  . Capital  News  . (s) 

Sunday  Edition  . (m) 

•Idaho  Statesman  . (b) 

•Sunday  Fldition  . (m) 

7,291  Coeur  D’Alene . Press  . (r) 

1,231  Halley  . Wood  River  Tlmes-News- 

Mlner . (r) 

8,000  Idaho  Falls . Post  . (r) 

6,043  Lewiston . Tribune  . (a) 

Sunday  Edition  . (m) 

4,500  Moscow  . Star-Mirror  . (r) 

6,000  Nampa  . Free  Press . (c) 

Sunday  Edition  . (m) 


Open 

5.000 

•Agate  Agate 

Net  Paid 

Line 

Line 

lirculation 

Kate 

Kate 

+8,820 

.05 

.04 

+6,983 

.07 

.08 

10,726 

.08 

.04 

11,962 

.08 

.04 

3,400 

.054 

.024 

2,313 

.036 

.011 

- 

+  13,344 

.06 

.04 

+  18,416 

.10 

.05 

+8,770 

.00 

.085 

14,352 

.00 

.06 

+39,103 

;10 

+31,162 

.12 

.10 

+56.685 

.28 

.17 

+79,203 

.25 

.18 

+94,077 

.IH 

.18 

+86.746 

.15 

.15 

+55,998 

.16 

.16 

+42,217 

.16 

.16 

1,054 

.014 

.014 

1.701 

.014 

.014 

l.HOd 

.014 

.014 

2,410 

.025 

.025 

.025 

.025 

700 

.014 

.014 

1.011 

.014 

.011 

1.097 

.018 

.016 

1,150 

.014 

.014 

.014 

.014 

+20,740 

.06 

.06 

+27.301 

.07 

.07 

+33,803 

.OH 

.08 

2,1’25 

.015 

.015 

1.245 

.014 

.014 

1.357 

.015 

.015 

+7,503 

.04 

.04 

+0,065 

.05 

.05 

+7.001 

.04 

.04 

725 

.011 

.011 

.025 

.025 

•2.130 

.025 

.025 

0.25 

.025 

.015 

.015 

.013 

.013 

6.216 

.025 

.025 

.08 

.03 

5.560 

.08 

.08 

1,864 

.02 

.02 

3,649 

.018 

.016 

4,160 

.015 

.015 

015 

.015 

1.068 

.014 

.014 

1 8.840 

.04 

.04 

+20,920 

.07 

.05 

+26,081 

.08 

.06 

.080 

.036 

.086 

.086 

4..55I 

.03 

.03 

2.168 

.018 

.018 

.018 

.018 

+3,196 

.03 

.02 

+3.204 

.03 

.02 

+4.238 

.02 

.02 

.02 

.02 

+50,851 

.15 

.10 

+57,506 

.15 

.10 

+39,433 

.10 

.10 

+94,811 

.15 

.16 

+56,892 

.15 

.11 

+76,440 

.15 

.11 

+9,972 

.035 

.035 

+0.458 

.035 

.035 

+  13,535 

.04 

.04 

+9,775 

.04 

.04 

2.512 

.025 

.025 

2,550 

.018 

.018 

.018 

.018 

+5.031 

.045 

.025 

+4,980 

.045 

.025 

+7,724 

.03 

.03 

+7,675 

.03 

.03 

1,300 

.014 

.014 

.014 

.014 

1.112 

.011 

.011 

1,800 

.018 

.018 

1,100 

.021 

.021 

1,005 

.021 

.021 

692 

.014 

.014 

+19,332 

.07 

.05 

+18,440 

.07 

.05 

+18,920 

.08 

.06 

+18,576 

.08 

.06 

1,060 

.011 

.011 

4,612 

.025 

.02 

.025 

.02 

3,346 

.03 

.02 

.025 

.02 

+20,425 

.10 

.05 

+23,207 

.10 

.06 

+  14,606 

.05 

.05 

1,400 

.014 

.014 

1,124 

.014 

.014 

2,702 

.02 

.015 

3,120 

.018 

.018 

1,980 

.018 

.018 

10,776 

.05 

.04 

.05 

.04 

+14,941 

.05 

.05 

+1S..365 

.05 

.05 

.000 

.009 

7.36 

.014 

.014 

2,944 

.020 

.020 

4,010 

.025 

.02S 

.025 

.OW 

1,645 

.021 

.#•1 

4,175 

.03 

.03 

.03 

.03 

.04 

.04 

.05 

.05 


(So*  Pago  II  for  Kajr  Numbers) 
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V  .  ,  i  ?  N  */  - 


Why  our  dominance  is  interesting 

It  is  not  unusual  for  an  evening  paper  to  dominate  its  city 
field  two  for  one,  but  when  the  same  evening  paper  leads 
in  the  suburban  field  (small  towns  nearby)  by  a  margin  of 
even  more  than  two  for  one,  it  makes  one  sit  up. 

Reflects  ready-made  market 

An  evening  paper  leading  more  than  two  for  one  in  a  suburban 
field  means  splendid  transportation  facilities,  both  steam  and  electric, 
excellent  motor  truck  and  bus  communication  between  “the  city”  and 
the  entire  trading  territory. 

That^s  Fort  Wayne,  Ind. 

The  NEWS  and  SENTINEL  is  the  newspaper  that  dominates 
not  only  in  Fort  Wayne  but  also  in  the  suburban  territory.  The  same 
remarkable  communication  systems  that  make  this  possible  enable 
Fort  Wayne  jobbers  and  wholesalers  to  cover  the  entire  trading  ter¬ 
ritory  to  a  maximum  advantage. 

An  ideal  try  out  field 

With  more  than  eighty  per  cent  of  the  homes  of  Fort  Wayne  owned  by 
their  occupants,  with  varied  manufacturing  activities  as  a  guarantee  against 
“hard  times,”  and  with  a  single  newspaper  that  blankets  the  city  and  the  sub¬ 
urban  territory  “if  you  can  put  it  across  any  place  you  can  put  it  across”  in 
Fort  Wayne,  Ind. 


THE  NEWS  and  SENTINEL 

INDIANA’S  GREATEST  DAILY 

(OUTSIDE  THE  CAPITAL) 

FOREIGN  REPRESENTATIVES 

A.  W.  ALLEN  M.  C.  WATSON,  Inc. 

1336  Peoples  Gas  Bldg.,  Chicago  286  Fifth  Ave.,  New  York  City 


Editor  &  Publisher  for  June  19,  1920 
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IDAHO  (continued) 


Net  Paid 

Population  City  Paper  Circulation 


14,000 

Pocatello . 

...Herald . 

•  •• 

.(r) 

News  . . 

.(b) 

Sunday  Edition . 

(m) 

Tribune  . 

•  (r) 

3,932 

7,600 

Twin  Falls . 

...Chronicle  . 

.(0) 

4,463 

Sunday  Edition  .... 

(m) 

*Newa  . 

.(r) 

t2,043 

Times . 

.(s) 

3,806 

Sunday  Edition  . . . . 

(m) 

3,000 

Wallace  . 

...Press-Times  . 

.(c) 

1,721 

Sunday  Edition  . . . . 

(m) 

ILLINOIS 

*4,714 

Alton  . 

...•Telegraph  . 

.(r) 

t4,898 

Times  . 

.(r) 

3,401 

3«,*e5 

Aurora  . 

...•Beacon-News  . 

.(r) 

tl6,087 

Sunday  Edition  . . . . 

(m) 

7,111 

Beardstown  . . . . 

, .  .Illinoian-Star  . 

.(r) 

*4,741 

Belleville . 

...•Advocate  . 

.(r) 

t3,914 

News-Democrat  . 

•  (r) 

4,612 

7,760 

Belvldere . 

...Republican  . 

.(r) 

3,001 

*8,638 

Bloomington  . . . 

...•Bulletin  . 

.(t) 

t6,037 

•Sunday  Edition  . . . 

(m) 

'48,351 

•Pantagraph  . 

.(b) 

417,231 

15,392 

Cairo  . 

...•Bulletin  . 

.(b) 

42,217 

•Sunday  Edition  . . . 

(m) 

42,194 

•Citizen  . 

•  (r) 

43,373 

16,828 

Canton . . 

...•Ledger  . 

.(r) 

46,809 

•Register  . 

.(r) 

43,160 

6,267 

Carbondale  . . . . , 

. .  .Free  Press . 

.(r) 

1,116 

6,212 

Carllnvllle . . 

Enquirer  . 

.(r) 

14,000 

Centralia . . 

...•Sentinel  . 

.(r) 

44,550 

16,873 

Champaign  . . . . . 

. .  .*New8*Gazette  . 

.(r) 

48,643 

•Sunday  Edition  . . . . 
mini  (see  Urbana). 

(m) 

48,748 

6,600 

Charleston  . . . . 

...Courier . (b)  603  1  ,  , 

Courier . (r)  2,461  ( 

2,064 

News . 

.(b) 

1,884,827 

Chicago . . 

...•American  . 

,.(r) 

4398,489 

•Herald  and  Examiner 

.(b) 

4326,244 

•Sunday  Edition  . . . . 

.  (m) 

4667,113 

Journal  . 

.  .(r) 

117,688 

Maroon  (No  Sat.,  Sun. 

or  Mon. 

edition  —  published 

college 

year  only)  . 

News . 

.(r) 

4390,460 

•Post  . 

.(r) 

461,760 

•Tribune  . 

.(b) 

4420,703 

•Sunday  Edition  . . . 

(m) 

4732,606 

Calumet  (South  Chicago, 

.(r) 

6,898 

Clinton  . 

. . .*Journal  . 

.(d) 

42,062 

•Sunday  Edition  .... 

(m) 

42,068 

Public  . 

.(r) 

1,230 

33,750 

.  (r) 

415,806 

10,931 

Press . 

.(C) 

Sunday  Edition  . . . . 

(m) 

43,818 

Decatur . 

. . . ‘Herald  . 

.(b) 

414,616 

•Sunday  Edition  . . . 

(m) 

414,602 

•Review  . 

.(r) 

417,125 

•Sunday  Edition  . . . 

(m) 

415,632 

9,036 

De  Kalb  . 

. .  .Chronicle  . 

.(r) 

2,201 

Independent  . 

.(r) 

8,191 

Dixon . . 

...•Telegraph  . 

.(r) 

44,571 

7,286 

Du  Quoin . 

...Call  . 

•  (r) 

66,740 

East  St.  Louis. . 

. .  .Journal  . 

.(u) 

8,305 

Sunday  Edition  . . .  . 

(m) 

6,336 

Edwardsvllle  . . . 

...Intelligencer  . 

.(r) 

3,856 

4,024 

Effingham . 

...Record  . 

•  (r) 

2,400 

27,431 

Elgin  . . 

...•Courier  . 

•  (r) 

48,377 

Sunday  Edition  . . . . 

(m) 

News  . 

.(r) 

7,635 

37,216 

Evanston . 

. .  .News-Index  . 

.(r) 

4,499 

Northwestern  (No  Sat. 

.  Sun.  or 

Mon.  edition — published 

col- 

lege  year  only) . 

.(d) 

16,669 

•  (r) 

49,761 

1,100 

4,742 

Galena . 

. .  .Gazette  . 

.(r) 

*3,785 

Galesburg . 

. .  .•Mall  . 

.(r) 

48,125 

•Republican-Register 

•  (r) 

48,786 

6,309 

Harrisburg  .... 

...Chronicle  . 

.(r) 

Register  . 

.(r) 

3,216 

5,451 

Hoopeston . 

. .  .Chronicle  . 

.(b) 

785 

Herald  . 

.(r) 

1,291 

16,713 

Jacksonville  . .  . 

. .  .‘Courier  . 

.(r) 

42,619 

‘Journal  . 

.(d) 

44,931 

•Sunday  Edition  .. 

(m) 

44,973 

3,8.30 

Jerseyville  .... 

. . .  Democrat  . 

.(r) 

38,372 

Joliet . 

...‘Herald-News  . 

•  (r) 

417,300 

‘Sunday  Edition  . . 

(m) 

416,768 

16,721 

Kankakee  . 

. .  .News  . 

.(r) 

16,026 

•Republican  . 

.(r) 

44,976 

Kewanee  . 

...•Star-Courier  . 

..(r) 

43,644 

13,060 

La  Salle  . 

. .  .Post  . 

.(r) 

2,336 

‘Tribune  and  Peru  Press. 

..(r) 

42,211 

2,312 

Lewiston . 

. .  .Record  . 

.(r) 

1,016 

12,000 

41,827 

2,000 

Star  . 

.(r) 

6,215 

Lltchfleld  . 

•  ••News-Herald  . . 

.(r) 

2,210 

Union  . .  . .  . . 

•  (r) 

6,714 

Macomb  . 

. .  .By-Stander  . 

.(r) 

1,875 

4,292 

9,000 

Marlon  . 

...Post  . 

.(r) 

Republican  . 

.(r) 

1,404 

1.3,449 

Mattoon . 

...•Journal-Gazette  and 

Com- 

m  e  r  c  1  a  1-S  t  a  r  (3  mo. 

3/31/20  stm’t)  . 

..(r) 

44,000 

4.666 

Metropolis . 

.  ..News  . 

..(r) 

1,194 

30,709 

Moline  . 

...•Dispatch  . . 

..(r) 

49,586 

10,000 

Monmouth  . . . 

. .  .Atlas  . 

,.(r) 

3,225 

. .  (r) 

3,007 

2,415 

4.663 

Morris . 

...Herald  . 

..(r) 

6,934 

Mount  Carmel.. 

.  .^Republican-Refflster  . . 

..(r) 

2,810 

1,769 

Mount  Carroll.. 

...Mirror-Democrat . 

..(r) 

9.194 

Mount  Vernon.. 

. .  .News  . 

..(r) 

1,630 

Register  . 

.  .(r) 

3,084 

10,411 

.  -(r) 

2,300 

2,118 

Republican-Era  . 

.  .(r) 

4,401 

Olney . 

...Mall  . 

,.(r) 

1,692 

.  .(r> 

10,816 

Ottawa . 

...Free  Trader-Journal 

. .  (r) 

2,160 

‘Republican-Times  . .  • 

..(r) 

44,372 

6.122 

. .  (r) 

1,025 

7,986 

. .  <r) 

Gazette . 

.(d) 

Sunday  Edition  . . . . 

.  (m) 

News  . 

.  .(r) 

2,401 

2.91* 

12.086 

. .  (r> 

Pekin  . 

. .  Times  . 

..(r) 

1,871 

Sunday  Edition  . . . . 

.  (m) 

Open 

5,000 

Min. 

ILLINOIS  f continued) 

Open 

5,000 

Min. 

Agate  Agate  Agate 

Agwe  AgAte  A^ate 

Line 

Line 

Line 

Net  Paid 

Line 

Line 

Line 

Rate 

Rate 

Rate 

Population  City 

Paper 

Circulation 

Rate 

Rate 

Rate 

.03 

.03 

.03 

76,121 

Peoria  . 

..•Journal  . 

.(r) 

‘419,593 

.08 

.06 

.06 

.03 

.03 

.03 

•Sunday  Jr’l-Transcrlpt 

(m) 

419,739 

.11 

.09 

.09 

.03 

.03 

.03 

•Star  . 

.(r) 

422,552 

.09 

.06 

.06 

.029 

.029 

.020 

•Sunday  Edition  . 

(m) 

414,680 

.09 

.06 

.06 

•03 

.03 

.03 

•Transcript  . 

.(b) 

410,833 

.08 

.06 

.06 

.03 

.03 

.03 

8,869 

Peru . 

.  .News-Herald  . 

.(r) 

2,580 

.011 

.011 

.011 

.025 

.025 

.025 

6,664 

.  ‘Leader  . 

.(r) 

43,240 

.018 

.018 

.018 

.033 

.033 

.033 

36,730 

Quincy  . 

..•Herald . 

.(r) 

49,704 

.035 

.035 

.035 

‘Whig -Journal  . 

.(t) 

.05 

.05 

.05 

.03 

.03 

.03 

•Sunday  Edition  . 

(m) 

.06 

.06 

.06 

.03 

.03 

.03 

(On  6/1/20  the  Whig  pur- 

chased  and  merged  with 

it  the  Journal.  Individual 

fif^ures  were:  Journal  (r). 

.02 

.03 

.02 

t9,776:  Whig  (d),  t8,225; 

t 

(m)  ^10,063). 

.055 

.065 

.055 

4,200 

Robinson . 

..News  . 

.(r) 

1,169 

.911 

.011 

.011 

.055 

.065 

.055 

66,661 

Rockford . 

.  .•Register-Gazette  . 

.(r) 

411,822 

.035 

.0*5 

.035 

.014 

.014 

.013 

‘Republic  . 

.(r) 

7,76* 

.02 

.02 

.02 

.03 

.02 

.02 

•star  . 

.<d) 

411,321 

.06 

.04 

.04 

.028 

.02 

.02 

•Sunday  Edition . 

i(m) 

413,700 

.06 

.05 

.05 

.021 

.021 

.021 

36,177 

Rock  Island  .... 

.  .•Argus-Union  . 

.(r) 

48,651 

.04 

.04 

.04 

.035 

.025 

.025 

6,237 

Savanna  . 

.  .Times-Journal  . 

.(r) 

1,244 

.014 

.014 

.014 

.035 

.025 

.025 

3,690 

Shelbyville  . 

.  eUnion . 

.(r) 

1,240 

.007 

.007 

.007 

.045 

.04 

.04 

59,183 

Springfield  . 

..•Illinois  State  Journal.. 

.(b) 

423,995 

.05 

.05 

.05 

.011 

.011 

.011 

•Sunday  Edition  . 

(m) 

415,576 

.05 

.05 

.05 

.011 

.011 

.011 

•Illinois  State  Register. . . 

.(r) 

422,683 

.05 

.05 

.05 

.033 

.025 

.025 

•Sunday  Edition  . 

(m) 

417,618 

.05 

.05 

.05 

.025 

.025 

.025 

8,182 

Sterling . 

..•Gazette  . 

.(r) 

45,133 

.025 

.026 

.025 

.023 

.015 

.015 

17,000 

Streator  . 

..•Free  Press  . 

.(r) 

43,275 

.014 

.014 

.014 

.015 

.015 

.015 

•Independent-Times  . 

.(r) 

42,861 

.012 

.012 

.012 

.011 

.011 

.009 

5,806 

Taylorville . 

.  .Breeze  . 

.(r) 

2,135 

.011 

.011 

.011 

.02 

.02 

.02 

Courier  . 

.(r) 

4,028 

.028 

.02 

.02 

.04 

.04 

.04 

10,230 

Urbana  . 

..Courier  . 

.(r) 

2,785 

.021 

.021 

.021 

.04 

.04 

.04 

mini  (college  daily) . 

,.(c) 

3,160 

.023 

.015 

.015 

Sunday  Edition  . 

(m) 

.023 

.015 

.015 

.018 

.015 

.015 

19,199 

Waukegan  . 

..•Sun  and  Gazette . 

.(r) 

44,771 

.045 

.03 

.03 

.014 

.014 

.014 

.60 

.60 

.60 

INDIANA 

.70 

.65 

.55 

4,172 

Alexandria . 

.  .Tlmes-Trlbune  . 

.(r) 

1  1,066 

.011 

.011 

.011 

1.00 

.76 

.76 

29,767 

Anderson . 

..•Bulletin  . 

.(r) 

46,016 

.025 

.025 

.025 

.35 

.24 

.24 

•Herald  . 

.(d) 

■46,604 

.025 

.025 

.025 

•Sunday  Edition  . 

(m) 

47,786 

.025 

.025 

.025 

3,392 

Attica  . 

..Tribune  . 

.(r) 

.011 

.011 

.011 

.039 

.036 

.029 

3,919 

Auburn  . 

..Star  . 

.(r) 

1,700 

.011 

.011 

.011 

.70 

.65 

.66 

8,963 

Bedford . 

.  .Democrat  . 

.  (r) 

860 

.011 

.011 

.009 

.30 

.18 

.12 

Mall  . 

•  (r) 

2,885 

.018 

.018 

.018 

.70 

.60 

.60 

9,000 

Blcknell . 

..News  . 

.(r) 

2,171 

.014 

.014 

.014 

.90 

.70 

.70 

11,695 

Bloomington  . . . 

.  .Telephone  . 

.(r) 

.03 

.02 

.02 

.03 

.03 

.03 

World  . 

.(r) 

2,268 

.011 

.011 

.011 

.021 

.021 

.021 

6,391 

Bluftton  . 

..Banner  . 

•  (r) 

2,435 

.014 

.013 

.013 

.021 

.021 

.021 

News  . 

.(r) 

2,534 

.014 

.014 

.014 

.012 

.012 

.012 

10,001 

Brazil  . 

.  .Times  . 

.(r) 

4,485 

.03 

.025 

.025 

.045 

.04 

.04 

10,962 

Clinton  . 

..Clintonian  . 

.(r) 

2,060 

.02 

.02 

.02 

.035 

.033 

.03 

3,448 

Columbia  City. . . 

..Commercial-Mail . 

•  (r) 

1,450 

.014 

.014 

.014 

.035 

.033 

.03 

Post . 

.(r) 

1,245 

.014 

.014 

.014 

.04 

.04 

.04 

9,103 

Columbus  . 

..Herald  . 

.(c) 

.01 

.01 

.01 

.04 

.04 

.04 

Ledger  . 

.(c) 

2,936 

.03 

.02 

.02 

.04 

.04 

.04 

Sunday  Edition  . 

(m) 

.03 

.02 

.02 

.04 

.04 

.04 

Republican  . 

.(r) 

3,335 

.02 

.02 

.02 

.015 

.015 

.015 

9,901 

Connersville  .... 

..News  &  Examiner  (3  mo. 

.007 

.007 

.007 

3/31/20  stm’t) . 

..(r) 

3,948 

.03 

.02 

.02 

.026 

.026 

.025 

10,139 

Crawfordsville  . . 

..•Journal  . 

.(r) 

43,384 

.03 

.02 

.02 

.014 

.013 

.013 

•Review  . 

.(b) 

44,184 

.028 

.02 

.02 

.05 

.045 

.04 

4,762 

Decatur  . 

..Democrat . 

.(r) 

3,182 

.025 

.025 

.02 

.05 

.046 

.04 

3,031 

Dunkirk . 

..News . 

(r) 

.001 

.001 

.001 

.03 

.02 

.02 

2,376 

Edinburg . 

.  .Courier  . 

.(r) 

.01 

.01 

.01 

.025 

.025 

.018 

24,277 

Elkhart . 

..•Truth  . 

.(r) 

48,721 

.04 

.04 

.04 

.03 

.03 

.03 

(On  5/21/20  the  Truth  pur- 

.03 

.03 

.03 

chased  and  consolidated 

.04 

.03 

.03 

with  It  the  Review,  whose 

.04 

.04 

.04 

circulation  was  2,264.) 

13,700 

Elwood  . 

.  .Call-Leader . 

.(r) 

3,449 

.013 

.013 

.013 

Post  . 

•  (r) 

1,850 

.011 

.011 

.011 

.039 

.034 

.024 

86,264 

Evansville  . 

.  .•Courier . 

.(b) 

421,666 

.05 

.05 

.05 

.04 

.04 

.04 

•Sunday  Edition . 

(m) 

420,919 

.05 

.05 

.05 

.014 

.014 

.014 

• 

Journal  . 

.(r) 

13,468 

.04 

.04 

.04 

.02 

.02 

.02 

Sunday  Edition  . 

(m) 

11,313 

.04 

.04 

.04 

.021 

.021 

.021 

Press  . 

.(r) 

17,094 

.04 

.04 

.04 

.014 

.014 

.014 

86,549 

Fort  Wayne.... 

.  .•Journal-Gazette . 

.(b) 

427,681 

.08 

.06 

.06 

.023 

.015 

.015 

•Sunday  Edition . 

.(m) 

423,996 

.08 

.06 

.06 

.014 

.014 

.014 

•News  and  Sentinel . 

.(r) 

431,631 

.08 

.07 

.07 

.011 

.011 

.011 

11,585 

Frankfort  . 

..Crescent-News . 

.(r) 

2,419 

.018 

.918 

.018 

.017 

.017 

.017 

Times  . 

.  (c) 

5,625 

.035 

.025 

.025 

.036 

.024 

.021 

•  Sunday  Edition  . 

(m) 

.035 

.025 

.025 

.036 

.024 

.021 

4,909 

Franklin  . 

..Star  . 

(r) 

2,600 

.014 

.014 

.014 

.007 

.006 

.004 

55,344 . 

.Gary  . 

,  .‘Post  . 

.(r) 

46.006 

.04 

.03 

.03 

.055 

.065 

.055 

Tribune  . 

.(r) 

6,527 

.035 

.93 

.03 

.055 

.055 

.055 

8,813 

Goshen  . 

.  .Democrat . 

.(r) 

2,718 

.013 

.013 

.013 

.03 

.02 

.02 

News-Times  . 

.(r) 

3,283 

.025 

.015 

.015 

.013 

.013 

.013 

3,780 

Greencastle  . . . . 

..Banner  . 

.(r) 

1,650 

.014 

.014 

.014 

.03 

.02 

.02 

Herald  . 

.(r) 

1,235 

.011 

.011 

.011 

.014 

.014 

.014 

4,168 

Greenfield . 

,  .Reporter  . 

.(r) 

2,060 

.014 

.014 

.014 

.02 

.02 

.02 

5,345 

Qreensburs  . . . . 

..News . 

.(r) 

2,893 

.025 

.015 

.016 

.007 

.007 

.007 

Times . 

.(r) 

1,025 

.011 

.011 

.011 

.028 

.02 

.02 

36,004 

Hammond  . 

..Lake  County  Times . 

.(r) 

10,587 

.04 

.04 

.04 

.015 

.015 

.015 

6,183 

Hartford  City.. 

..News  . 

.(e) 

2,456 

.025 

.015 

.016 

.025 

.015 

.015 

Times-Gazette  . 

.(e) 

2,410 

.02 

.013 

.013 

.016 

.016 

.016 

14,000 

Huntington . 

..•Herald  . 

.(r) 

43,440 

.02 

.92 

.02 

.012 

.011 

.009 

•Press  . 

.(d) 

43,667 

.035 

.02 

.02 

.017 

.017 

.017 

•Sunday  Edition . 

.(m) 

43.802 

.035 

.02 

.02 

.013 

.013 

.013 

314,104 

Indianapolis  . . . . 

..•Indiana  Times . 

.(r) 

445,652 

.09 

.09 

.09 

.015 

.016 

.015 

‘News  . 

.(r) 

4113,397 

.18 

.18 

.18 

•star  (3  mo.  12/31/19) _ 

.(b) 

485,200 

.15 

.15 

.15 

•Sunday  Edition  stm’t).. 

(m) 

4100.622 

.20 

.20 

.20 

.026 

.025 

.025 

10,008 

Jeffersonville  ... 

..News  . 

.(r) 

.014 

.014 

.014 

.014 

.014 

.011 

Star  . ' . 

.(r) 

967 

.018 

.018 

.018 

.035 

.035 

.0.35 

4,981 

Kendallvllle  .... 

.  .News-Sun  . 

.  (r) 

1,925 

.013 

.013 

.013 

.02 

.02 

.02 

30,067 

Kokomo  . 

..•Dispatch  . 

.(c) 

6,226 

.025 

.026 

.025 

.014 

.014 

.014 

•Sunday  Edition  . 

(m) 

.025 

.025 

.025 

.02 

.013 

.013 

•Tribune . 

.(r) 

48,687 

.03 

.03 

.03 

.015 

.015 

.015 

22,456 

Lafayette  . 

..‘J’rn’l  Courier  (b)  t9.274 

|(e) 

.014 

.014 

.014 

•J’rn’l  Courier  (r)  ■49,127 

.014 

.014 

.014 

Purdue  Exponent  (collegre 

.(d) 

.022 

.022 

.022 

.015 

.015 

.015 

Sunday  Ed.  yr.  only).. 

(m) 

.022 

.022 

.022 

.021 

.015 

.016 

15,158 

La  Porte  . 

,  .Argus  . 

.(r) 

.012 

.012 

.012 

.025 

.015 

.015 

Herald  . 

.(r) 

3,7.30 

.025 

.025 

.026 

.013 

.013 

.013 

6,257 

Lebanon  . 

..Reporter  . 

.(e) 

3,190 

.013 

.013 

.013 

.013 

.013 

.013 

7,500 

Linton  . 

..Citizen  . 

.(r) 

2,360 

.018 

.018 

.018 

.018 

.018 

.013 

21,626 

Logansport  . . . . 

..•Pharos-Tribune  . 

.(r) 

.036 

.036 

.035 

.035 

.025 

.025 

6,711 

Madison  . 

..‘Courier  . 

.  (r) 

42.800 

.015 

.016 

.015 

.011 

.011 

.011 

Herald  . 

.(r) 

1.280 

.018 

.018 

.018 

.015 

.015 

.015 

23,747 

Marlon  . 

..‘Chronicle  . 

.(r) 

47.484 

.03 

.03 

.03 

.012 

.01* 

.012 

•Leader-Tribune . 

.(d) 

48,047 

.03 

.03 

.03 

.012 

.012 

.012 

•Sunday  Edition . 

(m) 

48,*46 

.03 

.03 

.03 

.014 

.014 

.014 

4.529 

Martinsville  . . . . 

.  Reporter  . 

.(r) 

1,340 

.011 

.011 

.011 

.009 

.009 

.009 

20,710 

Michigan  City.. 

..Dispatch  . 

.(r) 

2,549 

.018 

.013 

.013 

.014 

.014 

.014 

News  . 

.(r) 

3,598 

.03* 

.016 

.016 

.014 

.014 

.014 

2,168 

Montlcello . 

.  .Journal  . 

.(r) 

805 

.011 

.011 

.011 

(Seo  Page  II  for  Kor  Number*) 
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Editor  &  Publisher  for  June  19,  1920 


IT  PAYS  TO  USE 

Centralized  Circulation ! 


CONNECTICUT’S  GREATEST  NEWSPAPER 


Every  day  the  TIMES  exerts  a  sledge-hammer  blow  for 
you  in  Hartford  county  that  cannot  fail  to  bring  results. 

Two-thirds  of  its  circulation  is  in  the  city  of  Hartford, 
the  richest  and  best  buying  community  in  Connecticut,  having 
a  population  of  138,000  persons. 

The  TIMES  unquestionably  dominates  the  Hartford  trading 
radius  where  advertising  brings  the  quickest  and  most  profit¬ 
able  results. 

Put  the  TIMES  on  your  campaign  list. 

Average  Daily  Net  Paid  Circulation  May,  1920 

38,483 

KELLY-SMITH  COMPANY 

—REPRESENTATIVES— 

MARBRIDGE,  BLDG.,  LYTTON  BLDG., 

NEW  YORK,  N.  Y.  CHICAGO,  ILL. 


^  DES  MOINES  DAILY  ^ 

Reqister&Tribune 

CIRCULATION  111,970 

_ 52.37. 


editor  &  PUBLISHER’S  SEMI-ANNUAL  UST  OF  ENGLISH-LANGUAGE 
DAILY  NEWSPAPERS  OF  THE  UNITED  STATES 


Dominant  in 
Des  Moines  and  Iowa 


INDIANA  (continue<I)  Open  5,000  Min. 

.\Kate  .4Kate  .Acate 
Net  Paid  Line  Line  Line 

Circulation  Kate  Kate  Kate 

.(r)  980  .018  .011  .009 

.(r)  9,085  .04  .04  .04 

.(b)  t85.24a  .07  .07  .07 

(m)  tl5,477  .07  .07  .07 

.(r)  1,075  .011  .011  .011 

.<r)  . 014  .014  .014 

.(r)  t4.15»  .03  .02  .02 

.(r)  2,825  .015  .015  .015 

.(r)  3,054  .013  .013  .013 

.(r)  2,815  .013  .015  .013 

.(e)  3,955  .021  .021  .021 

.(r)  1,570  .014  .014  .014 

.(r)  1,310  .028  .013  .013 

.(e)  2,108  .011  .011  .011 

.(c)  2,237  .014  .014  .014 

(m)  . 014  .014  .014 

.(e)  1,807  .011  .011  .011 

.(r)  1,789  .014  .014  .014 

.(r)  1,755  .014  .014  .014 

.(r)  600  .011  .011  .011 

.(<!)  t8,610  .06  .045  .045 

(in)  f8.893  .06  .045  .045 

.  (r)  fll.878  .06  .05  .05 

.(r)  . 014  .014  .014 

.(r)  1,410  .014  .014  .014 

.  (r)  2,854  .025  .015  .015 

.(r)  1,320  .011  .011  .011 

.  (r)  1,789  .015  .015  .015 

.(r)  3,108  .02  .013  .013 

.(b)  1,911  .016  .016  .016 

..(r)  . 011  .011  .011 

.(f)  *17,168  .045  .045  .043 

(m)  . 045  .045  .045 

.  (r)  tie.582  .07  .045  .045 

.(r)  2,000  .015  .015  .015 

.(r)  11,524  .025  .025  .025 

.(b)  f 25,826  .06  .06  .06 

(m)  tl9,224  .06  .06  .06 

.(r)  t23,752  .05  .05  .05 

(m)  tl9,829  .05  .05  .05 

.(r)  1,492  .011  .011  .011 

.  (r)  . 011  .011  .011 

.(r)  1,620  .014  .014  .014 

.(r)  2.214  .02  .013  .013 

,.(r)  2,000  .009  .009  .009 

.(r)  1,709  .025  .013  .013 

.(<!)  t3,880  .02  .02  .02 

(m)  t3,880  .02  .02  .02 

.(r)  2,005  .014  .014  .014 

.(r)  2.423  .02  .013  .013 

.  (r)  3,106  .025  .015  .015 

.(r)  2.900  .014  .014  .014 

.(r)  1.883  .012  .012  .012 

.(r)  2,208  .014  .014  .014 

.(r)  1,743  .014  .014  .014 

I04V.4 

.Tribune  and  Times . (r)  2,473  .026  .026  .026 

.News-Telegraph  . (r)  3,225  .021  .021  .021 

.•News- Republican  . (r)  t3,3i8  .029  .018  .018 

.•Gazette  . (r)  tl«.507  .03  .03  .03 

•Hawk-Kye  . (d)  +9,700  .03  .03  .03 

•Sunday  Edition . (m)  +11,037  .03  .03  .03 

.Record  . (r)  1,600  .015  .015  .015 

.•Gazette  . (r)  +16,805  .05  .045  .045 

•Republican  ..(d)  +12,079  1  ...  415  249  045  045  045 

•Times  . (t)  +3,170  f .(wa  .ma 

•Sunday  Republican  ....(m)  +15,510  .045  .045  .045 

.loweRian  &  Citizen . (r)  4,15.5  .02  .02  .02 

.Press  &  Intelligencer . (r)  2,800  .018  .016  .016 

■  •Advertiser  . (r)  +8,578  .0.35  .035  .035 

•Herald  . (r)  +8,406  .03  .03  .03 

..Nonpareil  . (c)  8,409  1  , „ ,  *  a.  q9A  nif  ili k  a4 k 

Sunday  Edition  . (m)  . 07  .045  .045 

.Advertiser-Gazette  . (r)  2.8B0  .025  .02  .015 

I’lain  Dealer . (c)  2,793  .018  .018  .018 

Sunday  Edition  . (m)  . 018  .018  .018 

.•Democrat  &  Leader . (t)  +15.779  .05  .0.5  .0.5 

•Sunday  Edition  . (m)  +17,262  .05  .0.5  .05 

•Times  . (r)  +23,806  .05  .(»  .05 

.•Capital  . (r)  +58,585  .12  .12  .12 

•.Sunday  Eilition  . (m)  +39,3,30  ,12  .12  ,12 

News  . (r)  43,.307  .08  .08  .08 

*Kegiater  . (b)  +61,022  I  .  .  4111  ft7()  20  20  20 

•Tribune  . (r)  4.50.948  ( +111.070  .20  .20  .20 

•Sunday  Edition  . (m)  +82.251  .18  .18  .18 

.News . (u)  8,004  .035  .035  .035 

Sunday  Edition  . (m)  . 035  .035  .035 

•  Pelegr  pli-  IT  rid  ( d )  +9 ,4611  aisqso  n.t  a  m  a  n  i  a 

•Telegraph-Hrld  (t) +.5,920  }  +15..382  .045  .045  .045 

•Sunday  Edition  . (m)  +15,378  .045  .046  .045 

•Times-Journal  (d)  +6,458  I  (j)  +io,219  .035  .035  .035 

•Times-Journal  (t)  +3,761  ( 

•Sunday  Edition  . (m)  +10,262  .035  .035  .0.35 

.Journal  . (r)  1,760  .018  .018  .018 

..•Messenger  &  Chronicle ....  (r)  +9,050  .0.35  .035  .035 

..•Democrat  . (r)  +3,531  .025  .025  .02 

..•Citizen  . (r)  +3,061  .02  .02  .02 

•Press  . (r)  +3,711  .02  .02  .02 

..•Gate  City  and  Constitution 

Democrat  . (r)  +5,518  .0.3.3  .03.3  .022 

..•Tlmes-Republican  . (r)  +11,501  .04  .04  .04 

.•Globe-Gazette  &  Times. .  .,(r)  +8,744  .03  .0.3  .03 

.Times  . (r)  .375  .01  .01  .01 

.News  . (r)  1,400  .014  .014  .014 

Union  Tribune  . (r)  .  .014  .014  ,014 

.•Journal  &  News-Tribune. .  (r)  +8,017  .025  .026  .025 

.News  . (r)  2,350  .021  .021  .021 

.Register  . (r)  1,784  .018  .018  .018 

^Herald  . (r)  4,900  .021  .021  .021 

.•Courier  . (r)  +12,240  .0.35  .035  .036 

.Chief  . (r)  2,086  .021  .021  .021 

.•Journal  . (b)  +22.666  1  .  .  462  410  00  00  00 

•Journal  . (r)  429,744  S  +52,410  .09  .09  .09 

•Sunday  Edition  . (m)  +29,589  .09  .09  .09 

^™ne--.V.V.(r)V46.739}(^>  •«» 

(The  mornini?  edition  was 
established  4/12/20.) 

.•Journal  . (r)  t2.943  .017  .017  .017 

.•Courier  . (r)  tlM05  .04  .04  .04 

•Times-Tribune  . (d)  fll.210  .0.35  .035  .035 

•Sunday  Edition  . <m)  tll.677  .035  .035  .035 

..Freeman-Journal  . (r)  1,754  .018  .018  .018 


Paper 

. . .  Democrat  . . . 

. . .  Press  . 

•Star . 

•Sunday  Edition 

. . .  Ledger  . 

Tribune  . 

...•Courier  . 

Times . 

. .  .Ledger . 

...Chronicle  . 

Journal  . 

. .  .Democrat . 

Republican  . 

. .  .Commercial  Review 

Republican . 

Sunday  Edition  . . 

2  "•'Sun  . 

...Clarion-News  . 

Democrat  . 

. .  .Republican  . 

. .  .•Item  . 

•Sunday  Edition 

•Palladium  . 

...Republican  . 

Sentinel . 

...Republican  . 

. .  ..Democrat . 

Republican . 

. .  .Democrat . 

News . 

Republican  . 

...News-Times . 

Sunday  Edition  . 

•Tribune  . 

. .  .Times . 

. .  .Post . 

•Star  . 

•Sunday  Edition 

Tribune . 

•Sunday  Edition 

.  .  .Times  . 

. . .Eagle . 

Times . 

. .  ..Messenger  . 

Vidette  . 

...Capital  . 

•Commercial  . 

•Sunday  Edition 

Sun  . 

...Plain  Dealer  . 

Times-Star  . 

...Times  . 

Union  . 

...Democrat  . 

Herald  . 


population  City 

6,561  Mount  Vernon 
36.524  Muncie  . 


20:629  New  Albany 


New  Castle 


Noblesville 
Peru  .... 


4.338  Plymouth 


5,958  Portland 


Princeton 


Rensselaer 

Richmond 


Rochester 


5.498  Rushvltle 
7,348  Seymour  . 


LAST  PAPER  /  ^ 

CIRCUUTION 43,30^  NEXT  PAPER 

V  po  A®/  / daily  circulatio 

\  58.585 


10,493  Shelbyville 


South  Bend 


Sullivan  .... 
Terre  Haute 


4,507  Tipton  ... 
4,940  Union  City, 


9,000  Valparaiso 


The  Register  and  Tribune 

have  52.3  per  cent  of  the  daily  newspaper 
circulation  printed  in  Des  Moines 

lORNING — The  morning  Register  has  the  largest 
paid  daily  circulation  of  any  week  day  news¬ 
paper  in  Iowa. 

EVENING — The  Evening  Tribune  has  25%  more 
subscribers  in  the  city  of  Des  Moines  than  the 
next  evening  paper. 


Vincennes 


Wabash 


4,000  Warsaw 


8,705  Washington 


5.091  Ames  .... 
5,320  Atlantic  . 
12,263  Boone  . . . 
24,057  Burlington 


6,.316  Cedar  Falls.., 
45,566  Cedar  Rapids 


8,486  Centerville 
7,350  Charles  City 
24,151  Clinton  _ 


31,354  Council  Bluffs 


Creston 


56,727  Davenport 


Des  Moines 


41.795  Dubuque 


^  SUNDAY 
PAPER 

CIRCULATION  39,330 


Fairfield  .... 
Fort  Dodge.. 
Fort  Madison 
Iowa  City. . . . 


14,423  Keokuk 


Marshalltown  . , 
Mason  City. .  . . , 
Missouri  Valley 
Mount  Pleasant 


SUNDAY — The  Sunday  Register’s  circulation  is  more 
than  twice  that  of  any  other  Des  Moines  or  Iowa 
Sunday  paper. 

ADVERTISING — Because  of  circulation  dominance, 
The  Register  and  Tribune,  morning,  evening 
and  Sunday,  published  54.7%  of  all  the  adver¬ 
tising  printed  by  Des  Moines  newspapers  during 
the  first  5  months  of  1920. 


Muscatine 
Newton  . . 
Oelwein  . . 
Oskaloosa 
Ottumwa 
Perry  .... 
Sioux  City 


4,544  Washington 
16,230  Waterloo  . 


5,657  Webster  City 


REPRESENTATIVES 


JOHN  GLASS 
People,  Gaa  Bldf. 
Chicago 


I.  A.  KLEIN 
Metropolitan  Tower 
New  York 


4,500  Abilene 


.Chronicle 
Reflector 
.News  ... 
Traveler 


7,776  Arkansas  City 


(See  Pace  II  for  Key  Numbers) 
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H  ITSELF,  |WILL  WIN  IM  CAUCUS, I 

^.FnNGWELLiPREDlCTSUWREUCE 


r!=iE  THE  BALTI 


VOL  XCVI-^.  in.  ^  OBCULATIW  TMim»AV 

DECISIVE  BATTLE  IsHoItACEOF 
A  T  PULPIT  PASS  TO  \  KEEPING 
FOLLOW  SHORTLY  AVI 


t  E  ]V  E-W  S  •  LAs/SmbN' 

CRET  SERVICE 

RED  TO  CRUSH 
D%Y  OUTBREAKS 


•  Styt  CtafreM  Sifei  n 


marr  Of  Mar  Day  Foroeaoi 


“DARI  HORSE”  lAT 

CAPTURE  6. 0.  P. 

NOlINAnONRACI 


The  Power  Behind  the  Market 

Like  ‘‘the  power  behind  the  throne”  the  Baltimore  NEWS  wields  a 
very  tangible  force  that  stimulates  and  infhienees  thousands  upon  thou¬ 
sands  of  buyers  in  the  Baltimore  market. 

One  dominant  reason  for  this  is  that  Baltimore  being  a  home  town 
with  very  little  night  life,  is  partial  to  an  evening  newspaper,  and  the 
NEWS,  the  great  evening  paper  of  Baltimore,  has  a  daily  following  of 
thousands  of  readers  who  peruse  it  from  the  front  page  to  the  back  cover 
for  both  news  and  advertising. 


Another  evidence  that  the  NEWS  is  a  spirit 
— a  force — an  indomitable  power  in  Balti¬ 
more,  is  brought  out  by  the  fact  that  of  the 
100,000  copies  of  the  NEWS  sold  every  day, 
from  80,000  to  85,000  of  them  are  circulated 
within  the  radius  of  the  90,000  white  homes 
in  the  city  wherein  English  is  spoken. 

Little  wonder  that  advertisers  are  using  the 
NEWS  to  cover  practically  all  of  Baltimore! 

Our  Merchandising  Bureau  recently  made 
an  extensive  survey  and  investigation  of  the 


Baltjmore  market,  bringing  to  light  some 
vitally  interesting  and  intimate  facts,  which 
have  been  compiled  by  us  in  two  volums,  the 
first  entitled,  “Highlights”  and  the  second, 
“Sidelights.”  These  books  set  forth  in  detail 
everything  that’s  vital  to  know  about  Balti¬ 
more  before  you  come  into  its  market.  For 
instance,  the  city’s  great  resources,  factors  con¬ 
tributing  to  its  ever  rapid  growth,  its  wealth, 
buying  power,  productiveness,  the  tastes, 
habits  and  pursuits  of  its  citizens,  together 
with  the  ways  and  means  most  effective  in  ad¬ 
vertising  and  selling  any  first  class  merchan¬ 
dise. 


If  you  are  interested  and  will  drop  us  a  line  on 
your  own  stationery,  we  will  be  glad  to  send  you 
a  copy  of  “Highlights**  and  “Sidelights.** 


THE  BALTIMORE 

**Go€»  Home  and  Stays  Horned* 

DAN  A.  CARROLL 

Eastern  Representathre  FRANK  D.  WEBB 

Tribune  Bldg.  Advertising  Manager 

New  York 


NEWS 

J.  E.  LUTZ 

Western  Representative 
1st  Natl.  Bank  Bldg. 
Chicago,  111. 
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K,«30 

Atchison  . 

..•Globe  . 

..(r) 

t7.170 

.o:i 

.03 

.03 

1,378 

Augusta . 

...Gazette  . 

.  .  (r) 

1,456 

.OIK 

.OIK 

.OIK 

4.000 

Baxter  Sprinea. 

.  ..Citizen  . 

. .  (r) 

1,440 

.011 

.oil 

.011 

3,600 

Beloit  . 

..Call  . 

. .  (r) 

2,201 

.oil 

.oil 

.011 

2,251 

BurlInKton  . 

, .  .Uepublican  . 

.  .  (r) 

2,314 

.oil 

.011 

.011 

2,215 

Caldwell  . 

Messenger  (est.  2/28  20). 

• .  (r) 

630 

.oil 

.oil 

.oil 

3,104 

Caney  . 

.  .Chronicle  . 

. .  (r) 

l.OHO 

.014 

.014 

.014 

9.033 

Chanute . 

.  .Tribune  . 

.  .<r) 

2,820 

.o:t 

.02  K 

.015 

4,235 

Cherry  vale  . . . . 

..Republican  . 

. .  <r) 

1,250 

.oil 

.oil 

.011 

3.742 

Clay  Center . 

.  .Dispatch-Republican  . , . . 

• .  (r) 

1,450 

.014 

.014 

.014 

13,462 

Coffeyvllle  . 

.  .Journai  . 

• .  (r) 

4,570 

.021 

.02 

.018 

News  &  Daily  Earth . 

• .  (c) 

3,061 

.02 

.02 

.02 

Sunday  Kdltion  . 

.  (in) 

.02 

.02 

.02 

4,000 

Columbus  . 

..Advocate  . 

.  .(r) 

.011 

.011 

.(111 

6,229 

Concordia . 

.  .Blade-Einpiro  . 

.  .(r) 

3,0,34 

.021 

.021 

.021 

2.405 

Council  Grove. . . 

.  .Guard  . 

.  .  (r) 

1,170 

.014 

.011 

.011 

6.001 

Dodge  City  . . . . 

..Globe  . 

. .  (r) 

2,426 

.021 

.021 

.021 

10,005 

El  Dorado  . 

.  .Tlmea  . 

..(r) 

3,087 

.026 

.025 

.026 

11,273 

Emporia  . 

..*Qazctte  . 

. .  (r) 

t4,078 

.02 

.02 

.02 

12,000 

Fort  Scott  . 

.  .Tribune>Monitor . 

• .  (r) 

3,203 

.02 

.02 

.02 

1,256 

Frankfort . 

..Index . 

• .  (r) 

.007 

.007 

.007 

3,473 

Fredonia . 

..Herald  . 

•  •  (r) 

1,440 

.011 

.011 

.011 

8,000 

Galena . 

..Times  . 

..(r) 

1,0,50 

.011 

.011 

.011 

4,751 

Great  Bend . 

..Tribune  . 

..(r) 

3,360 

.020 

.020 

.010 

2,878 

Hiawatha  . 

..World  . 

• .  (r) 

2,800 

.014 

.014 

.014 

19,200 

Hutchinson  .... 

.  ..'Gazette  . 

..(d) 

t6,646 

.03 

.03 

.03 

•Sunday  Edition  . 

.(m) 

1'7,076 

.03 

.03 

.03 

•News  . 

•  •  (r) 

tl  1,206 

.04 

.04 

.04 

12,144 

Independence  # • 

.  .Free  Press . 

.  .  (c) 

2,076 

.011 

.011 

.011 

Sunday  Edition  . 

.  (m) 

.011 

.011 

.011 

Reporter . 

•  .  (r) 

2,713 

.014 

.014 

.014 

Star  . 

• .  (r) 

.011 

.011 

.011 

8,613 

lola  . 

. ,  Register . 

..(r) 

t3,657 

.025 

.026 

.025 

7,616 

Junction  City... 

..Union  . 

• .  (r) 

2,550 

.014 

.014 

.014 

101,078 

Kansas  City . 

..Kansan  . 

.  .|(r) 

.03 

.03 

.03 

1,520 

Kiowa  . 

..Record  . 

..(c) 

855 

.000 

.000 

.000 

Sunday  Edition  . 

.  (m) 

.000 

.000 

.000 

12,466 

Lawrence  . 

..Gazette  . 

..(r) 

.01 

.01 

.01 

•Journal-World  . 

. .  (r) 

t4,462 

.02 

.02 

.02 

16,001 

Leavenworth 

.J?OBt  . 

..(u) 

6,817 

.03 

.03 

.025 

Sunday  Edition  . 

.  (m) 

.OK 

.03 

.026 

Times  . 

..(c) 

6,030 

.036 

.036 

.025 

Sunday  Edition . 

.  (m) 

.OKO 

.036 

.026 

2,300 

Lyons  . 

.  .News  . 

..(r) 

1,160 

.014 

.014 

.014 

4,057 

McPherson . 

..Republican  . 

..(r) 

080 

.014 

.01 

.01 

7,500 

Manhattan  .... 

.  ..Mercury  . 

.  .(r) 

1,606 

.014 

.014 

.014 

'ationalist . 

.  .(r) 

.021 

.021 

.018 

3,750 

Neodesha  . 

..Sun  . 

•  .(r) 

1,150 

.014 

.014 

.014 

0,781 

Newton  . 

..Journal  . 

..(d) 

.014 

.014 

.014 

Sunday  Edition  . 

.  (m) 

.014 

.014 

.014 

Kansan-Republican  . 

•  •  (r) 

2,646 

.014 

.014 

.014 

1,513 

Norton  . 

..Telegram  . 

..(r) 

1,200 

.011 

.011 

.011 

0,018 

Ottawa  . 

.  .•Herald  . ^. . . 

• .  (r) 

t4,140 

.02 

.02 

.02 

16,028 

Republican  . 

..(c) 

3,670 

.017 

.017 

.017 

Sunday  Edition  . 

.  (m) 

.017 

.017 

0.17 

Sun  . 

..(r) 

3,060 

.02 

.02 

.02 

18,062 

Pittsburgh  . 

. .  'Headlight  . 

• .  (r) 

t7,006 

.03 

.03 

.03 

un . 

..(c) 

4,460 

.018 

.018 

.018 

Sunday  Edition  . 

.  (m) 

.018 

.018 

.018 

4,716 

Pratt  . 

..Republican  . 

..(r) 

.02 

.02 

.02 

Tribune  . 

..(r) 

1,402 

.025 

.02 

.02 

16,085 

Salina  . 

..'Journal  . . 

..(r) 

t4,120 

.026 

.026 

.025 

Union  . 

..(u) 

4,438 

.02 

.02 

.02 

Sunday  Edition  . 

.  (m) 

.02 

.02 

.02 

46,747 

Topeka  . 

..'Capital  . 

..(b) 

t33,766 

.08 

.08 

.08 

•Sunday  Edition  . 

.  (m) 

f33,270 

.08 

.08 

.08 

•State-Journal  . 

..(r) 

t26,273 

.00 

.06 

.06 

7,048 

Wellington . 

..News  . 

..(r) 

0.14 

.014 

.014 

72,128 

Wichita . 

..•Beacon  . 

..(r) 

t38,841 

.10 

.10 

.10 

•Eagle  . 

..(b) 

t64,000 

.16 

.15 

.16 

•Sunday  Edition  . 

.  (m) 

t62,640 

.16 

.16 

.16 

7,833 

Winfield  . 

..•Courier  . 

..(r) 

f2,lll 

.016 

.016 

.016 

Free  Press  . 

..(r) 

1,760 

.016 

.013 

.013 

KENTUCKY 

9,492 

Ashland . 

.  ..'Independent  . 

..(r) 

t3,795 

.064 

.025 

.018 

9,638 

Bowling  Green.. 

..Park  City  Dally  News.... 

..(r) 

1,1(H) 

.019 

.016 

.010 

Tlmes-Journal  . 

• .  (r) 

1,320 

.011 

.011 

.011 

67,121 

Covington  . 

.  ..Kentucky  Post . 

..(r) 

.045 

.04.’^ 

.046 

5,420 

Danville . 

.  ..Kentucky  Advocate  . 

• .  (r) 

2,100 

.018 

.018 

.014 

Messenger  . 

..(r) 

1,700 

-014 

.014 

.014 

0,806 

Frankfort . 

.  .State  Journal  . 

..(c) 

3,127 

.025 

.025 

.025 

Sunday  Edition  . 

.  (m) 

-0^5 

.025 

.025 

6,000 

.on 

.oil 

.011 

11,953 

Henderson  . 

.  .'Gleaner . 

..(d) 

^3,182 

.025 

.02 

.02 

•Sunday  Edition  . 

.(m) 

t3,377 

.025 

.02 

.02 

Journal  . 

..(r) 

.018 

.Oil 

.011 

9,696 

Hopkinsville  . . . 

..Kentucky  New  Era . 

..(r) 

3,360 

.018 

.018 

.018 

41,634 

Lexington  . 

.  •  Herald  . 

...(b 

tl4,30l 

.07 

.04 

.04 

•Sunday  Edition  . 

.  (m) 

4’13,106 

.07 

.04 

.04 

•Leader  . 

• .  (r) 

tl4,363 

.046 

.045 

.046 

•Sunday  Edition  . 

.  (m) 

tl4,564 

.046 

.045 

.046 

234,891 

Louisville  . 

.  .•Courler-Journel  . 

.  .(b) 

t44,421 

.17 

.11 

.1  1 

•Sunday  Edition . 

.  (m) 

t&0,265 

.22 

.14 

.14 

Herald  . 

..(b) 

t48,7l6 

.00 

.00 

.00 

•Sunday  Edition  . 

.  (m) 

t5»,50K 

.00 

.09 

.00 

•Post  . 

.  .(r) 

t41,843 

.126 

.00 

.00 

Times . 

.  .(r) 

t60,890 

.18 

.14 

.14 

4,966 

Madlsonville  . . . 

.  .Messenger . 

..(r) 

1,760 

.014 

.014 

.014 

6,683 

Mayfield  . 

.  .Messenger . 

..(r) 

2,700 

.021 

.021 

.021 

Times  . 

..(r) 

2,438 

.014 

.014 

.014 

6,141 

Maysville  . 

..Bulletin  . 

..(b) 

1,326 

.014 

.014 

.014 

Independent  . 

..(b) 

2,326 

.014 

.014 

.014 

Public  Ledger  . 

..(r) 

1,640 

.014 

.014 

.014 

7,306 

Mlddleboro  _ 

.  ..Pinnacle  News . 

..(r) 

1,326 

.026 

.014 

.014 

17,212 

Owensboro  . 

..'Inquirer  . 

..(t) 

t4,684 

.02 

.02 

.02 

•Sunday  Edition  . 

.  (m) 

t4,402 

.02 

.02 

.08 

•Messenger  . 

..(d) 

t6,000 

.026 

.026 

.026 

•Sunday  Edition  . 

.  (m) 

t5,068 

,026 

.025 

.026 

24,736 

Paducah  . 

..News-Democrat  . 

..(0) 

0,864 

.036 

.026 

.021 

Sunday  Edition  . 

.  (m) 

.036 

.026 

.021 

•Sun  . 

..(r) 

t4,770 

.036 

.029 

.021 

6,622 

Richmond  . 

..Register  . 

..(r) 

2,800 

.029 

.020 

.020 

7,866 

Winchester  . . . . 

..Democrat . 

..(r) 

.014 

.014 

.014 

Sun  . 

..(r) 

3,480 

.021 

.021 

.018 

LOUISIANA 

17,610 

Alexandria  . . . . 

.  .Town  Talk  . 

..(r) 

3,961 

.02 

.02 

.08 

21,782 

Baton  Rouge  . . 

. .State-Advocate-Tlmes  ... 

..(r) 

4,120 

.0.36 

.032 

.026 

6,108 

Crowley  . 

...Signal . 

..(r) 

.014 

.014 

.000 

3,926 

Jennings  . 

.  ..Tlmes-Record  . 

..(r) 

.011 

.011 

.011 

7,866 

Lafayette  . 

.  .Advertiser  . 

..(r) 

616 

.011 

.011 

.011 

Gazette  . 

..(r) 

620 

.014 

.014 

.014 

13,088 

Lake  Charles... 

. .  .Amerlcan-Press . 

..<r) 

.3,276 

.026 

.026 

.028 

12,676 

Monroe  . 

..News-Star  . 

..(r) 

2,800 

.036 

.029 

.026 

8,477 

Morgan  City  . . . 

..Review  . 

..(r) 

880 

.014 

.014 

.011 

887,408 

New  Orleans. . . 

.  ..'Item  . . .  .  . . 

..(r) 

t68,630 

.12 

.12 

.12 

•Sunday  Edition  . 

.(m) 

t84,7I7 

.16 

.16 

.16 

•States  . 

..(r) 

t41,081 

.18 
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.09 

•Sunday  Edition . 
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.12 
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•Tinies-IMcuyune  . 

.(b) 

976.215 

.15 

.15 

.15 

•Sunday  Edition  . 

(m) 

901.524 

.18 

.18 

.18 

3,380 

43,874 

.007 

.OK 

.006 

.03 

.006 

.03 

Shreveport  . 

..•Journal . 

•  (r) 

912,334 

News- American  . 

.(u) 

7,109 

.025 

.026 

.025 

Sunday  Edition  . 

.  (m) 

.0t>5 

.026 

.025 

•Tlmea  . 

.(b) 

917,4i3 

.07 

.05 

.06 

•Sunday  Edition  . 

(in) 

925,253 

.00 

.07 

.07 

MAINE 

J 

13,860 

Augusta  . 

..Kennebec  Journal  . 

.(b) 

10,134 

.036 

.036 

.036 

25,048 

Bangor  . 

..Commercial  . 

.  (r) 

I4.K5K 

.05 

.036 

.03 

News  . 

.(b) 

17,606 

.06 

.04 

.04 

14,731 

Bath  . 

.  .Times  . 

.  (r) 

3,413 

.036 

.016 

.011 

18,008 

Blddeford . 

..Journal  . 

.  (r) 

4,273 

.036 

.016 

.011 

Record  . 

.  (r) 

2,387 

.018 

.018 

.011 

6,101 

Houlton  . 

.  .Aroostock  News  . 

.(r) 

1,735 

.018 

.014 

.Oil 

31,707 

912,270 

914,100 

.04 

.045 

.04 

.046 

.04 

.045 

•Saturday  Edition  . 
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60,106 

•Sun  . 
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90,213 

.05 

.03 

.025 

Portland  . . 

..Eastern  Argus  . 

.(b) 

6,053 

.04 

.04 
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•Express  &  Advertiser... 

.(r) 
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•Sunday  Telegram  . . . . 

(m) 
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.06 

.05 
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.03 
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.03 
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13,361 
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..Sentinel  . 
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.06 

.026 

.018 

MARYLAND 

8,643 

Annapolis . 
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.036 

.02 

.02 
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Baltimore  . 
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.014 

.014 

.014 
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.25 

.26 
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.25 

.26 

.25 

Herald  . 

.(r) 

3.100 

.02 

.02 

.02 

•News  . 

.(r) 
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.26 

.20 

.20 

•Sunday  Evening  . 

(m) 
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.26 

.20 

.20 

Sun  . (b)  97,642 

•Sun  . (r)  76,317 

}(e) 

173,060 

.36 

.30 

.30 

•Sunday  Edition  . 

(m) 

132,006 

.36 

.30 

.30 

7,467 

Cambridge  . 

.  .Hanncr  . 

.(r) 

1,226 

.011 

.011 

.000 

30,000 

Cumberland . 

..News  . 

.(b) 

6,485 

.043 

.027 

.027 

Times  . 

.(r) 

10,080 

.04 

.04 

.04 

11,006 

3,418 

2,178 

.026 

.026 

.013 

.013 

.013 

.013 

i*OHt  . 

.(b) 

28,029 

Hagerstown  . 

,  .Globe . 

.(r) 

2.667 

.026 

.018 

.011 

Herald  . (b)  5,062  1,.) 

Mall  . (r)  0,451  ( 

11,603 

.04 

.04 

.04 

MASSACHUSETTS 

’ 

10,000 

Amesbury . 

..News  . 

.  (r) 

2,260 

.071 

.071 

.011 

18,480 

Attleboro  . 

..•Sun  . 

.(r) 

94,805 

.085 

.02 

.015 

22,959 

Beverly  . 

..Times  . 

.(r) 

4,807 

.036 

.016 

.015 

745,439 

.12 

.46 

.12 

.46 

.12 

.45 

•Sunday  Edition  . 

(m) 

9387,177 

•American  . 

.(r) 

9201,068 

.45 

.45 

.45 

Christian  Science  Monitor 

(b) 

87,877 

.60 

.60 

.50 

•Globe  . (b)  t97.431 

•Globe  . (r)  n89,466 

}(e) 

9286,886 

.40 

.40 

.40 

•Sunday  Edition  . 

(m) 

9347,140 

.46 

.46 

.45 

•Herald  . (b)  •9110,187  ) 

•Traveler  - (r)  9136,818  j 

9246,005 

.40 

.40 

.40 

•Sunday  Edition  . 

(m) 

9127,783 

.30 

.30 

.30 

•Post  . 

.(b) 

9308,282 

.60 

.60 

.60 

•Sunday  Edition  . 

(m) 

9366,366 

.45 

.46 

.46 

Record  . 

.(r) 

42,189 

.20 

.20 

.20 

•Transcript  . 

.(r) 

933,207 

.20 

.20 

.20 

•Wedncsilay  Edition  ... 

.26 

.26 

.25 

•Saturday  Edition  . 

.(y) 

63,626 

.30 

..30 

.30 

66,138 

•  (r) 

18,192 

10,804 

.065 

.065 

.065 

Times  . 

.(r) 

.046 

.046 

.046 

100,466 

Harvard  Crimson  . 

.(b) 

.030 

.036 

.030 

43,426 

12,064 

•  (r) 

2,885 

92.626 

.018 

.018 

.014 

Clinton  . 

.'Item  . 

.(r) 

.025 

.013 

.01 

124,791 

Fan  River . 

.Globe  . 

.(r) 

6,362 

.06 

.025 

.026 

•Herald  . 

.(r) 

910,140 

.00 

.036 

.036 

•News . 

.(r) 

96,306 

.02 

.02 

.02 

41.013 

Fitchburg . 

.•Sentinel  . 

.(r) 

97,660 

.06 

.035 

.025 

16,786 

Framingham  . . . . 

,  .News  . 

.(r) 

.036 

.014 

.013 

16,060 

Gardner . 

.News  . 

.  (r) 

3,466 

.021 

.014 

.014 

24,478 

12.«18 

Greenfield  . 

.Recorder  (est.  1/6/20)... 

.  (r) 

2,682 

.036 

.018 

.015 

49,450 

Haverhill  . 

.•Gazette . 

(r) 

914,602 

.07 

.038 

.03 

60,816 

Holyoke  . ‘ 

'..Telegram  . 

.(r) 

0,120 

.04 

.03 

.03 

Transcript  . 

.(r) 

12,366 

.07 

.04 

.03 

7,607 

90,269 

Siin  . 

.014 

.014 

.014 

Lawrence  . 

.'Eagle  . (b)  91,717  1  .g) 

•Tribune  . (r)  911.988  ( 

913,706 

.00 

.04 

.04 

un-American . 

.(r) 

,082 

.032 

.032 

Sunday  Sun  . 

(m) 

.043 

.043 

.013 

•Telegram  . 

.  (r) 

98.4.36 

.06 

.03 

.02 

17.680 

Enterprise  . 

.(r) 

3,717 

.036 

.013 

.011 

112,479 

T.owell  . 

,  Courier-Citizen  . 

.  (e) 

17,147 

.045 

.015 

.045 

10,040 

.07 

.04 

Sunday  Telegram  . 

(ra) 

.06 

.04 

.085 

00,148 

Lynn  . 

.•Item  . 

.(r) 

910,601 

.10 

.05 

.04 

•Telegram-News  . . 

.<r) 

916,674 

.04 

.04 

.04 

•Sunday  Edition  . . 

,(m) 

910,830 

.04 

.04 

.04 

40.103 

16,017 

18,204 

H/f  n  1 

.(r) 

.(r) 

8,379 

2,860 

.054 

.036 

.025 

lUowlKrAWA 

.025 

.014 

.014 

Melrose  . 

..News  . . . . . 

.(r) 

.043 

.020 

.014 

13,684 

Milford  . 

..News  . . . 

.(r) 

4,400 

.018 

.013 

.011 

109,568 

New  Bedford . . . . 

.•Mercury  ....(b)  t5,0t2  1 

•Standard  ....(r)  t22.406  P  ' 

927.607 

.06 

.06 

.06 

•Sunday  Standard . 

(m) 

922,003 

.06 

.06 

.06 

Times  . 

.(8) 

6,208 

.036 

.018 

.014 

Sunday  Edition  . 

(m) 

.036 

.018 

.014 

16,600 

Newburyport  . . . . 

..•News  A  Herald  . 

.(r) 

96,206 

.072 

.02 

.02 

22,035 

North  Adams.... 

..Herald  . 

.(r) 

.621 

.015 

.013 

•Transcript  . 

.(r) 

9'7.806 

.04 

.028 

.025 

21,654 

Northampton  . . . 

..'Hampshire  Gazette  . 

.(r) 

96.813 

.036 

.021 

.014 

Herald  . 

.(r) 

.021 

.018 

.000 

9,398 

North  Attleboro. 

..Chronicle  . 

.(r) 

1,720 

.036 

.013 

.01 

41,634 

.  (r) 

14,846 

.043 

.027 

.025 

Wednesday  Edition  ... 

.043 

.028 

.028 

47,611 

Quincy . 

..Patriot  Ledger  . 

.(r) 

4,068 

.014 

.014 

.014 

Telegram  . . 

.(r) 

1,938 

.018 

.018 

.015 

42,000 

Salem  . 

,  .•News . . . 

.(r) 

♦  18,811 

.16 

.08 

.07 

129,338 

Springfield  . 

.••Republican  .«(b)  1 /«) 

•News . (r)  t82.9«9  f  ^ 

947,233 

.12 

.IS 

.12 

.015 

•Sunday  Republican  .  .  . 
(12/31/19  3  mo.  Btm't) 

(m) 

918,740 

.076 

.075 

•Union  . (b)  928,029 

•Union  . (r)  910,907 

|(e) 

947,036 

.IS 

.10 

.10 

.10 

.10 

•Sunday  Edition . 

(m) 

932,602 

.15 

7478 

86,161 

18,010 

.  (r) 

400 

.011 

.011 

.011 

.(r) 

97.680 

.020 

.025 

.025 

Wakefield . . 

..Item  . 

.(r) 

2,175 

.036 

.011 

,•11 

Kajr  Nuoriier*) 
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Do  You  Know  of  a  Better  Combination 

for  the  Advertiser 
Than  Detroit  and  The  News? 


iHINK  of  Detroit  and  you  simultaneously  think  “auto¬ 


will  get  a  true  perspective  of  the  growth  of  the  au¬ 
tomobile  industry.  You  remember  when  it  was  thought 
that  everyone  who  could  ever  afford  an  automobile  was 
supplied?  That  was  in  the  days  when  automobiles  were 
considered  a  luxury.  Today  the  automobile  is  as  neces¬ 
sary  a  part  of  modem  life  as  the  street  car  and  the  loco¬ 
motive.  The  motor  industry  is  the  mainspring  behind  De¬ 
troit’s  growth.  That  is  why  Detroit  is  now  fourth  in  popu¬ 
lation  in  the  United  States  with  1,044,070  people  in  its 
borders. 


days,  and  159,481  Sundays.  As  compared  with  the  city  cir¬ 
culation  of  its  nearest  competitor,  The  Detroit  Free  Press, 
this  means  a  lead  in  the  city  for  The  News  of  more  than  85% 
week  days  and  74%  Sundays! 


The  automobile  industry  requires  skilled  labor.  Hence 
it  is  a  highly  paid  industry.  Hence  the  people  of  Detroit 
are  prosperous.  Hence  they  are  determined  to  stay  and 
grow  with  Detroit.  Hence  the  advertiser  can  reap  a  har¬ 
vest  in  Detroit  if  he  can  reach  the  people.  And  this  he 
can  do  so  easily  and  so  economically  through  The  Detroit 
News  that  it  is  no  wonder  that  this  newspaper  published 
in  1919  more  paid  advertising  than  any  other  six  or  seven 
times  a  week  newspaper  in  the  world. 


News"  Powerful  Leadership  Still  Grows 

Between  statements  rendered  the  A.  B.  C.  for  March  31st, 
1920  and  the  same  period  of  1919,  the  Detroit  News  shows 
an  increase  in  circulation  of  31,140  copies  week  days,  being 
practically  double  the  increase  of  its  nearest  week  day  com¬ 
petitor,  and  37,655  copies  Sunday,  which  is  more  than  four 
times  the  increase  of  the  only  Sunday  competitor  of  the 
News — the  Detroit  Free  Press.  These  statistics  point  to 
just  one  fact — the  Detroit  News  leadership  which  was  al¬ 
ready  strong  is  increasing  fast  both  daily  and  Sunday. 


Remember  These  Points  About  Detroit 


Dominates  in  Circulation 


Just  keep  these  figures  in  mind.  The  A.  B.  C.  statements 
for  March  show  The  Detroit  News  with  a  circulation  of 
246,186  week  days  and  220,113  Sundays.  For  the  same 
period  its  nearest  competitor,  the  Detroit  Free  Press,  pub¬ 
lishes  the  following  circulation  figures — 140,639  week  days 
and  166,264  Sundays.  Week  days.  The  Detroit  News  thus 
has  105,547 — or  75%  more  total  circulation  than  its  near¬ 
est  competitor,  and  Sundays,  63,849  more  circulation  than 
its  only  Sunday  competitor. 


It  has  great  buying  power.  A  constant  influx  of  new  and 
prosperous  population  makes  Detroit  unusually  responsive  to 
advertising  campaigns,  new  or  old,  by  minimizing  the  so- 
called  buying  prejudices  of  more  conservative  fields.  De¬ 
troit  has  one  newspaper  and  only  one — The  News — which 
fully  covers  the  field.  The  News  has  a  wonderful  measure 
of  public  confidence  because  it  is  so  careful  as  to  what  ap¬ 
pears  in  its  news  and  advertising  columns.  The  News  fur¬ 
nishes  the  advertiser  the  ideal  and  rare  combination  for 
reaching  the  public  at  convenient  reading  times— weak  day, 
evening  and  Sunday  morning.  The  News  offers  exceptional 
economy  and  maximum  effectiveness  combined  because  sO 
much  of  its  total  circulation  is  in  city  and  suburban  ter¬ 
ritory.  ' 


Has  Most  Advantageous  Rate 


In  the  city,  and  that  is  where  the  circulation  counts  most, 
for  there  is  where  your  product  has  the  greatest  distribu¬ 
tion,  the  A.  B.  C.  March  statement  shows  The  Detroit 
News  to  have  a  net  paid  city  circulation  of  205,911  week 


The  News  rate  per  thousand  circulation — particularly 
local  and  surburban  circulation — is  thus  much  lower  than 
its  competitors  can  meet;  in  fact,  few  papers  in  the  United 
States  can  do  so.  The  News  is  progressing  faster  than 
ever  and  increasing  its  lead.  This  is  information  vitally 
significant  to  the  advertiser. 


Analuze  These  Statements  Again.  Do  You  Know  of  a  Better  Combination  Than 

Detroit  and  The  News? 


i 
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Net  Paid 

Cine 

Line 

Line 

Population  City 

Paper 

Circulation 

Kate 

Kate 

Kate 

30.89 1 

Waltham  . 

..Free  Press-Tribune  . 

•  (r) 

3,850 

.054 

.054 

.054 

8.990 

3.450 

.036 

.018 

}6.565 

■Woburn . 

.  .Times  . 

.(r) 

.018 

.018 

179.741 

Worcester . 

..•Gazette  . 

.  (r) 

♦30.177 

.12 

.0K5 

.075 

•Post  . 

.  (r) 

♦24,155 

.06 

.06 

.06 

•Telegram  . 

.(b) 

♦33,812 

.16 

.11 

.10 

•Sunday  Edition  . 

<m) 

♦38,536 

.18 

.13 

.12 

MIt'HlGAN 

11,878 

Adrian  . 

..♦TeleKi-am  . 

.  (r) 

♦8,266 

.025 

.025 

.025 

8,3S4 

Albion  . 

..Recorder  . 

.<r) 

2,400 

.018 

.014 

.014 

1.400 

Alsonac  . 

.  .Courier  . 

•  (r) 

.01 

.01 

.01 

13,089 

Alpena  . 

..•News  . 

.  (r) 

♦2,776 

.02 

.02 

.02 

19,S16 

Ann  Arbor  . 

.  .Times  News  . 

.  (r) 

7,524 

.035 

.035 

.035 

.36,164 

Battle  Creek  ... 

..•Enquirer  &  News  . 

.(t) 

♦  11.177 

.065 

.04 

.04 

•Saturday  Edition  . . . . 

.(y) 

♦8,246 

.085 

.04 

.04 

•Sunday  Edition  . 

.  (m) 

♦  10.089 

.065 

.04 

.04 

•M4)on-Journal . 

.(r) 

6,168 

.025 

.02 

.02 

47.554 

Bay  City . 

..•Times  Tribune  . 

.  (r) 

♦  16,859 

.05 

.05 

.05 

13.287 

Benton  Harbor  . 

.  .Newa-Palladium  . 

.(r) 

4,10(1 

.05 

.02 

.02 

4.619 

BIft  Rapids . 

.  .l*ioneer  . 

.  (r) 

2,118 

.018 

.011 

.011 

9,734 

Cadillac . 

. . News  . 

.  (r) 

3,264 

.03 

.02 

.02 

32.845 

Calumet  . 

.  .News  . 

.  (r) 

3,052 

.086 

.025 

.016 

.”>.642 

CheyboKan  . 

.  .Tribune  . 

.  (r) 

1,714 

.013 

.013 

.013 

6.1 14 

Coldwater . 

..Reporter . 

(r) 

.3,140 

.025 

.015 

.015 

900,000 

Detroit  . 

..•Free  Preaa  . 

.(b) 

♦  146,332 

.22 

.22 

.22 

•Sunday  Edition  . 

,(m) 

♦  170,812 

.25 

.25 

.25 

•.lournal  . 

.(r) 

♦  I08..543 

.25 

.20 

.20 

•News  . 

.  (r) 

♦239,204 

.35 

.30 

.30 

•Sunday  Kdition  . 

(m) 

♦216,894 

.35 

.30 

.30 

•Tiniea  . 

.(r) 

♦  14,001 

.15 

.06 

.06 

5.440 

DowaKlac . 

..News  . 

•  <r) 

2,1.39 

.025 

.015 

.015 

17,747 

KRcanaba  . 

..Mirror  . 

.  (r) 

.014 

.014 

.014 

Press  . 

.(c) 

3,180 

.021 

.018 

.016 

Sumlav  Edition  . 

.  (m) 

.021 

.018 

.016 

91.599 

Flint  . 

..•Journal  . 

•  (r) 

♦27,282 

.08 

.08 

.08 

7,224 

Grand  Haven  . . 

..Tribune  . 

•  (r) 

1,544 

.011 

.011 

.009 

123,227 

Grand  Paplds  . . 

..Herald  . 

.(a) 

32,370 

.14 

.07 

.07 

Sunday  Edition  . 

(m) 

.14 

.07 

.07 

•News  . 

(r) 

♦  12,717 

.04 

.04 

.04 

•I’ress  . 

.(r) 

♦79,707 

.14 

.14 

.14 

4,045 

Greenville . 

..Call  . 

(r) 

1.010 

.007 

.007 

.007 

11,081 

Hancock  . 

..Copper  Journal  . 

.  (r) 

4,036 

.036 

.025 

.025 

5.476 

Hillsdale . 

.  .‘News  . 

.  (r) 

t5.050 

.02 

.02 

.02 

12,166 

Holland  . 

..Sentinel  . 

.  (r) 

I..582 

.011 

.011 

.011 

5.113 

HouRhton  . 

. . Mining?  Gazette  . 

.(c) 

7.011 

.036 

.029 

.02 

Sunday  Elition . 

(111) 

.036 

.029 

.02 

6,935 

9,216 

1 .565 
1.400 

.02 

.02 

Iron  Mountain . . 

.  .Trlbune-Ga'cette . 

.(r) 

.014 

.014 

.014 

15.739 

Ironwood  . 

..Globe  . 

.  (r) 

2,103 

.021 

.018 

.016 

48,374 

Jackson . 

,  .•Citizen  Patriot  . 

.(t) 

♦21,6.56 

.06 

.06 

.06 

•Saturday  Kdition  .  .  .  . 

.(y) 

♦  I7..394 

.06 

.06 

.06 

•Sunday  Kdition  . 

(m) 

♦20,343 

.06 

.06 

.06 

News . 

.(a) 

13,808 

.04 

.04 

.04 

Sunday  Edition  . 

(m) 

.04 

.04 

.04 

18,858 

Kalamazoo 

..•Gazette  . 

.(t) 

♦23,634 

.05 

.05 

.05 

•Saturday  Edition  . 

.(y) 

♦  19,646 

.05 

.05 

.05 

•Sunday  Eilltion . 

(m) 

♦22.840 

.05 

.05 

.05 

60.000 

Tjanainft . . 

..•State  Journal  . 

.(r) 

♦26,493 

.06 

.06 

.06 

8,810 

LiidlnKton  . 

..•News  . 

.(t) 

♦3,120 

.02 

.02 

.02 

•Sunday  Edition  . 

(m) 

♦3,122 

.02 

.02 

.02 

9.690 

Maniatee  . 

,  .News- Ad vocate  . 

..(r) 

3.027 

.021 

.017 

.015 

12,718 

Marquette . 

. . Mining;  Journal  . 

.(b) 

.1.893 

.04 

.025 

.02 

4,270 

Marshall  . 

,  .Chronicle  . 

.  (r) 

2,337 

.02 

.02 

10.507 

Menominee . 

,  .Herald-Eeader  . 

.  (r) 

3.365 

.025 

.021 

.02 

11,573 

9,488 

3,555 

3,100 

.02 

.02 

Mount  Clemens.  . . 

.  eader . 

.  (r) 

.019 

.010 

.019 

36,570 

Muskegron  . 

.•Chronicle  . 

.  (r) 

♦  12,160 

.04 

.04 

.04 

7,311 

12.575 

Niles . 

.  (r) 

.08 

.02 

.02 

Owosao  . 

.ArpTUs-PresH  . 

.(r) 

5.819 

.029 

.025 

.02 

5,064 

Petoskey . 

.News  K-  Resorter . 

.<r) 

1.554 

.02 

.013 

.013 

34.273 

Pontiac  . 

.•Press  . 

.(r) 

♦  1.3,953 

.035 

.035 

.035 

1R.863 

Port  Huron  . 

.•Times-Herahl  . 

.(r) 

♦  11,592 

.035 

.035 

.035 

53,988 

Sattinaw . 

..•News  Courier  . 

.  (r) 

♦22.581 

.07 

.07 

.07 

•Sunday  Edition  . 

(m) 

♦21,759 

.07 

.07 

.07 

7.251 

St.  Joseph . 

.Herald-Press . 

.(r) 

2.980 

.05 

.015 

.015 

'16.000 

Sault  Ste  Marie. 

.News  . 

.(r) 

4,061 

.02 

.02 

.02 

3,577 

South  Haven . 

.Tribune  . 

.  (r) 

1,675 

.011 

.011 

.011 

5.995 

SturKls  . 

..Journal  . 

.(r) 

2,.510 

.025 

.015 

.015 

5,209 

Three  Rivera . 

.•Commercial  . 

.(r) 

♦2.110 

.03 

.02 

.02 

10,925 

Traverse  City . . . . 

. Record-Eajcle  . 

.(r) 

4,224 

.03 

.02 

.02 

7.413 

Tpsllanti  . 

.Ypailantlan-Press  . 

.  (r) 

2,173 

.02 

.015 

.015 

V 

r. 

MINNESOT.A 

10.000 

.Tribune  . 

.(r) 

3,075 

.02 

.02 

.02 

8,000 

.  Jerald  . 

.(r) 

2,288 

.014 

.014 

.014 

7,086 

Bertiidji  . 

.Pioneer . 

.(r) 

2,229 

.02 

.02 

.02 

8.951 

6,650 

.  (r> 

1,854 

.018 

.014 

.014 

.Times  . 

.(r) 

5..347 

.025 

.025 

.025 

98,917 

Duluth  . 

.♦fferald  . 

.  (r) 

t34.080 

.12 

.07 

.07 

•News-Tribune  . 

.  (b) 

♦19.973 

.05 

.05 

.05 

•Sunday  Kdition  . 

(m) 

♦27.169 

.06 

.06 

.06 

4,000 

Martin  County  Independent 

(r) 

2,663 

.006 

.006 

.006 

'9,482 

Faribault  . 

.  entinel . 

•  (r) 

2,100 

.014 

.014 

.014 

.(r) 

2,548 

.02 

.02 

.02 

7,581 

15,089 

4,370 

.021 

.021 

.021 

.  (d> 

Sunday  Edition  . 

(m) 

Tribune  . 

.  (r) 

3,342 

.025 

.025 

.025 

3,500 

International  Falls..Tournal . 

.(r) 

835 

.011 

.011 

.011 

6.078 

Dlttle  Falls . 

.Transcript  . 

.(r) 

1,663 

.014 

.014 

.014 

16,000 

.Free  Press  . 

.(r> 

5.775 

.03 

.025 

.025 

380,498 

.(r> 

♦97,376 

.18 

.18 

.18 

Mlnikeap 

•Sunday  Edition  . 

(m) 

♦94.493 

.18 

.18 

.18 

Minnesota  Daily  . 

.(d> 

2,500 

.03 

.021 

.021 

(College  year  only) 

.(r> 

♦65,916 

.11 

.11 

.11 

•Tribune  . (b)  60,794  ) 

•Tribune  . (r)  55,6vJS  j 

116,427 

.18 

.18 

.18 

.18 

•Sunday  Edition  . 

(m) 

130,904 

.18 

.18 

:t.066 

,  .American  . 

.(r) 

1,300 

.011 

.011 

.011 

5,720 

5,658 

.(r) 

.01 

.01 

.01 

Owatonna . 

..People’s  Press  . 

.(c) 

2,282 

.02 

.02 

.02 

Sunday  Edition  . 

(m) 

.02 

.02 

.02 

10,000 

.(r) 

i,475 

.021 

.018 

.018 

Republican  ...(b)  487 

Republican  ...(r)  8,143 

1  (e) 

2,570 

.02 

.014 

.02 

.014 

.02 

.014 

10,000 

.(r) 

3,350 

Post  &  Record . 

.(r) 

3,024 

.015 

.015 

.015 

11,425 

St.  Cloud  . 

..Journal-Press  . 

.(r) 

3,954 

.02 

.02 

.02 

.  (r) 

♦2,672 

.02 

.02 

.02 

2.34,595 

St.  Paul  . 

..•Dispatch  . . .  (r)  t72,6.32 
•Pioneer  Press  (b)  461,646 

^(e) 

♦134,278 

.21 

.15 

.18 

.15 

.17 

.15 

(m) 

♦104,306 

.(r) 

♦72,707 

.14 

.14 

.14 

(m) 

♦42,884 

.11 

.11 

.11 

7,735 

14,022 

.(r) 

1,485 

.018 

.018 

.018 

.(r) 

2,026 

.018 

.018 

.018 

.(r) 

3,876 

.021 

.021 

.021 

19,143 

Winona  . 

..•Republican-Herald  . 

.(r) 

♦8,661 

.03 

.03 

.03 

(See  Pave  II  for  Kejr  Nundien) 


In  placing  daily  newspaper 
data  before  national  advertisers, 
and  constantly  revising  lists, 
keeping  them  up  to  date  and  au¬ 
thentic,  EDITOR  AND  PUB¬ 
LISHER  performs  a  three-fold 
service. 

FIRST — To  national  advertis¬ 
ers,  by  compiling  important  data, 
collected  at  great  expense  of  time 
and  money,  which  is  an  important 
aid  to  careful  space  buying  and 
campaign  planning. 

SECOND — To  daily  news¬ 
papers,  by  publishing,  in  a  uni¬ 
form,  compact  and  handy  shape, 
statistics  which,  collectively,  em¬ 
phasize  the  domination  of  daily 
newspaper  circulation,  and  at  the 
same  time  furnishes  advertisers 
with  the  same. 

THIRD— To  EDITOR  AND 
PUBLISHER  itself,  for,  by  service 
such  as  this,  EDITOR  AND  PUB¬ 
LISHER  makes  itself  the  logical 
go-between  for  publishers  and 
advertisers. 

Comparison  will  prove  that,  as 
a  business  proposition,  daily  news¬ 
papers  produce  more  circulation, 
more  selling  power,  more  oppor¬ 
tunity  for  intensive  co-operation 
per  dollar  cost  than  any  other 
media  of  advertising. 

_ _ _ 
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editor  &  PUBLISHER’S  SEMI-ANNUAL  LIST  OF  ENGUSH-LANGUAGE 
DAILY  NEWSPAPERS  OF  THE  UNITED  STATES 


MISSISSIPPI 

Open 

5,000 

Min. 

.'\gate  Agate  .\gate 

Net  Puid 

Line 

Line 

IJne 

Population  City 

Paper 

Circulation 

Rate 

Rate 

Kate 

9,147 

Biloxi . 

..Herald  . (r)  I,: 

167  ) 

2,500 

.02 

.02 

.02 

Qulfpoct  Herald  (r)  l,:i42  ) 

•  4,079 
4,940 

1,050 

.036 

.021 

.036 

.018 

.021 

.013 

Corinth  . 

.  .Corinthian  . 

....(r) 

11,560 

Greenville . 

..Democrat-Times  . 

....(r) 

1,840 

.014 

.014 

.014 

10,600 

6,386 

1,560 

.036 

.029 

.021 

Gulfport . 

.  ..(See  Biloxi) 

28,000 

Hattiesburg  . .  . . 

..American  . 

. . . . (r) 

2,HH6 

.045 

.035 

.03 

23,679 

Jackson . 

..•Clarion-Ledger  . 

....(d) 

+4,083 

.05 

.03 

.03 

•Sunday  Edition  . .  . . 

...(m) 

+5,754 

.05 

.03 

.03 

•News  . 

• . • • (r) 

+5,010 

.05 

.03 

.03 

*Sunday  Edition  . . . , 

...(m) 

t4,660 

.05 

.03 

.03 

13,037 

23,436 

.02 

.03 

.02 

.028 

.02 

.028 

Meridian . 

.  .Dispatch  . 

....(c) 

2^711 

Sunday  Edition  . . . . 

...(m) 

.03 

.028 

.028 

•Star  . 

....(r) 

t5,886 

.025 

.025 

.025 

•Sunday  Edition  . . . 

. . .  (m) 

+6,119 

.026 

.025 

.025 

12,608 

Natchez . 

.  .Democrat  . 

....(c) 

3,360 

.02 

.02 

.02 

Sunday  Edition  . 

.  .  .(m) 

.02 

.02 

.02 

22,090 

Vicksburg . 

.  .Herald  . 

....(c) 

3,301 

.05 

.02 

.02 

Sunday  Edition  . 

.  . .  (m) 

.05 

.02 

.02 

Post  . 

.  . . . (r) 

3,354 

.05 

.02 

.02 

4,864 

West  Point  . . . . 

.  .Tlmes-Herald  . 

....(r) 

675 

.018 

.014 

.011 

6,796 

Yazoo  City . 

.  .Sentinel  . 

....(r) 

2,100 

.029 

.020 

.016 

MISSOURI 

6,000 

|A  yo/wn 

.01 

.018 

.01 

.014 

.01 

.011 

News  . 

...(r) 

4,665 

BoonvlIIe . 

..Republican  . 

...(r) 

.013 

.013 

.013 

•  6,304 

Brookfield . 

.  .  Argus  . 

...(r) 

2,285 

.014 

.014 

.014 

2,894 

3,248 

426 

.011 

.007 

.011 

.007 

.oil 

.007 

Cameron  . 

..News  . 

...(r) 

Observer  . 

• • . (r) 

485 

.007 

.007 

.007 

10,262 

Cape  Girardeau. 

..*Southeast  Missourian. 

...(r) 

+4,680 

.035 

.025 

.025 

(3  mo|  3/31/20  stm’t) 
Sun  . '. . 

...(c) 

2,025 

.018 

.018 

.018 

Sunday  Edition  . . . . 

..(m) 

.018 

.018 

.018 

3,463 

Carrollton . 

,, Democrat  . 

...(r) 

.000 

.000 

.009 

4,639 

10,053 

.Oil 

.007 

.011 

.007 

.011 

.007 

Carthage  . 

..Democrat  . 

...(c) 

1,037 

Sunday  Edition  . 

. .  (m) 

.007 

.007 

.007 

Press  . 

...(r) 

2,678 

.018 

.018 

.016 

3,384 

8,000 

• . . (r) 

.01 

.014 

.01 

.014 

.01 

.014 

Chlllicothe  . 

.  .Constitution  . 

. . . (r) 

1,860 

Tribune  . 

...(r) 

2,100 

.021 

.021 

.014 

6,008 

Clinton . 

.  .Democrat  . 

...(r) 

.011 

.011 

.011 

10,681 

Columbia . 

..•Missourian  . 

. . . (r) 

tl.467 

.02 

.02 

.02 

Tribune  . 

...(r) 

2,800 

.015 

.015 

.016 

4,107 

Excelsior  Spga.. 

..Call  . 

...(r) 

.008 

.008 

.008 

Standard  . 

...(r) 

.021 

.021 

.021 

5,596 

1,737 

1,080 

.018 

.009 

.018 

.009 

.014 

.000 

Sun  . 

...(r) 

18,050 

Hannibal . 

..•Courier-Post  . 

...(r) 

t4,882 

.02 

.02 

.02 

11,088 

Independence  . . 

..Examiner  . 

...(r) 

2,666 

.025 

.015 

.015 

News  . 

...(r) 

1,230 

.014 

.014 

.014 

12,780 

Jefferson  City.  . . 

.  .Capital  News  . 

...(c) 

3,450 

.02 

.02 

.02 

Sunday  Edition  . 

. .  (m) 

.02 

.02 

.02 

Democrat-Tribune  . . . . 

...(r) 

1,000 

.012 

.012 

.012 

Post  . 

...(r) 

2,000 

.01 

.01 

.01 

20,856 

Joplin  . 

..•Globe  . 

...(d) 

t20,328 

.07 

.07 

.07 

•Sunday  Edition  . . . . 

. .  (m) 

+28,718 

.07 

.07 

.07 

•News-Herald  . 

...(t) 

+12,023 

.05 

.05 

.05 

•Sunday  Edition  . . . 

. .  (m) 

tl2,675 

.05 

.05 

.05 

281,911 

Kansas  City  .... 

..•Journal  . 

...(b) 

+46,603 

.12 

.12 

.12 

•Sunday  Edition  . , . . 

. .  (m) 

+43,060 

.12 

.12 

.12 

•Post  . 

...(r) 

fl46,826 

.20 

.20 

.20 

•Sunday  Edition  . . . 

. .  (m) 

tl08,600 

.225 

.225 

.225 

•Star  . (r)  t223,973  1 

•Times  _ (b)  +219,177) 

t443,150 

.55 

.65 

.55 

•Sunday  Edition  . . . 

. .  (m) 

t225,373 

.35 

.35 

.36 

7,213 

Kirksvllle . 

..Express  . 

...(r) 

2,276 

.015 

.015 

.015 

News  . 

...(r) 

2,107 

.014 

.014 

.014 

2,316 

6,242 

402 

.007 

.007 

.004 

.007 

.004 

.007 

Lexington . 

..Intelligencer  . 

. . . (r) 

4,060 

Louisiana  . 

.  .Press- Journal  . 

. . .(r) 

.007 

.007 

.007 

3,684 

4,869 

2,769 

1,650 

.018 

.018 

.018 

.018 

.018 

.018 

.  .Democrat'News  . 

...(r) 

4,711 

Maryville  . 

..•Democrat-Forum  .... 

...(r) 

+3,405 

,014 

.014 

.014 

Tribune  . 

...(r) 

2,500 

.02 

.013 

.013 

6,013 

Mexico . 

.  .Intelligencer  . 

...(r) 

966 

.011 

.011 

.Oil 

Ledger  . 

...(r) 

1,018 

.011 

.011 

.011 

12,780 

Moberly . 

..Democrat  . 

...(u) 

2,670 

.026 

.018 

.014 

Sunday  Edition  . 

. .  (m) 

.025 

.018 

.014 

Monitor-Index  . 

• . • (r) 

3,056 

.016 

.016 

.016 

4,206 

2,066 

1,075 

.011 

.011 

.011 

.006 

.011 

.005 

Neosho  . 

.  Democrat  . 

. . . (r) 

7,176 

10,000 

2,125 

2,206 

.014 

.014 

.014 

.014 

.014 

.014 

Poplar  Bluff.... 

■  .American  . 

. . . (r) 

2,261 

10,066 

.007 

.009 

.004 

.000 

.004 

.007 

St.  Charles . 

..Banner-News  . . . 

...(r) 

1,010 

Cosmo-Monltor  . 

...(r) 

.007 

.007 

.007 

77,735 

St.  Joseph . 

..•Gazette  . 

...(b) 

tl4.497 

.10 

.06 

.06 

•Sunday  Edition  .... 

. .  (m) 

til, 838 

.10 

.07 

.07 

•News-Press  . 

...(r) 

t38,172 

.00 

.00 

.09 

773,000 

St.  Louts . 

..•Globe-Democrat  . 

...(b) 

+198,983 

.45 

.35 

.35 

•Sunday  Edition  . . . . 

. .  (m) 

tl80,447 

.45 

.36 

.35 

12/1/19  to  4/1/20... 

...(b) 

218,413 

Sunday  Edition  . 

. .  (m) 

203,518 

•Post-Dispatch  . 

...(r) 

+168,460 

.45 

.32 

.30 

•Sunday  Edition  . . . 

. .  (m) 

t373,167 

.60 

.37 

.35 

•Star  . 

...(r) 

+108,116 

.30 

.20 

.20 

•Times  . 

...(r) 

+55,135 

.30 

.17 

.15 

18,925 

Sedalla . 

.  .Capital  . 

...(t) 

.018 

.018 

.018 

Sunday  Edition  . 

. .  (m) 

.025 

.025 

.026 

Democrat  . 

...(t) 

.026 

.025 

.026 

Sunday  Edition  . 

..(m) 

.026 

.025 

.025 

30,620 

Springfield  . 

..•Leader  . 

...(r) 

tl4,705 

.04 

.04 

.04 

•Sunday  Edition  . . . 

. .  (m) 

tl4.171 

.04 

.04 

.04 

•Republican  . 

...(d) 

+10,608 

.06 

.04 

.04 

•.Sunday  Edition  .... 

.  .(m) 

tlleOgO 

.06 

.04 

.04 

6,951 

Trenton . 

..Republican  &  Tribune 

...(r) 

1,539 

.014 

.014 

.014 

Times  . 

...(r) 

.007 

.007 

.004 

4,811 

Warrensburg  . . . 

•  •Star-Journal  . 

...<r) 

800 

.011 

.011 

.011 

12,000 

Webb  City  . 

.  .Sentinel  . 

...(r) 

040 

.009 

.000 

.009 

8,178 

West  Plains  .... 

..Quin  . 

...(r) 

860 

.011 

.011 

.011 

MONTANA 

14,000 

Anaconda . 

..•Standard  . 

....(b) 

+10,594 

.05 

.05 

.05 

16,100 

•Sunday  Edition  . . . . 

. . .  (m) 

+16,471 

.06 

.06 

.06 

.05 

Gazette  . itr)  2!986  ) 

11,003 

.05 

.05 

Sunday  Edition  . 

..(m) 

10,808 

.06 

.06 

.06 

6,107 

Bozeman  . 

.  .Chronicle  . 

...(c) 

2,432 

.02 

.02 

.02 

41,781 

Sunday  Edition  . 

..(m) 

.02 

.02 

.02 

Butte . 

..Bulletin  . 

...(r) 

16,000 

.071 

.071 

.045 

•Miner  . 

...(b) 

+13,623 

.05 

.05 

.05 

•Sunday  Edition  . . . 

. .  (m) 

+28,650 

.07 

.07 

.07 

80,000 

•Post  . 

...(r) 

tll.081 

.06 

.06 

.05 

Great  Falls  .... 

..•Leader  . 

...(r) 

+3,203 

.06 

.026 

.025 

•Tribune  . . 

...(b) 

til. 639 

.06 

.06 

.05 

•Sunday  Edition  . . . . 

.  .(m) 

tl2.480 

.06 

.06 

.06 

(S««  Pac«  II  for  Kuy  N^unban) 


For  the  First  5  Months  of  1920 

THE  ST.  LOUIS 

STAR 

FIRST 

among  ALL 
St.  Louis  daily 
newspapers  in 

Total  Display 
Advertising 


The  St  Louis  Star  has 

one  of  the  few  Service  Bureaus 

which  really  SERVE.  Its  Service  is  at 
the  disposal  of  present  and  prospective 
advertisers  in  the  St.  Louis  territory. 


don’t  say  “Paper” 

—say  “STAR” 

Trade  Mark  Registered 


National  Advertising  Representatives: 

STORY,  BROOKS  &  FINLEY 

Chicago  Philadelphia  New  York 


EDITOR  &  PUBLISHER’S  SEMI-ANNUAL  LIST  OF  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS  OF  THE  UNITED  STATES 

WITH  AVERAGE  NET  PAID  CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT  REPORTS)  FOR  SIX  MONTHS  ENDING  APRIL  1,  1920,  AND  OPEN,  5,000, 

AND  MINIMUM  AGATE  LINE  ADVERTISING  SPACE  RATES  IN  EFFECT  MAY  15,  1920 

MONTANA  (continued) 

Airate  Agatr  Airatr 
Net  Paid  Line  l^inr  l.iiie 

Topulation  City  Taper  t'ireulation  Kate  Rate  Kale  Topulation  t'ity  Taper 

6  000  Havre  . Promoter  . (<1)  . 014  .014  .014  21,739  Union  Hill . Hudson  Dispatch  - 

Sunday  Hdition  . (m)  . 014  .014  .014  (P.  O.  Weehawken) 

13.25S  Helena  . Independent  . (a)  5,173  .01  .02.5  .02.5  6,531  Vineland  . Journal  . 

Sunday  Kdition  . (ni)  .  .04  .025  .025  5.288 .. Woodbury  . Times  . 

•Montana  Record-Herald. .  (r)  47,317  .00  ,03  .03 

5,147  Kalispell  . Inter  I.ake  . (r)  2,295  .018  .018  .018  x’a'iv  Mirvirn 

7.600  Lewlstown  . Democrat-News  . (a)  4,750  .025  .02.5  .025 

Sunday  Edition  . (m)  . 025  .025  .025  15,000  Albuquerque  - 

6,326  Livingston  .  Enterprise  . (c)  2,100  .018  .018  .018 

Sunday  Edition  . (in)  .  .018  .018  .018 

8,000  Miles  City  . Montanan  ....(r)  1,.345  I  /»>  3  685  03  03  .03  4,000  East  Las  Vegas 

Star  . (a)  2,340  t  ’  '  6.172  Roswell  . 

Sunday  Edition  . (m)  .  .03  .03  .03 

16,492  Missoula  . •Mlssoullan  ..(b)  ♦3.995  I /p>  ♦6,003  .061  .04  .035  7,000  Santa  Te . 

•Sentinel  . (r)  42 .008  ( 

•Sunday  Edition  . (m)  45,10.5  .061  .01  .03.5 

New  Northwest  . (r) 


Open  5,000  Min. 
Agate  Agate  Agate 
Net  Paid  Line  Line  Line 
Cirrulation  Rate  Kate  Kate 
(b)  12,462  .035  .035  .035 


Herald  . 

Journal  . 

Sunday  Edition 

.Optic  . 

.News  . 

Record  . . 

.New  Mexican  .. 
Sunday  Edition 


113,344  Albany . Argus  . (a) 

Sunday  Edition  . (m) 

•Journal  . (r) 

•Knickerbocker  Press  ....(b) 

•Sunday  Eilition  . (m) 

Sunday  Telegram . (m) 

•Tlmes-Unlon  . (r) 

33,524  Amsterdam  . •Recorder  &  Democrat . (r) 

36,142  Auburn  . Advertiser-Journal  . (r) 

Citizen  . (r) 

4.314  Ballston  Spa . Journal  . (r) 

News  (see  Saratoga  Spgs.  Sun) 

13,541  Hatavia . •News  . (r) 

10,996  Beacon . Herald  . (r) 

Journal  . (r) 

66,800  Binghamton . •Press  &  Leader . (r) 

•.Sun  . (b) 

2,022,262  Brooklyn . Citizen  . (s) 

Sunday  Edition  . (m) 

•Eagle  . (r) 

•Sunday  Edition  . (m) 

•  ‘Standard  Union  . (r) 

•Sunday  Edition  . (m) 

Times  . (s) 

.Sunday  Edition  . (m> 

454,630  Buffalo  . Commercial  . (r) 

•Courier . (b)  445,013  |  . 

Enquirer . (r)  440,281  ^ 

•Sumlay  Edition  . (m) 

•Express  . (b) 

•Sunday  Eilition  . (m) 

•News  . (r) 

•Times  . (r) 

•Sunday  Eilition  . (m) 

7,356  Canandaigua  . Messenger  . (r) 

5,371  Catsklll  . .Mail  . (r) 

22,987  Cohoes  . American  . (r) 

2,634  Oooperstown . Gllmmerglass  . (r) 

(Published  during  July  and 
August  only.) 

15,820  Corning  . ‘Leader  . (r) 

13,294  Cortland  . Standard . (r) 

4,018  Dansville . Breeze  . (r) 

19,336  Dunkirk  . Observer . (r) 

4.5,;PI5  Elmira  . Advertiser  . (b) 

•Star-Gazette  . (r) 

15,000  Flushing  . Journal . (r) 

Times  . (r) 

14,648  Geneva . Times  . (r) 

16,591  Glens  Falls . ‘Post-Star  . (b) 

Times  . (r) 

22,026  Gloversville  . Herald  . (b) 

Leader-Republican  . (r) 

9,677  Herkimer  . Telegram  . (r) 

15,025  Hornell .  rlbune-Times  . (r) 

11,745  Hudson . •Register  . (r) 

•Republican  . (b) 

16,760  Ithaca  . Cornell  Sun  . (b) 

(College  year  only.) 

•Journal-News  . (r) 

20,000  Jamaica  . Long  Island  Farmer . (r) 

38,898  Jamestown  . •Journal  . (r) 

'  News  . (r) 

•Post  . (b) 

25,884  Kingston  . •Freeman  . (r) 

Leader  . (b) 

15.737  Lackawanna  . Journal  . (r) 

13,029  Little  Falls . Times  . (r) 

21,308  Lockport  . ‘Union-Sun  &  Journal . (r) 

60,000  Long  Island  City. Star  . (r) 

10,000  Malone  . Telegram  . (r) 

8,208  Mechanicsvllle  ...Times . (r) 

6,237  Medina  . Journal  . (r) 

18,420  Middletown  . Herald  . (r) 

•Tlmes-Press  . (r) 

40.000  Mt.  Vernon . ‘Argus  . (r) 

.30,272  Newburgh  . ‘News  . (r) 

31,758  New  Rochelle . Standard  . (r) 

Star  . (r) 

5,621,151  New  Fork . ‘American  . (b) 

•Sunday  Edition  . (m) 

•Call  . (b) 

•Sunday  Edition  . (m) 

Columbia  Spectator . (b) 

(No  Sat.  issue — college  year 
only.) 

•Commercial  . (b) 

•Globe  &  Com’l  Advertiser. .  (r) 

•Journal  . (r) 

Journal  of  Commerce  and 

Commercial  Bulletin . (b) 

•Mall  . (r) 

•News . (b) 

North  Side  News . (r) 

Sunday  Edition  . (m) 

•Post  . (r) 

•Sun  . (r) 

•Sun  &  New  York  Herald.,  (b) 
•Sunday  Edition  (Figures  (m) 
cover  period  from  2/1/20 
to  3/31/20.) 

Telegram  . (q) 

Sunday  Evening  . (m) 

Telegraph  . (b) 

Sunday  Edition  . (m) 

•Times  . (b) 

•Sunday  Edition  . (m) 

•Tribune  . (b) 

•Sunday  Edition  .......  (m) 

World  . (b) 

Sunday  Edition  . (m) 

World  . (r) 


NKBRASKA 

.Express  . (r) 

Sun  . (c) 

Sunday  Edition  . (m) 

.News  . (r) 

..Tournal  . (r) 

News  . (c) 

Sunday  Edition  . (m) 

•Tribune  . (r) 

•Independent  . (r) 

•Tribune  . (r) 

Hub  . (r) 

•Nebr.  State  Jrl.  (b)  422,980  I 
•Nebr.  State  Jrl.  (r)  410,625  ( 

•Sunday  Edition  . (m) 

•Star  . (r) 

•Sunday  Edition  . (m) 

.Nebraska  Press  . (c) 

Sunday  Edition  . (m) 

News  . (r) 

.•News  . (r) 

.Telegraph  . (r) 

.•Bee  . (b)  ♦41..58I  I 

•Bee  . (r)  420.485  (  ' 

•Sunday  Edition  . (m) 

•News  . (r) 

•Sunday  Edition  . (m) 

•World-H’r’ld  (b)  44.5.138  1/-) 
•World-IPr’ld  (r)  437,262  1 

•Sunday  Edition  . (m) 

Journal  . (r) 

Arbor  State . (b) 

News-Times  . (r) 


Beatrice 


5.410  Columbus 
4,600  Falls  City 


Fremont  ... 
Grand  Island 
Hastings  .  .  . . 
Kearney  . . . . 
Lincoln  . 


6,279  Nebraska  City 


8,6.34  Norfolk  _ 

10,406  North  Platte 
200,000  Omaha . 


4,287  Plattsmouth 
2.613  Wymore  ... 
,6,235  York  . 


NEVAD.A 

Appeal  . 

News  . 

Sunday  Edition  . . . 


2,466  Carson  City 


NEV.4I>.\ 

Times  . 

.Tribune  . 

•Gazette  . 

Nevada  State  Journal 
Sunday  Edition  . .  .  . 

.Bonanza  . 

Times  . 

Sunday  Edition  .... 


2,065  Ely  - 

4,838  GoldOeld 
43,579  Reno  ... 


3.900  Tonopah 


NEW  II.AMTSHIRE 

.Eagle  . 

.Monitor  . 

•Patriot . (b)  41,167  1 

•Patriot  . (r)  42,351  } 

.Coster's  Democrat  . 

.Dartmouth  . 

(College  year  only) 

.Sentinel  . 

•Leader  . (r)  4120587  1 

•Union  . (b)  412.161} 

Mirror  A-  American . 

.Telegraph  . 

.Chronicle  . 

Herald  . 

Times  . 


7.529  Claremont 
22,167  Concord  .. 


Dover 

Hanover 


10.451  Keene  . . . . 
78,200  Manchester 


.26,901  Nashua  ... 
13,569  Portsmouth 


NEW  JERSEY 

.•Press  . (r) 

•Sunday  Edition  . (m) 

.Gazette-Review  . (b) 

Sunday  Edition  . (m) 

Press  . (b)  11,818  ( 

Union  . (r)  4.509}'"' 

.Review  . (r) 

Times  . (r) 

.News  . (r) 

Pioneer  . (b) 

.Enterprise  . (r) 

.Courier  . (r) 

Post-Telegram  . (r) 

.•Journal  . (r) 

Times  . (s) 

Sunday  Edition  . (m) 

.Record  . (r) 

.‘Huilson  Observer  . (r) 

.•Jersey  Journal  . (r) 

.•Record  . (r) 

.Republican  . (r) 

.Jerseyman  . (r) 

Record  . (r) 

Ledger  . (a) 

Sunday  Edition  i . (m) 

News  . (r) 

•Star-Eagle  . (r) 

Sunday  Call . (m) 

.Home  News  . (r) 

Sunday  Edition  . (m) 

.•Herald  . (r) 

•News  . (r) 

.Call  . (b) 

•News  . (r) 

•Press-Guardian  . (r) 

•Sunday  Chronicle  _ (m) 

.•News  . (r) 

.•Courier-News  . (r) 

.Princetonian  . (b) 

(College  year  only) 

.State  Gazette  . (b) 

•Times  . (r) 

•Sunday  Times  Advertiser  (m) 


-10,910  Asbury  Park 


50,682  Atlantic  City 


.64,461  Bayonne 


I4,.323  Bridgeton 


9,049  Burlington 
116,309  Camden.  . 


95,682  Elizabeth 


Hackensack 
Hoboken  . . . . 
.lersey  City  . 
Long  Branch 
Millville  . . . . 
Morristown 


415,609  Newark 


30,019  New  Brunswick 


41,707  Perth  Amboy 
87,700  PlainOeld  ... 
7,000  Princeton  _ 


Trenton 
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NEW  YORK  (continuea)  Op*"  «.«««  >“"• 

Acate  Aicate  Axate 


Net  Paid 

Line 

Line 

Line 

Po|>uIation  City 

Paper 

Circulation 

Rate 

Rate 

Rate 

.50,760 

Niagara  Falla. ... 

■  •Gazette  . 

.  .(r) 

1 1 2.907 

.05 

.04 

.04 

North  Tarrytown, 

.Mt.  Pleasant  News 

(see  Tar- 

rytown). 

13,49S 

North  Tonawanda,*New*  . 

..(r) 

■43.271 

.015 

.015 

.015 

8,‘360 

Norwich  . 

.Sun  . 

.  .(r) 

2,735 

.022 

.016 

.016 

4,291 

Nyack  . 

.Journal  . 

.(r) 

2,000 

.011 

.011 

.011 

14,338 

Ogdenaburg  . 

.News  . 

.  (c) 

3,420 

.071 

.021 

.018 

Sunday  Edition  . 

.  (m) 

.071 

.021 

.018 

•Republican-Journel  . 

.  (b) 

t3,634 

.029 

.02 

.02 

17,925 

Olean  . 

.  Herald . 

.  (r) 

t3,341 

.029 

.021 

.018 

Times  . 

.(r) 

5,078 

.025 

.021 

.02 

11,582 

10,326 

6,133 

1,.560 

Oaainlng  . 

.Citizen-Sentinel  . . 

.  (r) 

.02 

.02 

.02 

>3,626 

Oswego  . 

.Palladium . 

.  (r) 

4,768 

.014 

.014 

.014 

Times . 

.(r) 

3,204 

.021 

.017 

.014 

16,502 

2,510 

.018 

.013 

Union . 

.(r) 

.013 

.013 

10,000 

Plattsburg  . 

.  Press . 

.(b) 

3,511 

.054 

.018 

.016 

Republican . 

.(b) 

.025 

.013 

.011 

16,129 

Port  Chester . 

.  tern  . 

.(r) 

3,753 

.021 

.021 

.021 

10,171 

Port  Jervis . 

.Gazette  . 

•  (r) 

1,938 

.011 

.007 

.007 

Union  . 

.(r) 

2,074 

.029 

.01 

.007 

35,000 

Poughkeepsie  . .  . 

.  aKle-News . 

.(b) 

5,435 

.02 

.02 

.02 

•star  &  Enterprise 

.  (r) 

tio,ui 

.05 

.0.35 

.035 

Sunday  Courier  . 

(m) 

13,572 

.06 

.04 

.04 

248.466 

Rochester  . 

.•Democrat  &  Chronicle... 

(b) 

t58,970 

.24 

.18 

.17 

•Sunday  Edition 

(m) 

465,972 

.26 

.21 

.20 

•Herald  . 

.(b) 

427.288 

.12 

.07 

.07 

*Sunday  Edition 

(m) 

419,946 

.12 

.07 

.07 

Post  Express  .... 

.  (r) 

14,692 

.15 

.058 

.058 

•Times-Union  &  Advertiser  (r) 

464,547 

.20 

.16 

.16 

23,000 

9,276 

5,538 

2,100 

.055 

.03 

.03 

.Republican  Press 

.  .(r) 

.031 

.017 

.01 

13,181 

Saratoga  Springs. 

.Saratoglan  . 

.  .(r) 

6,388 

.05 

.03 

.03 

Saratoga  Sun  . 

Hallston  Spa  News . 

j(r) 

2,368 

.029 

.018 

.014 

3,028 

Saugertles  . 

.Post  . 

.  .(r) 

640 

.011 

.011 

.011 

88,723 

Schenectady  .... 

.  •Gazette  . 

.(b) 

420,928 

.06 

.06 

.06 

•Union  Star  . 

•  (r) 

414,867 

.10 

.05 

.05 

98.634 

Staten  Island . . .  . 

.•Advance  . 

•  (r) 

44,973 

.05 

.035 

.03 

171,647 

Syracuse  . 

.•Herald  . 

.  (r) 

t48,880 

.16 

.11 

.11 

•Sunday  Edition 

(m) 

465.176 

.20 

.15 

.15 

•Journal  . 

•  (r) 

445,065 

.10 

.10 

.10 

Orange  (college  yr 

.  only). 

..(b) 

2,000 

.025 

.025 

.014 

•I*08t-Standard  . . . 

(b) 

50,002 

.20 

.14 

.13 

•Sunday  Edition 

(m) 

47,813 

.22 

.16 

.15 

11.000 

)  .  - 

.016 

.016 

.016 

Mt.  Pleasant  News, 

, .  .  340  ( 

t5.370  1  ,  . 
tl7,778  ( 

423.157 

75.488 

.05 

.03 

.05 

•Record  . (r) 

Times  . 

.  (r) 

16.575 

.04 

.04  • 

.04 

04,136 

Utica  . 

.•Herald-Dispatch  . 

.  .  (r) 

41!).926 

.07 

.04 

.04 

Sunday  Edition 

.  (m) 

.07 

.04 

.04 

Observer . 

. .  (r) 

416,353 

.04 

.04 

.04 

•Press  . 

.(b) 

420,750 

.07 

.045 

.045 

0,967 

414.751 

.071 

.04 

.035 

' 

•Times  . 

.  (r) 

.055 

.055 

.055 

5,000 

Wellsvllle . 

,  Reporter  . 

.  .  (r) 

1,930 

.029 

.018 

.018 

19,287 

White  Plains.... 

.Eastern  State  Journal.... 

.  (r) 

.025 

.025 

.02 

(Estati’d  as  dally 

3/25/20.) 

Reporter  . 

.  (r) 

4,856 

.025 

.025 

.025 

90,948 

10,166 

3,8.30 

.045 

.045 

.045 

News  . 

.  (r) 

.071 

.025 

.025 

Statesman  . . 

.(r) 

.036 

.016 

.01 

NORTH  CAROLINA 

28,504 

Asheville . 

.•Citizen  . 

.(b) 

412,008 

.04 

.04 

.04 

•Sunday  Edition 

(m) 

410.059 

.04 

.04 

.04 

Times  . . 

(r) 

48,014 

.03 

.03 

.03 

•Sunday  Edition 

(m) 

46,139 

.03 

.03 

.03 

46,318 

Charlotte  . 

.•News  . 

.  (r) 

410,730 

.06 

.03 

.03 

•Sunday  Edition 

(m) 

49,942 

.06 

.03 

.03 

•Observer  . 

.(b) 

tl8a65 

.07 

.04 

.04 

•Sunday  Edition 

(m) 

t204n8 

.075 

.05 

.05 

0,003 

1,702 

45,998 

45,660 

.015 

.015 

.015 

.03 

.03 

.03 

21,719 

•Sunday  Edition 

(m) 

.03 

.03 

.03 

Sun  . 

.(u) 

5,197 

.03 

.025 

.025 

Sunday  Edition  . 

(m) 

.03 

.025 

.025 

8,025 

8.877 

Elizabeth  City... 
Fayetteville . 

.018 

.018 

.011 

•  Observer  . . 

.(r) 

2,417 

.03 

.02 

.02 

12,871 

Gastonia  . 

•  Gazette  . 

.  (r) 

2,557 

.021 

.014 

.013 

6,107 

20,000 

.oil 

.011 

.011 

Greensboro . 

•  •News . 

.(b) 

416.114 

.07 

.04 

.04 

•Sunday  Edition 

(m) 

421,089 

.08 

.05 

.05 

Record  . 

.(r) 

6,116 

.025 

.025 

.025 

4,101 

Greenville  . . 

.News  . 

•  (r) 

2,531 

.021 

.021 

.021 

Reflector. . 

.(r) 

1,464 

.014 

.014 

.014 

4.503 

Dispatch  . 

.(r) 

1,975 

.03 

.02 

.02 

.5,076 

.Record  . 

.(r) 

1,691 

.012 

.012 

.012 

11,810 

High  Point . 

.Enterprise  . 

,.(r) 

.018 

.018 

.018 

6.995 

1.328 

.02 

.01 

.01 

News  . 

.(d) 

.014 

.013 

.011 

Sunday  Edition  . 

(m) 

.014 

.013 

.011 

1,127 

Leaksvllle  . 

,Trl-Clty  Gazette  . 

.(r) 

1,100 

.014 

.014 

.014 

10.281 

.  (c) 

3,250 

.029 

.025 

.021 

Sunday  Edition  . 

(m) 

.029 

.025 

.021 

Sun-.Iournal  . 

.  (r) 

2,750 

.03 

.02 

.02 

24,418 

Raleigh  . 

.•News  &  Observer, 

.(b) 

423.019 

.08 

.05 

.05 

•Sunday  Edition 

(m) 

425.831 

.08 

.05 

.05 

•Times  . 

.(r) 

46,206 

.04 

.03 

.03 

10,866 

Rocky  Mount..  . 

.Telegram  . 

.(r) 

.02 

.018 

.018 

13,884 

Salisbury . 

•  Post  . 

.(r) 

3,910 

.018 

.018 

.018 

1,726 

Scotland  Neck.... 

.Commonwealth  . .  . 

.(r) 

780 

.018 

.013 

.013 

4,568 

7,600 

900 

.014 

.014 

.014 

Washington  . 

.News  . 

.(r) 

3.050 

.025 

.025 

.025 

33,372 

Wilmington  . 

.•Dispatch  . 

.(r) 

43,805 

.03 

.03 

.03 

•Sunday  Edition 

(m) 

43.270 

.03 

.03 

.03 

Star  . 

.(a) 

6.032 

.045 

.04 

.04 

Sunday  Edition  . 

(m) 

.045 

.04 

.04 

10,653 

48,.395 

.(r) 

.021 

.021 

.021 

.(b> 

45,96() 

.05 

.04 

.04 

•Sunday  Edition 

(m) 

46.612 

.05 

.04 

.04 

•Twin-City  Sentinel  . 

.(r) 

49,105 

.04 

.04 

.04 

NORTH  DAKOTA 

6,951 

Bismarck  . 

.•Tribune  . 

.(r) 

44,141 

.025 

.02 

.02 

5,140 

Devils  Lake . 

.Journal . . 

.(r) 

2,197 

.018 

.018 

.018 

World  . . 

.(r) 

1,400 

.018 

.018 

.018 

21,961 

Fargo  . 

.•Courier-News  _ 

.(d) 

414.951 

.04 

.04 

.04 

•Sunday  Edition 

(m) 

414,951 

.04 

.04 

.04 

•Forum  . 

.(r) 

412,496 

.045 

.045 

.045 

13,950 

Grand  Forks . 

.•American  . 

.(r) 

47,715 

.03 

.03 

.03 

•Herald  . (d) 

•Herald  . (r) 

tl0,204 

t5,655 

1  <‘> 

415.859 

.06 

.06 

.06 

•Sunday  Edition 

(m) 

411.369 

.06 

.06 

.96 

Oprn  5,000  Min; 
Asate  Agate  Agate 
Net  Paid  Line  Line  Line 

Population  City  Paper  Circulation  Rate  Rate  Rate 


6,627 

Jamestown . 

.  .Alert  . 

.(r) 

l.’J90 

.015 

.015 

.OIS 

4,336 

Mandan  . 

.  .Pioneer  . 

.(r) 

1,708 

.02 

.015 

.015 

10,063 

.(r) 

.025 

.02 

.014 

.014 

.02 

.013 

.014 

1.662 

4,686 

Valley  City . 

.  .Times-Record  . 

•  (r) 

1,100 

.014 

OHIO 

208,435 

Akron  . 

..•Beacon  Journal  .... 

.(r) 

834,674 

.07 

.07 

.07 

Press  . 

.  (r) 

24,368 

.05.7 

.055 

.055 

•Times  . 

(r) 

819.852 

.06 

.05 

.05 

•Sunday  Edition  .  . 

(m) 

t2a.365 

.Oi 

.06 

.06 

21.605 

Alliance  . 

..•Review  &  Leader..? 

.(r) 

89,076 

.03 

.03 

.03 

10,000 

Ashland  . 

.  .Times-Gazette  . 

.(r) 

3,650 

.OIK 

.018 

.018 

20,178 

Ashtabula  . 

..•Star  &  Beacon . 

.(r) 

86,204 

.02 

.02 

.02 

6.418 

Athens  . 

..•Messenger  . 

.  (r) 

88.446 

.025 

.025 

.025 

15,061 

Hellaire  . 

..Leader  . 

.(r) 

4,412 

.054 

.015 

.015 

8,016 

Bellefontaine  . . 

...Examiner  . 

.(r) 

.3,551 

.014 

.014 

.014 

In  lex-Uepubllcan  . .  . 

.  (r) 

2,719 

.009 

.009 

.009 

5.20!t 

Bellevue  . 

.  .G  zette  . 

.(r) 

2,116 

.oil 

.011 

.011 

5.788 

Bowling  Green. 

.  .•  jentlnel-Tribune  ... 

.  (r) 

82.529 

.009 

.009 

.009 

8,787 

Bucyrus  . 

. .  .Forum  . 

.(r) 

1.803 

.015 

.015 

.015 

13,104 

Telegraph  . 

.  (r) 

3,567 

.015 

.015 

.015 

Cambridge  . 

.  .  •.leffersonian  . 

•  (r) 

87,985 

.02 

.02 

.02 

87,001 

Canton  . 

.  .News  . . 

.  (S) 

15,'208 

.045 

.045 

.045 

Sunday  Edition  . . , 

(m) 

.045 

.045 

.045 

•Repository  . 

.(t) 

823,681 

.05.3 

.055 

.055 

•Saturilay  Eilltion  ... 

(y) 

820,928 

.055 

.055 

.055 

3, 4!*  3 

Celina  . 

•Sunday  Edition  . . 

(m) 

820,161 

.055 

.055 

.055 

. . Standard  . 

.(r) 

1,700 

.011 

.011 

.011 

15.831 

t'hillicothe  . 

..  .News- Advertiser  .... 

.(r) 

3,109 

.025 

.013 

.013 

401,158 

Scioto  Gazette  ' . 

.(r) 

3,074 

.013 

.013 

.013 

Cincinnati  . 

.  .Commercial  Tribune 

.(a) 

47,351 

.20 

.12 

.12 

(m) 

.(a) 

.22 

.25 

.14 

.17 

.14 

.17 

Eniluirer . 

67,722 

(m) 

.  (r) 

.35 

.25 

.35 

.25 

.35 

.25 

Post  . 

177.768 

•Tiines-Star  . 

.  (r) 

8150,870 

.25 

.22 

.22 

7,040 

Circleville . . 

. .  .Herald  . 

.(e) 

1,875 

.016 

.016 

.016 

Union-Herald  . 

.(r) 

.01 

.01 

.01 

630,431 

Cleveland  . 

.  . . ‘News  . 

.  (r) 

8144.444 

.32 

.26 

.26 

•Sunday  News-Lead 

. 

(m) 

8173,418 

.34 

.29 

.29 

'IMain  Dealer  . 

.(b) 

8174,097 

.34 

.28 

.28 

•Sunday  Edition  . .  . 

(m) 

8228.577 

.3H 

.32 

.32 

Press  . 

.  (r) 

190.613 

.28 

.'28 

.28 

204,567 

Columbus  . 

...Citizen  . 

.  (r) 

72,587 

.125 

.125 

.125 

Dispatch  . 

.  (r) 

79.468 

.20 

.12 

.12 

•Sunday  Edition  . . . 

(m) 

75,949 

.20 

.12 

.12 

olilo  State  Journal... 

.  (a) 

48.016 

.16 

.11 

.11 

Sunday  Edition  . .  . 

(m) 

.16 

.11 

.11 

.013 

.013 

.013 

(College  year  only). 

0.343 

.  .  .Newa-Herabl  . 

3,042 

86,005 

.011 

.02 

.011 

.02 

.011 

.02 

10,936 

Coshocton . . 

...•Tribune  &  Times  Age.... 

.  (r) 

153,830 

•Sunday  Edition  ... 

(m) 

85.807 

.02 

.02 

.02 

Dayton  . 

. . .  •  Herald . 

.  (r) 

827,390 

.07 

.09 

.(H) 

•Journal  . 

.(b) 

824,209 

.07 

.05 

.05 

•Sunday  Edition  ... 

(m) 

832,551 

.08 

.06 

.06 

•.News  . 

-  (r) 

836.731 

.085 

.085 

.085 

8,876 

•Sunday  Edition  .  . 

(m) 

830.378 

2,893 

.06 

.025 

.013 

.000 

.06 

.013 

.013 

.000 

.06 

.013 

.013 

.009 

8.756 

Delaware  . 

. . •Gazette  . 

.  (r) 

82.086 

.Iiiurnal-Herald  . 

.  (r) 

1,273 

.007 

.007 

.007 

.5.745 

1.342 

.011 

.011 

.011 

.011 

.011 

.011 

4.008 

Dennison  . 

..Paragraph  . 

.  (r) 

6.621 

Dover  . 

, .  .Reporter . 

.  (r) 

.015 

.015 

.015 

21,411 

East  Liverpool.. 

..•Review  . (r)  •85,985  I 

•Tribune  . (b)  85.787  1 

811.772 

.03 

.03 

.03 

.5.750 

East  Palestine.. 

. . Leader  . 

.  (r) 

1.4.30 

.01 

.01 

.01 

22,600 

Elyria  . 

. .  .•Chronicle-Telegram 

.  (r) 

86,076 

.03 

.03 

.03 

17,015 

Findlay  . 

.  .Courier  . 

.(r) 

3,028 

.018 

.011 

.011 

10,392 

•Republican  . . 

.(b) 

86.705 

.018 

.018 

.018 

Fostorla  . 

, .  .Review  . 

•  (r) 

3.100 

.036 

.014 

.013 

10.578 

Times  . 

.  (r) 

3,100 

.013 

.013 

.013 

Fremont  . 

.  .Messenger  . 

.  <r> 

2.565 

.014 

.014 

.012 

7,374 

c/alion 

•News  . 

At) 

83,676 

.011 

.011 

.oil 

Inquirer  . 

At) 

2.33.3 

.OlH 

.01 

.01 

6.070 

GallipoHs  . 

.  .Tribune  . 

.  (r) 

728 

.009 

.009 

.009 

2.406 

Geneva  . 

•  .Free  Press-Times  . . . . 

.(r) 

1.300 

.011 

.011 

.011 

6.237 

3,875 

.014 

.011 

.014 

.011 

.014 

.011 

.30.675 

Tribune  . 

.(r) 

Hamilton  . 

88,127 

6,615 

.035 

.02 

.02 

.02 

.02 

.02 

14.007 

Ironton  . 

•News  . 

•  slrontoniane . 

.  (c) 

3,150 

.014 

.014 

.014 

(m) 

.(r) 

.014 

.013 

.014 

.013 

.014 

.013 

7,185 

Kenton . 

Register  . 

3,200 

..Democrat  . 

.  (r) 

2,400 

.014 

.011 

.011 

14,706 

Lancaster  . 

\'ewa-RepubIloan  .... 

(r) 

2,900 

.011 

.011 

.011 

..Eagle  . 

.(r) 

3,778 

.014 

.014 

.012 

41,305 

Gazette  . 

.(r) 

4424 

.013 

.013 

.013 

.41'  •Sunday  Edition  .. 

(m) 

811.960 

.06 

.04 

.04 

(On  6/1/20  the  News  and 

TImes-Democrat  w 

e  r 

e 

consolidated.  The 

circu- 

lation  figures  of 

each 

paper  on  4/1/20 

were : 

News  as  shown 

above. 

Tlmes-Democrat  8,919.) 

Republican-Gazette  . 

.  (d) 

89,291 

.025 

.025 

.025 

•Sunday  Edition  . . 

(m) 

89,487 

.025 

.025 

.025 

3.084 

Lisbon  . 

.  .Journal  . 

.(r) 

900 

.01 

.01 

.01 

37,295 

Lorain  . 

.  ■•Times-Herald  . 

(r) 

87.004 

.025 

.025 

.026 

27,824 

Mansfleld  . 

.  .‘News  . 

(r) 

810,599 

.03 

.03 

.03 

•Sunday  Edition  .. 

(m) 

810.453 

.03 

.03 

.0.1 

12,923 

Marietta  . 

.  .Register- I,4eader  .... 

.  (r) 

.3.284 

.02 

.02 

.02 

•Times  . 

.  (r) 

85,eM 

.023 

.023 

.023 

.023 

.03 

.023 

.03 

.023 

.03 

28,501 

Marion  . 

.  .•Star  . . 

(r) 

810.231 

Tribune  . 

(r) 

4,405 

.036 

.015 

.015 

11,6.34 

Martin’s  Ferry.. 

. .  Times . 

(r) 

86,619 

.02 

.02 

.02 

3.676 

Marysville  . 

. .  'rlbune . . 

(r) 

1,553 

.000 

.009 

.009 

17.428 

Massillon  . 

..•Independent  . 

.(r) 

86,590 

.035 

.03 

.03 

1.446 

Mechanicsburg  . 

.  .Telegram  . 

.(b) 

.01 

.01 

.01 

23,504 

Middletown  . . . . 

.  .Journal  . . 

.(r) 

4,379 

.018 

.011 

.oil 

•.News-Signal  . 

.  (r) 

84,329 

.014 

.014 

.014 

9,237 

Mount  Vernon. . . 

..Banner . . 

(r) 

2,510 

.021 

.01 

.01 

•Republican-News  ... 

..(r) 

83,458 

.011 

.011 

.oil 

26,718 

86,018 

6,350 

.018 

.018 

.018 

.018 

.018 

.018 

American  Tribune  . . . , 

.(r) 

10,718 

New*  Philadelphia  Times . 

At) 

4,402 

.013 

.013 

.013 

1.3,080 

Niles . 

.  .News . 

At) 

.1,071 

.009 

.009 

.009 

7,868 

Norwalk  . 

• .  leflector-Herald . 

At) 

3,680 

.013 

.013 

.013 

6,886 

Painesville  . 

..Telegraph  . 

At) 

2.925 

.018 

.018 

.013 

15,044 

Ptqua . 

..Call . 

Preaa-Dlapatch  . 

(r) 

(b) 

|(e) 

6,187 

.025 

.025 

.025 

4.600 

Pomeroy  . 

.  .News  . . . . . 

.(r) 

1,870 

.011 

.011 

.011 

33,011 

Portsmouth . 

..•Times  . 

.(r) 

811.834 

.04 

.04 

.04 

•Sunday  Edition  . . 

(m) 

88,659 

.94 

.04 

.04 

(See  Pare  II  hr  Ker  Numbers) 
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Sales  Co-operation 
or  Cheap  Circulars? 


What  is  newspaper  co-opera¬ 
tion? 

Is  it  the  mere  matter  of  print¬ 
ing  and  mailing  a  few  hun¬ 
dred  circulars  or  broadsides? 
And  of  supplying  salesmen 
with  a  list  of  dealers? 

OR— 

Does  it  mean  giving  REAL 
Sales  Co-operation? 

All  advertising  is  planned  and 
placed  for  the  purpose  of  in¬ 
creasing  and  expanding  sales. 
Why  not  have  newspaper  co¬ 
operation  help  the  advertiser 
do  just  that?  And  eliminate 
those,  wasteful  practices 
which  benefit  neither  pub¬ 
lisher  nor  advertiser? 

That  is  the  viewpoint  of  The 
Oklahoman  and  Times,  based 
on  five  years  of  fruitful  en¬ 
deavor  to  find  out  what 
tangible,  helpful  ^‘newspaper 
co-operation”  is — and  then  to 
provide  it  for  advertisers 
who  need  it. 

And,  if  you  will  pardon  our 


justifiable  pride  in  accom¬ 
plishment,  the  results  of  our 
co-operation  are  written — ^not 
in  cheap  circulars  or  broad¬ 
sides,  but  in  an  ever  upward 
slant  of  the  curve  represent¬ 
ing  ^‘Oklahoma”  on  many 
sales  charts. 

Through  making  our  service 
staff  a  working  part  of  your 
organization,  we  provide  that 
intimate  knowledge  o(  locale 
which,  supported  by  your  ad¬ 
vertising,  breaks  down  sales 
resistance. 

Routing  lists  of  the  various 
trades  are  an  incident  in  our 
routine.  Two  thousand  sales¬ 
men  use  our  grocer’s  routing 
each  year. 

Let  us  make  an  investigation 
of  the  Oklahoma  market  for 
your  product.  Many  agencies 
and  advertisers  find  our  sur¬ 
veys  imbiased,  accurate,  in¬ 
telligent. 

A  word  will  start  us  working 
for  you. 


MERCHANDISING  DEPARTMENT 

TleDAIlY  OKIAHQMA/I 
and  TIMES 

Morning,  Evening  and  Sunday.  Net  paid  daily  93,966 
National  Representatives: 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 
New'  York  Chicago  Kansas  City  San  Francisco  Atlanta 
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editor  &  PUBLISHER’S  SEMI-ANNUAL  LIST  OF  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS  OF  THE  UNITED  STATES 
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AND  MINIMUM  AGATE  LINE  ADVERTISING  SPACE  RATES  IN  EFFECT  MAY  IS,  1920 


OHIO  (continued) 

Open  5,000  Min. 
Agate  Agate  Agate 

Net  Paid 

Line 

Line 

I.ine 

Population  City 

Paper 

Circulation 

Rate 

Rate 

Rate 

.6,670 

St.  Marys . 

.Leader  . 

.(r) 

8,850 

.011 

.011 

.011 

10,305 

Salem  . 

.•News  . 

.(r) 

43,832 

.011 

.011 

.011 

20,127 

Sandusky  . 

.‘Register  . 

.(d) 

45,499 

.015 

.015 

.015 

•Sunday  Edition  . 

(m) 

46.409 

.015 

.015 

.015 

•Star-Journal  . 

.(r) 

46.530 

.015 

.015 

.015 

4,903 

Shelby  . 

.Globe  . 

.  (r) 

2,100 

.011 

.011 

.011 

8,590 

Sidney  . 

.Journal  . 

•  (r) 

.01 

.01 

.01 

News  . 

.(r) 

3,555 

.018 

.018 

.018 

60,840 

Springfield  . 

•  *New8  . 

.(r) 

415.506 

.04 

.04 

.04 

^Sunday  Edition  . 

(m) 

412.928 

.04 

.04 

.04 

•Sun  . 

.(b) 

411.830 

.035 

.035 

.035 

•Sunday  Edition  . 

(m) 

410,004 

.035 

.035 

.035 

28,508 

Steubenville . 

.Gazette  . 

.(r) 

5,658 

.021 

.018 

.018 

Herald-Star  . 

.(r) 

8,035 

.08 

.08 

.02 

12,278 

43.201 

3,040 

.081 

.013 

.021 

.021 

Tribune  &  Herald . 

.(r) 

.013 

.013 

243,100 

•  (r) 

85,055 

76,585 

.25 

.21 

.20 

News-Bee  . 

.(r) 

.16 

.16 

.16 

Times  . 

.(b) 

18,480 

.05 

.05 

.05 

Sunday  Edition  . 

(m) 

39,500 

.08 

.08 

.08 

4,271 

Toronto . 

.Tribune  . 

.(r) 

845 

.011 

.011 

.011 

7,800 

Troy  . 

.News  . 

.(r) 

2,540 

.011 

.011 

.011 

6,000 

Ubrlchville  . 

.Chronicle  . 

.(r) 

8,707 

.011 

.011 

.011 

4,000  Upper  Sandusky . 

•  Chief  . 

•  (r) 

2,903 

.036 

.018 

.012 

Union  . 

•  (r) 

1,852 

.009 

.009 

.009 

7,739 

•Citizen  . (b)  868 

}(e) 

4,548 

.018 

.018 

.018 

•Democrat  . (r)  43|680 

7,167 

•  Or) 

.01 

.01 

.01 

Times  . 

.(r) 

2,014 

.011 

.011 

.011 

6,000 

IVapakoneta . 

.News  . 

.(r) 

2,710 

.018 

.014 

.014 

27,050 

5,525 

6,700 

.025 

.02 

.02 

Tribune  . 

.(r) 

.036 

.03 

.03 

7,277 

'Washington  C.  H. 

.Herald  . 

.(e) 

2,088 

.016 

.016 

.016 

6,687 

Wellston  . 

.Sentinel  . 

.(r) 

.011 

.011 

.007 

5,037 

Wilmington . 

.News-Journal  . 

.(r) 

3,320 

.015 

.015 

.015 

8.204 

Wooster . 

.‘Record  . 

.(r) 

.  6,510 

.018 

.018 

.018 

9,110 

Xenia . 

.•Gazette  . (r)  43,444 

•Republican  . . .  (b)  41>069 

1  (e) 

44,513 

.02 

.02 

.08 

132,358 

Youngstown . 

.‘Telegram  . 

.(r) 

422,003 

.06 

.06 

.06 

, 

•Vindicator  . 

. .  (r) 

424.610 

.06 

.06 

.06 

•Sunday  Edition  . 

,  (m) 

423.918 

.06 

.06 

.06 

29,569 

Zanesville . 

.•Signal  . (r)  48,200 

•Tlmes-R’c’d'r  (b)  420,188 

1  (e) 

428.478 

.06 

.06 

.06 

Sunday  Times  Signal  . . . . 

(m) 

.035 

.035 

.035 

OKLAHOMA 

8,018 

Ada . 

.News  . 

.  (r) 

2,300 

.02 

.02 

.08 

3,918 

9,868 

iS  1  vfi 

.018 

.018 

.018 

4,500 

.03 

Sunday  Edition  . 

.  (m) 

.03 

.03 

.03 

14,417 

Bartlesville . 

,  .Enterprise  . 

.  (r) 

4,385 

.03 

.03 

.03 

•Examiner  . 

.(d) 

43,019 

.023 

.085 

.025 

•Sunday  Edition  . 

,  (m) 

43,1'28 

.025 

.085 

.025 

8,600 

. .  (r) 

1,000 

.014 

.014 

.014 

Tribune  . 

..(t) 

.021 

.021 

.081 

• 

Sun4ay  Edition  . 

.  (m) 

.021 

.021 

.081 

13,873 

Chickasha . 

,  .Express  . 

..(r) 

2,283 

.021 

.021 

.021 

2,866 

Claremore . 

..Progress  (no  Thurs.  issue)  (r) 

1,300 

.018 

.018 

.018 

4,600 

Collinsville . 

.  .News  . 

. .  (r) 

.011 

.011 

.011 

6,000 

Cushing . 

..News  . 

..(r) 

941 

.021 

.021 

.018 

13,000 

Drumrlght  . 

..Derrick  . 

.  .(r) 

.018 

.018 

.018 

7,340 

Durant . 

..Democrat  . 

.  .(r) 

i,738 

.023 

.021 

.018 

9,000 

..Democrat  . . 

.  .(r) 

.02 

.02 

.08 

16,576. 

.Enid . 

. .  Eagle  . 

.  (u) 

4,986 

.025 

.025 

.025 

Sunday  Edition  . 

.  (m) 

.025 

.025 

.025 

News  . 

.(u) 

6,350 

.025 

.025 

.085 

Sunday  Edition  . 

.  (m) 

.025 

.025 

.025 

3,027 

Frederick  . 

..Leader  . 

.(h) 

•2,972 

.021 

.021 

.021 

Sunday  Edition  . 

.  (m) 

.021 

.021 

.021 

. .  (r) 

18,498 

.07 

.035 

.035 

1,400 

Haskell . 

..News  . 

. .  (r) 

.015 

.016 

.016 

7,600 

Henryetta . 

. .  Free  Lance  . 

..(t) 

.016 

.015 

.016 

Sunday  Edition  . 

.(m) 

.016 

.015 

.016 

3,845 

Hobart . 

.  .Democrat-Chief  . 

..(r) 

.011 

.011 

.011 

Republican  . 

.  .(r) 

2,510 

.011 

.011 

.011 

6,368 

Hugo . 

..News  . 

.(u) 

1,400 

.018 

.018 

.018 

Sunday  Edition  . 

.  (m) 

.018 

.018 

.018 

3,067 

2,638 

761 

.018 

.018 

.011 

Kingfisher  . 

.  .Free  Press . 

. .  (r) 

1,150 

.016 

.016 

.010 

Times  . . 

..(r) 

1,050 

.016 

.016 

.016 

7,788 

Lawton  . 

..Constitution  . 

. .  (r> 

2,746 

.029 

.089 

.029 

News  . 

.  .(c) 

8,675 

.029 

.089 

.029 

Sunday  Edition  . 

.  (m) 

.029 

.089 

.089 

16,716 

McAlester . 

..•News-Capital  . 

.  .  (r) 

43..306 

.025 

.025 

.025 

10,000 

Miami . 

..Miami  District  News . 

.(u) 

3,735 

.025 

.025 

.025 

Sunday  Edition  . 

.  (m) 

.025 

.025 

.085 

Record-Herald  . 

..(u) 

4,137 

.025 

.025 

.085 

Sunday  Edition  . 

.  (m) 

.025 

.085 

.025 

38,309 

Muskogee . 

..'Phoenix  . 

,.(b) 

414,951 

.04 

.04 

.04 

•Sunday  Edition  . 

.  (m) 

415,454 

.04 

.04 

.04 

•Tlmes-Democrat  . 

..(r) 

412,005 

.04 

.04 

.»1 

1,992 

Newkirk  . 

..Eagle  . 

..(r) 

448 

.011 

.011 

.011 

Reporter  . 

• .  (r) 

300 

.006 

.006 

.006 

5,000 

Norman  . 

..Transcript  . 

.  .(t) 

.018 

.018 

.018 

Sunday  Edition  . 

.  (m) 

.018 

.018 

.018 

3,672 

Nowata  . 

..Star  . . 

..(u) 

1,850 

.014 

.014 

.014 

Sunday  Edition  . 

.  (m) 

.014 

.014 

.014 

83,569 

Oklahoma  City. . 

•  •Oklahoma  News  . 

..(r) 

85,139 

.07 

.07 

.07 

*Oklahoman  . . 

..(b) 

453,118 

.14 

.14 

.14 

•Sunday  Edition  . 

.  (m) 

467.473 

.17 

.17 

.17 

•Times  . 

..(r) 

438,858 

.09 

.09 

.09 

12,500 

Okmulgee  . 

..Democrat  . 

.  .(u) 

4,936 

.036 

.030 

.036 

Sunday  Edition  . 

.  (m) 

.036 

.036 

.036 

Times  . 

..(c) 

8,745 

.03 

.025 

.023 

Sunday  Edition  . 

.  (m) 

.03 

.025 

.083 

7,600 

Pawhuska  . 

..Capital  . 

.  .(r) 

2,600 

.085 

.025 

.025 

3.133 

Perry  . 

.  .Sentinel  . 

.  .(r) 

.011 

.011 

.011 

4,000 

Ponca  City . 

.  .News  . 

.  .(r) 

8,25() 

.025 

.025 

.025 

2,000 

Pryor  . 

.  .Clipper  (no  Thurs.  issue)  . 

..(r) 

.011 

.011 

.011 

16,000 

Sapulpa  . 

..American  . 

..(u) 

2,206. 

. .  ..043 

.03 

.03 

Sunday  Edition  . 

.  (m) 

.043 

.03 

.03 

Herald  . 

.  •  (r) 

8,870 

.029 

.025 

.018 

1.400 

Shamrock  . 

.  .Bulletin  . 

..(r) 

.011 

.011 

.011 

15,348 

Shawnee  . 

.  .News . 

..(c) 

4,215 

.03 

.03 

.03 

Sunday  Edition  . 

.(m) 

.03 

.03 

.03 

3,444 

Stillwater  . 

•  •Press . 

..(r) 

.014 

.014 

.014 

30,000 

Tulsa  . 

..‘Tribune  . 

..(r) 

420.174 

.06 

.06 

.06 

•Sunday  Edition  . 

.  (m) 

419,370 

.06 

.06 

.06 

•World  . 

..(b) 

485,104 

.06 

.06 

.06 

•Sunday  Edition  . 

.  (m) 

485.038 

.07 

.07 

.07 

5,010 

Vlnlta  . 

..Journal  . 

..(r) 

1,173 

.014 

.014 

.014 

OREGON 


Net  Paid 

Popolatlon  City  Paper  Circulation 


6,000 

Albany  . 

•  .Democrat  . . . . 

Herald  . 

. (r) 

. (r) 

1,575 

1,600 

6,020 

Ashland  . 

.  .Tidings  . 

. (r) 

1,780 

10,117 

Astoria  . 

.  .Astorlan  . 

. (c) 

1,680 

Sunday  Edition  .... 

. . . .  (m) 

Budget  . 

. (r) 

2,828 

6,742 

Baker  . 

. .  Democrat  . 

. (c) 

8,000 

Sunday  Edition  .... 

. . . .  (m) 

Herald  . 

. (r) 

1,900 

4.200 

Bend  . 

. .  *Bulletin . 

. (r) 

t860 

6,000 

Corvallis . 

..Gazette-Times  . 

1,840 

Dalles  . 

. .  (See  The  Dalles.) 

12,083 

Eugene  . 

..‘Guard  . . 

. (r) 

f3,893 

*Keglster . 

....(d) 

t4.011 

•Sunday  Edition  . . . . 

.  ...(m) 

t4.630 

3,897 

Grants  Pass . 

..Courier  . 

. (r) 

1,188 

4,000 

Klamath  Falls. . 

..Herald  . 

. (r) 

1,817 

6,000 

La  Grande . 

.  .Observer  . 

. (t) 

Sunday  Edition  .... 

. . . .  (m) 

3,600 

Marshfield  . 

..Coos  Bay  Times . 

. (r) 

8,718 

Record  . 

. (r) 

10,000 

Medford . 

. .  Mail  Tribune  . 

. (r) 

3,048 

Sunday  Sun  . 

.  ...(m) 

6,000 

Oregon  City . 

. .  Enterprise  . 

. (c) 

1,375 

Sunday  Edition  . . . . 

. . . .  (m) 

4,460 

Pendleton  . 

..*Ba8t  Oregonian  . 

. (r) 

t8,693 

Tribune  . . . 

. (c) 

2,686 

Sunday  Edition  . . . . 

....(m) 

258,888 

Portland  . 

..•News  . 

. (r) 

t87,462 

•Oregon  Journal  . 

. (r) 

t6S,531 

•Sunday  Edition  . . . 

. . .  .(m) 

t70,780 

*Oregonlan  . 

. (b) 

t76,390 

•Sunday  Edition  . . . 

. . . .  (m) 

t94,964 

•Telegram  . 

. (r) 

'^57,020 

5,500 

Roseburg  . 

..News-Review  . 

. (r) 

18,286 

Salem  . 

..‘Capital  Journal  . 

. (r) 

t5,061 

Oregon  Statesman  . . 

. (c) 

3,889 

Sunday  Edition  . . . . 

. . . .  (m) 

4,880 

The  Dallas . 

..•Chronicle  . 

. (r) 

tl,446 

60,297 


60,331 


6,856 

5,408 

3,466 

13,808 

13.181 

.50,358 


7.819 

80,879 

15,585 

16,000 

2.324 

.33,778 


6.600 

18.640 

10,6.36 


13,171 


11.186 

58,030 


8,589 

14,515 

10,8.36 


13,804 


7,888 

6,958 

9,000 

3,304 

1.3,681 


.33,813 


3,330 

7,600 

108,093 


15,115 

9,970 

4,030 

15,033 


8,101 

8,664 


7.5,917 


38,867 

80,458 

7,051 

7,043 

6,10.3 

64,642 


7,883 

7,153 


Allentown 


Altoona 


Ashland  . . . . 

Bangor . 

Beaver  . 

Beaver  Falls 
Berwick.  .  . . 
Bethlehem  . 

Bloomsburs 
Braddock  . . 
Bradford  . . . 

Bristol  . 

Brownsville 
Butler  . 


ranonsburg 
Carbondale 
Carlisle  . . . 


Cl^ambe  rsburg 


Charleroi . 

Chester  . 

Clearfield . 

Coatesvllle  . . . 
Columbia . 

Connellsvllle  . 

Corry  . 

Danville . 

Donors . 

Doylestown  .. . . 

Du  Bols . 

Easton  . 

E.  Stroudsburg 
Ell  wood  City . . , 
Erie . 


Farrell  . . . , 
Franklin  ., 
Gettysburg 
Greensburg 


Greenville 
Hanover  . 


Harrisburg 


Hazleton 

Homestead 
Huntingdon 
Indiana  .... 
Jersey  Shore 
Johnstown 


Kane  . 

KIttannIng 


PENNSYLVANIA 


•Call . (b)  t83,400 

•Item  . (r)  t4,119 


(On  4/1/20  the  Call  ab¬ 
sorbed  the  Herald.) 

Chronicle  &  News . 

Leader  . 

.•Mirror  . 

TImes-Trlbune  . 

(3  mo.  3/31/20  stm’t. ) 

News  . 

‘Telegram  . . 

News  . . 

'•Times  . 

Tribune  . 

Enterprise  . 

■Globe  . 

Times  . 

Press  . 

'News-Herald  . 

'  Era  . . 

•Star  &  Record . 

Courier  . . . .' . 

■Telegraph  . 

"Citizen  . 

'Eagle  . 

Times . 

Notes . 

'Leader  . 

*  Herald  . 

'Volunteer  . 


(e) 


(r) 

(r) 

(r) 

(b) 


(r) 

(r) 

(r) 

(r) 

(r) 

(r) 

(r) 

.(r) 

(b) 

.(r) 

(b) 

(r) 

.(r) 

.(r) 

(b) 


(r) 

(r) 

(r) 

(r) 

.(r) 

(b) 


(The  Volunteer  Is  the  pre¬ 
date  edition  of  the  Her¬ 


ald.) 

Sentinel  . 

Franklin  Repository . 

•Public  Opinion  . 

V'alley  Spirit  . 

Mall  . 

••Republican  . 

•  ‘Times  . 

Progress  . 

•  Record  . 

•News  . 

••Spy  . 

•Courier  . 

•News . 

Journal  . 

•News  . 

'Herald  . 

■  Democrat  . 

'Intelligencer  . 

Courier . 

'Express . 

•Express  &  Argus . 

'Free  Press . 

Press  . 

'Ledger  . 

'•Dispatch  . 

'  ‘Sunday  Edition  . 

•Herald  . 

•Sunday  Edition  . 

•Times  . 

News  . 

'News-Herald  . 

'Times . 

'Record  . 

'Review  . 

Tribune . 

^Record  . 

jRecord-Herald . 

"Record  . 

Sun  . 

•News . (r)  t83,407 

'•Patriot . (b)  tl9.848 

•Telegraph  . 

.Plain  Speaker  . 

Standard-Sentinel  . 

.Messenger  . 

.Journal  &  New  Era . 

.  . . 

.Herald  . 

.Democrat  . 

,eader . 

Tribune  . 

.Republican  . 

.Simpson’s  Leader  . 

Times  . 


•  (r) 
.(r) 
.(b) 
.(r) 

•  (r) 
.(b) 
.(r) 
.(r) 
.(r) 
.(r) 
.(r) 
.(r) 
.(b) 
.  (r) 
.(b) 
.(r) 
.(r) 
.(r) 
.(b) 
.(r) 
.(r) 
.(r) 
.(b) 
.(r) 
.(b) 
(m) 
.(r) 
(m) 
.(r) 
.(r) 
.(r) 
.(r) 
.(r) 
.(b) 
.(r) 


j  let 
.  .(r) 
}  (e) 


.(r) 
.  (r) 
.(b) 
.(r) 
.(r) 
.(r) 
.(r) 
.(b) 
.(r) 
.(r) 
.(r) 
.(r) 
.(r) 


t37,519 


5,518 

6,216 

t33.674 

15,964 

1,554 

1,194 


t3,789 

4,665 

8,850 

7,011 

3,008 

6,011 

8,850 

3,536 

3,877 

8,164 

1,095 


8,198 


8,315 

5,601 

1,360 


8,036 

4,438 

4,816 

880 


f8,939 

tl8,330 

8,966 

5,143 

8,504 

8,303 

t6,487 

4,455 

8,458 

8,550 


2,800 

4,003 

3,300 


tll,018 

13,610 

1,887 


t9,149 

413,819 

47,889 

49,388 

488,194 

1,970 

6,405 

3,557 

4,783 

4,110 

4,760 

1,561 

8,780 

4,043 

443,855 

430,748 

7,566 

7,613 

3,068 


1,068 

10,435 

8,341 

83,385 

8,366 

8,805 


Open 

5,000 

Min. 

Agate  Agate  Agate 

Line 

Line 

Line 

Rate 

Bate 

Rate 

.085 

.018 

.018 

.018 

.018 

.011 

.088 

.028 

.088 

.081 

.081 

.081 

.081 

.081 

.021 

.081 

.081 

.021 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.014 

.014 

.014 

.014 

.014 

.014 

.018 

.018 

.018 

.018 

.018 

.018 

.014 

.014 

.014 

.081 

.021 

.021 

.018 

.018 

.018 

.018 

.018 

.018 

.089 

.018 

.018 

.089 

.08 

.011 

.085 

.081 

.081 

.085 

.081 

.081 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.018 

.081 

.081 

.021 

.055 

.055 

.055 

.18 

.18 

.18 

.18 

.18 

.18 

.16 

.16 

.16 

.80 

.80 

.20 

.18 

.18 

.18 

.021 

.021 

.081 

.025 

.025 

.025 

.085 

.085 

.085 

.025 

.085 

.085 

.014 

.014 

.014 

.08 

.08 

.08 

.036 

.085 

.025 

085 

.015 

.015 

.06 

.06 

.06 

.05 

.05 

.05 

.018 

.014 

.011 

.014 

.005 

.004 

016 

.016 

.016 

.035 

.02 

.02 

.08 

.08 

.08 

.021 

.018 

.014 

.05 

.03 

.03 

.043 

.018 

.011 

.038 

.029 

.025 

.025 

.02 

.015 

.021 

.014 

.014 

.034 

.034 

.0.34 

.089 

.014 

.013 

.014 

.014 

.014 

.015 

.015 

.015 

.025 

.02 

.02 

.016 

.010 

.010 

.018 

.014 

.014 

.05 

.05 

.025 

.018 

.013 

.006 

018 

.018 

.018 

.014 

.014 

.014 

.08 

.08 

.08 

.018 

.014 

.012 

.011 

.011 

.011 

.05 

.02 

.02 

.07 

.04 

.04 

.021 

.018 

.014 

.021 

.021 

.081 

.025 

.085 

.025 

.021 

.014 

.009 

.018 

.018 

.018 

.014 

.014 

.014 

.014 

.014 

.014 

.014 

.014 

.014 

.018 

.018 

.018 

.014 

.007 

.007 

.036 

.014 

.013 

.085 

.081 

.018 

.018 

.011 

.009 

.04 

.04 

.04 

.054 

.036 

.036 

.018 

.018 

.018 

.08 

.08 

.08 

.05 

.03 

.03 

.06 

.04 

.04 

.03 

.03 

.03 

.03 

.03 

.03 

.07 

.07 

.07 

.019 

.019 

.010 

.05 

.04 

.04 

.014 

.014 

.014 

.02 

.08 

.02 

.03 

.08 

.08 

.043 

.043 

.043 

.011 

.011 

.011 

.014 

.014 

.014 

081 

.024 

.018 

.08 

.08 

.08 

07 

.07 

.07 

.04 

.085 

.085 

.04 

.025 

.085 

.036 

.081 

.081 

.014 

.014 

.014 

.081 

.081 

.081 

.014 

.014 

.014 

.05 

.05 

.05 

.085 

.025 

.085 

.055 

.055 

.055 

.018 

.018 

.013 

.011 

.011 

.011 

.014 

.014 

.014 

I 
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Editor  &  Publisher  for  June  19,  1920 


^  1  * 

I  ' 

n 

j  !'  '  ' 

The  Houston  Chronicle 
Rotogravure  Section 

is  printed  in  Houston  j| 

It  is  the  only  plant  in  the  state,  and  enrolls  Texas  tenth  ij 

among  the  states  to  take  this  forward  step.  ;|| 

THE  CHRONICLE’S  ROTOGRAVURE  SECTION  is  an  '' 

artistic  addition  to  the  paper.  It  is  printed  on  super-calen¬ 
dered  paper  and  gives  the  advertiser  an  excellent  oppor¬ 
tunity  of  reaching  every  reader. 

Circulation  Over  60,000  Each  Sunday  ||| 

Before  this  new  departure  was  installed  in  Houston  THE 
CHRONICLE’S  closing  date  for  all  copy  was  four  weeks  il 

preceding  date  of  publication.  || 

We  can  now  accept  copy  ten  days  before  publication  date.  |l 

■  j 

Just  a  Few  Facts  to  Remember 

,  I 

THE  CHRONICLE  has  the  largest  city  circulation  of  ! 

any  paper  in  Texas. 

THE  CHRONICLE  has  the  largest  advertising  patronage 
I  of  any  paper  in  Texas.  ^ 

THE  CHRONICLE  has  led  all  Southern  papers  in 
volume  of  National  Advertising  for  the  past  three  years. 

THE  HOUSTON  CHRONICLE  i 

John  M.  Branham  Co.  John  M.  Branham  Co. 

225  Fifth  Ave.  New  York  1201  MaUers  Building  Chicago 


Editor  &  Publisher  for  June  19, 


editor  &  PUBLISHER’S  SEMI-ANNUAL  LIST  OF  ENGLISH-LANGUAGE  DAILY  NEWSPAPERS  OF  THE  UNITED  STATES 

WITH  AVERAGE  NET  PAID  CIRCULATIONS  (A.  B.  C.  AND  GOVERNMENT  REPORTS)  FOR  SIX  MONTHS  ENDING  APRIL  1,  1920,  AND  OPEN,  5,000, 

AND  MINIMUM  AGATE  LINE  ADVERTISING  SPACE  RATES  IN  EFFECT  MAY  15,  1920 


PENNSYLVANIA  (continued) 


population  City 

Lancaster 


0,484  Latrobe  . . 

St, 043  Lebanon  .w..... 


0,10S  Lehighton  . 

0,849  Lewistown  . 

8,557  Lock  Haven...., 
liJ.OTl  Mahanoy  City.. 
3,d52  Mauch  Chunk... 


McKeesport  . . .  . . 
MeadviUe  ....... 


Mechanicsburg  . 
Middletown  .... 

Milton  _ _ _ 

Monessen  . 

Monongahela 
Mount  Carmel.. 


Natrona  . 

New  Brighton... 
New  Castle . 


Oil  City . 

Philadelphia 


3.000  Phlllipsburg 
1 1,400  Phoenixville 
.'>88,193  Pittsburgh  . 


17,847  Pittston  . 
17,431  Pottstown 


SI, 785  Pottsville  .... 


10,311  Punxsutawney 
108,000  Reading  . 


Paper  i 

.Kxaminer  A-  New  lOra . <r) 

(On  4/  12  20  the  Kxaminer  A* 

.New  Kra  were  consoli- 
tlated.  'The  combined  cir¬ 
culation  of  both  papers  for 
the  period  ending  3/31 
was  10.092.) 

•Intelligencer  ..(r)  flS.SOO  )  /,.) 
•News  .Journal  (b)  tll,.54l  ( 

.Mulletiii  . (r) 

,Newa  . (r) 

Rejiort  . (r) 

Times  . . (b) 

.Leader  . (r) 

,S  mtinel . (r) 

,  IxpresH . ( r) 

.  Kecord-American  . (r) 

.News  . (r) 

'^Pimes . (r) 

.News  . (r) 

ilepublican  .  .  . .  (r)  ♦S.IOI  ' > 
•Tribune-Rep.  . .  (b)  t5,319  J  ^ 

..iournai  . (r) 

..Journal  . (r) 

.Standard  . (r) 

,  i ndepenilent  . ( r) 

. Republican  . (r) 

.  Item  . (r) 

.New.s  . (r) 

.I’reas  . (r) 

.Reaver  V’alley  News . (r) 

.Herald  . (r) 

♦News  . (r) 

.Dispatch  . (r) 

Star  . ( r) 

.Herald  . <r) 

•Times  . (r) 

.Mli:'.zard  . (r) 

•Derrick  . (b) 

.Bulletin  . (r) 

Inquirer  . (b) 

•Sunday  Klitlon  . ^(m) 

•North  American  . (b) 

*Sun<lay  LMition  . (m) 

•Press . (b) 

•Sunday  Kdition  . (m) 

Public  Ledger  (b)  t8l.3K.“>  I 
•Public  Ledger  (r)tI15,60S  i 

•Sunday  Kdition  . (m) 

•Record  . # . (b) 

♦Sunday  Hdition  . (m) 

Star  . (r) 

..Journal  . (r) 

.Republican  . (r) 

.•('hronicle  Telegraph  (»*)  ] 

+9S.450  . He) 

•CJazette  Times  (b)  t84,. 581  J 
•Sunday  Gazette  Times.  .  (m) 

•Dispatch  . (b) 

•Sunday  Edition  . (m) 

Leader  . (s) 

Sunday  Edition  . (m) 

•Post  . (b)  t04,3SI  1 

•Sun . (r)  t72,100  J 

•Sunday  Post . (m) 

•Press  . (r) 

♦Sunday  Edition  . (in) 

, Gazette  . ( r) 

,, Ledger  . (r) 

•News . (b) 

, .('hronicle  . (r) 

Journal  . (r) 

•Republican  . (r) 

, ,  'pirit  . . . ( r ) 

, ,  Eagle  . (r) 

♦.Sunday  I'^litlon  . (m) 

•Herald-T  e  1  e  g  r  a  m  (r)  1 

+  11,020 . 

•News-Times  (b)  ..  .+0.4.59  J 
On  3/1/20  the  Herald  & 
Telegram  were  con.soii- 
dated,  therefore  the  Her¬ 
ald-Telegram  figure  cov¬ 
ers  but  the  month  of 
March. ) 


Net  Puid 
/ircultiHoii 


Open  .5,000  Min. 
Agate  Agate  Agate 
l/iiie  Line  IJne 
Kate  Kate  Kate 
.10  .00  .05 


+23,807 

.08 

.08 

.08 

3,988 

.021 

.021 

,021 

8.373 

.03 

.03 

.03 

4,118 

.02 

.02 

.02 

.018 

.009 

.006 

.011 

.011 

.007 

4.001 

.013 

.013 

.013 

2,621 

.021 

.018 

.018 

4.056 

.025 

.025 

.025 

2.HN) 

.018 

.011 

.011 

1 .560 

.007 

.007 

.007 

12,306 

.043 

.032 

.029 

+7.510 

.043 

.036 

.032 

.018 

.018 

.018 

1 .382 

.007 

.007 

.007 

3,287 

.029 

.025 

.021 

1,824 

.016 

.016 

.010 

2.863 

.014 

.014 

.014 

+3,013 

.029 

.025 

.021 

.014 

.014 

.011 

112 

.013 

.013 

.013 

1 .282 

.011 

.011 

.011 

8.609 

.027 

.024 

.023 

+  12,708 

.036 

.036 

.036 

2.832 

.03 

.02 

.02 

2.300 

.014 

.014 

.014 

3.214 

.018 

.018 

.016 

+8,294 

.04 

.03 

.03 

2,823 

.02 1 

.018 

.014 

+0,010 

.04 

.03 

.03 

160.732 

.,55 

.55 

.55 

+  184,897 

.35 

.35 

.35 

+364,129 

.50 

.50 

.50 

+  139,768 

.30 

.30 

.288 

+181,497 

.35 

.35 

.338 

♦29.364 

.15 

.15 

.15 

+98.821 

.25 

.25 

.25 

+  197.047 

.45 

.45 

.45 

+  111,025 

,35 

.35 

.35 

+107.179 

.25 

.25 

.25 

+  128.610 

.25 

.25 

.25 

.15 

.12 

.10 

1.610 

.011 

.011 

.011 

2.900 

.018 

.018 

.018 

+177,031 

.25 

.17 

.ir 

+85.4.50 

.25 

.16 

.16 

+55,4 1 6 

.20 

.11 

.10 
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.009 

.  (I  ) 

2,647 

.021 

.021 

.021 

.  (u) 

800 

.011 

.011 

.011 

.  (m) 

.011 

.014 

.011 

. .  (») 

965 

.013 

.Oil 

.011 

.  (m) 

.013 

.011 

.011 

..(I) 

925 

.016 

.018 

.016 

.  (r) 

976 

.014 

.014 

.014 

.  (b) 

+6,430 

.04 

.04 

.04 

.  (m) 

♦  7,161 

.04 

.04 

.04 

.  .  (8) 

1,952 

.018 

.018 

.018 

.  (m ) 

.018 

.016 

.016 

.  .  (H) 

2,114 

.025 

.018 

.016 

.  (Ill) 

.025 

.018 

.018 

.  (il) 

6,271 

.03 

.03 

.03 

.  (m) 
r- 

.03 

.03 

.03 

.  (r) 

575 

.006 

.006 

.006 

.  .  (r) 

2,263 

.018 

.018 

.018 

..(r) 

4,749 

.016 

.018 

.016 

..(r) 

600 

.011 

.011 

.011 

(b) 

.004 

.004 

.004 

.(b) 

♦  11..505 

.06 

.04 

.04 

.(III) 

♦9,087 

.06 

.04 

.04 

.  (B) 

7,762 

.08 

.03 

.03 

.  (Ill) 

.08 

.03 

.03 

.  .  (r) 

.029 

.029 

.029 

..(r) 

1,260 

.011 

.011 

.011 

.(a) 

6,355 

.06 

.035 

.035 

.  (Ill) 

.06 

.035 

.036 

..(r) 

♦9,161 

.05 

.05 

.06 

.  (m) 

♦9,679 

.05 

.05 

.05 

.  .  (r) 

1,060 

.013 

.013 

.013 

.  (o) 

510 

.012 

.012 

.012 

.(Til) 

.012 

.012 

.012 

. .  (r) 

1,704 

.018 

.018 

.018 

) 

( 

♦  13,697 

.op 

.06 

.06 

.  (in) 

♦6.060 

.06 

.06 

.06- 

..(() 

19,216 

.08 

.05 

.05 

.  <y) 

22,056 

.09 

.06 

.06 

.  (a) 

20,619 

.07 

.07 

.07 

.(m) 

.08 

.06 

.08 

.  .(r) 

24.1 79 

.07 

.07 

.07 

.(b) 

♦37,261 

.11 

.08 

.06 

(111) 

♦69,237 

.15 

.12 

.12 

l*opnlution  C'ity 

11,706  Barre  . 

K,980  Bennington 
7.500  Brattleboro 
21.247  Burlington  . 

7,856  Montpelier  . 
14,417  Rutland  ... 


7, .582  St.  Albans  . . 
8,561  St.  Jolinsbury 


18,060  Alexandria  ... 
14,776  Bristol  . 


10,688  Charlottesville 
6,150  Clifton  Forge.. 
6,000  Covington  .... 
19,697  Danville  . 


5,882  Fredericksburg 
5,875  Harrisunburg  . 
1,000  Hot  Springs.  .  . 
31,830  Bynchburg . 


35,000  Newport  News.. 


.iJee  . (r)  5,252 


115.777  Norfolk 


30,000  1‘etersburg 


37,669  Portsmouth 


5,277  Pulaski 


150,000  Richmond 


•.News . (d)  +8.341  (  ' 

•ftunday  Edition  . (m) 

.•Press  . (d)  15,167  (n) 

•Times- Herald  (r)  +8,732  J  ' 

•Sunday  Press . (m) 

•Sunilay  Press  . (m) 

Ke;  ord  (est.  12/18/19 )...  (s) 

Sunday  Edition  . (m) 

.•Ledger-Dispatch  . (r) 

•Virginian-Pilot  . (b) 

•Sunday  Edition  . (m) 

,In»lex-Appeai  ...(a)  2,007  J 
I’rogress . (r)  ) 

(f) 

Sunday  Index-Appeal . (m) 

.Star  . (s) 

Sunday  Edition  , . .(m) 

.Southwest  Times  &  News 

Review  . (r) 

.Journal  . (r) 

Sunday  Edition  . (in) 

(On  5/16/20  the  Journal 
purchase<1  and  discon¬ 
tinued  the  Virginian  daily 
but  continued  the  Sunday 
paper) 


50,842  Roanoke 


•Times  . (d)  +9,370 

•World-News  (r)  +10,:449 


10,617  Staunton  ... 


.•Leader  . (r)  3,198 

News . (c)  4,632 


6,883  Winchester 


1.5,337  Aberdeen  .. 
29,937  Bellingham 


AVASHINGTON 


7,549  Centralia 


4.209  Kllensburg. 
27,614  Everett  . . . 


9,885  Hoquiam  ... 
8,537  Olympia  _ 

5,000  Port  Angeles. 


4,181  Port  Townsend. 


315,652  Seattle 


104,204  Spokane 


96,965  Tacoma 


12,637  Vancouver  . . 
23,275  Walla  Walla. 


4.0,50  Wenatchee  .... 
18,.539  Yakima . 


WEST  VIRGINIA 


13,974  Bluefleld  . 
39,608  Charleston 


26,000  Clark.sburg 


(Sunday  est.  4/4/20) 


6,777  Elkins  ... 
18,000  Fairmont 


N>t  I’uid 
Circulation 

.\KUte  AkuIc 
l.lne  Cine 
Kate  Kate 

Agat* 

l.lne 

Kate 

. .  (r) 

♦7,001 

.04 

.023 

.018 

.  (r) 

2,871 

.03 

.015 

.01 

..(r) 

2,797 

.015 

.015 

.915 

.(b) 

♦10,676 

.035 

.035 

.035 

..(r) 

7,512 

.04 

.03 

.03 

.  .(r) 

3,028 

.036 

.014 

.01 

.(b) 

♦7,017 

.025 

.025 

.025 

. .  (r) 

3,508 

.025 

.018 

.013 

..(r) 

3,263 

.036 

.014 

.01 

1.  (r) 

2,460 

.036 

.013 

.013 

. .  (r) 

2,750 

.036 

.018 

.011 

.(b) 

♦6,604 

.04 

.04 

.04 

.(in) 

♦7,927 

.04 

.04 

.04 

. .  (r) 

3,243 

.036 

.025 

.018 

. .  (r) 

1,058 

.01 

.01 

.01 

..(r) 

.015 

.015 

.015 

|(K) 

9,787 

.035 

.035 

.035 

.(in) 

.035 

.035 

.035 

..(r) 

1,631 

.036 

.011 

.011 

.(b) 

♦7,760 

.03 

.025 

.025 

•  (r) 

.05 

.05 

.05 

1(1) 

♦  14,215 

.06 

.05 

.05 

(m) 

♦10,196 

.06 

.05 

.05 

1(1) 

♦  13,899 

.06 

.06 

.05 

.  (m) 

♦7,208 

.05 

.05 

.05 

(in) 

♦7,208 

.05 

.05 

.05 

.(«) 

6,040 

.035 

.035 

.035 

.  (ni) 

.035 

.035 

.035 

.(r) 

♦36,318 

.10 

.40 

.10 

.(b) 

♦30,44)1 

.09 

.07 

.07 

.(Ill) 

( 

♦:)8,630 

.10 

.08 

.08 

i 

(f) 

.05 

.05 

.05 

.(in) 

.05 

.06 

.05 

. .(») 

3,591 

.04 

.04 

.04 

.  (in) 

VS 

.04 

.04 

.04 

..(r) 

1,336 

.014 

.014 

.014 

. .  (r) 

17,426 

.07 

.07 

.07 

(m) 

.07 

.07 

.07 

7.563  Grafton 
3,656  Hinton 


.  (r) 

♦45,383 

.11 

.11 

.11 

..(b) 

♦22,663 

.11 

.07 

.07 

(in) 

♦41,022 

.12 

.09 

.09 

I 

(i) 

♦  19,719 

.09 

.06 

.06 

■  (m) 

U 

♦  13,484 

.10 

.07 

.07 

(8) 

7,830 

.03 

.03 

.03 

.(m) 

.03 

.03 

.03 

. .  (r) 

3,825 

.015 

.015 

.015 

.  .(r) 

♦6,717 

.026 

.025 

.025 

..(<)) 

0,084 

.05 

.03 

.03 

.  (m) 

10,644 

.05 

.03 

.03 

..(r) 

11,126 

.05 

.03 

.03 

..(t) 

5,500 

.026 

.023 

.021 

.  (m) 

5,500 

.026 

.023 

.021 

..(r) 

3,062 

.018 

.018 

.018 

.  (u) 

2,900 

.015 

.015 

.015 

.  (m) 

.015 

.015 

.015 

.  .(r) 

1,765 

.014 

.014 

.014 

..(r) 

♦  12,310 

.03 

.03 

.03 

.(c) 

2,040 

.026 

.026 

.026 

.(m) 

.026 

.026 

.026 

..(c) 

3,025 

.032 

.029 

.018 

.  (m) 

.032 

.029 

.018 

..(c) 

1,026 

.026 

.016 

.015 

.  (in) 

.025 

.016 

.015 

.  .(r) 

1,324 

.025 

.016 

.015 

..(r) 

1,404 

.018 

.013 

.013 

..(r) 

1,.S60 

.018 

.018 

.018 

..(d) 

.01 

.01 

.01 

.  (m) 

.01 

.01 

.01 

..(b) 

♦62,151 

.16 

.125 

.12 

.  (m) 

♦68,906 

.20 

.146 

.14 

.  .(r) 

♦61,604 

.12 

.12 

.12 

.  .(r) 

♦65,734 

.18 

.13 

.13 

.  (m) 

♦90,206 

.21 

.17 

.17 

.  .(r) 

49,943 

.21 

.18 

.17 

..(r) 

♦36,337 

.12 

.09 

.09 

. .  (r) 

6,998 

.036 

.035 

.035 

..(b) 

♦42,032 

.10 

.095 

.095 

.  (ni) 

♦64,711 

.14 

.135 

.1.35 

..(b) 

♦12,124 

.05 

.05 

.05 

.  (ni) 

♦30,988 

.07 

.07 

.07 

.  .(r) 

♦31,856 

.07 

.07 

.07 

..(r) 

14,581 

.05 

.05 

.05 

..(r) 

2,500 

.018 

.018 

.018 

. .  (r) 

♦6,174 

.03 

.03 

.03 

.(ni) 

♦5,166 

.03 

.03 

.03 

..(b) 

♦4,154 

.024 

.024 

.024 

.(m) 

♦4,249 

.024 

.024 

.024 

..(r) 

♦6,113 

.03 

.03 

.03 

.  .(il) 

♦5,025 

.03 

.03 

.03 

.  (ni) 

♦6,450 

.03 

.03 

.03 

. .  (r) 

♦5,150 

.03 

.03 

.03 

.  .(t) 

3,947 

.02 

.02 

.Oi 

.  (in) 

4,062 

.02 

.02 

.Oi 

..(c) 

4,800 

.026 

.025 

.Oi 

.  (m) 

.025 

.025 

.02 

.  .(b) 

♦12,691 

.04 

.04 

.04 

.  (m) 

♦  14,082 

.04 

.04 

.04 

. .  (r) 

♦8,788 

.05 

.04 

.04 

.  (m) 

.05 

.04 

.04 

..(c) 

7,500 

.03 

.025 

.023 

.  (m) 

.03 

.026 

.023 

..(r) 

♦6,993 

.036 

.036 

.035 

.  (m) 

♦8,627 

.085 

.035 

.035 

..(r) 

1,476 

.018 

.018 

.018 

..(a) 

6,216 

.03 

.023 

.023 

.  (m) 

.03 

.023 

.023 

.  .(r) 

♦4,628 

.03 

.03 

.03 

..(r) 

1,992 

.014 

.014 

.014 

..(r) 

.007 

.007 

.007 

(See  Page  II  for  Key  Numbers) 
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popoliition  City 
tl.S-lS  Huntii 


WEST  VIRGINIA  (continued) 

»t  Paid 


Open 

Axate 

Cine 

Kate 


5,000  Min. 
Aicate  Aicate 
Cine  Cine 
Mate  Kate 


0,003  Keyser  . Mineral 

2,672  ManninKton  . Leader 

12,032  Martinsbur^  . 'Journal 

World  . 

12,117  Morgantown  . New  Dc 

Post  . . . 

11,000  Moundavllle  . Echo  .. 

Journal 

20,0:19  Parkersburg . News  . . 


7,000 

3,2:t» 

4,189 

42.817 


8,4.71 

20.000 


Princeton  . Press 

Slstersville  . Review 


Wheeling  . •Intelligencer 


Sunday  Edition 


WISCONSIN 


Antigo  . . 
Appleton 


.(r) 

+8,511 

.035 

.035 

.035 

(m) 

+8,493 

.035 

.035 

.035 

31,367 

.(b) 

+  10,194 

.04 

.035 

.035 

35,000 

(m) 

+10,746 

.04 

.035 

.035 

.(r) 

1,346 

.007 

.007 

.007 

.(r) 

.011 

.011 

.011 

.(r) 

+3,209 

.013 

.013 

.013 

.(r) 

2,954 

.013 

.013 

.013 

.(b) 

2,689 

.018 

.018 

.018 

13.563 

.  (r) 

3,163 

.018 

.018 

.018 

.(r) 

1,808 

.011 

.011 

.011 

14.610 

.(r) 

.011 

.011 

•Oil 

7,214 

.(a) 

5,525 

.02 

.02 

.02 

8,762 

(m) 

.02 

.02 

.02 

457,147 

.  (r) 

+5,886 

.0:46 

.024 

.022 

.(r) 

.018 

.018 

.018 

.(r) 

.014 

.014 

.014 

.  (r) 

1,000 

.021 

.021 

.609 

.(b) 

+10,890 

.043 

.035 

.028 

.  (8) 

+1.3,187 

.058 

.048 

.043 

(m) 

+18,267 

.065 

.05 

.05 

4,110 

.(a) 

14,431 

.04 

.04 

.04 

(m) 

.045 

.045 

.045 

5,734 

.021 

.021 

.021 

33,162 

5,582 

,58.598 

.  (r) 

2,925 

.021 

.016 

.014 

6,6.54 

•  (r) 

+7,912 

.03 

025 

.025 

80,955 

(On  2 '2/20  the  Post  and 
Crescent  were  consoli¬ 
dated,  +7,912  represents 
the  net  paid  since  that 
time) 

11,334  Ashland  . Press  . (r)  2.8.’>0 

6,324  Baraboo  . News  . (r)  '  1,400 

Republic  . (r)  1,000 

6,758  Beaver  Dam  . Citizen  . (r)  2,165 

19,000  Beloit  . ‘News  . (r)  +7,630 

4,636  Berlin  . .Journal  . (r)  750 

9,130  Chippewa  Falls. .  .Chippewa  Herald  . (r)  3,472 

Press  . (r)  . 

18,647  Eau  Claire  . 'Leader  . (d)  +5,222  I  (p,  +6  083 

•Telegram  ....(r)  +2,861  J ' 

•Sunday  Edition  . (m)  +5,253 

23,427  Fond  du  Lac . 'Commonwealth  . (r)  6,31.5 

•Reporter  . ....(r)  +4,811 

Grand  Rapids . Tribune  . (r)  1,375 

Green  Bay  . 'Press-Gazette  . (r)  +10.tM)5 

Janesville  . 'Gazette  . (r)  t8,6l8 

Kenosha  . Herald  . (r)  2.498 


7,243 

32.000 

14,195 

29,062 


.04 

.035 

.03 

.014 

.0:45 

.054 

.029 


.014 

.011 

.011 

.012 

.035 

.007 

.02 

.011 

.03 

.03 

.035 

.03 

.014 

.03 

.035 

.029 


.014 

.011 

.Oil 

.011 

.035 

.007 


Population  Cit}'  Paper  C 

News  . (r) 

I. a  Cro.sse  . 'Tribune  A-  Leailer  Pre.sa..(r) 

•Sunday  Kilitlon  . (in) 

Madison  . 'Caidtal  Times  . (r) 

•Democrat  . (d) 

.  'Sunday  Edition  . (m) 

•Wi.sconsin  State  Journal,  (r) 

•Sumlay  Edition  . (m) 

Manitowoc  . 'Herald-News  . (r) 

Times  . (r) 

Marinette  . Eagle-Star  . (r) 

Menasha . Record  . (r) 

Merrill  . Herald  . (r) 

Milwaukee  . 'Journal  . (r) 

•Sunday  Edition  . (m) 

Leader  . (r) 

•Sentinel  _ (b)  +47,514  | 

•Sentinel  ....(r)  +31,789  ( 

'.Sunday  Edition  . (in) 

•Wisconsin-News  . (r) 

Monroe  . lournal  . (r) 

•Times  . (r) 

Neenah  .  News  . (r) 

Oshkosh  . '.Vortbwestern  . (r) 

Portage  . Rt'Kister-Oemocrat  . (r) 

Racine  . '.lournal-News  . (r) 

•Tiines-Call  . (r) 

Rhinelander  . News  . (r) 

Sheboygan  . 'Press  . (r) 

Telegram  . (r) 

Stevens  l*olnt  . lournal  . (r) 

Stoughton  . Courier-Hub  . (r) 

Superior  . ''J’elegrain  . (r) 

Wisconsin  Sunday  Times.,  (m) 

Watertown  . Times  . (r) 

IVaukesha  . Herald  . (r) 

AVausau  . 'Record-Herald  . (r) 


11, .370 

6,509 

44,314 

9,299 

9,302 

18,661 


Net  Paid 
ire  Illation 
+5,418 
+12,3:45 
+11,827 
+  10,883 
+6,435 
+6,492 
+13,719 
+  10,909 
+5,394 

itieiis 

1,074 
2,472 
+  104,659 
+95,375 

(e)  +79,303 

+70,780 
+67.300 
875 
+2,630 
1.448 
+  1:4,512 
1.700 
+7,8:49 
+6,921 
1,378 
+8,131 
1,061 
2.t:40 
1.319 
+  18,526 


Open  5,000 
Agate  .Agate  . 
Cine  I.ine 
Rate  Kate 
.035  .025 

.035  .035 

.035  .035 

.03  .03 

.02  .02 

.02  .02 

.035  .035 

.035  .035 

.032  .025 

.018  .018 

.025  .02 

.011  .011 

.018  .015 

.18  .18 

.18  .18 


.18 

.011 

.025 

.013 

.054 

.015 

.054 

.04 

.018 

.04 


1  1,4  47  Casper  .. 
10,000  Cheyenne 


1,726  l.aniler 
.8,000  Laramie 


9,175  Slieriilan  .. 


AVYOMING 

.Herald  . (c) 

Sunday  Edition  . (m) 

•Tribune  . (r) 

..state  l.eader  . (c) 

Sunday  Edition  . (m) 

•Wyoming  Stale  Tribune.,  (r) 

. (r) 

. ( r ) 

. (r) 

. (r) 

. (c) 

tion  . (m) 


2,7.50 

1.937 

+5,004 


4,733 

5,432 


+.5,012 


.  Boomerang 
Republican 
.  Enterprise 

Post  . 

Sunday  E 


BUSINESS,  TRADE  AND  PROFESSIONAL  DAILIES 


CAUFOKMA 


Population  C'ity  Taper 

Bakersfield  . Report 


Net  Paid 
('ire  Illation 


Open  5,000  Min. 
Aicate  Aicate  Aicate 
Line  Idne  Idiie 
Rate  Kate  Kate 


Los  Angeles . Journal 


Sacramento  . Recorder  . 

San  Diego . Transcript 


Commercial 
Journal  of 


Stockton  . Report  . 

COLORADO 

Colorado  Spga . Transcript  . (r) 

Denver  . Mining  &  Financial  Record  (t) 

Saturday  Edition  . (y) 

Record-Stockman  . (r) 

DISTRICT  OF  COLOMBIA 

Washington  . Cockrell's  Transcript  ....(b) 

GEORGIA 

Atlanta  . Fulton  County  Report . (r) 

ILLINOIS 

Chicago  . ....Drovers  Journal  . (r) 

Law  Bulletin  . ( r) 

Municipal  Court  Record.,  (r) 
National  Hotel  Reporter.  .  (b) 

Racing  F'orm  . (d) 

Sunday  Edition  . (m) 

Nat'l  Stock  Yd8..Nat’l  Live  Stock  Reporter,  (r) 

INDIANA 

Indianapolis  . Coinmerical  . (b) 

Live  Stock  Journal . (r) 

IOWA 

Des  Moines  . Record  . (b) 

Sioux  City . Live  Stock  Record . <r) 

KANSAS 

Topeka  . Legal  News  . (b) 


.(b) 

(b) 

.021 

.021 

.021 

.  (r) 

.018 

.018 

.018 

'(r)' 

.01 

.01 

.01 

.(1) 

787 

(b) 

.107 

.05 

.048 

(r) 

4,866 

.10 

.09 

.08 

.(r) 

625 

.018 

.018 

.018 

(b) 

.03 

.03 

.03 

(b) 

1,087 

.071 

.043 

.020 

(b) 

163 

.05 

.05 

.05 

ropiilatioii  City 

St.  Joseph 
St.  liouis  . . 

Omaha  . . . 


Buffalo  .  .  . 
New  York 


.0>i) 

.OJB 

.107 

.051 


.018 

.086 

.107 

.051 


.018 

.086 

.107 

.051 


.014  .014  .014 


Taper  ( 

.Stock  Yards  Journal  . (r) 

.Record  . (b) 

NEBRASKA 

.  I  M’overs  Journal-Stockman  (r) 
Record  . (d ) 

NEW  YORK 

.Live  Stock  Record  . (r) 

Racing  Form . (il) 

Sunday  Edition  . (m) 

.American  Metal  .Market 

Daily  Iron  X'  Steel  Rep’t  (t) 

Thind  Ituyer  . (b) 

Bon<1  News . (b) 

Chemical.  Color  *<♦  oil  Dly.(b) 

•Commercial  . (b) 

I'^inanrial  America  . (e) 

(Jarinent  News  . (l») 

.lournal  of  Commerce  4<' 
Commercial  Bulletin  .  .  («1) 

Law  Journal  . (b) 

Marine  Record  . (b) 

Metal  R4*porter  . (t ) 

•News  Itocord  . (b) 

Reporter  . (i>) 

Wall  Street  Journal  . (e) 

Wid’.M  . (b) 

Sumlay  I'hlition . (m) 

•Women’s  Wear  . (r) 


Net  Talil 
['irciiliitioii 
7,647 
2,019 


Open  5,000  Min, 
Agate  Agate  Agate 
Line  Line  IJne 
Kate  Rate  Rate 
.02.5  .025  .025 


.05 


.08 

.007 


.04 


.04 


.08 

.t)07 


.021  .021  .021 

.148  .148  .10 

.148  .148  .10 


6. 1 52 

.iii 

iiii 

!2.5 

.80 

.30 

.:<o 

1 1.320 

.25 

.22 

.20 

1,875 

!20 

.15 

.15 

4.L55 

.28 

.14 

.12 

>0,306 

.80 

.27 

.24 

.15 

.15 

.15 

11,106 

.80 

.21 

20 

.107 

.107 

.107 

18,514 

.50 

.31 

.25 

I0..524 

.80 

.21 

.20 
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Editor  &  Publisher  j  or  June  19,  1920 


“Putting  longest  legs  on  your  advertising  dollars” 


OBSERVING  ad- 
vertising  m  e  n 
found  much  in  the 
notably  instructive 
program  of  the  In¬ 
dianapolis  Advertis¬ 
ing  Convention. 

But  they  were  more 
interested  in  checking 
their  impressions  of 
the  importance  of  the 
Indianapolis  market. 

They  saw  Indianap¬ 
olis  as  one  of  the  fastest  growing  in¬ 
dustrial  cities  in  the  country.  The 
Pullman  window  glimpses  of  the  sur¬ 
rounding  rich  agricultural  section 
showed  them  that  the  manufacturing 
income  of  the  territory  is  balanced  by 
the  veritable  wealth  of  farm  products. 

But  they  realized  that  these  were 
not  the  only  factors  in  the  strategic 
position  of  Indianapolis  on  the  mer¬ 
chandising  map  of  the  country.  Many 
knew  before  they  came  that  the  hard¬ 
ware  buying  in  six  states  is  controlled 
largely  by  Indianapolis  hardware  job¬ 
bers.  Many  knew  that  Indianapolis 
electrical  wholesalers  travel  salesmen 


in  eight  states.  Some 
realized  that  retailers 
from  five  states  buy 
their  drugs  and  sun¬ 
dries  from  Indianap¬ 
olis  drug  houses,  that 
food  products  are 
jobbed  in  three  states 
and  that  dry  goods  are 
sold  in  six  states  by 
Indianapolis  whole¬ 
salers. 

They  saw  that  In¬ 
dianapolis  was  more  than  a  compara¬ 
tively  small  trade  center.  They  now 
know  that  it  is  one  of  the  important 
distributing  centers  of  the  country. 

If  you  would  get  the  largest  return 
possible  from  your  advertising  dollars 
you  must  concentrate  your  sales  cam¬ 
paigns  in  such  large  market  centers. 
The  “zone  idea  of  merchandising”  is 
not  new — but  it’s  correct. 

The  Inldianapolis  News,  with  its 
commanding  position  of  dominance 
in  its  own  city  and  immediate  trade 
radius,  has  a  jobber  influence  that 
brings  sales  results  far  beyond  its 
rather  limited  circulation  territory. 


Indianapolis  is  one  of  the  largest  dis¬ 
tributing  centers  for  automotive  acces¬ 
sories  in  the  tcorld.  Salesmen  from  the 
eight  larger  houses  in  this  city  sell 
$18,000,000  of  merchandise  in  eighteen 
states.  The  buyers  in  these  houses  in 
Indianapolis  strrck  merchandise  with 
which  they  are  familiar.  A  careful  cen¬ 
sus  shotved  that  every  buyer  of  automo¬ 
bile  accessories  in  Indianapolis  is  a  regu¬ 
lar  reader  of  The  ISews.  One  house 
travels  54  men  and  is  largest  distributor 
in  this  line  in  the  world. 


Use  newspapers  on  a  three-year  basis.  Newspapers  are  the 
real  national  advertising  media.  A  “hit-and-miss”  or 
a  flash  ranipaign  will  not  arcomplish  anything  worth  while. 


The  Indianapolis  News 


First 

New  York  Office 
DAN  A.  CARROLL 
Tribune  Building 


in  National  Advertising  Six  Day  Evening  Field 

FRANK  T.  CARROLL  ^17*^ 

Advertising  Manager  Nat’l  Bank  Bldg. 


